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The  Home  of  the  Department 
-  Store 

Chicago  has  the  largest  department  stores  in  the  world, 
and  the  aggregate  volume  of  business  of  all  its  depart¬ 
ment  stores  is  greater  than  that  of  any  other  city.  These 
enormous  businesses  were  built  on  newspaper  advertis¬ 
ing,  and  their  officers  probably  know  more  about  the  rela¬ 
tive  efficiency  of  Chicago  newspapers  as  advertising 
mediums  than  any  other  body  of  men  in  the  country. 

These  stores  have  for  years  bought  more  space  in 
The  Chicago  Daily  News  six  days  a  week  than  in  any 
other  Chicago  newspaper  in  seven  days.  The  figures 
(in  agate  lines)  for  the  first  six  months  of  1917  are: 


Six  Da  vs  . 

Sunday 

'Uolal 

The  Dailv  News 

;  1,920,327 

1,920,327 

The  Tribune 

749,755 

470,482 

1,220,237 

The  American 

782,844 

• 

782,844 

The  Journal 

734,454 

734,454 

The  Examiner 

255,330 

341,460 

596,790 

The  Herald 

323,825 

223,538 

547,363 

The  Post 

220,299 

220,299 

The  department 

stores  in  Chicago— the 

home  of  the 

department  store— 

'depend  upon 

1  he  Da 

ily  News  to 

reach  the  homes  of 

Chicago 

THE  CHICAGO  DAILY  NEWS 


“/^  Covers  Chicago'* 


Driving  the  Opening  Wedge 

The  trained  lumberman  in  splitting  a  log  into  slabs, 
first  drives  an  opening  wedge. 

The  most  important  part  of  this  operation  is  deter¬ 
mining  the  best  place  to  drive  this  wedge.  So  that 
the  splits  will  be  the  right  way  of  the  grain  and  the 
object  accomplished  with  the  least  effort. 

In  a  sales  campaign  New  York  state  offers  the  right 
location  for  driving  the  opening  wedge. 

New  York  is  the  most  densely  populated  state  in  the 
Union.  In  47,620  square  miles  are  9,687,744  people, 
making  over  200  people  to  the  square  mile. 

New  York  ranks  first  in  manufacture — which  means 
the  greatest  number  of  people  who  earn  money  which 
they  must  spend  for  the  necessities  of  life. 

New  York  has  8,416  miles  of  railways,  besides  many  in- 
terurban  trolley  lines — splendid  roads,  rivers  and  canals. 

New  ^'ork  newspapers,  as  listed  below  ,  offer  a  paid 
circulation  daily  of  3,692,852  papers — a  splendid 
method  of  introduction. 


Paid 

Cir. 

2,500  10,000 
Lines  Lines 

Paid 

Cir. 

2,500 

Lines 

10,000 

Lines 

Albany  Knickerbocker  Press  (M).... 

37,117 

.06 

.06 

New  York  American  (M)  . 

361.712 

.45 

.41 

Albany  Knickerbocker  Press  (S).... 

t34,219 

.06 

.06 

New  York  American  (S)  . 

727,154 

.65 

.60 

Brooklyn  Eagle  3c  (E) . 

43.209 

.16 

.16 

New  York  Globe  (E)  . 

204,138 

.33 

.31 

Brooklyn  Eagle  3c  (Sunday) . 

New  York  Herald  (M)  . 

..  J 

133,918  •[ 

.40 

.40 

Binghamton  Press-Leader  (E) . 

27,541 

.06 

.05 

New  York  Herald  (S)  . 

••  f 

.50 

.50 

Buffalo  Courier-Enquirer  (M  &  E)... 

84.000 

.14 

.12 

New  York  Evening  Post  (3c)  (E).. 

23,682 

.19 

.17 

Buffalo  Courier-Enquirer  (S)  . 

107,251 

.14 

.12 

New  York  Sun  (M) . 

150;439-[ 

.39 

.36 

Buffalo  News  . 

92,763 

.15 

.15 

New  York  Sun  (S) . 

.39 

.36 

Corning  Evening  Leader  (E) . 

7,363 

.0193 

.015 

New  York  Sun  (E)  . 

186.185 

.34 

.32 

Elmira  Star-Gazette  (E)  . 

t22.097 

.05 

.04 

New  York  Telegram  (E)  . 

•••  ■) 

.. ; 

215,282-f 

.342 

.315 

Gloversville  Herald  (M) . 

Gloversville  Leader-Republican  (E).. 

6,062 

6,179 

.02 

.0179 

.015 

.0129 

New  York  Telegram  (S)  . 

New  York  Times  (M) . 

.246 

.225 

Ithaca  Journal  (E)  . 

Jamestown  Post  (M)  . 

7,012 

8,765 

.0357 

.025 

.025 

.0207 

New  York  Times  (S) . 

New  York  World  (M) . 

344,436 

.50 

.45 

Middletown  Times- Press  . 

4,462 

.0107 

.0107 

New  York  World  (S) . 

387,549 

.40 

.40 

Mt.  Vernon  Daily  Argus  (E) . 

5,739 

.0214 

.0172 

New  York  World  (E) . 

423,810 

.40 

.40 

Ratings  Government  Circulation 
t  Statements  to  A.  B.  C. 

Statements,  April,  1917. 

Rochester  Union  &  Advertiser  (E)... 

40,768 

.10 

.06 

<«» 
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The  Voice  of  The  Nation 


“What  will  THE  NATION*  sayT*  is  the  question  which  an  increasing 
number  of  the  regular  readers  of  this  inspiring  weekly  journal  of  progress  are 
asking  themselves  when  any  new  situation  arises  in  national  or  international 
affairs. 

It  is  because  they  have  complete  confidence  in  the  soundness  of  “THE 
NATION’S”  conclusions  and  enjoy  the  clearness  and  vigor  of  its  style. 

The  title  “THE  NATION”  is  significant;  during  more  than  half  a 
century  it  has  reflected  the  best  thought  and  opinion  of  the  country  on  all 
affairs  of  national  importance. 

.  As  illustrating  the  scope  of  “THE  NATION,”  an  outline  of  the  con¬ 
tents  of  a  recent  number  is  interesting:  Following  six  columns  of  forceful 
editorial  comment  upon  current  events,  there  were  articles  on  “Lies  Com¬ 
ing  Home  to  Roost,”  “Tinkering  the  Revenue  Bill,”  “Drinking  Habits 
of  Y esteryear,  ”  “  Literary  Dandyism,  ” ,  “  Free  Speech  and  Democracy, 

“  Restating  the  Terms  of  Peace.  ”  In  addition  there  were  four  pages  of 
book  reviews,  notes  from  the  Capital,  something  on  the  drama  and  music, 
finance,  and  a  summary  of  the  week’s  news. 

All  of  these  subjects  were  treated  in  the  clear  and  eompellimr  manner 
for  which  “THE  NATION”  is  noted. 

Reading  “THE  NATION”  regularly  is  a  rewarding  habit  to  the  thinking 
person.  Let  us  send  you  a  sample  copy,  and  you  will  want  to  secure  the  refresh¬ 
ing  and  stimulating  weekly  visits  of  “THE  NATION”  for  the  rest  of  your 
natural  life.  _ 

Try  an  experimental  subscription.  Clip  the  coupon  tW'. 


The  Nation 

20VesQ'  Street  York  Ci^ 


KW^X 
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1,750,000  Men,  Women  and  Children  are  con¬ 
stantly  purchasing  new 

Shoes  in  Philadelphia 

The  Third  Largest  Market  in  the  United  States 

DOMINATE  Philadelphia!  Create 
maximum  impression  on  both 
dealers  and  consumers  at  one  cost 
by  concentrating  in  the  Dominant 
Newspaper — The  Bulletin. 

“Nearly  everybody”  in  and  around  Philadelphia  reads  The 
Bulletin— practically  100%  of  the  entire  potential  market. 

Net  paid  average  two-cent  circulation  for  August,  1917 

351,976 

The  Largest  Two-Cent  Circulation  in  the  East 

PHILADELPHIA  BULLETIN 

WILLIAM  L.  McLEAN,  Publisher 


Dan  A.  Carroll,  Tribune  Building,  New  York 


J.  E.  Verree,  Steger  Building,  Chicago 


i 


Issued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication —  by  The  E^tor  and  Publisher  Co.,  Suite  1117,  New  York 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  1884;  The  Editor  and  Pub¬ 
lisher,  1901;  The  Editor  and  Publisher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer 

Rntered  at  th«  Ncnr  York  Poat  OSka  aa  aecoad-elasa  matter. 


SECEa:TARY  McADOO  HOPES  PAID  ADVERTISING 
CAMPAIGN  WILL  NOT  RE  NECESSARY 

Staff  Representative  of  The  Editor  and  Publisher  Interviews  George  R.  Cooksey,  the 
Secretary’s  Assistant,  Who  Declares  that  It  Is  Believed  at  the  Treasury  Department 
that  the  Second  Liberty  Loan  Will  be  Floated  Without  the  Use  of  Paid  Space 
in  the  Newspapers — Expenses  of  Banks  and  Bond  Salesmen  to  be  Paid. 


ffprdal  to  The  Epitdb  ani>  Pubi.isheb. 

Kruiu  a  Stall  Correapomk’nt. 

WASHiNaTOx,  September  27. 

WILLIAM  <J.  McAIXX),  Secretary 
of  the  Treasury,  is  .still  “unde¬ 
cided"  on  the  question  of  a  Gov¬ 
ernment  campaign  of  display  advertis¬ 
ing!:  to  sell  the  second  Liberty  I.,oan  Bond 
issue  to  the  American  people  durins  the 
month  of  Octolier.  The  Kiutor  ani> 
PrusHEK,  however,  can  reliably  state 
that  Mr.  McAdoo  now  believes  and  hopes 
that  an  expenditure  by  his  Department 
for  this  purpo.se  will  lie  unnecessary. 

Georfte  U.  Cooksey,  assistant  to  Secre¬ 
tary  McAdoo, talked  frankly  with  the  rep¬ 
resentative  of  The  KniTOR  and  Pi'blish- 
ER,  and  reflected  the  opinion  of  the  De¬ 
partment  that  the  three  billions  of  bonds 
\v()uld  readily  be  ab.sorhed  by  the  Gov¬ 
ernment  relyinp  upon  the  selling  !ind 
advertising  activities  of  the  variou.i 
lAberty  Loan  Committees  In  the  Federal 
Reserve  districts.  The  Government  is 
expending  the  sum  of  $80,000  for  poster 
and  window-display  cards,  which  will  b'' 
furnished  to  local  committees,  and  there 
is  to  be  the  usual  publicity-aerent  work 
conducted  under  the  auspices  of  O.scar 
H.  Price,  whose  office  is  located  in  the 
Treasury  Buildinp. 

TO  THOSE  WHO  ASK  FOR  IT. 

Display  advertisincT  copy  will  be  fur¬ 
nished  to  newspapers  asking  for  it,  ac¬ 
cording  to  Mr.  Price,  but  no  newspaper 
wilt  be  a.sked  to  publish  such  matter 
gratuitou.sly.  The  copy  wiil  be  avail¬ 
able  for  free  insertion  for  those  news¬ 
papers  requestinp  it.  and  Mr.  Price  says 
that  “many  thousands  of  newspapers 
that  are  opposed  to  a  Government  paid 
campaign  are  asking  for  material  to 
run  gratuitou.sly. 

Mr.  Cooksey  was  seen  at  ids  office 
Thursday.  A  repre.sentatlve  of  ThbKdI' 
TOR  AND  Publisher  said  to  him;  “Many 
newspapers  are  undecided  as  to  the 
course  to  pursue  in  the  I.iberty  liOan 
campaign,  .as  there  has  been  no  official 
statement  from  the  Department  beyond 
Mr.  McAdoo’s  statement,  which  is  indefi¬ 
nite.  If  there  is  to  be  no  Government 
adverti.sing,  the  newspapers  should  know 
it  now,  and  if  the  campaign  is  to  be  a 
duplication  ”of  the  first  Liberty  Loan 
campaign  the  newspapers  should  know 
that,  too. 

Mr.  Cooksey,  a  former  newspaper  man, 
said:  “Mr.  McAdoo  has  regarded  the 
question  of  a  display  advertising  cam¬ 
paign  by  the  Government  as  a  serious 
matter.  He  could  not  consent  to  a  cam¬ 


paign  which  would  involve  discrimina¬ 
tion.  That  is  .simply  out  of  the  ques¬ 
tion,  as  he  has  explained,  and  a  cam¬ 
paign  which  recognized  all  advertising 
media  would  be  a  very  involved  under¬ 
taking,  and  would  demand  an  expendi¬ 
ture  far  in  excess  of  the  Department’s 
re.sources. 

SECTUTrARY  RESOLVED  ON  SUCCESS. 

“The  plan  and  scope  committee  of  ad¬ 
vertising  men  submitted  a  schedule  call¬ 
ing  for  the  expenditure  of  $2,600,000,  and 
even  that  large  sum  did  not  cover  all 
media.  Mo.st  of  it  was  to  go  for  news¬ 
paper  space.  But  the  situation  now  Is 
that  Mr.  McAdoo  is  still  undecided.  He 
is  going  to  see  to  it  that  this  bond-flota¬ 
tion  is  a  success.  Whatever  is  required 
to  make  it  a  .success  he  will  most  cer¬ 
tainly  do,  within  his  means,  and  if  it  is 
Government  advertising  that  is  required, 
he  will  take  that  course.  At  present 
there  appears  to  be  no  reason  for  this. 
Many  publishers  have  written  to  the  De¬ 
partment  opposing  the  idea  of  a  paid 
campaign.  Many  great  national  adver- 
ti.sers  have  advised  that  it  is  unneces- 
.sary,  at  least  at  this  time.  There  is  no 
doubt  that  the  newspapers  are  going  to 
accept  the  Liberty  I.K)an  campaign  as 
news,  and  it  goes  without  saying  that 
the  matter  will  lie  given  to  the  people 
of  the  country  in  good  fashion  through 
the  news  and  editorial  columns.  I  am 
not  saying  that  Mr.  McAdoo  is  closed  to 
the  que.stion  of  a  Government  campaign. 
It  may  come  to  that,  and  it  may  not.” 

Mr.  Cooksey  wa.s  a.sked  why  the  de¬ 
partment  clung  to  the  idea  that  the  Gov¬ 
ernment  couid  not  discriminate  in  buy¬ 
ing  standard  adverti.sing  when  it  does 
di.scriminate  in  buying  other  war  com¬ 
modities.  His  reply  wa.“;  “It  is  impos- 
.sil)le." 

The  reporter  then  .said;  “Many  pub¬ 
lishers  do  not  under.stand  this  attitude, 
and  it  is  never  clearly  explained.  On 
the  other  hand,  you  insi.st  that  the 
Government  is  not  a.sking  for  free  space. 
But  don't  you  think  you  are  morally  de- 
mandfng  it,  and  in  a  way  that  may  work 
embarrassment  to  individual  publi.sh- 
ers?  Do  you  think  it  quite  fair  to  put 
the  matter  on  the  ba.sis  of  patriotic 
.sacrifice,  when  in  a  given  city  there 
may  be  a  patriotic  publisher  who  can¬ 
not  afford  to  give  and  another  who  can? 
The  fir.st  is  placed  in  the  position  of 
a  .slacker,  so  far  as  the  people  of  his 
community  are  concerned,  whereas  the 
prosperous  publisher  may  give  and  ac¬ 
cept  recognition  as  a  patriotic  cltlien." 


•Mr.  Cooksey  replied  by  advancing  the 
theory  of  survival  of  the  fittest.  He 
thought  that  weak  papers,  however, 
might  cover  the  discrepancy  by  giving 
the  matter  as  much  publicity  in  nows 
and  editorial  columns  as  the  more  pros¬ 
perous  paper. 

He  said  It  was  well  known  in  Wash¬ 
ington  that  the  newspaper  industry  was 
hard  pres.sed  economically  this  year,  due 
to  increased  manufacturing  costs.  He 
said,  however,  he  did  not  think  that 
“the  few  dollars  each  publication  would 
get  from  a  $2,600,000  appropriation, 
scattered  all  over  the  country,  would  do 
much  to  aid  them.” 

PROFITS  NOT  CXINSIDERED. 

The  reporter  then  said;  "You,  of 
cour.se,  recognize  that  the  advertising 
men  who  have  responded  to  Mr.  Mc¬ 
Adoo’s  requests  to  advise  him  have 
thought  only  of  the  success  of  the  issue, 
and  that  it  has  been  their  belief  that 
only  through  a  coordinated,  systematic 
campaign,  on  .standard  lines,  could  suc- 
ce.ss  be  guaranteed.  There  has  been 
no  idea  anywhere  of  profit  for  profit’s 
sake.  The  campaign  seems  necessary 
from  the  .scientific  adverti.sing  point  of 
view,  and  it  al.so  seems  the  democratic 
and  just  thing  from  the  average  pub¬ 
lisher’s  point  of  view.” 

Mr.  Cooksey  said  it  was  well  known 
that  there  was  no  idea  of  war  profiteer¬ 
ing,  but  the  campaign  .seemed  very  ex- 
pen.sive,  and  there  were  numerous  sides 
to  he  considered.  He  thought  the  bonds 
would  get  wide  advertising  without  a 
paid  campaign. 

He  was  asked:  “Mr.  McAdoo  has  re¬ 
ceived  from  Congress  one-fifth  of  one 
per  cent,  for  the  expenses  of  the  loan. 
This  is  at  the  rate  of  double  the  amount 
he  received  for  the  fir.st  iasue.  He  ex- 
i-eeded  his  appropriation  in  June,  but 
even  at  that  he  appears  to  have  $700,000 
per  billion  of  bonds  more  for  expen.ses 
now  than  he  expended  in  the  first  cam¬ 
paign.  Will  not  some  of  this  $700,000 
go  for  adverti.sing?” 

His  answer  was:  “I  cannot  .say,  but 
I  know  that  Mr.  McAdoo  proposes  here¬ 
after  to  recompense  bankers  and  bond 
sale.smen  for  their  actual  expenditurea 
which  wa.s  not  done  in  June.  That  will 
call  for  a  considerable  amount.  It  may 
eon.sume  all  of  the  .surplua  It  will  be 
a  large  amount,  and  the  Department 
feels  it  is  plain  Ju.stlce  to  do  this.” 

"Would  it  amount  to  more  than  a 
million  dollars?” 


“Oh,  yes,  I  should  think  so,  though 
how  can  we  estimate  it  now?” 

When  Mr.  Cooksey  referred  to  the 
failure  of  Congress  to  appropriate  a  suf¬ 
ficient  fund  for  a  campaign  as  suggested 
by  the  plan  and  scope  committee,  he 
wa.s  a.sked:  “Did  not  Mr.  McAdoo  get 
from  Congre.ss  ju.st  what  he  a.sked  for, 
namely,  one-fifth  of  one  per  cent.?” 

He  replied  that  this  was  so,  and  of¬ 
fered  no  explanation. 

Oscar  H.  Price,  Liberty  Loan  imb- 
licity  agent,  declined  to  talk  for  pub¬ 
lication  on  Liberty  Loan  advertising. 
He  said  he  stood  on  Mr.  McAdoo’s  state¬ 
ment  of  the  case.  He  said  neither  he 
nor  the  local  Liberty  Loan  committees 
would  a.sk  any  publisher  or  adverti.ser 
for  free  space.  If  they  wanted  copy 
and  asked  for  it,  however,  he  would 
provide  It.  He  did  not  think  this  in¬ 
volved  any  moral  obligation. 

HAS  NO  COMMODITY  TO  SELL. 

“We  have  no  commodity  to  sell,”  he 
.said.  “This  Is  the  people’s  busine.sa 
The  people  are  loaning  their  ■  private 
funds  to  their  Government.”  He  said 
that  there  would  be  no  doubt  as  to  the 
.succe.ss  of  the  second  Liberty  Loan. 
“Why,  it’s  half  subscrilied  for  now,”  he 
said. 

A  large  stenographic  force  was  at 
work  in  the  office.  The  posters  which 
the  Government  contracted  for  are  rap¬ 
idly  being  printed,  and  will  be  di.strib- 
ute<L  starting  next  week.  A  large 
amount  of  printing,  however,  is  yet  to 
be  done,  the  copy  being  held  jiending 
final  approval. 

The  idea  is  prevalent  at  the  Treasury 
Department  that  the  newspapers  of  the 
country  that  cannot  afford  to  give  free 
advertising  will  exerci.se  ingenuity  in 
getting  local  advertisers  to  donate 
space. 

President  Wilson  has  signed  the  $11,- 
000,000,000  Bond  bill,  and  the  appro¬ 
priation  for  promotion  stands  at  one- 
fifth  of  one  per  cent,  for  the  popular 
is.sues. 

HAS  $6,000,000  FOR  FLOTATION. 

This  gives  the  Secretary  of  the  Trea¬ 
sury  $6,000,000  for  the  expenses  of  the 
October  loan,  including  everything,  and 
he  informed  Congre.ss  he  would  not  ex¬ 
ceed  the  appropriation  on  any  accou'^* 

The  Liberty  Loan  committees  in  tb'' 
Federal  Reserve  districts  are  re  port ’n" 
progre.ss  in  the  matter  of  getting  dis 
play  advertising.  These  reports  at  the 
Treasury  Department,  according  to  Mr. 
iOoniintied  on  page  6) 
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JAMES  O’SHAUGHNESSY  NAMED 
EXECUTIVE  SECRETARY  OF  THE 

AD  AGENCiES’  ASSOCIATION 

F<>iin<ler  of  O’Shaufihnessy  Advertising  Agency,  Chicago,  to 
Assume  Important  Duties  for  the  American  Association 
of  Advertising  Agencies — Closed  Session  of  Asso¬ 
ciation  Held  in  Cleveland — Scope  of  New 
Position  Not  Fully  Outlined. 


J.VMKS  O  SHAUGHXESSy. 


FIRST  ZONE  REDUCED  TO 
RADIUS  OF  l.oO  MILES 


Confercnrr  Commitlee  Zone*, 

in  Which  Onr-CenI  Rate  Will  lee  Con¬ 
tinued,  Ejetabli^hinfc  Craduateel  In¬ 
crease*  of  Rate  for  Longer  Hauls — Long 
and  Bitter  Fight  Ne-ar  an  End. 
iSprrial  to  Tnr  EniTOB  ANte  Publisiiei.) 
Washington,  September  28. — After 
two  weeks  of  deliberation  the  joint 
conferrees  of  the  House  and  Senate  last 
night  came  to  an  agreement  on  the 
War  Revenue  bill.  The  bill  as  revised 
now  provides  for  a  150-mile  zone  in¬ 
stead  of  250  miles  for  the  original  pub 
lisners'  tax  levy  of  1  cent  a  pound. 

The  details  of  the  po.stal  rate  provi¬ 
sions  agreed  upon  in  conference  have 
been  carefully  guarded.  It  is  said  that 
atter  compromise  provisions  had  been 
adopted  the  committee,  in  order  to  fore- 
•stall  any  further  discussion,  or  at¬ 
tempts  to  modify  these  provisions,  de¬ 
cided  to  make  no  announcement  of  the 
agreement  reached  pending  final  com¬ 
pletion  of  the  conference  work  on  the 
War  Revenue  bill  in  its  entirety. 

On  Friday  some  minor  details  of  the 
bill  were  still  under  discussion  by  the 
('ommlttee,  and  it  was  expected  that  the 
measure  would  be  pre.sented  to  the  two 
houses  of  Congress  for  final  vote  either 
on  Saturday  or  Monday. 

MODERATE  RATES  ESTABLISH  ED. 

It  has  been  stated  that  the  zone  rates 
established — to  take  effect  July  1,  1918 
— are  moderate.  It  is  believed  that  the 
reduction  of  the  fir.sl  zone  limits  to  a 
150-mile  radius,  within  which  the  one- 
<-ent  a  pound  rate  will  be  continued,  is 
a  concession  to  the  House  members, 
who  came  into  the  conference  prepared 
to  Insist  upon  large  Increases  in  the 
postal  rate.s.  The  Senate  conferrees,  on 
the  other  hand,  had  abandoned  all  at¬ 
tempts  to  incorporate  postal  rate  pro¬ 
visions  in  the  bill,  because  of  the  ac¬ 
tion  of  the  Senate  in  defeating,  by  a 
.small  margin,  the  McKellar  amend¬ 
ment. 

It  is  said  that  the  conferrees,  at  the 
urgent  request  of  the  Post  Office  De¬ 
partment,  have  approved  the  Hard¬ 
wick  proposition  to  levy  a  special  tax 
on  the  advertising  sections  of  publi¬ 
cations,  on  the  zone-.sy.stem,  to  take 
effect  July  1,  1921.  The  sentiment 
against  this  provision,  among  publish¬ 
ers,  is  very  strong,  and  it  is  said  that 
efforts  will  be  made,  at  future  ses.slons 
of  the  Congress,  to  repeal  the  section, 
on  the  grounds  that  it  is  special  taxa¬ 
tion,  dl.scrlminatory,  and  that  its  opera, 
tl'.n  would  entail  so  much  overhead  ex¬ 
pense  for  the  Government  and  the  pub¬ 
lishers  that  its  value  as  a  revenue  mea¬ 
sure  would  be  lost. 


GRFivSEY  LEAVES  HERALD 


Was  Advertising  Manager  of  New  York 
Herald  for  More  Than  a  Year. 

James  Gordon  Bennett,  owner  of  the 
New  York  Herald  and  the  New  York 
Evening  Telegram,  is  continuing  to 
make  changes  in  the  personnel  of  the 
staffs  of  both  the  editorial  and  busine.ss 
departments  of  the  two  newspapers. 
The  latest  change  concerns  Kendall  B. 
Cre.ssey,  for  more  than  a  year  adver¬ 
tising  manager  of  the  Herald,  who  is 
now  no  longer  with  that  newspaper. 
It  is  reported  that  a  new  advertising 
manager  will  be  named  within  a  few 
daya 


Does  not  the  “good  winner"  deserv-e 
as  much  sympathetic  praise  and  en¬ 
couragement  as  the  "good  loser”? 


JAMES  O'SHAUGHNESSY,  advertis¬ 
ing  man,  joiirnali.st,  and  founder  ot 
the  O’Shaughne.ssy  .Vdverti.sing  Com¬ 
pany,  Chicago,  has  b<*en  appointed  ex¬ 
ecutive  .secretary  of  the  .Vmerican  .As¬ 
sociation  of  -Adverti.sing  Agencies. 

The  As.sociation  held  a  clo.sed  session 
in  Oeveland  Wednesday,  at  which  time 
the  appointment  was  made. 

The  scope  of  the  new  position  has  not 
been  fully  outlined,  hut  its  pnrpo.se  is 
to  represent  agency  intere.sts  in  rela¬ 
tion  to  publisher.s,  and  to  serve  to  bring 
the  two  forces  into  closer  harmony 
through  an  individual  who  is  familiar 
with  the  publishing  and  advertising 
bu.sine.s.ses. 

HAS  HAD  WIDE  EXDEItlENCE. 

I.jvrgely  owing  to  the  fact  that  .Mr. 
O'Shaughnessy  has  been  for  many  years 
connected  with  both  lines  in  various 
parts  of  the  world,  and  has  held  high 
positions  in  the  United  States  and  Eu¬ 
rope,  he  has  been  cho.sen  to  head  the 
cooperative  work.  The  honor  comes 
as  a  climax,  to  his  .servit*e  as  secretary- 


treasurer  of  the  Western  Advertising 
Agents’  Association  and  the  Affiliated 
A.ssor-iation  of  Adverti.sing  Agencie.s, 
and  to  his  aid  rendered  in  the  reorgan¬ 
ization  of  the  bodies  into  the  .American 
.Association  of  .Advertising  .Agencies  last 
.June. 

When  .Mr.  O’Shaughne.ssy  made  the 
announcement  to  a  repre.sentative  of 
The  Editor  and  Ppbi.isher  Wedne.sday, 
he  said: 

"Heretofore  all  board  meetings  have 
lieCn  stop-watih  gatherings,  with  each 
man’s  eye  on  the  dial  of  his  •time¬ 
piece.  All  members  were  too  busy  with 
their  own  affairs  to  look  into  details 
and  study  questions  of  national  impor¬ 
tance.  For  this  reason,  if  for  no  other, 
it  was  decided  to  appoint  an  executive 
secretary  to  take  charge  of  all  matters 
that  the  board  cannot  handle  adequately 
and  present  them  in  the  proper  form 
for  di8Cus.sion  and  dispo.sitlon.” 

Mr.  O'Shaughnessy  was  bom  in  St. 
(’atherine.  Mo.,  where  he  was  educated 


HOPES  GOVERNMENT  WILL 
NOT  HAVE  TO  ADVERTISE 

(Continued  from  page  5) 

Price,  indicate  that  many  large  unit 
advertisers,  bond  house.s,  patriotic  and 
civic  organizations,  and  private  indi¬ 
viduals,  will  donate  adverthslng  space, 
and  also  “many  newspapers  will  give 
free  space.” 

National  figures  in  public  life,  includ¬ 
ing  former  Presidents  Taft  and  Roose¬ 
velt,  Mr.  Bryan,  and  Elihu  Root,  have 
volunteered  to  go  on  the  stump  for  the 
.second  IJl>erty  Ijoan.  Mr.  McAdoo  will 
make  a  whirlwind  appeal  to  the  coun¬ 
try. 

Full  confidence  is  entertained  at  the 
Treasury  Department  that  the  October 
loan  will  be  as  great  a  success  as  the 
June  flotation,  when  the  issue  was  over, 
.snbscrllied  by  a  billion  of  dollars. 

The  experience  of  the  October  cam¬ 
paign  will  decide  the  methods  to  l>e  em¬ 
ployed  in  future  flotations. 


in  the  local  schools.  Later  he  .studied 
law  at  home  while  engaged  in  writing 
advertising  for  various  small-town  pa¬ 
pers.  For  two  years  he  was  on  the 
road  as  a  retail  shoe  salesman,  and 
then  Vtceame  connected  with  the  ad¬ 
vertising  department  of  the  St.  Jo.seph 
(Mo.)  Gazette  and  the  St.  Joseph  Bal¬ 
lot.  Then  he  entered  the  editorial  field 
and  .soon  became  city  editor  of  the 
Herald  and  secretary  of  Board  of  Trade 
and  the  Commercial  Club,  of  the  city. 

Ix'aving  his  home  (own  he  went  to 
Chicago  and  joined  the  staff  of  the 
Journal,  and  later  the  Daily  News  and 
the  Tribune,  working  as  a  reporter. 
After  several  years  he  moved  to  New 
York,  and  in  a  short  time  was  engaged 
by  the  New-York  World  to  go  to  Europe 
as  a  member  of  an  adverti.sing  com- 
mis.slon.  While  abroad  he  acted  as  cor- 
re.spondent  for  a  syndicate  of  papers, 
and  then  became  advertising  manager 
of  Pawnee  Bill’s  Wild  West  Show,  ac¬ 
companying  it  through  Belgium,  Hol¬ 
land,  and  Germany. 

He  remained  abroad  when  the  show 
returned  to  America,  and,  going  to 
England  and  later  to  Ireland,  continued 
his  correspondence  work.  During  this 
time  he  wrote  upon  various  phases  of 
English  and  Iri.sh  life. 

WAS  WAR  correstondent. 

Upon  his  return  to  the  United  State.s, 
ho  once  more  joined  the  staff  of  the 
Chicago  Tribune,  where  he  held  several 
editorial  positions.  When  the  Spanish 
War  broke  out  he  went  to  Cuba  as  a 
repre.sentative  of  the  Chicago  Chroni¬ 
cle;  was  the  first  correspondent  to 
reach  the  mobilization  camps  in  Florida, 
and  made  a  remarkable  record  at  the 
front. 

He  was  later  .sent  to  cover  the  Ijcech 
Lake  (Minn.)  Indian  campaign,  which 
was  the  last  real  Indian  fighting  in  this 
i-ountry.  He  .stopped  the  fight  by  ar¬ 
ranging  a  conference  between  Gen. 
Bacon  and  the  Indians. 

Shortly  after  that  he  went  with  the 
He.arst  papers  as  political  editor.  He 
directed  .Mr.  Hear.st’s  campaign  for 
President  and  for  Mayor  of  New  York, 
and  then  became  advertising  manager 
of  the  Chicago  Examiner.  I<«>aving 
there  he  went  to  the  Gundlach  Adver¬ 
tising  Company,  Chicago,  and  five  years 
later  founded  the  O’Shaughnessy  Ad¬ 
verti.sing  Agency,  of  which  he  is  presi¬ 
dent.  He  is  also  the  founder  of  the 
Irish  Fellowship  CTub  of  (’hicago  .and 
a  member  of  the  Advertising  Associa¬ 
tion  of  that  city. 


Franklin  said  that  if  you  wanted  to 
know  the  value  of  money  you  should 
try  to  borrow  some.  Another  way  is 
to  try  to  earn  some. 
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POSr  OFFICE  DEPARTMENT  GIVEN  POWER  OPPOSITION  TO  A.  B.  C.  BY-LAW  AMENDMENT 
TO  SUPPRESS  ALL  DISLOYAL  PUBLICATIONS  GROWS  AS  REFERENDUM  VOTE  PROGRESSES 


King  Amendment  to  Trading  With  the  Enemy  Bill  Confers  Authority 
on  Postmaster-General  to  Suppress  Seditious  Newspapers 
Through  Barring  Them  from  the  Mails — Mr.  Burleson  Says 
Power  Will  he  Exerpised  Wholly  in  Nation's  Interests. 


Puhlisher-Memhers  from  All  Parts  of  Country  Express  Emphatic 
Disapproval  of  Effort  to  Tighten  Control  of  Bureau  Over  Adver¬ 
tising  Policies  of  Newspapers —  Position  of  THE  EDITOR 
AND  Publisher  Widely  Approved. 


Washington',  September  25. — The 
ronferenee  report  on  the  "Trading  With 
the  Enemy”  bill,  which  has  been  adopt¬ 
ed  by  both  the  Senate  and  House,  con¬ 
tains  a  provision  aimed  at  the  control 
Oil  foreign-language  newspapers  to 
which  reference  waii  made  in  Thu  Eoi- 
TOi;  AND  PCBUSHEi;  of  last  week. 

The  provision,  known  a.*;  the  King 
amendment,  makes  it  possible  for  all 
foreign-language  newspapers  whose 
loyalty  is  above  question  to  obtain  li- 
r.ensts  from  the  President,  exempting 
them  from  the  duties  and  iienalties 
otherwise  established.  In  the  case  of 
licensed  newspapers,  it  will  be  required 
that  they  shall  print  a  notice  to  that  ef¬ 
fect,  giving  date  of  act  and  of  granting 
of  license,  etc. 

Eoreign-language  newspapers  not  so 
licen.sed  shall  be  required,  before  publi¬ 
cation,  to  submit  to  local  postmasters 
correct  tran.slations  in  English  of  all 
war  news,  editorial  matter,  or  other 
comment  upon  war  questions.  Govern¬ 
mental  policle.s,  articles  about  our  al¬ 
lies,  etc.  They  will  be  required  to  print 
these  translations  in  their  own  columns, 
parallel  with  the  original  matter,  and 
to  publish  a  statement  setting  forth  the 
correctness  of  the  translations  and  the 
fact  that  they  have  been  tiled  with  the 
local  postmaster  in  compliance  with  the 
Trading  With  the  Enemy  act. 

UllASTlC  I’KOVISIONS. 

The  bill  goes  much  further  than  pre¬ 
vious  legi.slation  on  the  subject,  through 
making  it  unlawful  for.  publications 
which  have  been  declared  non-mailable 
to  be  circulated,  sold,  or  distributed  in 
any  other  way  whatever.  In  effect, 
when  a  newspaper,  through  failure  to 
comply  will'  l^*''**  circula¬ 

tion  through  the  mails,  that  will  oper¬ 
ate  to  completely  suppress  it,  heavily 
penalizing  all  who  may  undertake  to 
distribute  it  through  any  other  method. 

THK  KING  amendment. 

The  text  of  the  King  amendment  fol- 


matte*'  which  U  made  aoii -mailable  by  the  piv- 
vieiotte  of  the  act  relatifty  to  espionage,  ap¬ 
proved  June  lo,  1D17:  BrovUleil  (artlK'r,  That 
upon  evidvuce  aatisfucioiy  to  him  that  uiiy 
pnut,  lunvspaiier,  or  puh.it,‘atiou»  priiiUxl  iu  a 
loioiiiu  language  luay  ho  piiiueil,  piihllduv^L  aiitl 
tlLsirihuluNl  live  fr^iia  liie  toivgoiug  ivaUictiuius 
ati<I  coiitlitioiui  witaout  detrimeut  to  the  Ututeil 
Stall  a  iu  tae  cotiiluet  ot  tue  pieaoui  war,  tae 
i*ie>iiK‘Ut  may  cauae  to  he  Uaupil  to  tae  priut* 
ers  or  puhiieiiera  of  auca  iiiiut,  now.Nimper,  or 
puo.k'iitiuii,  a  [MUTuit  to  luTut,  puhiiaii,  uaii  cir¬ 
culate  tue  ihsiie  or  lasuca  ut  lucir  yiiui.  itews>- 
paiKU’,  or  imoiicatiou,  tree  truai  .Mica  ivtaric- 
i.oart  aiki  riM|iiiiemeat8,  suca  lo  t>e  mid- 

jivt  to  ivvocaiioii  ui  Ills  uisi'ictaai.  Ami  tue 
I'oSUuaKtiM'-xieiiprai  s.iUii  causa  ol  ail 

Mh  a  iieiruilici  uuil  ivvocati  m.'t  oi'  tKMait«»  to  he 
liiiMisiieil  to  the  i'o>Uuai<tcr  ot  t<ic  Imiml  otiice 
sciiii.g  iMU  luuce  tiuui  Wii.ca  l.«e  pi. at,  lu-vis 
I'.itriM*,  or  piioiicai.oa,  giuauU  it.e  pcuuu  ia 
to  e.i<aaaic.  Alt  aiuiicr  pria.c^l,  ptioiis.KU,  ami 
tiu-ii  .liiiD  U  uatior  pt-iuiiis  ouati  ueur  ul  i.ic  ucau 
i..tusii  la  p.aiii  Ope  iii  lac  haio-iaa  laaguacC, 
me  Woril.o,  ' '  I'lia.isat  il  uail  uiMiioaicU  uavier 
iniiitii  u 111  1. or. all'll  i>y  tae  act  ot  -  --  incte 

giving  tlaie  oi  tiiLs  ucL>,  o.i  tiic  at  u.e  post 
Oiucc  Ot  —  ,  tglViilg  uaii.e  ot  Oiii.cj. 

Auy  iM'iHoii  vvi.o  s..au  mase  au  aaiuavit  coii- 
lauiii.g  auy  la.se  dtatcimiit  in  co.iucctio.i  wiiii 
uie  iruusiaiioti  piovhicil  I'or  lu  laid  act  suml 
he  giiiiiy  ot  tae  dime  OiT  perjury  ami  subject 
to  tae  puiiishUieiit  pioviJcU  tiieivloi  by  Sec¬ 
tion  Ilia  ot  the  act  ot  March  4,  IbOb,  eatiticil 
"All  act  lo  codily,  revise*,  aud  aaiiead  the  pciiui 
laws  ot  the  United  Staten,  '  ami  any  jRasoii, 
tfci'ui,  corporutiou,  or  asciociaiiuii,  violating  any 
other  reiiuireiueiit  of  tliis  act  shall,  on  con¬ 
viction  tnert*of,  be  punlnht*d  by  a  line  of  not 
more  than  live  liundn*d  dollars  or  by 

impritsojuiieiit  of  not  more  than  one  year,  or,  in 
the  d.eJcretioii  of  the  court,  may  he  Inith  llne-1 
and  impii-soiiiHl. 

The  statem.'nt  of  the  conferrees  re¬ 
lating  to  this  amendment,  which  was 
new  matter  to  the  bill,  having  been  re¬ 
written  after  the  King  amendment  piiss- 
id  the  Senate,  was  as  follows: 

This  uiiieuiliucut  is  in  reluliuu  tu  piiutiuK,  pub- 
llsliiii.;,  ur  circulutiu.;  iu  iiny  (ureiifii  iuui;uaj{i; 
iiiattiT  rfsiK'cliiiis  llie  Goveruimut  ut  tiie  L'uiUd 
Statoa,  etc. 

Its  provlsiuiis  are  eiierative  ten  days  after  tbe 
apiiruval  uf  tiiis  act,  and  until  the  end  uf  tbe 
war,  durlui;  wUicb  time  it  siiall  be  uuiaw’ful 
fur  any  persun,  tirin.  curiJuraliun,  ur  associatUm 
tu  print,  publisii,  ur  circuiatc,  ur  cause  tu  la.- 


r  Ih-i  not  know  what  good  an  audit 

I  of  the  A.  B.  C.  would  do  if  we  were 
not  able  to  use  it,”  writes  the  gen¬ 
eral  manager  of  a  leading  Illinois  news¬ 
paper.  Ho  says,  further:  "1  have  al¬ 
ready  voted,  but  believe  me,  I  voted  the 
way  you  feel.  I  am  getting  mighty 
sick  of  the  policy  of  the  Audit  Bureau 
of  Circulations  in  trying  to  gumshoe 
everything,  and  to  dictate  the  manner  in 
which  a  new.spaper  should  run  its  busi¬ 
ness.” 

.Many  publisher-members  of  the  A.  B. 
C.  have  written  to  The  Editoh  and  Pub- 
EisHEit  exiuessing  .sentiment:i  and  con¬ 
victions  .similar  to  the  above.  It  seems, 
to  judge  from  the  correspondence  in 
hand,  that  the  policies  of  the  Bureau 
are  operating  to  alienate  the  interest 
and  future  support  of  a  great  many  pub¬ 
lishers.  There  is  a  growing  feeling  that 
the  board  of  directors  seeks  to  arbi¬ 
trarily  safeguard  the  circulation  data 
gathered  by  its  auditors  from  wide  dis- 
.seniiuation.  'Jhis  would  be  accomplish¬ 
ed,  whether  it  be  the  object  .sought  or 
not,  through  the  operation  of  the  pro¬ 
posed  by-law  amendment,  which  would 
so  hamper  the  adverti.sing  of  circulation 
figures  that  it  would  practically  sup¬ 
press  it. 

A  Michigiui  publisher  writes: 

"1  fully  agree  with  the  position  of  The 
Editou  and  Publisheu  and  have  voted 
against  the  amendment,  giving  my  rea¬ 
sons  therefor,  which  arc  identical  with 
your  own.  Since  casting  my  vote  1  have 
had  a  letter  from  the  Bureau  with  the 
evident  intention  of  seeking  to  have  me 
change  my  vote.  It  seems  to  me  that 
they  are  going  out  of  their  way  to  put 
through  their  proposed  amendment,  and 
1  sincerely  hope  it  will  be  snowed  un¬ 
der  badly.  Some  of  the  classifications 
being  adopted  and  insisted  upon  by  the 
Bureaja  are  clearly  not  in  the  interests 
of  the  publications,  but  of  the  adverti.s¬ 
ing  agencies,  holding  down  to  the  low¬ 
est  possible  notch  the  circulation  of 


G.  1  fully  agree  with  The  Editor  and 
Plblisher  in  regard  to  the  matter,  and 
hope  that  this  amendment  w’ill  be  de¬ 
feated.” 

The  editor  of  one  of  the  leading  news¬ 
papers  of  Nebraska  writes: 

“The  Editor  and  Publisher  is  on  the 
right  track  with  reference  to  the  A. 

B.  G.” 

.\.  Southwestern  publi.sher  writes: 

“Wo  quite  agree  with  The  Editor  and 
Publisher  that  this  amendment  is  very 
unjust,  and  in  our  judgment  should  not 
be  adopted.  We  are  voting  against  it 
ourst-lves  and  are  using  our  inlluenco 
with  other  publisher-members  to  do  the 
same.” 

LESSON  FROM  THE  PAST. 

A  Galifornia  publisher  says: 

"We  are  inclined  to  think  The  Editor 
AND  Publisher’s  view  of  the  A.  B.  C. 
matter  is  correct.  The  older  institu¬ 
tions  for  the  inv'estigation  of  circula¬ 
tions,  such  as  the  A.  A.  A.,  were  wreck¬ 
ed  in  a-ssuming  a  sort  of  dictatorial  con. 
trol  of  newspapers,  and  we  hope  the 
•V.  B.  G.  will  not  make  the  same  mis¬ 
take.  You  are  entirely  correct  when 
you  say  the  A.  B.  G.  is  a  service  bu¬ 
reau,  not  a  bureau  of  control  over  the 
policies  of  the  newspapers.  If  it  as¬ 
sumes  the  latter  it  will  certainly  weak¬ 
en  its  influence  with  newspapers  and 
advertisers.” 

A  leading  Texas  publisher  writes: 

“1  had  been  advised  by  the  A.  B.  C. 
that  we  could  not  print  their  figures 
without  printing  the  entire  report.  I 
explained  to  them  that  this  was 
not  possible  for  lack  of  room.  It 
had  been  our  habit  to  give  our 
net  paid  circulation  on  our  editorial 
page  and  to  .say  that  the  figures  were 
confirmed  by  the  A.  B.  G.  I  have  been 
advisetl  by  the  A.  B.  G.  that  we  cannot 
use  their  name  without  printing  the  en¬ 
tire  reiiort.  1  have,  therefore,  advised 


lows: 

That  tun  .lays  ufler  the  apiauval  uf  this  a.l 
amt  until  thu  end  uf  the  war,  it  shall  be  un¬ 
lawful  fur  auy  larsu.i,  Unu,  eunuratiun,  ur  as- 
«K-latluh,  to  print,  pubUah.  ur  circulate,  ur 
cause  tu  he  prinUsi.  puhllshct,  or  circulates  lu 
any  furclgu  languase,  auy  news  itwu,  e. 
lal  or  otlKT  printed  matter,  resi«.-tlng  the 
Govermuent  uf  the  Uulte.1  .S'tates,  or  ot  any 
,.a,iuu  engaged  in  the  pr.'sent  war  its  l^li- 
ul,-.,  international  rclatlona,  the  state  or 
.hKt  ot  the  war.  or  any  matt..r  relating  there- 
provld^l.  That  this  section 
ply  tu  auy  print,  newspaper,  or 
Ihere  the  publisher  ur  .llstrlbutor  hereof  o 
ur  before  offering  tlm  same  tor  mailing  or 
auy  manner  distributing  it  to  the  public.  1^ 
ll'«sl  -with  the  IVaituiaster  at  the  plate  P 
iKallon.  in  ihe  form  of  an  altldavit.  a  tr-m 
a.sl  complete  translation  ol  the  eu  ire  ar  it  t 

containing  s>Kh  matter  proiK,s,M  lo  >-«  P’^  ' 

.,1  in  ••uch  print,  newsiauwr,  or  imhlhat  . 
and  has  caused  to  be  prlnt.sl.  >“  P'*'" 

English  language  at  tlie  head  ot  eath  sir  . 

.dltorlal.  or  otinT  matter,  on  each  copy  of 

such  mint,  newspaiH-r.  or  puhlltation,  thy  words 
-True  translation  UUsl  with  the  I'ostmast.-r  at 

__  on  _  inamlng  the  post  uttl.'e  where  th,- 

translation  was  tiled,  and  the  date  ot  tiling 
thereof  I .  as  required  by  tlR‘  act  of  (  ""re 

giving  the  date  of  this  act). 

Auy  print.  newslRil^er,  or  piihlicallon  In  any 

foreign  language  which  dis-s  iR.t  conform  tu 
the  provIsioUR  of  this  sctlon  is  h.-r.-hy  .le- 
clatssl  to  he  non-mallable.  aud  It  shall  Is'  un¬ 
lawful  fur  any  pi'rBon.  tlriu.  eorisnatl  on.  or 
assoi'Jatlon.  to  tiansiiort,  carry,  or  otherwise 
iiiitdlsh  or  distrlliute  the  same,  or  tu  froaspurf, 
ouiry,  ur  ulheruUe  tiiihlinh  ur  diulrihule  ung 


lirluUsl.  publlslusl.  or  elrciilaUsl.  iu  auy  foreign 
language,  news  items,  islitorials,  ur  other  priute.1 
matter  reepecting  the  Guverunieiit  of  the  ITiitcl 
mates,  ur  uf  any  nation  engaged  in  tlie  l>resent 
war,  ur  their  policies,  Internatiunal  relations, 
state  or  conduct  ot  the  war,  or  auy  matter  relat¬ 
ing  thereto.  This  section  shall  nut  apply  where 
the  publisher  or  distributer  on  or  before  mailing 
or  distributing  the  article,  has  tileil  with  tlie  p<ist- 
niaster  at  the  place  uf  piibllcatiun  a  true  and 
complete  tran.slatiuu  uf  the  entice  article,  as 
liruvlihsi  mure  in  detail  in  tlie  amendmeiit. 

.Any  print,  n.-wsiiup<'r,  or  publication  which 
.I.K's  not  coufurni  to  the  requirement  as  to  trims 
liitiuu,  etc.,  makes  Ihe  matter  miomallable,  and 
It  becomes  unlawful  nut  only  to  mail  but  tu 
transisirt.  curry,  or  otherwise  publish  or  dis¬ 
tribute  such  matter. 

But  tlm  I’reshlent  Is  authorised  tu  issue  ist- 
mlts  fur  such  piiblicatluns,  which,  liowever,  are 
snbj.’ct  lo  n-vocation. 

The  penalty  for  fal.se  tran.slatioiui  or 
false  .statement.s  in  eonneetion  therewith 
shall  be  proseeution  for  iierjiiry,  and 
other  violations  of  the  act  shall  be  stib- 
jeet  to  a  tine  of  $500  or  imprisonment. 

■MR.  burleso.n’s  statement. 

I’ostma-ster-General  Burleson  wishes 
to  assure  publishers  that  the  new  cen- 
.sorship  will  do  no  injustice.  While  Mr. 
Burleson  is  vehement  In  his  denuncia¬ 
tion  of  .seditious  publlcation.s,  he  points 
out  that  he  will  exercise  the  utmost 
caution  in  jiassing  upon  every  case  pre- 
.sented  to  him.  “If  we  are  wrong  in 
(Cunvludcd  on  paue  21) 


the  publication.  .Much  could  lie  .said 
on  the  subject.”  ' 

VOTED  HASTILY. 

A  iirominent  Southern  publisher 
writes: 

“1  received  a  letter  from  the  secretary 
of  the  A.  B.  G.  enclosing  the  blank  to 
be  iLsed  in  voting  on  the  proposed 
amendment  to  the  by-law.s.  In  the  let¬ 
ter  it  was  stated  that  the  entire  botird 
of  directors  were  in  favor  of  changing 
the  by-law.  Without  giving  further 
thought  to  it,  I  voted  for  the  change.  I 
agree  with  The  Editor  a.nd  Publisher, 
however,  that  the  rules  of  the  A.  B.  G. 
should  permit  a  member  to  use  his  .\. 
B.  G.  figures  without  being  required  to 
publish  the  entire  report.  It  should  be 
an  easy  matter  to  have  proper  restric¬ 
tions  as  to  the  publication  of  these  fig¬ 
ures  without  requiring  that  the  entire 
report  be  published.  In  my  opinion  the 
entire  clause  relative  to  the  use  of  the 
A.  B.  C.  figures  should  be  revised,  and 
that  a  by-law  suitable  to  the  directors 
and  to  a  majority  of  the  members  could 
Im  passed  at  the  next  annual  meeting 
of  the  A.  B.  C.” 

The  president  and  general  iiianager  of 
.another  Southern  daily  writes: 

“1  hiive  voted  against  the  proposed 
ameiulment  of  the  by-laws  of  the  A.  B. 


them  that  we  must  print  our  net  paid 
circulation  on  our  editorial  page,  and 
tiiat  hereafter  we  would  necessarily 
omit  any  mention  of  the  A.  B.  C.  in 
connection  therewith.” 

The  business  manager  of  a  prominent 
Oregon  newspaiier  says: 

“I  agree  with  The  Editor  and  Pub¬ 
lisher  in  all  that  you  say,  and  have 
voted  accordingly  on  behalf  of  this 
newspaiier.” 

-Vnother  Oregon  newspaper,  through 
its  editor  and  publisher,  says: 

“We  have  voted  against  the  amend¬ 
ment.  It  is  one  of  the  most  absurd 
things  ever  proposed  by  the  manage¬ 
ment  of  the  experimental  and  imprac¬ 
tical  organization.  It  would  destroy 
practically  the  only  benefit  the  pub¬ 
lisher-members  receive  from  the  A.  B. 

since  advertising  and  agency  rnem- 
txirs  seem  to  make  no  effort  to  favor 
.\.  B.  G.  newspapers  in  the  distribution 
of  their  patronage.  Prohibit  publishers 
from  advertising  the  fact  that  their  cir¬ 
culation  figures  are  backed  by  an  official 
audit,  and  we  imagine  few  would  pay 
for  the  privilege  of  keeping  up  a  value¬ 
less  membership.  The  effort  of  The 
Editor  and  Pubijsher  to  defeat  this 
amendment  is  worthy  of  commendation.” 
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The  Editor  ^  Publisher  for  September  29,  1917 
SMITH  BILL  WOULD  GIVE  FULL  POWER  TO  Wisconsin  editors  loyal 


TRADE  COMMISSION  TO  FIX  PAPER  PRICE 


Arizona  Senator  Presents  Resolution  Placing  All  News  Print  Mills 
Under  Control  of  Federal  Trade  Commission,  with  Authority  to 
Supervise  and  Regulate  Production,  Distribution,  and  Prices 
— Products  to  be  Pooled  in  Hands  of  Commission 


WASHINGTON,  Sept.  25.— After  a 
full  consideration  and  digestion 
of  the  new  print  paper  situation 
as  it  now  exists,  and  from  mature 
judgment  as  derived  from  information 
presented  from  official  and  public  sourc¬ 
es,  Senator  Smith,  of  Arizona,  has  in¬ 
troduced  a  joint  resolution  from  the 
Committe  on  Printing  of  the  Senate,  to 
assure  a  supply  of  print  paper  for  the 
use  of  the  Government,  and  for  other 
purposes,  which  resolution  Is  now  be¬ 
ing  considered  by  the  Committee  on 
Printing.  Senator  Smith’s  resolution 
comes  immediately  after  the  review  of 
the  paper  situation,  so  exhaustively  tind 
minutely  made  by  Senator  Kletcher,  of 
Florida,  a  member  of  the  same  com¬ 
mittee,  in  a  speech  to  the  Senate  last 
week.  Senator  Smith's  rcsoliUion  di¬ 
rects  the  Federal  Trade  Commission  to 
take  charpe  and  have  supreme  com¬ 
mand  of  the  paper  situation.  The  paper 
manufacturers,  failing  to  comply  with 
the  provisions  of  the  resolution,  are 
subject  to  punishment  by  imprisonment 
for  not  more  than  three  years  or  a  line 
of  not  exceeding  $5O,UO0,  or  both.  The 
resolution  reads  in  full  as  follows: 

IN  THE  NATIONAL.  DEFENSE. 

Wlicreag  by  rvaiioa  of  a  aute  of  war  now 
eaistin*  it  ia  eaaenUal  to  tbe  national  aecur- 
Ity  and  defence  for  tbe  aucceaaful  proaecution 
of  tbe  war  to  aaaure  a  aupply  of  print  pa* 
per,  and  Ita  euuiutble  dlatrlbulion  at  a  fair 
price  in  order  that  the  Uovernaienl  of  the 
United  Statea  may  be  aaaured  an  adt^iuate 
Kupply  of  paper  producta  and  that  all  proper 
uewa  may  be  generally  and  efficiently  diaaemin- 
aled:  Now  therefore,  be  it 

ItESObVkU  Hi'  THE  SENATE  AND  UOUSK 
OF  UEfUBSEN  TATIVES  OF  TUE  UNITEU 
STATES  OF  AMEUICA  IN  UONOKESS  AS- 
SEAUil-EU,  That  the  Federal  Trade  Commla- 
apm  ia  hereby  authoriaed  and  empowered  to 
^sperviae,  control,  and  regulate  the  production 
..ad  dlatributiott  of  print  paper  and  mechanical 
and  chamical  pulp  in  the  United  Slatca,  and 
that  all  milla  producing  and  all  agenclea  dla- 
tiibuttag  print  paper  and  mechanical  and 
chemical  pulp  in  the  United  SUtea  ahall  be 
operatwl  on  Oovemmeht  account ;  that  tbeie 
producta  be  pooled  in  tEe  handa  of  the  Feder¬ 
al  Trade  Commiaalon  lor  the  term  of  the  war 
and  the  emergency  occaaloned  thereby  and 
equitably  dlatrlbuted  at  a  price  baaed  upon 
<oet  of  production  plua  a  fair  profit  per  ton, 
aa  delerminoil  by  the  P'ederal  Trade  CommU- 
aiun :  Provided,  That  if  the  compenaation  ao 
determined  be  m*t  aatiafactory  to  the  person, 
company,  or  corporation  enUtled  to  receive  the 
aame  auch  peraon,  company,  or  corporation 
ahall  be  paid  aeventy-five  per  centum  of  the 
amount  ao  determined  by  tbe  Federal  Trade 
C4Uiiiuiaj|on  and  ahall  be  entitled  to  aue  the 
United  Statea  to  recover  auch  further  auma  aa, 
a.ldisl  to  aaid  aeventy-five  per  eentum,  will  make 
up  auch  amount  aa  will  be  Juat  compenaation 
for  auch  paper,  and  Juriadlction  ia  hereby  con- 
ferr«.d  on  the  United  Statea  dlatrlct  courts 
to  hear  and  determine  all  auch  controveralea. 

TO  SECURE  OO-OPHIATION  OF  CANADA. 

Sec.  2.  That  the  President  ia  authoriaed 
ami  empowered  to  Uke  all  proper  atepa  to  ae- 
cure  tbe  cooperation  of  the  Government  of  tbe 
of  the  Dominioo  of  Canada  in  the  crpatlon  of  a 
aimilar  agency  aa  herein  provided,  with  like 
funcUona;  and  the  Federal  Trade  Com- 
miasion  la  authoriaed  and  empowered  to  act  in 
conjunction  with  auch  Canadian  agency,  when 
appointed,  to  tbe  end  of  fully  effectuating  tbe 
objects  of  this  AcL 

Sec.  8.  That  the  Prealdent  ahall  have  power 
by  proclamation  to  declare  that  Imports  into 
tbe  Uniterl  Statea  during  the  present  war 
ebergency  of  print  paper  and  mechanical  and 
chemical  pulp  shall  be  made  only  on  Govern¬ 
ment  account,  to  or  through  the  Federal  Trade 
Commiaalon,  If  and  whenever  he  shall  deter¬ 
mine  auch  atepa  to  be  neceaaary  in  order 
to  fully  effectuate  the  objects  of  this  Act. 


J 

TO  GIVE  THE  COMMISSION  FULL,  POWER. 

Sec.  4.  That  compliance  with  all  orders  and 
regulations  of  the  Federal  Trade  Commisaioti 
made  in  accordance  with  this  Act  shall  be 
obligatory  on  any  individual,  firm,  association, 
company,  corporation,  or  organlied  manufactur¬ 
ing  industry,  or  tbe  responsible  bead  or  beads 
thereof,  and  shall  take  prece<lence  over  all  other 
orders  and  contracts  hereto  placed  with  such 
individual,  firm,  company,  association,  corpora¬ 
tion,  or  organised  manufacturing  industry,  and 
any  Individual  firms,  company,  association, 
corporation,  or  organised  manufacturing  In- 
duatry,  or  tbe  responsible  bead  or  beatls 
therof  falling  to  comply  with  tbe  pr.i- 
vlalons  of  this  Act  shall  be  deemeil 
guilty  of  a  felony  and  upon  conviction  shall  be 
punished  by  imprisonment  for  not  more  than 
three  years  or  by  fine  of  not  exceeding  |oO,UOU, 
or  both,” 


HERE'S  A  FINE  IDEA 


Paterson  Press-Guardian  Distributes  Pa¬ 
triotic  Posters  to  Families. 

The  Paterson  (N.  J.)  Press-Guardian 
has  just  issued  a  beautiful  patriotic  pos¬ 
ter,  in  colors,  which  is  being  distributed, 
with  the  compliments  of  the  Press- 
Guardian,  free  to  every  family  in  Pater¬ 
son  and  vicinity  which  has  furnished  a 
son,  brother,  or  father  to  the  army  or 
aavy. 

The  plan  was  announced  several 
months  ago,  and  tbe  Press-Guardian  held 
a  design  contest,  awarding  a  small  cash 
prize  to  the  winner  and  publishing  his 
picture,  with  a  biographical  sketch,  and 
a  picture  of  the  winning  design. 

The  Press-Guardian  is  running  a  cou¬ 
pon  requesting  information  which  will 
enable  the  paper  to  have  a  complete 
record  of  every  soldier,  his  organization, 
where  stationed  at  present,  with  his 
Paterson  address,  and  the  name  of  his 
nearest  relative.  These  data  will  be  col¬ 
lected  and  card-indexed,  and  will  be  use¬ 
ful  to  the  editorial  department.  In  the 
meantime  hundreds  of  these  posters  are 
being  placed  in  the  windows  of  Pater¬ 
son  homes,  and  are  creating  much  fa¬ 
vorable  comment. 


WANT  EDITOR  AND  PUBLISHER 


Old  Readers  Now  in  Army  and  Navy 

Ask  to  Have  Copies  Sent  to  Them. 

During:  the  past  few  weeks  The  Edi¬ 
tor  AND  PuBuisHER  has  received  numer¬ 
ous  requests  from  newspaper  maker.s, 
advertisers,  and  advertising  agents  to 
send  copies  of  The  Editor  and  Pub- 
usHKK  to  former  a.ssociate.s  and  em¬ 
ployees  who  are  now  serving  the  nation 
In  the  various  branches  of  the  army  and 
navy.  In  compliance  The  Editor  and 
PuBiASHER  has  arranged  to  have  copies 
sent  each  week  to  all  of  the  camps  In 
care  of  the  Y.  M.  C.  A. 

The  general  secretaries  of  these  camps 
will  place  copies  of  The  Editor  and  Pub¬ 
lisher  in  the  camp  reading  huts,  so 
that  former  readers,  now  serving  Uncle 
Sam,  can  continue  to  keep  In  touch  with 
activities  in  the  publishing  and  adver¬ 
tising  fields. 


News  Print  Scarre  in  Germany 
A  Kerlin  report  states  that  the  news 
print  shortage  is  so  acute  that  news¬ 
paper  advertising  of  the  new  German 
war  loan  will  be  Impossible  unle.ss  con¬ 
ditions  are  remedied.  A  number  of  pa¬ 
pers  failed  to  publish  last  Saturday,  and 
it  is  thought  that  several  will  have  to 
suspend. 


New  Patriotir  Press  Assoriation  Meets 
with  Cordial  Rereption. 

The  Wisconsin  Patriotic  Press  As¬ 
sociation,  organized  at  Milwaukee  Sep¬ 
tember  4,  is  meeting  with  all  the  cor¬ 
dial  reception  and  cooperation  on  the 
part  of  the  press  of  Wisconsin  that  was 
anticipated  by  its  promotors,  according 
to  reports  from  the  office  of  Secretary 
W.  S.  Goodland,  of  the  Racine  Times- 
Call,  who  has  opened  headquarters  in 
the  First  National  Rank  Ruilding  in 
Milwaukee.  Twenty-five  editors  at¬ 
tended  the  organization  meeting,  and 
the  small  number  is  accounted  for  be¬ 
cause  printed  notices  of  the  call  in  .some 
manner  were  held  up  in  the  mail,  many 
of  the  editors  failing  to  receive  notifica¬ 
tion  until  along  after  the  tenth  of  the 
month. 

However,  as  soon  as  Secretary  Good- 
land  announced  his  office  location,  ap¬ 
plications  for  membership  began  to 
pour  in,  and  up  to  Wednesday  of  the 
past  week  150  had  been  enrolled,  with 
a  prospect  of  the  200  mark  being  reach¬ 
ed  by  Saturday  night.  Secretary  Good- 
land  reports  that  practically  every 
newspaper  of  any  Importance  in  the 
State  has  given  assurance  of  affiliation 
with  the  As.sociation,  and  that  within 
thirty  days  the  membership  will  be  sub¬ 
stantially  100  p«  r  cent,  of  the  Wisconsin 
press. 

In  Milwaukee  the  Sentinel,  Journal, 
and  Evening  Wisconsin  are  identified 
with  the  Association,  and  In  the  State  at 
large  such  papers  as  the  Racine  Times- 
Call,  Madison  State  Journal,  Reloit 
Daily  News,  Wausau  Record-Herald, 
Fond  du  Lac  Commonwealth,  I-a  Crosse 
Tribune-Press,  and  scores  of  ot'iers 
have  joined  the  movement  to  wiin;  out 
ail  suspicions  of  disloyalty  conc-erning 
the  Badger  State. 


RAPS  DISLOYAL  CONGRESSMEN 


Wisronttin  Daily  League  Re-Expresscs 
Loyalty  to  State  and  Nation. 

The  Wisconsin  Daily  Li'ague,  which 
held  its  annual  convention  last  week  at 
Janesville,  Wis.,  adopted  a  re.solution 
re-expre.sslng  the  loyalty  of  the  twenty- 
nine  newspaper  members  of  the  League, 
to  the  State  and  nation,  and  prote.sting 
"against  the  attitude  of  certain  Wiscon¬ 
sin  repre.sentatlves  in  Congress  who 
have  tended  to  cast  the  odium  of  dis¬ 
loyalty  upon  this  State.” 

J.  L.  Sturtevant,  of  the  Wausjiu  Rec¬ 
ord-Herald,  was  named  president;  O.  J. 
Hardy,  Oshkosh  Northwestern,  vlce- 
pre.sident;  H.  H.  Rli.ss,  Janesville  Ga¬ 
zette,  secretary. 

PAPER  DOES  WAR  SERVICE 


Ridgway  Record  Prints  Folder  Illustrnt- 
ing  Work  of  Aviation  Corps. 

Hugh  H.  Thomson,  president,  editor, 
and  manager  of  the  Ridgway  (Pa.) 
Daily  Record,  and  formerly  with  The 
Editor  and  Publisher,  is  distributing  a 
neat,  illustrated  folder  entitled  “Young 
America  in  Aviation,”  which  is  a  re¬ 
production  of  an  article  which  appeared 
in  the  Ridgway  Dally  Itecord. 

The  contents  include  an  article  on 
“Aviation  Corps  is  Favorite  War  Ser¬ 
vice,”  by  Gertrude  Lynch,  of  the  Vigi¬ 
lantes,  and  “The  Kid  Has  Gone  to  the 
('olor-s,”  the  popular  poem  by  W.  M. 
Herschell. 


■And  Still  More  Tobacco 
The  lAiulsvilie  Courier-Journal,  Time.s, 
and  Herald  are  raising  money  with 
which  to  buy  toliacco  for  American 
soldiers  in  France. 


PAPER  MAKERS  IGNORE 
PLEDGE  TO  PUBLISHERS 


Federal  Trade  Commission  Determines 
to  Re.sort  to  Publicity  With  a  View 
of  Relieving  News  Print  Situation  — 
Publishers  to  Be  Given  Access  to  Rac- 
ord8_  of  Agreement  Last  March. 
Washington,  September  25. — Finding 
that  some  news  print  paper  manufac- 
turi*rs  have  failed  to  live  up  to  tlie 
agreement  ai)i)roved  by  it  March  3,  the 
Federal  Trade  Commis.sion  has  deter¬ 
mined  to  i-esoit  to  puldicity,  with  a  view 
to  relieving  the  news  print  situation. 

Secretary  L.  L.  Bracken  to-day  ad- 
dres.sed  to  all  publishers  who  use  news 
print  i)ai)er  and  to  all  paper  manufac¬ 
turers  the  following  letter: 

“Dear  Sir:  On  March  3,  1917,  this 
Commission  decided  to  accept  the 
proposition  of  certain  news  print  miinu- 
facturers  to  determine  a  fair  price  for 
standard  news  print  paper  for  the  six 
months  period  beginning  March  1,  1917, 
and  announced  the  following  prices: 

“Roll  news  in  car  lots,  |2.50  per  100 
pounds. 

“Roll  news  in  less  than  car  lots,  $2.75 
per  100  pounds. 

“Sheet  news  in  car  lots,  $3.25  per  loo 
pounds. 

“Sheet  news  In  less  than  car  lots. 
$3.50  per  100  pounds. 

“At  the  .same  time  the  Commis.sion 
al.so  decided  that,  in  order  to  obtain  the 
reduction  in  price  on  their  contract.s, 
publl.shers  must  sign  and  file  with  the 
Commi.s.sion,  on  or  before  March  20, 
1917,  their  written  consent  respectively 
to  said  arbitration  and  its  terms,  and 
particularly  to  release  5  per  cent,  of 
their  contract  tonnage  each  month,  to 
be  used  in  helping  publishers  who  had 
no  contracts. 

“The  Commi.ssion  understands  that 
some  of  the.  .signatory  manufacturers 
have  refu.sed,  failed,  or  neglected  to 
carry  out  the  arbitration  agreement,  and 
it  has  received  frequent  inquiries  from 
Itubli.shers  who  filed  their  consent  to  the 
aforesaid  arbitration,  as  to  when  the 
signatory  manufacturers  intend  to  and 
would  put  the  plan  into  operation,  and 
give  the  agreed  reduction  in  price.s,  and 
as  to  what  their  rights  are  in  the  prem- 
ise.s. 

“Under  the  circumstances  this  Com¬ 
mis.sion  desires  to  inform  you  that  it 
has  decided  to  permit  each  and  every 
publisher  who  filed  his  consent  to  the 
said  arbitration  agreement,  or  his  rep¬ 
resentative,  to  in.spect  and  take  copies 
of  the  njcords  i-elating  to  the  .said  arbi¬ 
tration,  including  all  correspondence  on 
the  subject  lietwecn  the  signatory  manu- 
fairturers  and  It.self.” 


Herald  Boosts  Tobacco  Fund. 

The  (’hicago  Herald  recently  began  a 
.soldiers'  tobacco  fund  campaign  by 
staging  a  lienefit  performance  at  Co¬ 
han's  Gnind  Opera  Hou.se,  Chicago, 
at  which  $1,500  was  raised. 


More  Smokes  for  Soldiers 
The  Wheeling  (W.  Va.)  News  is  con¬ 
ducting  a  campaign  for  funds  to  pro¬ 
vide  tobacco  for  American  soldiers  in 
France. 


Manufacturers  Deny  Cbarnes 
Fourteen  of  the  book  paper  manu¬ 
facturers!,  recently  charged  by  the  Fed¬ 
eral  Trade  Commi.s.sion  with  working 
together  “to  enhance  the  price  of  book 
paper,”  have  filed  answers  denying  the 
charge.  Nine  others  similarly  accused 
will  file  replies  before  October  15,  when 
the  charges  will  be  heard. 
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HAWAII  INTERESTED  IN 
COMING  LIBERTY  LOAN 


GOVERNMENT  URGED  TO 
ADVERTISE  BOND  ISSUE 


SECOND  FEDERAL  RESERVE  DISTRICT  COMMITTEE 
ORGANIZES  TO  HELP  FLOAT  SECOND 
LIBERTY  BOND  ISSUE 


i’oriMibility  that  (iovernnient  Will  U.se 
Paiil  Advertising  to  Float  Serond  Is- 
sue  of  liond  Arouses  Enthusiasm  of 
Honolulu  Company  —  Offer  to  ('o-op 
crate  in  F^very  ^  ay  Possihle. 
Knthusittsm  over  udvei-tisingr  the  <'oni- 
iiiff  Klbeiiy  Ia)an  is  not  eonlined  to  tiie 
I'nited  States.  Tiie  attention  of  tlie 
National  .\ilvertisini':  Advisoiy  Itoai’d 
was  called  recently  to  a  letter  frotn 
tiie  Charles  U.  I'ra/.ier  Company,  of 
llonolidti,  Hawaii,  which  in  i)art  tol- 
lows: 

"We  note  that  anotlier  Lilierty  liond 
campaign  is  due  .some  time  in  Octo- 
Is'r,  and  that  the  ( •r)vei  nment  is  con¬ 
templating:  the  use  of  paid  adverlising 
.si)ace. 

“We  relnendier  lliat  the  A.ssociate.l 
.Advertising  Cluhs  drew  up  an  exten.sive 
campaign  for  the  use  of  the  C.overnmenf 
in  the  tir.st  campaign,  hut  which,  we  hi‘- 
lieve,  was  not  used.  It  oci  urs  to  us 
that  this  or  a  .similar  camiiaign  may 
l)e  u.sed  for  this  .second  ladl.  If  this  is 
<'ontemi>lated,  will  it  he  possible  for  u.s 
to  gi-t  a  eo|>y  of  the  .si'iies  of  adver- 
ti.sements  for  u.se  in  the  pre.ss  of  the.se 
i.slands?  A  cop.v  of  the  first  .series,  if 
they  were  indted  |ii'epar<d.  wotd<l  he 
welcome.  If  such  ads  an'  pr(‘par(‘d, 
are  thi'.v  in  mat  fc»rm? 

"Hawaii  wants  to  coilperate  in  evi'r.v 
way  witti  th<'  mainland,  and  if  we  can 
get  ailvaiU'e  copy  of  the  Hiherly  Hoad 
advertising  campaign,  we  will  surely 
l>ut  it  to  use." 

rpou  receipt  of  tiie  letter  the  .Na¬ 
tional  .Vdvertising  .\dvisory  Hoard  at 
once  communicated  with  the  Honolulu 
comiginy,  offering  to  Ksi.perate  with 
them  in  every  possible  way.  Informa¬ 
tion  about  the  coming  loan  was  submit, 
ted  in  detail. 


Southern  Culifomia  Editorial  Associa¬ 
tion  at  Annual  ('onvcntioii  Held  Rb- 
eently  in  Los  Angeles  Asks  (fOvera- 
ment  to  Use  Paid  .Advertising  to  Fh)jlt 
Coming  Hoiid  Issue.  ^ 

The  twenty-ninth  annual  conventimi 
of  the  SoutlM'i-n  California  Kditorial  \9- 
sociation,  heUl  tecently  in  Isis  .\ngelej;. 
was  the  largest  and  most  enthusiastk’ 
in  the  history  of  tho  organization. 
Morning,  afternoon,  and  evening  s»'*- 
sions  were  crowde.d  with  intere.st.  A 
re.solution  was  unanimously  ailopted  r<C 
newing  tiie  pledge  of  falelity  of  the 
memliers  to  the  Cioverument  to  a.s.si.< 
in  the  successful  pro.secution  of  tin' 


TIH-;  .\dvertising  .Advisoi'y  I’.oard  of  the  .\ssociated  .Vdvertisnng  Clubs -of 
the  World,  repre.senting  the  .sj'cond  federal  reserve  district.  New  York,  met 
recently  and  di.scu.s.sed  plans  for  advertising  the  coming  .st'cond  Liberty 
Lo.'in.  A  iiicture  of  the  committee,  taken  ri'ci'ntl.v,  is  .shown  above.  Krom  left 
to  right,  .sitting:  Ceorge  W.  Hoiikin.s.  advertising  managi'i',  Columbia  Cii'aiiho- 
plione  Co.,  Ni'w  York;  tiny  Kmerson.  director  of  publicity  for  the  Liberty  Loan, 
.'-•econd  fedi't-al  reserve  district:  Collin  .Armstrong,  cltairmau,  advertising  a<l- 
visory  boiii'd,  .\.  .\.  C.  W.,  .second  fedi-ral  reserve  district;  former  Commi.ssionei- 
.loseph  Hartigau.  assistant  director  of  publicity,  .second  fedeial  re.serve  district. 
Left  to  right,  .standing;  H.  W.  Cbarle.s.  of  the  Charles  Advertising  Service.  New 
York;  Is'c  Olwell.  of  tlu-  National  City  Company;  .lames  J.  Clarke,  manager, 
advertising  bureau.  Lils-rty  Loan;  William  T.  Mullally,  representative  of  the 
,\.  .\.  C.  W..  at  the  Liberty  Loan  In-adiiuarters. 


SOLDIER  NEWSPAPER  MEN  CHIC.\GO  HERALD  NAMES 
ARRAN(;ET()  COVER  CAMP  NEW  ADV  ERTISINi;  HEAD 


M.  .\.  Hergfeld,  for  Several  Years  in 
New  York  as  Kepresenlative  of  West¬ 
ern  Newspapers.  .Appointed  Advertis¬ 
ing  Manager  of  Uhieago  Herald  Ha.s 
Had  W'ide  Experience. 

M.  -A.  Hergfeld.  for  several  year.s 
in  New  A'ork  as  representative  of 
Western  newsiiaiiers.  ha.s  left  for  Chi¬ 
cago  to  iM'come  advertising  manager  of 
the  Chicago  Herald. 

Mr.  Hergfeld  wtus  for  four  year.s  Hast- 
<'rn  representative  of  tho  Chicago  .Amer¬ 
ican,  and  he  enjoyed  the  reputation  of 
s<'curing  a  very  large  increase  in  the 
Ka.stern  bu.siness  of  that  newspai'cr. 

Uuring  tho  last  several  months  he 
has  reiiresented  the  Chicago  Herald  and 
has  appointed  W.  .\.  Willi.s,  formeil.v  of 
the  New  A^irk  .American,  to  succeed  liim 
in  the  New  A'ork  position. 

.Mr.  Hergfeld  expects  to  make  a  strong 
drive  on  the  Chicago  Herald  as  a  truly 
local  newsiiaper  representative  of  the 
life  and  Imsiness  of  Chicago. 

H<>  has  had  experience  in  the  agency 
tiei(l  ainl  has  bought  ailveJtising  as  w<'ll 
as  sold  it. 


Former  Newspaper  Men  Who  .Are  Now 
in  .Army  Organize  News  Itureaii  and 
Offer  News  Matter  and  Features  to 
Free  of  Uharge  Former 
Man  Is  Manager. 


CnoMiuii  .Ai.i.kn.  j 

war,  asking  for  Oovernment  relief  froiri 
the  high  price  of  print  paper,  and  sug-s 
gesting  tho  fea.sibility  and  great  aiU 
vantage  of  .securing  the  greate.st  posif 
eible  di.stributlon  of  the  second  issue  ot 
LilK?rty  bonds  through  an  advertising 
appropriation  for  newspapers. 

Tiie  foilowing  ollicers  were  electetli 
I’rc.sident,  Crornbio  .Allen,  Ontario  Hoi 
I)ort:  llrst  vice-president,  W.  A.  Uehf 
nie,  AY-nh'e  A'anguard;  .second  vice* 
president,  Ju.stus  U.  Craemer,  Or.angf 
Ni'ws;  third  vice-president,  .1.  It.  OalA 
bert,  Itiversido  Knterpri.se;  secretary^ 
treasurer,  H.  Turner,  Itedondo  It<^- 
llex;  .executive  committee.  K.  S.  Ho.<^ 
felt,  llialto  Record;  Chester  Nf.  Klin^. 
San  .Tacinto  Regi.ster;  K.  ().  Wicklu.seit, 
South  I’a.sadena  ltecor<l;  K.  1’.  ('larkA 
son,  Santa  Ana  Hlade;  .f.  I<.  Matthew.*}, 
Covina  .Argus;  Paid  Moore,  Itedlandii 
I''acts;  K.  M.  Hoyil,  San  Pedro  News.  . 


Newspapers 

.Associated  Prei 

Ifue  to  the  demand  for  news  matter 
and  feature  .stories  from  Camp  Howie, 
Texa.s,  where  10,000  Texas  and  Oklaho¬ 
ma  troofis  are  now  in  training,  th« 
members  of  Hattery  "D"  Lst  Texas  Field 
.Artillery,  composed  of  more  newspaper 
men  than  any  other  organization  in  the 
South  and  known  as  "The  ScooiK'rs' 
Troo|>,"  have  organized  a  news  bureau, 
enlisting  tiie  services  of  the  ex|>erienced 
newspaper  men  in  the  organization  to 
covi'i'  events  in  every  area  of  the  camp. 
The  news  mutter  is  to  be  furnished  free 
of  charge  to  all  iiapers  desiring  it,  with 
the  provision  that  the  jiaper  shall  fur- 
nisii  stamped,  addres.sed  envelopes.  Thi 
items  will  l>e  mailed  out  daily  in  mimeo¬ 
graph  copies.  Hig  .stories  will  lie  tele¬ 
graphed  to  paiM'i's  a.sking  for  such  ser¬ 
vice. 

The  bureau  will  Is;  known  as  Hattery 
"D"  l.st  Texas  K.  .A.  News  Hureau,  the 
purpo.se  of  the  organization  being  to 
furnish  otlicially  cen.sored  nows  from  an 
olticial  .source  on  a  coiiiK-rative  basis 
with  the  object  of  acquainting  per.sons 
who  have  relatives  in  the  camp  -with 
the  progress  Iwing  made.  The  reporters 
will  make  the  rounds  of  the  camp  each 
day,  .securing  news  matter,  having  it 
passi'd  b.v  the  censor,  as.si'mbled  at  head¬ 
quarters  and  issued  to  papers  which  de¬ 
sire  to  maintain  a  daily  budget  of  di¬ 
versified  camp  news. 

The  move  bas  been  sanctioned  by  the 
otllcers  in  charge  of  the  camp  as  a  very 
enterprising  .step. 

Kent  Watson,  former  As.sociated  Press 
editor  at  l>allu.s;  Texas,  will  act  as  man¬ 
ager  of  the  bureau.  Ho  will  lie  assisted 
in  the  editorial  work  by  Tom  M.  Arnold, 
formerly  with  the  Dallas  Morning  News. 


Uinciimati  I’ultlislier  Asks  I’resiilent  to 
Be  Exeiiipteil  from  Draft. 
President  Wil.son  will  decide  whether 
the  duty  of  Robert  Scripp.s,  .son  of  K. 
W.  Scripiis,  multi-millionaire  newspa¬ 
per  publisher,  lies  in  the  army  or  help¬ 
ing  the  Scripfis  <'oncern.  * 

Final  refu.sal  of  young  .Scri|ip.s's  claim 
for  exemjition  has  Is'cn  handed  down 
liy  the  Federal  Kxemption  Hoard  of  the 
southern  Ohio  district  at  Cincinnati. 

Scripps  immediately  tiled  notice  of 
apiieal  to  the  President,  who  can  con¬ 
sider  only  Sci'ipps's  plea  that  his  po- 
•sition  as  a.ssistant  to  the  president  of 
the  iMiard  of  dii'cctors  of  thi:  Scripp.s 
concern  is  vital  to  .AtiK'iica's  victory. 

The  Hoard  alieady  has  turned  flown 
the  claim  that  Scripps  luul  dependents 
If)  .suppfU't.  Tlu'  Hffvel  f|Uf'.stit>n  of  tin; 
importance  of  important  newspapt'r  ex¬ 
ecutive  positions  it  decifletl  to  put  up 
to  the  Pix'siflent. 


I  K(;e  bond  advertisinc 


Kentucky  Press  Associulion  Asks  (Joy 
ermnenl  to  Use  Paid  Space.  t 
,A  special  committee  of  the  Kentucky 
Press  As.sociat|on,  which  met  recently  m 
Louisville,  adopted  a  resolution  for  tl>F 
State  .V.s.sociation,  which  was  wired  ^ 
Secn'tar.v  Mc.Afloo,  urging  the  us<‘  (|f 
jiaifl  advertising  in  floating  the  comint 
issue  of  Libert .V  bf)!!)!.*?.  > 

The  exf'cutive  committee  of  thf'  Kei^ 
lucky  Press  .A.s.sociation,  which  met 
l^ouisville  at  the  .same  time,  .selecttAl 
I.z'xington  for  the  mid-w'inter  meeting 
place  aiifl  the  dates  December  20  anil 


Is  Appointed  Advertising  Manager  of 
the  BrooHyn  Stamlarfl-Union. 

R.  !•’.  R.  Huntsman,  president  of  the 
Hrofiklyn  Slamlarfl-I 'niffii,  announces  the 
aifpointment  of  William  F.  Reynolfls  as 
.aflvi'i'tising  manager  of  that  newsifaper. 

Mr.  Reyufflfls  has  been  with  this  rap- 
iflly  gi'ffwing  newspaper  pi-operfy  since 
he  was  a  Isf.v  in  short  trousi'rs,  amt  he 
has. earned  the  i)f)silion  he  now  occupies. 
No  P.rooklyn  advertising  man  Is  more 
popular  than  "Hill"  Reynolfls. 


HOST  TO  JAPANESE  MISSION 


Oswald  (sarrison  Villaril.  of  Evening 
Post,  to  Entertain  Royal  V  isitors. 

The  news|)aper  and  magazine  ju-ess  of 
•America  will  be  largel.v  represented  at 
a  dinner  which  Oswald  (larri.son  A'illard, 
president  of  the  New  York  Kvening 
Post  Cffmpany,  will  give  in  honor  of  A'ls- 
count  Ishii  and  the  other  members  of 
the  Japane.se  special  mission  Monday 
night,  at  eight  o’clock,  at  the  St.  Re.'^ls 
Hotel,  New  York.  Addresses  will  Im' 
made  by  Mr.  A’illard,  Don  C.  Seitz,  of 
the  New  ATork  World;  Prof.  John  Dewey, 
of  Columbia  Univer.sity ;  A’iscount  Ishii, 
and  Ambas.sador  Sato. 


German  Pai>er  Suppressed  | 
Tho  German  daily  newspaper,  K(}o 
Aleman,  published  in  Spanish  at  Guate¬ 
mala  City,  Guatemala,  has  been  su|>- 
pressed  because  of  hostility  to)  th#  Allies. 


Ivtore  Smokes  for  Soldiers 
The  St.  Paul  Dispatch  and  Pioneer 
Press  are  raising  a  tobacco  fund  for  Min¬ 
nesota  .soldiers  in  France. 
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**Confound  it  !  You  have  the 
most  intelligently  edited  and  the 
most  interesting  evening  paper  in  • 
New  York*^ 


A  public  man  who  likes  to  see  his  name  in  all  of  the  papers  and 
would  not  publicly  make  any  discrimination  was  berating  THE 
ElVENING  MAIL  to  one  of  its  editors  recently  and  made  the  remark 
which  is  rather  immodestly  placed  above. 

The  gentleman  was  an^ry  because  he  was  in  favor  of  usin^  a  30  acre 
reservoir  (when  drained)  in  Central  Par.  for  a  Versailles  Sunken 
Garden  while  THE  EVENING  MAIL  was  vigorously  against  in  and 
advocated  using  the  space  to  give  New  York’s  play-starved  children 
a  place  to  play. 

THE  EVGENI N(j  MAII^  has  conducted  a  fight  against  this  “Sunken 
garden  and  barbered  tree  plan’’  which  has  attracted  quite  as  much 
attention  as  its  crusade  for  a  Work-Study-Play  system  in  New  York 
city’s  schools. 

The  indignant  gentleman  who  wanted  the  sunken  garden  was  quite 
in  earnest : 

“If  this  was  just  an  ordinary  newspaper  crusade”  he  said  I  wouldn’t 
mind.  But  if  THE  ElVENING  MAIL  keeps  this  up  it  is  going  to 
ruin  the  sunken  garden  plan.  “Confound  it.  You  have  the  most  intel¬ 
ligently  edited  and  the  most  interesting  evening  paper  in  New  York.” 


THE  EVENING  MAIL 

NEW  YORK 


Character 


Circulation 


Advertising 
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Lord  Northcliffe  is  spending 

$189,000,000 


If  you  sell  something  he  wants  and  your  price  is  right — the  order  you  get  from 
one  of  his  commissions  would  profit  you  more  than  io,ooo  customers  sending 
lo/MX)  orders.  In  that  one  man  is  vested  the  right  to  Spend  Money. 

THAT  IS  PURCHASING  POWER 

Advertising  in  newspapers  which  are  read  by  people  with  low  purchasing  power 
is  costly. 

If  what  you  have  to  sell  appeals  to  families  in  comfortable  circumstances  then  it 
is  good  judgment  to  pick  out  the  kind  of  neuspapers  uhlch  appeal  to  that  kind 
of  reader. 


THE  MINIMUM  OF  WASTE 

rHK  KVKXING  MAIL- in  New  York  has  for  years  been  the  “library  table 
paper”  of  many  thousands  of  New  York  homes. 

With  an  increased  circulation  it  has  added  to  the  number  of  those  families  which 
depend  on  it  for  news,  the  interpretation  of  events  and — advertising. 

'I'he  sustained  results — for  years — to  the  financial  and  automobile  advertiser  writes 
the  historv  of 'I'H K  EVEN  1  N(j  MAI  L’S  greatest  asset  in  advertising — PUR¬ 
CHASING  PCnVER. 


It  is  a  fact  that  I'HE  EF  EN  IN  G  MAIL  readers  having  known  the  paper  from 
childhood  are  singularly  loyal  to  the  advertisers  who  are  in  its  columns.  This  is  due 
also  to  the  fact  that  for  years  the  readers  of  the  paper  have  been  trained  to  depend 
on  its  columns  for  advertisinii. 


THE  EVENING  MAIL 

NEW  YORK 


Character 


Circulation 


Advertising 
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PRINT  EDITION  WITHOUT 
LIQUOR  ADVERTISING 

Rhotle  l^lan<l  NeH-paiK-r  l  imls  ^  ay  in 
^  iiirli  III  I'ulili'h  Liquor  XilMTli'iii;', 
ami  at  Sami*  Tiiim  Loiiiplx  with  l-Vil- 
i*ral  l.au  I’rinI  Kililioii  liilfmlril  f>ii 
Mailiiq:  Only. 

So  as  to  piililisli  li<|iior  ailvcriisiiitr  aii'’ 
at  till-  siiiiu-  timo  comply  with  tlii*  Ked- 
cral  law  concerning:  sm-h  advi.-rtisin  r. 
till'  l•awtllckct  (It.  I.)  Tiinc.s,  on  Tiics- 
ilays  and  Thnr.sdays,  when  liquor  a  1- 
viM'tisinjr  is  carried,  prints  a  spci  ial  edi¬ 
tion  for  mailing  piir|io.ses.  from  wliicli 
li(|iior  adverlisiiii;  is  eliminated. 

In  calling  the  attention  of  the  |.•ad'•'■> 
to  this  fact  the  followinijr  statement  was 
made; 

"Itei  iinst'  of -there  having  heen  enact¬ 
ed  and  |int  into  force  a  law  whii  h  pro- 
hihits  the  seiidiiiK  throimli  the  m.iils  of 
any  newspaper  or  pnlilication  in  which 
rtn-  jirinted  advertisements  of  malt  and 
spiritous  liquors,  there  is  need  of  the 
general  pnhlii-  iieintr  informed  of  th' 
fact  in  order  that  complii  ations  may  ’>.> 
avoided. 

•'Tin-  Post  Otiice  |)<-|iartment  is  ac¬ 
cordingly  exactinir  in  i\  matter  of  this 
kin<l.  ;ind  it  is  important  that  people  .an* 
informed  relative  thereto,  especially  as 
the  exi.stence  of  a  law  makiim  It  a  penal¬ 
ty  to  i!s<‘  the  mails  for  carryimr  piihli- 
cations  containing  liquor  advcrtisi-ments 
is  not  generally  known.  Thi'  iicnalty 
(irovided  names  the  semler  of  the  paper. 

“( »n  Tue.sdays  and  Thursilays  the 
Times  jmlilishes  li<iuor  advertisements, 
hut  to  oliserve  the  Post  ( )llic«-  rc.mil.i- 
tions  iUid  <’omply  with  the  law,  a  spe¬ 
cial  eilition  is  inililished  for  mailing;  pur¬ 
poses.  and  from  this  s|M-i-ial  edition 
liquor  notices  and  ailvertisi'ments  .are 
eliminated. 

“Inasmuch  as  it  is  common  for  the 
readers  of  the  Times  to  forward  copies 
of  the  jiapcr  to  friemls  ;ind  relatives 
out.side  of  the  cit.v  and  State,  it  haslM-eu 
suKtre.steil  that  they  lie  informed  of  th  " 
requirements  of  the  new  law  with  re¬ 
gard  to  the  .sendiiiK  of  pulilii-ations  con- 
tainintr  liquor  announcements  thrmm'a 
the  mails.  The  siH-cial  edition  nameil 
will  therefore  overcome  the  ditlicult.v 
and  meet  every  requirement,  especial!'- 
as  it  is  the  same  complete  newspai>er 
as  to  liM-al  and  tieneral  news. 

"To  Insure  delivery  and  strict  com¬ 
pliance  with  the  postal  reijulations  it 
hai^  Ix-en  .suKKc.sted  that  the  Is  st  wa  r 
for  per.sons  mailinp  the  Times  tofrietv'.s 
wquld  be  to  have  it  forwarded  thromr’-t 
the  business  oftice  of  the  paper." 


INMTF.S  CRITICISM 

New  York  Food  Coiiimis'ioner  Huy- 
New  spaper  Spare  for  1  tpponeni'. 

Sonin  men  tolciiite  criticism,  some 
ilraljn'  it,  Imt  h<-r<-'s  one  who  pays  a 
falr-.sized  fortune  for  it.  ('icorue  W. 
Pejkins.  chairman  of  the  New  York 
State  Kooil  < ’ommis.sion.  was  n-asted  this 
woik  in  141  newspaper  ad\ ertisements. 
mil  by  various  farmers!  socicte  s 
throughout  the  State,  -.nd  for  which 
Mr.  Perkins  paid  liri.oon. 

In  di.sciissme:  the  work  of  tie-  l'’<Mid 
t 'oimnission  with  Samuel  l•■■ra.ser.  chair¬ 
man  of  th<-  commi*l<-e  opi>osim;  .\lr. 
Perkins,  the  latter  a.ske<l  why  Mr.  I•'ra- 
s«*r  dill  not  publi.sh  his  olijections.  When 
told  that  the  expen.se  would  lx-  too 
Kreat.  Mr.  Perkins  replied;  "(lo  ahead 
and  do  it.  I'll  pay  the  cost."  The  i-opy 
wits  approved. by  Mr.  Perkins’s  repre¬ 
sentatives  la-fore  jniblication. 


.\rtist>:  Here’s  Your  Chance 
The  As.sociated  Advertising  Clubs  of 
th©  World  offers  a  $50  prize  for  the  Imst 
liook  plot©  desif^ned  for  the  bu.sincss  li¬ 
brary  of  the  Associated  CHubs. 


S''lt.V.\'r<tN',  c.iiiital  of  the  Itealin  of  Anthracite,  was  for  many  years  over- 
blessed  with  newsiiapcrs.  They  were  .strong  numerically— not  otherwise.  As 
always  happens  when  three  or  four  ni-wspaix-rs  conte.st  a  held  which  could 
Ik-  .-served  amply  and  admirat-ly  by  two.  the  Scranton  papers  did  not  prosper. 

'I'he  scrambled  situation  in  Scranton  had  attracted  the  inteii-.st  and  atten¬ 
tion.  .several  .vears  a>;o.  of  W.  .1.  Pattison.  a  New  York’  newspaiM-r  maker  who 
had  won  his  l.-.un  Is  as  publis;ier  of  the  .New  York  Kvi-ninir  Post.  He  had  the 
practical  vision  to  .sci  what  .MKiiri’  Ik-  done  in  Scranton  if  rational  conditions 
co-i!d  Ik-  brought  out  of  the  existintr  i-haos. 

.Mr.  P.itti.soii  analyzed  the  Scranton  .scramble  in  a  i-lear-headed  way.  He 
ricdia-cd  some  concrete  facts  from  this  analysi.s.  He  .saw,  for  one  thintr.  that 
in  the  '-venin>;  held  Sci;mton  had  one  .stroiiK  newsiiaper— the  Times,  owned  tiy 
K.  .1.  I.ynett  and  m.ma)-'ed  by  ,1.  K.  P.radley.  In  any  solution  of  the  puzzle 
which  luesi-nted  it.self  to  .Mr.  l*attison  the  Times  si-emed  to  him  to  lie  the  lofri- 
i-al  occupant  of  the  evening  tield.  His  own  opportunity  appeared, to  lie  wholl.v  in 
the  mornintr  field  and  to  niiike  that  opportunity  worth  while  he  fori-saw  that 
.some  drastii-  read  lust  ments  must  Ik-  made.  The  Ih-)iublicun  w;is  a  stroiiK  paper, 
potentially,  but  handicaiqu-d  by  the  .sort  of  competition  which  .servi-d  only  to 
force  all  papers  to  accent  business  at  a  loss. 

Advertisimr  rates  had  iK-en  cut  to  a  i-ountry  weekly  basis.  I  H-structive 
circulation  fifilits  wi  le  noiiiK  on  all  the  time.  Mr.  Patti.son  decided  thiit  the 
situation  could  Ik-  rcilaimcd.  and  i-ntered  the  Scranton  field.  That  was  in  1!(15. 
lb-  bom^ht  the  I teimblican.  In  due  time  he  merjred  with  it  the  News  and  the 
Tritth.  The  story  of  how  all  these  thiiiKS  were  brought  iiliotit  would  require 
payes  of  this  journal  for  the  tf-lliiiK. 

’i'o-day  tin-  Si-rar.ton  newspaiK-r  situation  is  ideal.  The  Uepublii-an  o<-cu- 
ptc.  the  mornintr  field  alone,  atid  the  Times  the  <-venini;  field  .done.  Moth  news¬ 
papers  are  pio.-iK-rons.  Fair  and  rejisonalile  advertisiiiK  rates  prevail.  'I  he 
papers  ^.l  II  for  t'.'o  cents  a  i-opy.  The  lii-pulilican  and  the  Times  an-  Kooil 
m-iytiboi.s.  livini;  in  amity,  each  si-rvini^  the  Si-rinton  pitblic.  The  competition 
tM-*wccn  them  i.-  of  tin-  con.structive  kind  which  yields  dividends  to  the  people 
as  well  as  to  tin-  newspapers.  The  Scranton  rivalry  now  is  a  contest  for  pub¬ 
lic  ..ppreval  lia.--.  d  upon  the  measure  of  .service,  which  eai  h  ncwspai'er  finds  it 
jiossiblc  to  ri-nder 

\V.  .1.  I’atti.'iin.  the  man  who  has  ieor>;anized  and  rejuvenated  the  ni-ws- 
papi  r  iinlustr'  in  tin-  \nthracile  Capit.-il,  is  fort.v-.sc\ en  .'ears  of  aitc.  His  train¬ 
ing,  in  newspa|M-i-  makin;;  d.itcs  back  to  Ik.Sti.  win-n  he  entered  tin-  oflii-e  of  the 
Ne-w  Yoik  1-Aenina  I’o.st,  workiiu.^  duriiiK  the  cnsuiim  years  in  all  bram-hes  of 
tin-  business  end.  including  tin-  i-ir<-ulalion  <h-partmcnt.  H<-  iK-i-ame  advi-rt isiiiK 
iiianaKci  durinir  tin-  i-.'uiim-  of  K.  I*.  Call,  as  pulilisher.  and  in  1902  su<-t-e<-ded 
.Mr.  Call  as  publistn-r  and  tre.isurer,  holding  that  position  until  1914,  when  hr, 
ac(-..-ptcd  a  position  as  manager  of  the  New  York  oflice  of  the  Inti'i'type  ( 'or- 
l>or:-tion,  leaviin;  that  to  tak'-  up  hi.s  ta'-k  in  Sc-ranttm.  He  was  for  several 
ye.-irs  treasurer  <if  tin*  .\niericati  New.spajM'r  I’ublishers  .\sso»iation.  and  a 
mcmlK-r  of  the  c-xc(-utive  committee. 

.Mr.  I’atti.soii  is  a  man  of  stroiifi  iK>rsonality,  of  keen  i>er<-eption  on  all 
pr -blenis  of  newr.papt  r  makin>(,  .ind  a  fifrhter.  He  is  a  >;o-t;etter,  who  travels 
in  straight  lines  toward  hi.s  oiiiective.  He  is  making  the  Scranton  Kepuhlii-an 
the  kind  of  a  newspaper  whii  h  he  visualized  in  the  days  when  the  Scranton 
situation  was  still  topsy-turvy.  Some  day — if  indeed  t’n-y  do  not  do  so  now — 
tin-  p«-ople  of  Scranton  will  if-aliz.>  what  a  fortunate  thiiiR  for  the  <-ity  his  ad¬ 
vent  th<  re  wa.s.  '  Kor  he  has  laid  upon  chaos  the  direi-tiii};  hand  of  order  and 
organization.  ' 


I.  N.  S.  CHARGES  A.  P. 

WITH  LIFTING  NEWS 


Foripcr  .Associated  Press  Employee  Files 

Affidavit  (iharging  that  P.  Has  Been 

Guilty  of  Usiiip  International  News 

Service  .Stories  and  Those  of  Other 

(Competitors  Also. 

.\ccording  to  an  allidavit  filed  le- 
cently  before  Federal  .ludge  Kvan  Kv- 
ans,  in  (.'hicago,  the  .Associated  Press 
has  iK-en  guilty  of  “lifting"  the  news 
stories  of  the  International  News  Ser¬ 
vice  and  other  comiietitors  for  the  use 
of  its  own  suKs-cribers. 

The  accu.sations  wei’e  in  sufiport  of 
the  International  News  Service's  con¬ 
tention  that  th('  .As.sociated  Press  had 
no  right  to  charge  theft  of  news  mat¬ 
ter  .since  it  employed  identical  prat-- 
ti'-e.s.  and  therefore  lannot  face  a  court 
in  equity  with  "ch-an  hands.”  The  af¬ 
fidavit  wa.s  made  by  Homer  A’.  Hogan, 
who  was  '-mployed  by  the  Associated 
Press  from  1907  to  191.3,  and  now  is 
night  city  editor  of  the  Chicago  Kx- 
aminer. 

The  affidavit  points  out  that  the  .As- 
soi-iated  Pre.ss  purchased  every  edition 
of  the  Chicago  American  and  the  Clii- 
i-ago  Kxaminer,  clients  of  the  Inter¬ 
national  News  Service,  and  supplied 
copies  to  its  .sui)erintend(-nts,  news  edi¬ 
tors,  lot-al  editors,  and  day  and  night 
managers;  that  the  stories,  both 
telegraph  and  lot  at,  including  C'o.se 
carried  bv'  the  International  News 
Servi<-e.  were  taken  from  thesi*  newspa- 
tx-rs  and  .st-nt  out  over  the  wires  of  the 
.As.sociat(-d  Pn-s.s.  Further  the  state- 
iiK-nt  allege.s,  that  stories  appearing  in 
the  Kxaminer  were  clipped  and  pasted 
on  sh.ects  of  paix-r  with  the  notation 
"K.xaminer,”  mad<“  by  the  caii.v  morn¬ 
ing  .s<-rvi(-e  editor  of  the  .Associated 
Pres.s. 

Frefiuently  (luerie.s,  telling  of  stories 
<-arrii-d  by  the  International  News  Sei'- 
'  i<  e,  the  I'nited  Press,  and  news  agen- 
( ie.s.  were  .secured  by  the  .As.so'-ial('d 
Pre.ss  from  sub.scrilK-rs  and  i-orrespon- 
d<nt.s,  according  to  .Mr.  Hogan’s  state¬ 
ment.  '1  he.S(‘,  he  d('(-lare.s,  were  rewrit¬ 
ten  and  carric*d  by  the  .As.sociated  Piess 
with  the  phrase  “it  is  rumored,”  or  "it 
is  reported.” 

The  affidavit  further  allege.s  that  the 
letter  files  of  the*  .Associated  Press 
would  reveal  in.structions  from  Mel¬ 
ville  K.  Stone,  its  general  manager,  and 
(»ther  c-xecutives.  telling  c-orrespondents 
that  where  verific-ation  of  suc-h  exc-lu- 
sive  .stories  of  tiie  opposition  were  not 
obtainalOc'  they  should  Ik*  carried 
by  the  .Associated  Pre.ss,  basc-d  ur>on  n*- 
poils  and  rumor.s. 

.Mr.  Hogan’s  Jitfidavit  was  presented 
in  support  of  a  subpeona  duvrs  Irciim 
i.ssuc-d  by  Fedc'ial  .fudge  Maker  call¬ 
ing  upon  the  .As.sociat(“d  Pre.ss  to  pro¬ 
duce  files  and  .sc-rvice  tne.s.sag<*.s  lK-for<> 
a  nofary  public  for  the  taking  of  de- 
po.sitions  in  the  action  of  the  .Associat- 
e!  Pre.ss  against  the  International 
■News  Se  rvice*  at  N«*w  A'ork.  Copies  of 
the*  affidavit  have*  lH*en  se*nt  to  Forme*!’ 
.lodge  Pete*r  S.  Ciro.s.s<-up,  and  Frc*d- 
erick  l.i<-hmann,  c-ounscl  for  the  .As¬ 
sociated  Press,  by  l{oy  1).  K(*c*iin. 
.lodge*  Kv-*ns  has  grantc-d  pe-rmis.sion 
for  the*  crciss  examination  of  .Mr.  Ho¬ 
gan.  solie-itor  for  Ihe*  Internatiexial 
»Ne*ws  Se-rvie-e*. 

Plan  Soldiers'  Newspaper 

Pla;i,s  arc*  now  In-ing  comiilc*tc*cl  by 
A'ie-tor  F.  Igiwson,  fiuldislier,  and  Ho|m*- 
well  Mogers,  businc*ss  manager,  of  the 
Chicago  Oaily  News,  to  publi.sh  a  news- 
I>ape*r  at  the  National  Army  enc*amp- 
ment  at  Itockford,  Ill.,  deevoted  to  army 
activities,  through  arrangements  recent¬ 
ly  made  with  the  war  work  council  of 
the  y.  M.  C.  A. 
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CEMENT  ROADS 
in  the  SOUTH 

that  always  take 
you  somewhere! 

The  South  bids  fair  to  outdo  the  North 
in  the  making  of  highways  of  this  per¬ 
manent  road  material,— as  the  tourists 
can  testify. 

They  form  the  chief  arteries  of  commu¬ 
nication  and  distribution  in  an  Agricul¬ 
tural  and  Mineral  Domain  having  a  great 
number  of  towns  and  villages  but  no  top- 
heavy,  conjested  populations. 

The  Prosperity  of  the  South  resb  upon  Producticn  and 
extends  to  everij  form  and  hamlet  as  well  as  to  cities  and 
factories.  * 


There  are  no  whites”  nor  poor  “dar¬ 

kies”  neither  in  the  NEW  South,  if  you 
reckon  poverty  by  the  standards  of  the 
world’s  great  industrial  centers.  Down 
here  everybody  has  money,  some  MORE, 
some  LESS. 

Last  year’s  products  were  valued  at  more  than 
$14,000,000,000  — enough  to  GO  AROUND. 

Where  people  have  money  and  are  eager  to  spend 
it  for  such  conveniences,  comforts  and  good  things 
as  the  market  affords,  newspaper  advertising  be¬ 
comes  the  most  welcome  news  of  all. 

Advertise  what  you  have  in 
these  Southern  Papers 

You  are  invited  to  ask  them  -for  any  desired 
information. 


j  THE  TRADE  THAT  STICKS 
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B  Pilot 

B  Norfolk  A'lralBlaa 

IM) 

25,091 

.06 

.05 

B  Pilot 

■■S— ■■)  II<  II 

(S)  88.01« 

.06 
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SASKATCHEWAN  GOVERNMENTTO  CONDLCT 

ADVERTISING  CAMPAIGN  TO  FLOAT  LOAN 


Cana<lian  Province  Offers  Large  Issue  of  Honds  Direel  to  the  People 
Through  Educational  Advertising — GoverninenI  Accepts  Plan 
Which  Calls  for  Use  of  li),28H  IJnes  of  Space  in  All 
of  the  Daily  Newspapers  in  the  Province. 


(SlMCial  to  TiIK  EdiTOB  and  rtBUBIIEB.) 

K<;iNA,  Kaskatc-howan,  ('anada, 
SopteintKT  24. — The  (lovcrniTK'nt  of 
Sa.skatchowan,  one  of  the  ('an- 
adian  Provinces,  is  offerinR  a  lar^e  is¬ 
sue  of  lK)nds  direct  to  the  pc'Ople  of  Sa.s- 
katchewan  through  educational  adver- 
ti.sinK  in  the  press  of  that  province. 
The  plans  for  the  advertlsinp  campaiKn 
as  accepted  by  the  Oovernrnent  called 
for  the  us«!  of  15,288  lines  of  space  in 
all  the  daily  new.sjmpers  of  Saskatche¬ 
wan,  and  from  2,326  to  2.982  lines  of 
spa»-e  in  all  the  rural  weekly  newspa- 
IK‘rs  and  other  publications  of  the  pro¬ 
vince. 

The  purpose  of  the  present  i.ssiie  of 
Saskatchewan  bonds  is  to  provide  funds 
that  will  be  loaned  l)y  the  Saskatchewan 
Covernment  to  enable  the  farmers  of 
Sa.skatchewan  to  improve  their  farms 
ami  inert'ase  their  aKrlcultural  produc¬ 
tion.  The  issue  will  be  known  as  the 
.Sa.skatchewan  (Ireater  Production 
I»an. 

The  appeal  in  the  advertis«‘ments  will 
tte  to  the  provincial  pride  and  patriot¬ 
ism  of  the  i>eople  of  Sa-skatchewan,  as 
well  as  to  the  business  8»“nse  of  the  in¬ 
vestor.  Kmphasis  will  Ik*  i>laced  upon 
the  idea  of  (•«><) j>erat ion  between  tho.se 
Saskatchewan  farmers  and  city,  town, 
and  villaKC  dwellers  who  have  money 
to  inve.st,  and  tho.se  Sask.atchewan 
farmers  who  need  money  to  ejiable  them 
to  imi>rove  their  farms  .and  increafw 
their  production — the  Sa.skatchewan 
(Ptvernment  to  be  the  medium  of  co¬ 
operation  and  the  Ktiarantor  to  tho.se 
who  lend  the  money.  The  relation  of 
the  Saskatchewan  Gn'ater  Production 
l»an  to  the  general  movement  for  In- 
crea.s*“d  production  as  an  aid  to  Great 
Itritain  and  the  Allies  in  the  prosecu¬ 
tion  of  the  war  will  l)e  urged.  The  ap¬ 
peal  will  lx*  to  the  great  masses  of  the 
people  of  Sa-skatchewan  rather  than  to 
the  inve.sting  cla-ss  only. 

IXS'Al.  CO.M  MITTEra  TO  HKI.P. 

.\.s  a  complement  of  the  adverti.sing 
there  will  be  local  committees  at  work 
in  every  city,  town,  vilhxge,  and  rural 
municipality  in  the  province.  Sas¬ 
katchewan  Greater  Production  Loan 
iHimls  in  denominations  of  $20,  $100, 
VlOO,  and  $1,000  will  be  for  sale  at  local 
ilianks  and  department  stores  and 
through  the  secretaries  of  the  urlxin 
and  rural  municipalities  as  well  as  di¬ 
rect  by  the  I’rovincial  Treasurer. 

The  adverti.sing  of  the  Sasxatchewan 
Greater  Production  laian  bonds  com¬ 
menced  in  every  publication  in  Sas- 
katchew.'in  on  Thur.sday,  Septeml)er  20. 
The  campaign  will  be  concluded  on  Sat¬ 
urday,  October  13. 

A  .special  drive  will  be  made  during 
the  week  commencing  October  6.  This 
week  will  be  known  throughout  the 
province  as  Sa-skatchewan  Greater  Pro¬ 
duction  Loan  Week.  At  the  beginning 
of  the  week  there  will  be  in  every  city 
and  large  town  in  the  province  a  pub¬ 
lic  meeting  or  luncheon  address<‘d  by 
,  prominent  public  men  who  will  urge 
'  the  duty  and  privilege  of  every  citizen 
of  Saskatchewan  to  buy  one  or  more  of 
the  bond-s.  Booths  for  the  sale  of  the 
bonds  will  be  open  throughout  the  week 
j  In  the  leading  stores  in  every  city  and 
'  large  town,  and  in  each  case  will  be  in 
charge  of  a  committee  of  local  women. 


An  effort  will  be  made  to  have  the  mer¬ 
chants  of  every  city  and  large  town 
agree  to  inve.st  in  the  bonds  10  per  cent, 
of  thc-ir  total  sales  on  the  Krid.ay  of 
Saskatchewan  Greater  Production  IX)an 
Week,  and  to  feature  that  .arrangement 
in  their  advertising  i)rior  to  and  dur¬ 
ing  that  week. 

TIIANKSCIVINO  IlIllVK  IM.ANN’KD. 

Another  .special  drive  will  be  mad«! 
on  the  Canadian  Thanksgiving  l>ay, 
(Ktober  8.  Saskatchewan  farmers  who 
have  been  ble.s.sed  with  a  good  or  even 
a  fair  crop  will  lx;  urged  to  give  a 
tangible  expre.s.sion  of  their  thanks  by 
subscribing  on  Thank.sgiving  l»ay  to  an 
amount  of  bonds  e<|uivalent  to  6  i)er 
t-ent.  of  the  esttmated  value  of  their 
croj),  and  to  that  extent  enable  the  Sas- 
k.atchewiin  Government  to  lo.an  money 
to  other  farmers  who  have  been  le.ss 
favored. 

There  will  lx*  special  appeals  to  em¬ 
ployers  to  a.ssist  their  employees  in 
financing  the  pnrcha.s<>  of  Sa.sk.atchewan 
Greater  Production  Ix)an  bonds;  to 
municip.alities  and  other  bodies  to  in¬ 
vest  .sinking  funds  in  the  bonds;  and 
various  appeals  to  other  special  clas.ses. 

The  ap|H-al  to  the  ix>ople  of  Sas- 
katchew.an  through  adverti.sing  as  ,a 
means  of  raising  the  fund  to  be  loaned 
by  the  Saskatchewan  Government  un¬ 
der  the  Farm  Ix)ans  act  was  one  of 
.several  adverti.sing  camjiaigns  that 
were  i)ropo.sed  to  the  Saskatchewan 
Government  by  .lohn  M.  Imrie,  mana¬ 
ger  of  ('anadian  Pre.ss  A.ssociation. 
Inc.,  during  a  trip  through  western 
Canada  last  s|)rlng.  Some  months  later 
the  Sa.skatclu'wan  Government  definite¬ 
ly  decided  to  tindertake  the  present 
campaign,  and  at  the  reque.st  »)f  th.at 
Government  and  the  Saskatchewan  di¬ 
vision  of  Canadian  Press  .\s.sociation. 
Inc.,  .Mr.  Imrie  made  another  trip  to 
Itegina  to  assist  in  pl.anning  the  whole 
campaign.  The  campaign  is  being  han¬ 
dled  by  the  Sa.skatchewan  division  of 
Canadian  Press  A.s.sixdation,  Inc.,  and 
the  executive  committee  of  that  divi- 
.sion  is  .supervising  the  preparation  of 
copy  and  the  work  of  organizing  the 
local  committees  and  the  v.arious  other 
agencies  th.at  will  l)o  used  to  Insure 
the  complete  succe.ss  of  the  campaign. 


TO  PROTKCT  ADMIRM.  SIMS 


Press  Asked  to  Refrain  from  Pllldi^lliu|; 

Statements  U'ithoiil  .Authorization. 

Washi.vcton,  Septeml)er  23. — .\t  the 
sugge.stion  of  .Admiral  Sim.s,  command¬ 
ing  the  destroyer  force  in  Kurop<-an  wa- 
ter.s.  Secretary  Daniels  to-day  reciuested 
the  press  of  the  country  to  refrain  h>  re- 
after  from  publishing  article.s  attribut¬ 
ing  to  the  ollicer  opinions  or  recom¬ 
mendations  unless  such  publications  hud 
tieen  authorized  either  by  .Admi'-al 
Sim.s  or  by  the  Department. 

Numerous  stories  indicating  that  .'.d- 
minil  .Sims  had  urged  certain  cour.sc-s  of 
action  or  a.s.sc*rted  that  he  Ixdieved  c-er- 
tain  things  likely,  or  should  Ite  done, 
have  caused  the  officer  some  embar- 
ra-s.sment.  He  sent  a  numlx-r  of  clip¬ 
pings  of  this  character  to  the  Depart¬ 
ment  taken  from  American  paix'rs,  add¬ 
ing  that  none  of  the  matters  attributed 
to  him  had,  in  fact,  ever  occ-upied  his 
mind. 


PAPKR  SISI‘K.M)S  FORMALLY 


.Montreal  F.veiiing  INewi>  <>oes  ThroU);li 
^  indinK-L'p  Process  in  (Courts. 

(Siiiciul  to  Tub  Kuitoii  a.sd  PuiiMHiiOi.) 

.Montukai.,  Septemix-r  23. — Following 
the  suspension  and  liquidation  of  the 
■Montical  Daily  .Mail,  a  formal  order  was 
put  through  tlie  courts  a  few  days  ago 
in  connection  with  the  liquidation  of 
the  .Montrc-al  Kvening  .N'ew.s.  This  paper 
su.speiided  public-ation  .some  two  or 
three  months  ago,  but  no  formal  wind- 
ing-up  order  had  Ix-en  put  through  the 
courts.  The  .Mail  and  News  hud  been 
liublished  by  the  .same  company  ,'in<l 
present  a  .striking  illu.stration  of  the 
difficulty  of  lireaking  into  e.stablished 
liedds  with  new  i>ublications,  especially 
during  the  stre.ss  of  W'ar  time. 

The  .Montreal  .Mail  commenced  publi¬ 
cation  about  live  years  ago  and  at  lir.st 
iiud  with  a  coii.sidc’rable  measure  of  suc- 
cc-.ss,  as  it  sold  as  a  one-cent  morning 
paper  in  competition  with  the  Gazette, 
a  two-cent  morning  p;ijM‘r.  This  sue- 
ce.ss  encouraged  the  jmlilishers  to  break 
into  the  evening  fiedd,  and  a  year  or  two 
after  tile  .Mail  was  c-.stalilished  they  is¬ 
sued  an  evening  edition  under  the  name 
of  the  Kveming  .News.  This  lasted  for 
aliout  thi'ee  years,  when  it  was  killed  in 
an  elTort  to  save  thc'  morning  paper, 
but  all  (dforts  to  kicp  the  .Mail  going 
failed,  ;ind  it  was  wound  up  a  few  days 
ago. 

Publish  Cunailian  Press  Directory 

The  Directory  of  the  ('aiiadian  Press 
for  1917,  ju.st  published  by  A.  .McKim, 
Limited,  .Montresd  and  Toronto,  shows 
that  there  are  now  1,381  imlilications  in 
t'an.ada.  Of  the.se,  138  are  dailic’s,  4  ti'i- 
we<-klies,  la  .semi-weeklie.s,  921  weeklies, 
4  bi-weeklie.s,  32  .semi-mont  hlic-s,  222 
monthlies,  1  bi-monthly.  Hi  <iuarterlies, 
and  3  miscellaneous.  Of  the  1,381  pub- 
lication.s,  574  are  pnsluci'd  in  Ontario. 


New  French  Oiisor  Appointed 
('apt.  .N’usillard  this  week  was  at>- 
pointed  director  of  the  l•'ren^h  ('ensor- 
ship  Office  to  succecil  .M.  .Maruejouls,  of 
the  di|domatic  .service. 


PENNY-A-COPY  TAX  ON 
SOLDIERS  IS  OPPOSED 


Proposition  hy  James  P.  Murray  to 
(iliarge  F.xtra  (lent  for  Each  dopy  of 
Newspaper  Sold  to  Koya  in  Training 
(lam|is  to  lie  Fought  hy  New  England 
dirculators. 

.MemlKMs  of  thc  New  Kngland  .Asso¬ 
ciation  of  Oirculation  .Managers  are 
considerably  stirred  up  over  a  .sMuation 
whirdi  has  ari.sen  in  connection  with 
the  .siile  of  news|>aiK'r.s  in  thc  military 
training  I'umiis. 

('.  .M.  Scholield,  (drculation  manager 
of  the  Worce.ster  Gazette,  has  written 
a  hdter  to  Secretary  Wheeler,  of  the 
.Xssoidalion,  informing  him  that  .lames 
P.  .Murray,  of  Fall  liiver,  has  been 
awarded  exclu.sive  contract  to  handle  all 
IiaiK'i's  at  sixteen  cam|)s  throughout  the 
I’nited  State.s.  .Mr.  Murray  propo.ses 
to  charge  an  extra  cent  on  each  copy  of 
a  daily  newspais-r  over  and  above  the 
regular  .selling  price.  _ 

The  .New  Kngland  circulators  strong¬ 
ly  oppo.se  this  policy,  and  arc  taking 
active  .steiis  to  piT'vent  its  Ixdng  carried 
into  effect.  .Naturally,  -they  contend 
that  the  .soldier  in  camii  is  in  no  jxisi- 
tion  to  stand  for  a  price-boo.st,  purely 
for  the  sake  of  dealer-profit,  and  they 
propo.se  to  take  action  on  the  matter. 

•loseph  Schneider,  of  .Ayer,  .Ma.s.s.,  who 
conducts  a  new.siioys’  .service  buriuiu 
at  ('amp  Deven.s,  .\yer,  .Mass.,  has  asked 
the  New  Kngland  circulation  men  to 
jilaci’  their  newspaiM-rs  on  .sale  with 
him,  and  they  are  inve.stigating  his 
status  and  his  aliility  to  handle,  the  pa- 
pms  properly.  George  H.  U('ynold.s,  t)f 
the  .New  Bedford  Standard,  has  been 
busy  in  the  matter,  and  rejiort.s  that 
.Mr.  Schneider  is  all  right,  and  recom¬ 
mends  that  the  circulators  deal  with 
him,  so  far  as  Camp  Devens  Is  con¬ 
cerned. 

The  circulator.'*  intend  to  make  every 
effort  to  comiiel  the  dealer,  Murray,  to 
forego  his  proposed  extra  charge  to  the 
.soldier.s,  both  for  patriotic  and  bu.siness 
reason  .s. 


I.urcest  and  llfit  NVu'f/«i/*/r  Industrial  ^dx'trtiiing  ^gentp* 

1 

1  ^ 

1 

Permanent  weekly  induttrial  page$ 
among  non-regular  advertisers. 

1 

■  ^ 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun¬ 
day  Magazine  Sections. 

1  ^ 

T  High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 

1  cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 

— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

C 

1  JOHN 

All  Industrial  advertising  solicited 

on  an  indirect  result  general  pub-  1 

licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 

No  campaigns  conducted  in  cities  | 

having  a  population  of  less  than 

200,000. 

B.  GALLAGHER  COMPANY 

Home  Office;  Woodruff  Building,  Jolieti  Illinois 

Branch  Olfim;  H<vald  and  Trav^rr  Building,  Botton;  Courier -Journal  Building,  Louis¬ 
ville:  Constitution  Building.  Atlanta:  Times  Dispatch  Building.  Richmond;  506-6  Equitable 

Building.  Baltimore;  319-20-21  Keith  Ac  Perry  Building.  Kansas  City;  503  Lumber  i 

Exchange  Buildng,  Chicago.  Room  1622 — 50  Broad  Si..  New  York  City. 

Tlic  Editor  ^  Publisher  for  September  2!t,  191 
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arr4N(;ements  eor  trip 

TO  ATLANTA  COMPLETED 


I.  M.  A.  Members,  Lcuviiiit  from  New 
York,  lo  Have  Special  Oar -Leave 
l‘ennsylvaiiia  Station  Siiiulay,  October 
7  Special  Rates  Secured  Prompt 
Reservations  Ur(ted. 

|{y  .Iamks  Mc’Kichnan, 
t'boUinini ,  Triiniiporlutiitn  t'oniinilln',  /.  V.  M.  .1. 

Tlic  1.  C.  M.  A.  mointrtTS  atlendiiiK 
file  convention  who  travel  via  Now  York 
( ity  will  have  a  special  car  of  twelve 
sections  and  one  drawinB-rooni,  Pull¬ 
man  sleeper.  The  car  will  he  K-17, 
train  37,  leavinfr  New  York,  I’ennsyl- 
vania  Itailroad  station,  33d  Street  and 
Seventh  Avenue,  at  4:35  P.  M.,  Sunday, 
ttetoher  7,  throUMh  to  Atlanta,  (Ja. 

H.  S.  Jennings,  travelling  iias.stuiger 
agent.  Southern  Railway  Sy.stcin  of  the 
Pennsylvania  Railroad,  will  lie  at  the 
depot  with  James  McKernan,  chai'-man 
of  transportation  committee,  I.  (^  M.  A., 
at  3:3(1  1’.  .\I.,  Sunday,  October  7,  to 
assist  memlR'i’s  in  checking  baggage  and 
reservalion.s. 

Members  who  intend  going  on  this 
(rain  should  .send  their  chei'k  to  A.  S. 
Thweatt,  general  ('asteim  passenger 
agent.  Southern  Railway  System,  204 
Fifth  Avenue,  New  York  city,  at  once. 
The  sp(‘cial  rate  is  $Hl.l)t>  one  way.  It 
is  im|)ort;int  tliat  memlters  act  promptly 
so  that  iiroiier  arrangenumts  can  be 
made  for  their  comfort.  If  wo  can  get 
a  hundred  members  together  to  leave 
on  this  tr.'iin  we  will  have  the  advan¬ 
tage  of  a  siiecial  train  for  1.  C.  M.  A. 
memlM-rs  only.  In  any  event,  your 
prompt  re.s|)onse  will  .setair;;  a  better 
location  on  the  speci.il  car. 

The  pai>ers  to  Ik:  read  at  the  coming 
convention  arc  of  great  importance  to 
circulation  managers.  The  solution  to 
any  single  one  of  the  jtroblems  that 
will  be  discus.sed  is  alone  worth  all  the 
time  and  expense  the  members  may 
be  i)iit  to.  All  memlx'rs  should  attend. 
They  owe  it  to  the  paper  they  rei)re- 
.s<'nt  and  also  to  themselves  to  procure 
th(‘  best  ideas  in  circulation  work. 

The  i)rogramme  committee  has  pre- 
l>ared  an  unusually  interesting  list. 

Attend  the  convention  an<l  get  the 
bemdit  of  the  free  exchange  of  ideas 
that  characterizes  the  7  . M.  A.  meet- 
in  g.s. 

Delegates  from  Central  W'i'st  will 
travel  via  Cincinnati,  as  outlined  in 
last  week’s  Kditou  anp  Pi’hi.isiikk. 


PLRI.ISH  ANNUAL  DIRKCTDRY 


Six-Point  I.eagiie  Uoiiipiles  I.ist  of  \(I- 
verti.sers  ami  Ailverlising  Agents. 

.V  directory  of  advertisers  and  :id- 
verti.sing  agents  ea.st  of  Ruffalo  and 
Pitt.sburgh.  inclusive,  has  ju.st  been 
compiled  and  is  olTered  for  .sjile  by  th<‘ 
.Six-Point  I/'agU(',  334  Fifth  .\venue, 

.New  York.  This  year's  edition  is  the 
fourth  annual  and  is  revi.sed  to  Se|»- 
tember  1.  PJ17. 

The  directory  contains  a  li.st  of  gen¬ 
eral  newspaper  adverti.s«‘rs  in  the  ter¬ 
ritory  named,  their  home  otiicc'.s,  names 
of  advertising  managers  and  agencies 
idacing  their  respi'ctive  account.s,  cor¬ 
rected  to  Seiitetnber  1,  1917.  It  includes 
al.Ho  a  list  of  advertising  agencies  in 
this  Held,  de.signates  those  rocognize(l 
by  the  American  Newspaper  Pub¬ 
lishers  .Vssociation  and  also  gives  the 
names  of  .simee  buyers  in  the  diffenmt 
agencies.  Finally  is  iirinted  a  list  c)f 
pre.scrii)tion  and  blind  medical  adver- 
ti.sement.s,  compiled  by  the  Newspaper 
lU'prescntatives'  .iVs.suciation  of  Chicago. 


OF  1  INTEREST  TO 
CIRCULATORS 


Win.  C.  llender.son,  circulation  mana¬ 
ger  of  the  I'ittsburgh  Dispatch,  is  back 
at  his  desk  after  eight  months'  illness. 

.1.  J.  llolahan,  formerly  circulation 
manager  of  the  ISeaumont  (Tex.)  Kn- 
terprise,  but  more  recently  at  Fort 
Dodge,  la.,  is  now  with  the  Miama 
(Okla.)  Daily  .News. 

Fourteen  carriers  of  the  Knoxville 
(Tenn.)  Sentinel  were  given  a  trip  to 
Chattanooga  and  Fort  OgUdhorpe  as  a 
reward  in  a  recent  subscription  conte.st. 
They  were  shown  the  historic  Rookout 
.Mountain  and  .Mi.ssionary  Ridge  and 
conducti'd  through  Fort  Oglethoriie, 
where  the  (lerman  .sailors  are  interned. 
As.sistant  Circulation  .Manager  A.  (1. 
Rranham  was  in  charge  of  trip. 

A.  Cillis,  formerly  circulation  man¬ 
ager  of  the  l.,os  Angeles  Record,  who 
»iuit  newspaper  work  to  take  up  ranch¬ 
ing  in  the  Imperial  Valley,  Cal.,  has 
returned  to  the  Itecoid  as  circulation 
manager. 

Rouis  .M.  Feldman,  I'ormeriy  city  cir¬ 
culator  for  tile  San  Francisco  Daily 
.News,  recently  city  ciiamlator  for  the 
Ros  Angeles  Kxpre.ss  and  Tribune,  re¬ 
turned  recently  from  Ros  Angtdes  to 
the  San  Franci.sco  Daily  News. 

William  R.  Rla.s.senliam,  of  the  circu¬ 
lation  departUHUtt  of  the  Newiiort  News 
(Vii.)  Press  and  Time.s- Herald,  lias  en¬ 
tered  military  .service. 

II.  (.«.  JlalTer,  who  re.signed  recently 
as  circulation  manager  of  the  St.  Rouis 
Reiiublic,  has  resumed  ins  duties  a.i 
circulation  manager  of  the  Ros  Angeles 
J'lxpre.ss  and  Tribune. 

CO.M.MITTKK  l)R(H*S  RIDDK.R 


Alleged  Pro-(>ermun  Opiiiions  Result  in 
Rupture  in  Mayor's  C.oiiiiiiittee. 

Vii'tor  F.  Ridder,  treasurer  of  the 
.New  York  Staat.s-Zeitung,  is  no  longer 
a  member  of  the  Committee  on  Aliens 
of  the  .Mayor’s  Committee  on  National 
Defein-e,  New  York.  .Mr.  Ridder's  res¬ 
ignation  followed  a  pointed  suggestion 
■from  Archibald  Kwing  Stevenson,  chair¬ 
man  of  tile  committee,  that  if  .Mr.  Rid¬ 
der  held  ci-rtain  iiro-(  Jerman  Indiefs  at¬ 
tributed  to  him  he  ought  to  quit  the 
committee.  .Mr.  RiddiU'  tendered  his 
re.signation  on  Seiitemiier  1(1.  .Mr.  Ste- 
ven.son  told  him  three  days  later  his 
name  had  Is'cn  "droiiped  from  the 
rolls.” 

Dilllculty  arose  over  charges  made 
some  time  ago  by  Rieut.  (5.  11.  Raker, 
that  "all  foreign-language  newsiiaper  in 
this  cotintry  were  receiving  money  from 
the  (ierman  (lovcrnment  in  order  to 
further  the  inti-rests  of  (lermany.”  To 
this  .Mr.  Ridder  reiilicd: 

“Permit  me  to  go  on  record  as  .saying 
that  1  do  not  believe  thiit  there  is  a 
.single  foreign-languagi'  newspajH'r  in 
the  United  States  which  is  rei'eiving 
money  directly  or  indirectly  from  the 
(lerniiin  (iovernment,  and  if  Col.  Raker 
has  any  evidence  that  would  lead 
ordinary  man  to  conclude  that  there  was 
such  a  newspaper  tis  he  charges,  then, 
of  course,  it  is  his  duty  at  once  to 
submit  this  matter  to  the  Department  of 
.lustice.” 

New  Dalian  Roys’  Paper 

The  Dallas  (Tex.)  Young  Atnerican  is 
the  name  of  a  new  boys’  publication,  tin 
ollicial  organ  of  the  various  boy.s’  or¬ 
ganizations  of  the  city,  which  will  be 
published  weekly  with  C.  C.  Carpenter, 
assistant  Roy  .Scout  executive,  as  man¬ 
aging  editor. 


0»«°LINDTYPE-0 

TIIK  MACHINE  THAT  I.ASTS 


As  152  Is  To  1 

THREE  magazine  changes  on 
four  Linotypes  in  six  days  as 
against  nineteen  changes  on  one 
machine  in  one  day  represents  the 
ratio  of  efficiency  of  the  new  over 
the  old  in  the  plant  of  an  eastern 
publisher. 

The  Superintendent  recently 
wrote : 

''Between  the  multiple  and  single 
rnatiazine  way  of  L,inotype  com¬ 
position  we  find  railroad  history 
repeated.  As  against  short  hauls, 
many  stops  and  frequent  changes  we 
now  have  through  trains,  few  stops 
and  a  faster  arrival  at  destination.'* 

Multi ple-Magrizine  Linotypes  de¬ 
liver  the  finished  product  at  one 
operation  via  the  one-man  route 
on  express  schedule. 


'J'he  schetkile  is  maintained  on  “I'hc 
Linotype  Line,”  a  booklet  that 
gives  the  details.  y\sk  for  it. 

MERGENTHALER 
Linotype  Company 

Tribune  Building,  New  York 

CIIIU.AtiO  -  -  -  .  1100  South  Wabash  Avenue 

SAN  KR.ANCISCO  -  .  -  OU;  Sacramento  Street 

NKW  OKI, KAN'S  ...  .54.9  Baronne  Street 
TOItON  rO :  Canadian  Litiutype,  Limited,  08  Temperance  St. 
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The  Kdilnr  ^  Piihlishcr  for  Scfflcnther  1017 


Will  YOU  Be  Prepared  to  Fill 


Compositors:  Many  of  your  fellow 
workers  at  the  keyboard  are  soon 
going  to  “do  their  bit”  at  their  coun¬ 
try’s  call.  Are  you  prepared  to  take 
their  ptaces  and  keep  “business  as 
usuat,”  “till  the  boys  come  home”? 
You  can  help  by  learning  the  Mono¬ 
type  keyboard,  and  at  the  same 
time  better  your  finances  so  that 
you  can  help  those  who  go. 

THE  MONOTYPE 
SCHOOLS 

offer  you  this  opportunity  to  learn 
the  nicest  part  of  the  business. 
The  work  is  easy,  it  is  clean,  it  is 
healthful  and  remunerative;  no 
gas  fumes,  no  poor  ventilation 
mars  its  pleasantness.  It  is  not 
at  all  difficult  to  learn,  and  your 
future  is  assured. 

You  will  find  no  better  way  to 
help  your  country,  and  the  Mono¬ 
type  schools  will  help  you  without 
charye  for  tuition. 


Lanston  Monotype 

PHILADELPHIA 

NEW  YDHK,  World  Building 

CinC.\(i(),  Plynioulh  Huilding 

Monotype  C.onipnny  of  Californin 


The  K(lit(n’  is,  Puhliaher  for  Sepfemher  JH,  HU 7 
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UOS'l'ON',  Wciilworlh  IJuilding 
'rOHOXTO,  I^i;nis(!(‘ti  Hi:ilJini» 

SAN  FHAi\('JS('.(),  Iiiiil'o  Hidldin^ 


THE  Vacancies  in  YOUR  Ranks? 

Master  Printers:  A  number  of  your 
Monotype  keyboard  operators  will 
answer  the  call  to  the  colors  in  the 
very  near  future.  Are  you  prepared 
to  flit  the  vacancies  in  your  ranks 
this  wilt  cause? 

Their  places  must  be  filled  promptly 
in  order  to  keep  the  wheels  of  trade 
turning  at  normal  speed.  What  are 
you  doing  to  help? 


THE  MONOTYPE 
SCHOOLS 

will  do  their  part  in  training  your 
compositors  to  be  keyboard  ope¬ 
rators  and  help  carry  on  business 
as  usual;  if  they  cannot  come  to 
these  schools,  arrangements  may 
be  made  on  a  very  satisfactory 
basis  to  place  an  additional  key¬ 
board  in  your  plant. 


Mnny'coiupositors  who  cannot  yo 
to  the  front  and  those  who  return 
.  will  make  good  operators.  There 
is  no  eharye  for  tuition. 


Machine  Company 

PENNSYLVANIA 
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EDITORIAL 


1)1  TY  OK  THF;  PKKSS  in  MOltil.l/IN(;  TllK 

(;ki-;at  homk  akmy  of  thk  rkithi.u: 

Ox  Mornlay,  OctolnT  1,  th<*  first  :nituiiiii  otTcn- 
siv<‘  of  THK  AMKKK'AX  I’KOl'KK  against 
(toniian  aut<«Ta»'y  will  start. 

It  will  N-  th<‘  s(“»-an<l  Kr«'at  uffensivo  ciiK-nition  of 
our  citizenship  .since  our  entry  into  the  world  war. 

It  will  lie  the  ln-Kinniiif;  of  the  catnpaiKU  to  sell 
the  second  offerinK  of  IJls-rty  Itond.s. 

'  Throufrh  participation  in  this  <'aint)aiKit  the  men. 
women,  and  children  of  the  nation  may  .strike  quite 
as  l•^^ective  a  blow  for  the  cau.s<-  of  human  liherty 
in  the  world  a.s  their  sons,  hrothers.  huslKind.s.  and 
fathi-rs  will  shortly  .strike  on  the  western  front 
in  Kijuks'. 

Only  a  small  proportion  of  .\mericans  :ire  privi¬ 
leged  to  heai  arms  for  their  »'ounti->'  in  this  crisis. 
Itiit  .XKK  .\MKKH'.\.\!^.  rich.  poor.  <ir  whatever 
.-ine.  sex.  |■l•li^;ion.  or  race,  are  privileged  to  .serve 
in  the  CKKAT  HoMK  Alt.MY  ( )K  TllK  1 1  Kl  T 1  tl.lC 
— the  ;inny  who.-ie  steadfiist  support  .and  lo.val  di’Vo- 
tion  will  make  pos.sihle  the  victorh-s  of  otir  armed 
forces  on  land  and  .s<‘a  ami  in  tlie  air. 

.Xmericans  cannot  all  aKrei'  alsiut  the  advi.sji- 
hilit.v  of  either  universal  militar>’  training  or  .ser- 
vic<‘.  hut  all  .\mericans  »-an  atrree  a.s  to  the  neces¬ 
sity.  in  this  cri.sis.  for  I’NIVKItS.VI..  l*.\TltIi  tTIt' 
SKIlN  It'K-  and  it  hai>pens,  happily,  that  it  Ik-coiucs 
the  ptivileKe  of  .\mc-rican  newspaisTs  to  aid  minht- 
ily  in  assuring  such  smvice. 

In  i«-;u-e  times  our  newspa|>ers  answer  to  the 
c‘i\'i<‘  and  i‘coin»mic  neetl.s  of  tladr  <*<»mmunitie.s.  In 
this  |>eriod  of  war  stress  tliev  must  .serve  their 
communities  through  .serving:  the  nation.  They 
must  us<*  “the  iM»wer  of  tin*  pii'.ss"  for  flirt heriiit? 
the  success  of  our  nation  and  of  its  allies  in  tin- 
most  momentous  strimtile  that  has  ever  Ims-ii  joined 
U  tweeii  the  forces  of  linht  and  of  darkne.ss  in  tlie 
world. 

To  the  press  are  now  turned  the  ho|M-s  of  the 
ra<s-s  of  freemen  throughout  the  world — ui>on  its 
fxiwer  to  unite  all  loyal  js-ople  in  a  common  ser¬ 
vice  and  re.solve  i|e|H  nd  the  duration  and  the  issue 
of  the  ftreat  ti>;ht. 

The  editor  who  heliis  to  .sicure  from  all  of  his 
readers  the  fulle.st  me.isure  of  dollar-siipport  of  the 
Coverniin-nt  in  this  junctun-  «-ontrihute.s  iniK'htil.v 
toward  les.s<-ninK  the  toll  of  .\merican  lives  which 
the  war  threatens  to  t!ik<‘. 

It  is  the  privilefie  of  the  editor  to  help  to  make 
the  war  a  matter  of  |M-rsonal  n-sponsihility  to 
every  .\mi  rican.  It  is  his  duty,  just  now.  to  con¬ 
vince  ev<-ry  .\nieriian  that  his  mi-asui-e  of  .s«'rvi<-e 
is  due  itnd  (lajahle  rinht  now — that  if  personal  .sjjc- 
ritii-e  shall  Is-  reijuin-d  in  meeting  the  ohIiKation  it 
mu.st  he  made,  and  made  cheerfully,  and  to  what¬ 
ever  extent  may  Is*  needed. 

Ik'.sitles  Is  iiiK  the  Ik  St  inve.stment  for  money 
now  offere.l  in  the  world,  a  Kils*rty  llond  is  a  hadKC 
of  loyalty,  a  d<*tinite  c<*rtirK*ate  of  .s<‘rvice  rendered 
I  to  the  nation.  The  editors  may  help  Ki'catly  to 
|H*rsuade  the  [s'ople  to  realize  this  fact.  iui<i  to  make 
the  ownership  of  Kils^rty  llonds  a  controlling  aspira¬ 
tion. 

The  pix'ss  must  show  a  solid  front  to  the  enemy 
— and  mu.st  supiKirt  the  (loverninent  without  divi¬ 
sion.  without  pettiness,  without  parti.sanship. 

The  editor  of  a  Kepuhlican  newspajs-r  mu.st  real¬ 
ize  that  President  Wilson  is  the  Pivsident  of  the 
whole  peo|ile — of  a  |s*ople  who  have  no  ilifferences 
of  opinion,  no  divided  loyalty,  when  the  nation 
faia-s  a  f<s*  in  l»attle.  The  editor  of  a  S<Kialist 
news|»aiK*r  mu.st  forget  all  exi-ejit  his  duty  to  the 
nation — the  editor  of  the  foreign -Ians  uage  news¬ 
paper  mu.st  atte.st  his  loyalty  liy  following  the  tlaft. 
Xewspais-rs  may  divide  upon  lo<*al  issuc.s,  hut  they 
must  close  the  ranks  and  mail'll  in  (luiek-step  to 
the  music  of  the  drum  and  IiUkIc.  The  President 
is  no  ionner  the  representative  of  a  political  party — 
he  is  the  iD.MM.V.NDKIl  l.X  (THKK  of  the  military 
foris'S  of  the  Kepuhlic,  to  who.se  leadership  and 
wi.sitom  every  .Vmericaii  ow^s  the  fulle.st  allegiance, 
and  for  whos«!  policies  every  one  must  tight. 

To  a.ssure  the  sucts'.ss  of  the  second  Kilx'i'ty  Koan 
paiil  advertising  wili  undoubtedly  Ix'  eiili.sted — and 
will  s|s*ak  the  final,  decisive  word  to  millions  of 
buyers  of,  the  Ijvndsi.  This  is  as.sured  1j>-  the  fact 
that  rongre.ss  has  made  available  for  the  flotation 
expenses  two  millions  of  dollars  additional  to  the 


HE  peo  pie*  s  government, 
made  for  the  people,  made  by 
the  people,  and  answerable  to  the 
people. — Daniel  Webster,  1830. 


amount  required  for  printing  and  incidental  ex- 
jicnsi'S.  as  .shown  in  the  ilrst  issue.  While  definite 
idans  for  an  advertising  campaign  have  not  Is'en 
adopt“d.  so  far  as  has  be<n  made  known,  it  is  a.s- 
siimed,  IIS  a  matter  of  cour.se.  that  Seen'tary  Mc- 
.\doo  will  utilize  every  available  dollar  for  this 
luirpose. 

Put.  whether  one  dollar,  or  two  million  dollars, 
or  nothing  at  all  shall  Ik'  si>ent  in  paying  for 
advertising,  the  bonds  must  be  sold — and  the  duty 
of  the  newspaiM'i's  will  not  1m*  alTect(*d  one  way  or 
another  by  the  policy  of  th(*  (loveinment  in  this 
matter. 

'rtiere  must  be  a  patriotic  rivalry  among  the 
new.spa|M*r.s  in  the  Iwittle  for  the  success  of  the 
second  l,ilK*rty  Koan.  incliuling  the  great  i.ssiies  of 
small-denomination  thrift  or  savings  certilicot<*.s. 
Ser\  ii'e  in  this  caus<*  is  s«*rvi<*e  to  the  nation  which 
w<*  have  biiilded  here  on  this  continent,  through  toil 
and  .saciilice.  It  is  s«*cond  only  as  a  te.st  of  loyal 
devotion  to  the  s<*rvii'e  of  the  citiz(*n  soldi(*r.  who 
gives  hiiii.self  to  our  defence,  that  his  body  may  in¬ 
terpose  a.s  a  human  liarrier  against  the  as.saiilt  of 
the  destroyer. 

(let  your  shoulders  to  the  wheel — givi*  of  your 
.strength  in  that  measure  which  will  visualize  your 
loyalty.  .Moiihlers  of  public  opinion,  si*e  to  it  that 
the  power  you  hold  in  fee  is  u.sed  without  .stint  in 
the  iiatioirs  causi*: 

THAT  HY-l.AW  AMKNDMKNT 
pritKISIIKU-.MKMPKIl  of  the  Audit  Pureaii 
of  I'irciilations  may  talk  or  write  whatever  he 
likes  alMiut  his  M.  m(*mlM*r.ship  and  its 
■  irciilation  findings.  Thaf  is  not  an  offence.  He  is 
not  c.ilh*  I  u|M)n  to  re|M'at.  in  con ver.sations  with  ad- 
\crti.s<*r.s  or  in  letters  to  them,  the  <*omi>lete  audit  re¬ 
port  of  the  |{ureau  every  time  he  mentions  it  or  I’s 
findings. 

P.ut  the  |iro|>os<*d  by-law  amendment  would  com¬ 
pel  him  to  do  this  whenever  he  PrilKISHKl)  any¬ 
thing  about  the  liiireau's  reports  of  his  ciri'Ulatior. 
What  is  idainiy  iM*rmissible  in  a  letter  or  a  con¬ 
versation  iM'comes  an  otTem-e  when  done  in  print. 

'I'he  Pl’KPOSK  of  the  liiireaii.  ;ls  conceiv(*d  by 
its  founders,  and  a.s  understood  by  its  members,  l.s 
to  HI.K.SK.MKNATK  1  NIA  HKM  ATK  ).X  .MlOl  'l'  ('lit¬ 
er  KATK  l.XS—certilied  fact.s.  The  POKICY'  of  the 
Itureaii.  as  is  indicated  by  tin*  <*agernesn  mani¬ 
fested  to  pgt  through  this  mischievous  am(*ndment, 
is  to  .MAKK  IT  HIKKirPKT— i.ractically  KMPO.SSl- 
Pd.K  to  di.s.seniinate  (-irciilation  fact.s,  as  ascer- 
taim-d  by  the  Kun-au  audits. 

It  is  sought  to  bring  alMiut  this  change  of  purposi- 
through  a  n-fen-ndum  vote  on  an  amendment  which 
has  not — as  tin*  con.stitution  and  by-laws  require — 
b(*cn  submitted  to  the  memlH-rs  thirty  days  in  ad¬ 
vance  of  the  annual  conv(*ntion,  and  con.sidcred  in 
such  convention.  A.s  has  Is-en  cited  in  Thk  Kiiitoh 
A.M>  IM  hi.ishkii  by  C.  Heorgi*.  Krogne.ss,  the  pre.si'nt 
leferendum  vot»*  is  ilh-gal,  and  if  the  amendment 
should  win  by  a  two-thirds  majority  of  the  full 
membership  vote  it  might  .still  be  set  a.side. 

.Many  members  of  the  A.  H.  (J.  have  written  to 
Thk  Kiutok  and  I’i  hlishki*.  in  strong  opiiosition  to 
the  proposal — to  its  spirit  and  its  substance.  A.s 
th(*y  sei*  it  th(*  amendment  would  go  far  toward  end¬ 
ing  the  u.s(*fulness  of  the  Hureau  ,to  publisher-mem- 
iM'rs — and  that  would  end  its  usefulne.ss  to  adver- 
tisi-r-members  as  well. 

We  do  not  lock  up  all  citizens  of  a  community  as 
a  means  for  preventing  crime — but  we  keep  our 
pri.sons  for  law-breaker.s.  The  Huri-au,  in  urging  this 
aiiH-ndment.  would  I’KKVK.NT  AKK  KKKKt’TlVK 
AHVKKTISINH  HF  NKWSFAl’KH  eilK'l'KATlON 
in  order  to  prevent  any  lying  about  circulation. 

IN  a.  recent  issue  of  Thk  Kni-nm  and  I’l'hi.ishkk  an 
account  was  given  of  the  Canadian  vacation  tour 
of  Kouis  W'iley,  busim-ss  manager  of  the  New  Y'ork 
Times,  in  the  cour.se  of  which  it  was  mentioned  that 
Mr.  Tftti-y’^onSTderf'a  .sc-veral  of  the  leading  Cana¬ 
dian  newspaiK-rs  to  be  quite  on  a  par  with  our  best 


metropolitan  iiroducts.  Three  papi-rs  were  .singi<*d 
out  for  mention.  .Mr.  Wiley  assures  Thk  Kditoii 
AND  Fi  hi.ishkii  that  he  had  desin-d  that  the  Toronto 
newspapers  should  be  .sp(*cifically  li.sted  among  those 
entith-d  to  the  highi-.st  itrai.se,  the  Toronto  (Jlobe 
having  bi-en  particularly  in  his  mind.  Thk  Kditok 
AND  IM’hi.ishkk  does  not  yield  to  Mr.  Wiley,  nor  to 
anybody  el.se,  in  its  admiration  for  the  Toronto 
(llobe;  and  would  include  also  the  other  enterpris¬ 
ing  Toronto  papers  in  any  list  of  important  Ameri¬ 
can  newspaper.s — particularly  the  Toronto  Star, 
which  is  one  of  the  lead(*rs  among  evening  news¬ 
papers  on  this  continent. 

THK  “^OKK”  IS  ON  THE  KAISER 
HK  Trading  With  tlu^  Knemy  bill  provides 
regulations  for  foreign-language  newspapers 
which  an*  admittedly  drastic,  and  which — as 
pointed  out  in  these  columns  last  week — jilacc  too 
much  judicial  power  in  the  hands  of  the  Postma.ster- 
(lem-ral.  Hut  the  hardships  impos(*d  upon  foreign- 
language  iiap<*r.s — such  as  printing  translations  of 
certain  matter  in  paraliel  column^ — will  apply  only  to 
tho.*«*  whose  loyalty  to  the  nation’s  cau.se  has  not 
l«*en  v(*ry  clearly  established. 

It  has  become  appan-nt  that  the  Hovernment 
mu.st  find  .some  eff(*ctive  means  for  suppressin.g 
.seditious  publications.  To  permit  tliem  to  fight  the 
batth-s  of  the  (lerman  Kaiser  here  is  unthinkable. 
Knemies  of  the  nation,  arnu-d  with  a  printing  press, 
may  Ik*  more  dangerous  than  tliose  arim-d  with  ma¬ 
chine  guns. 

Critics  of  this  legislation  b(*lieve  that  it  contains 
a  ‘'joker,"  through  which  the  I’ostma.ster-Heneral 
may  supiu't'.ss  the  fuibiii-ation  of  any  newspaper  by 
th(*  simple  process  of  dei*laring  it  non-mallable.  If, 
inde(*d.  a  publication  should  be  barri-d  from  the  mails 
becaiisi*  of  its  seditious  utterances,  then  power  to 
pri*v(*nt  its  di.strihution  by  any  other  means  should 
ri-.st  .somewhere — yi*t  it  may  lie  n*asonably  ques¬ 
tioned  as  to  the  wisdom  of  investing  the  I’o.st  (jtflce 
Hepartment  with  this  power. 

It  is  not  conceivable  that  the  Pn-.sidi-nt  would 
p(*ruiit  an  abu.se  of  this  power,  of  course.  Nor 
should  it  be  true  that  the  (Jovernment  should  have 
no  legal  authority  to  suptiress  enemy  publication.s. 
That  the  bill  in  qui*stion  gives  this  power  to  the 
wrong  governmental  agency  may  Ik*  basis  for  ju.st 
criticism. 

One  thing  is  as.sured- no  loyal  new.spaper  will 
suffi-r  through  the  opi-rations  of  this  law.  The* 
iiK-nace  in  it  is  for  publications  virtually  at  war  with 
our  government,  or  waging  war  against  our  allies, 
through  the  jirinted  word.  Thus  the  “joker”  in  the 
law.  if  it  ind(*ed  iirovi-s  to  be  a  joker,  will  be  a  jest 
wholly  at  the  expense  of  the  Kai.ser  and  his  ad- 
hen-nts  heri*^  who  have  been  heretofore  free  to  make 
a  joke  of  .\merii*a's  vigilance  again.st  her  enemies 
within  h<*r  border.s. 

This  war  is  of,  for  and  by  the  people.  It  was 
not  brought  about  liy  Wall  Street — by  capitali.s- 
tic  interest.s,  as  the  enemies  of  the  nation  glibly  as¬ 
sert.  It  was  brought  about  by  the* Imperial  Gov¬ 
ernment  of  G(*rmany.  Tlie  m.m  who  goes  about  he rii 
at  horm*  telling  iM'oide  that  this  is  .a  war  in  which 
the  people  are  (iluyiug  the  game  of  the  money- 
kings  is  quite  as  definitely  working  for  the  Kai.ser 
as  though  he  were  on  his  pay-roll.  Newspapers 
should  .s(*e  to  it  that  the  Kaiser  adherents  in  this 
war  are  kept  in  the  tri*nche.s,  where  they  face  the 
guns  of  the  .\lli(*d  armies.  They  .should  not  be  per- 
niitl(*d  to  operate  hen*  at  home.  Instead  of  printing 
the  disloyal  sayings  of  .so-called  soap-box  orators 
and  othi*r.s,  m-wsiiapers  should  aid  in  placing  the.se 
peoide  in  d(*tention  camp.s.  The  right  of  free  speech 
carries  its  responsihilitie.s.  When  it  Is-cornes  treason 
it  should  Ik*  treat(*d  a.s  tn-ason. 

FKANK  I’.  ADAMS,  wliirnnist,  of  the  New  Y'ork 
Tribune,  .says  that  newsi>aper  writers  are  over¬ 
working  such  words  as  .s(*rvice,  ciMirdination,  pur- 
l>o.s(*,  (dlii-iency,  etc.  Th(*.s(*  are  key- words  in  the.se 
days  of  s(*rvice,  of  coiirdinati-d  effort,  of  luiriiose,  and 
of  efticiency.  Cntil  satisfactory  synonyms  are 
found,  these  words  will  have  to  do  their  bit. 


ADVKKTISING  i.s  thi  mo.st  “advert isahle"  of 
commoditle.s— and  iierhap*i  the  least  adverti.sed 
of  them  all. 
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MAN  is  a  bundle  of  relations,  a  knot  of  roots, 
whose  flower  and  fruitage  is  the  world. 

— Emerson. 


PERSONALS 

NKW  YOFtK. — Rorden  R.  Sparks, 
formorly  of  various  ChicaRo  news- 
jiapors  and  more  rocvntly  with  the 
I'liicaKo  otiico  of  tlic  Associatfd  I’ross, 
lias  joined  tlie  staff  of  thn  American. 

lOmil  M.  Scholz,  imlilishor  of  the 
Kvcninfr  I’ost,  will  return  to  New  York 
Monday,  after  a  month’s  hunting  amt 
tishiiiK  till*  In  the  Rake  Sui)eiior  coun¬ 
try. 


OTHKH  CIT IKS.— Walter  S.  Tyler, 
former  city  editor  of  the  Chit-o 
((’al.)  Record  and  the  Oroville  (Pal.) 
Mercury,  is  now  city  editor  of  the  Red¬ 
ding  ((’al.)  Searchlight. 

Karl  O.  InKram,  formerly  a  reporter 
on  the  Mode.sto  (Pal.)  News,  and  now 
editor  of  the  Rakerstield  Palifornian,  has 
accepted  a  po.sition  with  a  Honolulu  i>a- 
per,  and,  with  -Mr.s.  liiMram,  will  leave 
soon  to  take  up  his  new  duties. 

W.  Y.  Spence,  formerly  with  the  Sac¬ 
ramento  (Pal.)  Ree.  has  Rone  to  Fres¬ 
no,  Pal.,  and  assunu'd  the  e<litorship  of 
the  Sun  Maid  Herald,  the  monthly  pub¬ 
lication  of  the  Palifornia  A.s.sociated 
Raisin  Pompany. 

R.  R.  Anderson,  lately  with  the  Rose¬ 
ville  (Pal.)  Tribune,  has  taken  charRO 
of  the  Newc.astle  ((’al.)  News.  W.  P. 
Fry,  former  inanaRcr  of  the  News,  is 
now  with  the  Polusa  (Pal.)  Herald. 

(’linton  J.  Smith  is  now  editor  of  the 
Parpinteria  Valley  ((’al.)  News. 

Robert  O.  Hascal,  former  teleRraph 
editor  of  the  Cloversville  (N.  Y.)  I.iead- 
er-Repiiblican  and  later  news  editor  of 
the  Ithaca  (N.  Y.)  Daily  New.s.  has 
been  drafted  and  has  left  for  Pamp  Dix, 
WriRhtstown.  N.  J. 

Walter  11.  nine,  city  editor,  and  .Tesse 
R.  Relyea,  editor  of  the  Piloversville  (N. 
Y.)  Reader-Republican,  were  summoned 
in  the  first  draft  call,  but  have  been  ex¬ 
empted  on  Rround  ol  haviiiR  depen¬ 
dents. 

Murray  SohliiiRer,  formerly  .a  re¬ 
porter  on  the  .staff  of  the  Quincy  (111.) 
WhiR,  later  of  the  (Juincy  .lotnnal,  and 
more  recently  on  the  St.  Ia)uis  I’ost- 
Dispatch,  has  Rone  to  France  with  the 
•  ’anadian  .\mbulanco  Porps. 

William  R.  O.sborn,  politU'al  reporter 
for  the  Schenectady  (N.  Y.)  (Jazettc, 
has  been  appointed  .secretary  to  .Mayor 
(JeorRe  R.  R»inn,  of  Albany,  to  succeed 
Ray  \.  Mowers,  who  will  return  to 
the  Schenectady  I'nion-Star  as  city 
editor. 

William  Owen  Jones,  inanaRiiiR  edi¬ 
tor  of  the  Nebraska  State  Journal,  Rin- 
coln,  is  .scM’iou.sly  ill. 

Pecil  C.  Polbert,  editor  of  the  Okla¬ 
homa  Indian,  Rindstiy,  has  joined  the 
army. 

Miss  Pauline  Mears  has  succeeded 
John  (lould,  who  recently  received  an 
army  commi.ssion,  as  city  editor  of  th(“ 
Wichitii  Falls  (Tex.)  Daily  Time.s. 

.1.  J.  Ta'  lor,  State  editoi*  of  the  Dallas 
(Tex.)  MorninR  News;  Hilton  R.  (’ii-eer. 
editorial  writer  of  the  Dallas  KvenitiR 
Journal,  and  Tom  P.  (’.ooch,  inanaRiiiR 
(slitor  of  the  Dallas  Times-Herald,  were 
speakers  at  a  banquet  tendered  recently 
to  the  184  men  who  were  drafted  from 
Dallas  County  and  ordeii'd  to  report  to 
Pamp  Travi.s,  San  Antonio,  for  .service 
in  the  National  .\rmy. 

F.  H.  McMa.ster,  State  Insurance 
Commissioner  of  South  Carolina,  will 
assume  the  city  editorship  of  the  Co¬ 
lumbia  (S.  C.)  State,  at  the  expiration 
of  his  present  term. 

Miss  Anna  TurnaRc,  now  busine.ss 
manaRer  of  the  Piinceton  (Ind.)  Daily 
IKmiocrat,  recently  celebrated  the  twen. 
ty-st>cond  anniver.sary  of  her  df'but  on 
the  staff  of  the  Democrat.  She  liCRan 
as  the  society  reporter. 

(Iriflin  Cochran,  formerly  of  the  edi¬ 


torial  staff  of  the  RexInRton  (Ky.) 
I.,cader.  is  a  second  lieutenant,  station¬ 
ed  at  (’amp  Zachary  Taylor,  Rouisville. 

K.  R.  Johns,  correspondinR  secretary 
of  the  .\rmy  ReaRue  of  the  I'nited 
States,  has  been  ai)pointed  a.ssociate 
(‘ditor  of  .American  Khakiland,  Seattle, 
Wash.  Mr.  John.s’s  headquarters  will  be 
in  WashinRton.  D.  C. 

Frank  .1.  Sullivan,  a  member  of  the 
staff  of  the  SaratoRa  SpriiiRs  (N.  Y.) 
Daily  SaratoRian,  is  now  a  member  of 
the  National  Army  at  Camp  Deven.s, 
.A.ver,  Ma.ss. 


CHK'.VCO. — Arthur  Searles,  foi-mer- 
ly  of  the  Kxammer.  r<H:ently  join¬ 
ed  the  loial  I’opy  desk  of  the  Trilume. 

h’lank  .AnfeuRer,  of  the  e<litorial  de- 
pai'tment  of  the  Journal  has  been  ap¬ 
pointed  make-up  man,  succeedinR  11. 
K.  Stuckel,  who  ha.s  joined  the  copy 
desk. 

(ieoi’Re  W.  Cottingham,  n-porter  for 
the  Kv<'ninR  Po.st,  is  now  a  membc'r  of 
the  .National  Army,  trainiiiR  at  Rock- 
fonl.  111. 

The  Rev.  Ralph  .M.  .Morjihett,  form- 
erly  of  the  Rristol  (KiiRland)  Western 
Dail.v  Press,  recently  ts'came  reliRious 
editor  of  the  Herald,  takinR  the  place 
of  .Arthur  (J.  FeRert  who  is  now  a 
meml)or  of  A'.  .M.  C.  A.  Field  S<‘rvice 
unit. 

.lack  Palm<‘i',  head  of  the  photoRiaph- 
ic  department  of  the  Tribune,  will 
h-ave  shortly  for  France  with  a  Cana<l- 
ian  contlRcnt  which  he  expwts  to  join 
at  Toronto. 

AA'alter  A’an  d<>  Kamp,  formerly  a  re¬ 
porter  for  the  .Alilwaiikee  Sentinel  and 
recently  of  the  ('hicaRo  Herald,  has 
lavm  drafted  and  will  report  for  .service 
next  week. 


DKTROIT — AA'alter  V.  Smalley  has 
ri'.slRned  .as  niRht  editor  of  the  Free' 
Press.  He  is  sui'cc'eded  by  Rartholo- 
mew  Rynch,  fortnerly  head  of  the  copy 
ile.sk.  Patil  V.  Perry  now  sits  in 
Rynch'.s  place. 

R.  P.  Crews,  formerly  on  several  (’hi- 
c;\Ro  and  New  Y'ork  papers,  has  been 
api)ointed  teleRraph  editor  of  the  Free 
I’res.s. 

Shirley  1).  Mayers,  formerly  of  the 
AA'heelinR  (AV.  Va.)  Nows,  has  joined 
the  reportorial  staff  of  the  Free  Prc.s.s. 

Vernon  O.  Rowell,  formerly  of  the 

I..ondon  (Ont.)  Free  Press,  is  now  doinR 
military  for  the  Free  I’ress. 

James  V.  I.rf'wis  has  joined  the  Free 
Press  reportorial  .staff.  He  was  formerly 
on  the  Philadelphia  North  American. 

(leorRe  Nolan,  who  has  worked  on  the 
Free  Press,  Journal,  and  Times,  has 
joined  the  reportorial  .staff  of  the  News. 

Arthur  Hathaway,  who  loft  the  News 
last  year  to  enter  the  real-e.state  husi- 
ne.s.s,  has  returned  to  that  paper  to  do 
county  court!?. 

Harry  Reduc,  who  has  been  doing 
military  on  the  News,  has  left  the  paper 
to  answer  the  draft  call. 

Rjirry  Rue,  a.ssi.stant  State  editor  of 
the  News,  has  resigned. 


pitOVIDK.NCK,  R.  R-John  .Myens, 
^  a.ssi.stant  city  editor  of  the  Detroit 
Free  Prc'ss,  was  ii  visitor  here  during 
hi:»  vacation. 

J.  Stewart  Price  is  at  Roxford  cover¬ 
ing  the  movements  of  the  National 
Army  for  the  Journal. 

Kdmund  H.  Kirby,  managing  editor 
of  the  Journal,  and  Matthew  S.  Dwyer, 
of  the  Evening  Tribune,  are  members 
of  a  committee  named  to  raise  $15,000 


as  its  .share  of  a  library  war  .service 
fund.  J.  (.’.  (iaiTi.son,  Journal.  :uid  K. 
.1.  AA’.  Proflitt,  an  advei-tising  itgent,  are 
on  the  .same  committee. 


PITTSRCRCH— (’.  I^onard  Snell, 

manager  of  the  Dispatch  information 
bureau,  ha.s  re.signed  to  become  a.s.so¬ 
ciated  with  the  Carnegie  Hero  Fund  as 
one  of  the  staff  of  travelling  inve.sti- 
gators. 

C.  (’.  I.,iitu.s,  telegraiih  editor  of  the 
Dispatch,  and  family  have  returned 
from  a  vacation  ai)ent  in  New  Rruns- 
wick  and  Nova  Scotia. 

\A'.  R.  McVicker  has  been  transfern-d 
from  the  sporting  department  of  the 
Pix-.ss  to  the  advertising  depiirtment. 

Pierre  S.  Smith,  former  editor  of  the 
Punxsutiiwney  (Pa.)  Spirit,  is  reporting 
for  the  Sun. 


I  NDIA.N.VPORIS— Everett  C.  AVat- 
kins,  for  a  numlM'r  of  years  general 
as.signment  reporter  on  the  Star,  h.as 
been  api)ointed  AA'ashington  staff  cor- 
re.si)ondent  and  will  assume  his  new  du¬ 
ties  about  Octols'r  1.  Mr.  AA'atkins  has 
been  with  the  Indiana  trooi>s  at  (’amp 
Mill.s,  Rong  Island,  for  .sc'veral  week.s, 
serving  in  the  cajiacity  of  .staff  man. 
He  is  succeeded  on  the  Star  .staff  by 
Morri.son  Kwrner,  who  will  be  .st:i- 
tioned  at  Fort  Harrison  until  the  »lo.se 
of  the  pre.sent  ollicers’  training  camp. 

Herl)ert  Crant,  a  reporter  on  the  Star, 
has  resigned  to  enter  the  army. 

Hillard  Carret.son,  for  th(“  past  year 
night  editor  of  the  As.sociated  Pre.ss 
in  this  city,  ha.s  been  appointed  iis- 
sistant  city  editor  of  the  Star  in  phice 
of  AA'illiam  .McClure,  who  resigned  to 
enter  4he  oflicer.s’  training  camp  at 
Fort  Harri.son. 

Hector  Fuller,  for  sever.il  years  dra¬ 
matic  critic  of  the  Star,  and  latterly 
military  expert  for  that  paper,  has  re¬ 
signed  and  joined  the  (Jovernment  in 
the  aid  of  the  Rilicrty  War  Council. 

Thomas  J.  Steele,  an  old-time  In¬ 
dianapolis  newspaper  m:in,  and  for¬ 
merly  managing  editor  of  the  Indian¬ 
apolis  Journal,  and  at  pre.sent  librarian 
for  the  Star,  has  been  off  duty  for  sev¬ 
eral  weeks  on  account  of  illnes.s. 

I>on  Herold,  formerly  of  the  Star  and 
who  has  been  producing  a  syndicated 


feature  for  some  time  past,  has  l)een 
appointed  publicity  man  for  the  lir- 
diana  State  Pure  Food  and  Drug  De¬ 
partment. 


ATR.ANT.A — Edwin  Torgenson,  for¬ 
merly  of  the  Rirmingham  O-Ma.) 
l.,edger,  has  joined  the  local  staff  of  the 
( jeorgian. 

Nell  Freeman,  formerly  of  Rirming¬ 
ham,  is  on  the  local  staff  of  the  (’onsti- 
tution. 


MlRAA’Al’KKE — Eltinge  Elmore  has 
been  api)ointed  Milwaukee  editor 
of  the  Kiwanis  National  Magazine,  pub¬ 
lished  at  Ruffalo,  N.  Y. 

James  J.  Delany,  for  several  years  as- 
sistiuit  .sporting  editor  of  the  Sentinel, 
has  resigned  and  accei)ted  a  similar  po¬ 
.sition  with  the  Journal. 

J.  F.  Moriarty,  old-time  Milwaukee 
newspai)er  man,  has  been  apiwinted 
Iiublicity  agent  for  the  AA'iscon.sin  Roy¬ 
alty  Region. 


LRMA,  O. — Ceorge  (.’oe,  former  Rima 
news  writer,  has  left  the  AA'ash- 
ington  (.’.  11.  News  to  complete  a 
journalism  course  at  the  Ohio  State 
I'niveivsity,  Columbus. 

Miss'  .Mary  Young,  for,  several  years 
city  editor  of  the  Sidney  (().)  Journal 
and  .secretary  of  the  Ohio  City  Editors' 
Association,  hits  joined  the  reportorial 
staff  of  the  Daily  News  here. 

K.  Renjamin  Yale,  of  the  i’ale  Syndi¬ 
cate  of  AA'cekly  I‘aper.s,  has  ac<iuired 
his  fifth  paper  through  the  purcha.se 
of  the  Jack.son  (’enter  (O.)  Sun. 


Visitors  to  New  York 

Hilton  U.  Rrown,  editor  Indianapolis 
New.s. 

Hugh  H.  Thomson,  president,  editor, 
and  manager  Ridgway  (Pa.)  Record. 

AA’.  F.  Rogers,  advertising  manager, 
Ro.ston  Evening  Transi'riid. 

David  E.  Town,  The  Schafer  (Iroup. 

John  H.  .McOrath,  Easton  (Pa.)  Daily 
Express. 

Frank  R.  Shutts,  .Miami  (Fla.)  Her.dd. 

John  C.  Shafer,  Chicago  Evening 
I’ost. 

Roliert  M.  Cinti-r,  managing  editor, 
Pitt.sburgh  Cazette-Times. 

(-’.  AAk  Danziger,  managing  editor, 
Ihttsburgh  Chronicle-Telegraph. 

.A.  K.  Oliver  and  Ceorge  S.  Oliver, 
■\dce-president  an<l  busine.ss  manager, 
Pitt.sburgh  Cazette-Times  and  Chron¬ 


icle -Telegraidi. 


The  Haskin  Letter  interests 
a  "wider  circle  oF  reader^’ 
than  any  other  copy^ 
that  mi^ht  he  printed 
in  the  .Yame  .space. 
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PERSONALS 

ST.  I'At'I.. —  KolK'rt  StroiiK.  lato  wilh 
thf  .MlniiciiiKiH.s  .Journal,  has  U-on 
plaood  in  charKt'  of  tho  mako-uji  of  tlio 
I  »isiial»-h. 

•  'hallos  1{.  I  iii.sooll,  I'diuation  I'dilor 
of  the  liaily  Nows,  has  an  as.sistani  in 
the  iM-rson  of  his  sistor.  .\Ii.ss  Nollio 
I  •ri.si-oll.  who  has  Im'oii  doiiiK  nowspapor 
work  at  Wiohila,  Kan. 

1>.  K.  ll(Mi|M's  has  loft  tho  t'hioaito 

Kxaniinor  for  tho  oopy  do.sk  of  tho  l>;.s- 
I>aU  h-l*ionoor  l*ros.s. 

.Miss  l•'lol1•Ilco  llrand,  from  Minnoapo- 
li.s,  has  U‘ooino  a.ssistant  to  Mi.ss 

l''ranoo.s  Itoaixlman.  dramatic  ami  mu- 

.sic  editor  of  tho  daily  Now.s. 

O.M.MI.V.  Nih.  .lames  .Mo.Mahon.  of 
tho  World- llorald.  has  Ison  drafted. 
.Mrs.  Harriott  Mc.Miirphy,  well-known 
nows]«apor  woman,  is  writiiiK  a  column 
onlitloil  "lA.od  Talk.s"  for  tho  Worl.l- 
I  firald. 


Ql  IM'V,  ill.  William  T.  Kddy  ha.s 
quit  tho  .Journal  city  ilosk  to  join 
tho  <ity  St  a  IT  of  tho  Herald. 

Walt  .Maixiui.s.s,  wlto  lias  made  a  hit 
as  writer  of  tho  .Jouriiar.s  colyuin.  is 
now  mamiKin;;:  <>ditor  and  editorial  writ¬ 
er  for  tho  Journal. 

.\1  t'roikor.  Journal  (ity  Hall  man, 
this  week  joined  tho  copy  desk  of  the 
St.  Haul  Hionoor-Hros.s.  Kn'd  Gray,  of 
.Mexico,  Mo.,  take.s  his  jilace. 

John  Ik  liner,  of  tho  IK'catur  (Ill.) 
Hovlow,  has  joined  the  Journal  staff. 

Thomas  Kearney  has  quit  the  count- 
iiif;  room  of  the  Herald  to  become  a  re¬ 
porter  for  the  Journal. 

Hharlcs  IJi'p,  of  the  Hannibal  (Mo.) 
t'ourier-Ho.st,  has  taken  the  sports  de.sk 
on  the  Whip. 

Grenville  Ik'ardsley,  Oty  Hall  man 
for  the  Whiir,  has  pone  to  We.sley.-in 
I'niver.sity,  Hloominpton,  to  take  up  the 
.study  of  law. 

Hhil  Aiqiel,  sports  editor  of  the  Her¬ 
ald.  is  now  teleprajih  editor  al.so. 

Miss  Marpuerite  Kdwards,  formerly 
of  the  Herald,  has  joined  the  staff  of 
the  Nowspa|>or  Knterprisi'  .Vssociation, 
<  'levoland. 

rilKKUNG,  \V.  Va.— IJoyd  .1. 
Hill.  lnlollipen<-or  riqiorter,  who 
enlisted  in  the  Junior  Knpineor  ropi- 
ment  May  S.  was  ordered  this  week  to 
ropoit  to  Columbus,  Ohio,  for  <luty. 

.James  It.  Shepherd,  court  hou.so  ro- 
IMirter  of  tho  Now.s.  who  onli.stisl  in  tho 
.sipnal  corps  several  weeks  apo,  has 
Is-eii  onk-red  to  hold  him.sidf  in  readi¬ 
ness  to  rejiort  at  Camji  .Mead«‘  alsiut 
Oi'tolsq  1. 

l.ouis  Summer.s,  of  .Maitins  Kerry. 
O..  has  accepted  a  jiosition  as  Ohio- 
side  re|K)rt<-r  for  the  Intellipencer. 

Frank  T.  Smitii,  sportinp  editor  of 
the  |{epister.  ha.s  applied  for  enli.stment 
in  the  sipnal  corjis. 


Sl*OK.\NK.  Wash. — Kupene  Itussell. 

after  Isinp  on  the  Sj>okesman-lte- 
view  .stp.fl'  for  two  weeks,  was  called  by 
the  draft. 

W.  J.  Sanders  ha.s  Is'on  ajipointed  in¬ 
structor  in  journali.sm  at  the  .North 
Central  Hiph  SohiMil,  Sjiokane.  .\.s  [lart 
of  the  cla.ss-work  a  wtskly  new.spajier 
will  lie  published. 


S.\N  KU.A.NCISCt.). -^William  Moyle, 
newsi>a|>erman.  adventurer,  and  sol¬ 
dier  of  fortune,  is  now  wearinp  a  tir.st 
lieutenant's  bar  in  the  I'alifornia  Field 
.\rtillery.  .Moyle  ha.s  s«-rved  in  the  I'nit- 
e<l  States  t'avalry  and  the  Hritish  -Vr- 
tillery.  Kecently  he  was  coverinp  the 
Sujierior  t'ourts  for  the  Oakland  Tri¬ 
bune. 


Kols'rt  K.  Smith  has  joined  the  copy 
desk  of  the  Kxaminer. 

William  Kileline,  formerly  of  the 
('all,  who  recently  returned  after  a  year 
in  Honolulu,  is  holdinp  down  a  desk 
job  in  the  local  bureau  of  the  Interna¬ 
tional  News  Service. 

Walter  W.  .Nauphton,  who  has  iM'en 
wrilinp  sports  on  the  Kxaminer,  was 
i-alled  in  the  lirst  draft  and  is  now  in 
camp  at  .Xmerican  l.,ake,  Washinpton. 
H<‘  is  writinp  letters  on  camp  life  to 
the  ('all. 

('hester  J.  Smith,  who  was  transfer¬ 
red  from  the  sj.ortinp  (Uqtartment  of 
the  ('all  to  the  copy  desk  durinp  the 
summer,  is  now  writinp  sports  apain. 

C.  A.  lA-i-nsworIh,  formerly  of  tho 
Sacr.-imento  (('al.)  Star,  who  attended  the 
lirst  Keserve  ( ilticer.s’  Traininp  ('amji  at 
the  Hresiilio,  is  now  on  the  copy  desk 
of  the  ('hronicle. 

Kis'd  Hayes,  who  was  hamllinp  a  day 
wire  for  the  A.s.sociated  Hres.s,  has  join¬ 
ed  the  ('all  eoi>y  desk. 

('.•■orpe  Hyde  has  left  the  Daily  News 
to  lake  a  rewrite  desk  on  the  Hulletin. 

.\.  It.  I  lavid.son,  formerly  assistant  e<l- 
itor  of  the  Itouiuler,  a  sjiortinp  and  the¬ 
atrical  weekl.v,  is  doinp  peiu'ral  asslpn- 
mciits  oil  the  Daily  News. 

Herman  Whitaker,  novelist,  short- 
story  writer,  and  war  correspondent, 
is  eti  route  to  ^'ranee  as  speiial  rep¬ 
resentative  of-  tlie  Oakland  (('al.)  Tri¬ 
bune.  at  Gen.  Her.shinp's  lieadquarters. 
.Mr.  Whitaker  was  corresjiondent  for 
several  .\merican  newspapers  while 
with  Villa's  forces  in  Mexico  in  ISH. 
He  also  covered  the  news  of  the  exjie- 
ditionary  force  in  Mexico  and  lu'came 
a  clos»>  personal  friend  of  Gen.  I’ershinp. 

Hobert  Hiestand,  former  manapinp 
editor  of  the  ('all,  is  now  actinp  nlpht 
editor  of  the  Kxaminer.  Mr.  Hie.stand 
is  siU‘c<*eded  on  the  ('all  by  Kmil  Gouph, 
who  al.so  is  actinp  as  city  editor.  Georpe 
North  is  a.ssistant  manapinp  editor,  and 
Kupene  Hlock  assistant  city  editor. 


^,V('ltA.MKNT(>,  ('al.— Hyron  ('.  Kr- 
win.  who  attended  the  first  Iti'.serve 
Ollii-er.s'  Traininp  ('amp,  at  the  I’re.sidio, 
San  l-'ranci.si'o,  is  apain  coverinp  the 
('ity  Hall  lieat  for  the  Hee. 

K.  ( ’.  Itolierts  has  Is-en  made  cit.v  (‘di- 
tor  of  the  I’nion. 

H.  C.  . Jackson,  former  city  edi¬ 
tor  of  the  Hnion,  is  now  a  captain  in 
the  Field  .\rtillery. 

H(‘nry  ('.  Hailey,  former  news  editor 
of  the  I'nion,  is  now  a  lir.st  lieutenant 
in  the  army.  He  was  in  the  first  Olti- 
cers'  |{e.s(‘rve. 


IDS  .\NGKHKH. — Harry  ('.  lOller  has 
.'left  th(‘  Kxfiress  and  Tribune  to  join 
the  staff  of  the  San  Francisco  ('all. 

Denton  (’few  has  l)e(*n  transferred 
from  the  .San  Franci.sco  ofbee  of  the  .\s- 
sociated  Hre.ss  to  the  loi’al  bun'au  lu'Ve. 
when'  he  formerly  worked. 


C.VN.VD.V. — W.  J.  Irwin,  as.si.slant 
busine.ss  manaper  of  the  Toronto 
Glolie,  was  .si'flously  injured  la.st  wi'ek 
when  be  was  struck  by  a  radial  car 
near  his  residence. 

S.  Hoy  Weaver,  news  editor  of  the 
Toronto  New.s,  has  suci-eeded  Walter 
Willison  as  publicity  apent  iu  the  (.'a- 
nudian  Food  ('ont roller's  otllce  at  Ot¬ 
tawa.  .Mr.  Willison  liavinp  pone  to  tlie 
front  as  corresiiondent  for  ('anadian 
I’ress  IJmited. 

.Mfred  Hubbra.  city  editor  of  the 
Toronto  News  has  succeeded  to  the 
new.s  (‘ditorshij)  of  that  jiaiier,  mack- 
vacant  by  the  re.sipn.ation  of  S.  Hoy 
Weaver. 

.\.  A.  Moore,  business  manaper  of  tho 


It  Is  Time  To  Get  Your  Share 

WISCONSIN’S 

WEALTH 


Of 


Agricultural  and  Dairy  Products: 

Last  year  totalled  over  $.?(K),(XK),(K)0  in  value.  Wisconsin  Dairy 
jinxlucts  are  nearly  one-fourth  of  those  of  the  entire  country. 

Dairy  Cows  and  Hogs: 

Over  4,(K)(),(KR)  head.  Some  wealth  at  present  prices. 

Mines  and  Quarries: 

.Millions  taken  ont  every  year  in  iron,  lead,  zinc,  stone,  etc. 

Timber: 

The  forests  of  Wisconsin  are  still  one  of  the  hipgcst  producers  of 
hard  and  soft  timber  in  the  country. 

Manufactures : 

.\  preat  deal  over  $5(K).(HK),(XK)  annually  in  wood  products,  iron 
and  steel,  beef  and  other  food  products,  brewing,  agricultural  im¬ 
plements,  paper,  automobiles,  etc.,  etc. 

Commerce  and  Transportation: 

1,511  towns  and  cities  well  connected  by  rail  and  water  ways,  and 
by  lakes  .Michigan  and  Superior  on  two  sides  of  the  state. 

.\  fertile  laud,  an  industrious  population,  an  ideal  location,  a  good 
climate,  an  excellent  government,  a  prosperous  merchant  class,  fine 
stores,  and.  for  news  and  business,  newspapers  that  can  not  be  ex¬ 
celled. 

Reach  The  Wisconsin  Market  NOW 

To  Do  It,  You’ve  Got  to  Use  Winconsin 
Newspapers 


Here  Are  the  Best: 


I'irciilutiun 

HcIoK  (K) . . ♦  «,(KM) 

Kail  (  lair  L(‘a(l(‘r*T(‘l(>pruiii  (.MAEAiS) . .  .*t 

Fond  (ill  Liic  ('oiiiiiioiiu(>ultli  (K) . *'1'  .>,1U6 

(■rccii  liaj  Fre.ss  Gazette  (E) . *  Ji,'2(>4 

.luii(‘sTiile  (<az(‘tte  (E) . ♦t  7,37.‘i 

l.a  Crosse  'J'rilMine-Leader  I’ress  (K  &  S)*t 
.Madison,  Wiseonsiii,  .State  Jonrnai  (E)..*  13,3S.y 
.Madison,  Wisconsin.  State  .lonrnai  (S)..* 

.Milnaiikee  Eireniiig  W  isconsin  (E) . ♦  3(>,SiHt 

.Milwaiik(‘e  .loiirnnl  (E) . 

.Milwaukee  Joiirnal  (S) . . *  97,:i49 

.Milwaukee  I^eader  (E) . *  3(>,K43 

.Milwaukee  Sentinel  (.MXE) . *  49,(i().'> 

.Milwaukee  Sentinel  (S) . *  ,51,(177 

(Islikosli  Northwestern  (E) . *tI3,277 

Itarine  .lonrnai  News  (E) . 7,219 

Kacine  Tini(*s-Call  (E) . *  (J,0.50 

Sheboygan  Press  (E) . *t  .5,497 

Superior  Telegram  (E) . .♦  14,2.54 

*  A.  11.  (’.  Statement  April,  1917. 


t  Coinmerclal  survey  of  city  sent  on  reijiiest. 
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( 'algary  Alliort.an,  is  in  Toronto  at 
present  on  l)u»iness  for  liis  paper. 

(SeorKe  M.  -Meltade  ha.s  severed 
Ids  eonneetion  with  tlie  editorial  staff 
of  the  St.  .lohn  (N.  M.)  Standard,  to  take* 
up  the  pratiee  of  the  law  at  Chatham, 
NT.  H. 

K.  C  Mear.s,  laihie  editor  of  tla*  Tor¬ 
onto  tiloiM'.  was  in  (iuein'o  last  wei'k  on 
vaeation  l>ut  took  a<lvantafre  of  ttie 
occasion  to  cover  tlie  l)ridKc-raisinK: 
o|M‘ration.s  for  hi.s  paper. 

.Mr.s.  I{(‘rtha  C.  (iolder  has  siU'ceeded 
Mrs.  li.  A.  (iurnelt  in  the  women's  ile- 
partment  of  the  Toronto  .Mail  and  lOm- 
pin'.  She  was  formeily  with  the  |{e- 
Kina  header. 

DISLOYAL  EDITORS  MUST 
PLAY  (;AME  IN  THE  OPEN 

(('onUiiiiril  from  7) 

any  decision  we  make  under  tlip*  new 
een.sor.sldp  i>rovision,"  said  the  I’o.st- 
master-t  ieneral,  “the  individual  who 
claims  injury  has  redress  in  the  courts." 

The  I’ost  Oftice  Department,  Mr.  linr- 
le.son  pointed  out,  had  already  heen  sus¬ 
tained  in  the  ca.se  of  Tlie  Ma.s.si's. 

"The  purpo.se  of  this  legislation,’' 
continued  the  I’o.stmaster-t ieneral,  “is 
not  to  firevent  criticism  of  the  (lovern- 
ment  or  the  .\dminist  ration,  or  tlie 
I’ost  Otiice  Departmi'iit.  It  is  not  aimed 
iiKainst  Socialist  piihlications  or  any 
other  puhlication,  as  a  lOass.  I  Jut  if  we 
lind  newspapers  preaehiiif;  disloyalty, 
and  newspapers  that  are  really  (ler- 
nian  at  heart  and  in  secret  sympathy 
with  the  (lernian  (lovernment  which  we 
are  tiKldinK — newspapers  which  are  try- 
itiK'  to  make  the  masses  in  this  coun¬ 
try  helieve  that  this  is  a  capitalists’ 
war  and  that  the  (lovernment,  there¬ 
fore,  ous'ht  not  he  supported — tho.se 
piihlications  we  intend  to  suppress  with 
a  firm  hand.’’ 

'I’lie  Tradinjj  with  the  lOnemy  hill  has 
passed  hoth  house.s,  the  coufereiiee  re¬ 
port  has  heen  apreed  to  hy  hoth  the 
House  and  the  Senate,  and  is  waitinp 
for  the  President’s  .sipnature. 

TALKS  ON  PRINCIPLES 
OF  RETAIL  ADVERTISING 

■Arthur  Freeman,  .Ailvcrtisinp  Munaper 
of  Ginihel  Brothers,  iVew  York,  Tells 
Baltimore  Adverlisinp  (Tliih  that  I’rin- 
eiples.  Not  Methods,  Make  for  Sue- 
cessfiil  Advertisiii)!. 

The  larpest  crowd  of  the  si'a.son  at¬ 
tended  the  Baltimore  Advertisinp  Cliih 
lunchoon  \V''ednesday  at  the  Motel 
Kmerson  to  hear  ,-\rthur  Kreenian,  ad- 
vertisinp  manaper  for  (limlH-l  Bros., 
Xew  York,  speak  on  “Prinei))les  of  Re¬ 
tail  .Vdvertlsinp.’’ 

’I'hrouphout  his  addre.ss  Mr.  h'reeman 
reiieati'dly  em|ihasized  the  jioint  that  it 
“isn’t  the  adverti.senient.  hut  the  tliinps 
hack  of  the  advertisement,  that  count"; 
that  principles  and  not  methods  make 
successful  advertisinp;  that  a  crude  ad- 
verti.semenf  containinp  “straipht  doiie” 
is  worth  more  than  any  llowery  master¬ 
piece  full  of  doiihtful  or  misleadinp  in¬ 
formation. 

Carelessness  was  just  as  had  as  de- 
liherate  mi.sstatement.  he  sai<l,  as  far 
a.s  the  law  of  diiiiiiiishiiiK  returns  was 
eoneerned,  and  either  would  destroy  the 
imllinp  |(ower  of  the  hest-written  state¬ 
ment  :  the  iincon.scioiis  lie.s,  even  tliixniph 
illustrations  or  type  display,  were  just 
as  had.  He  said  it  was  never  neees.sary 
to  exapperate,  emhellish,  or  over-empha- 
size  a.  pood  proposition — and  worsi'  than 
u.seless  in  the  lonp  run  to  do  the  same 
thinp  for  a  had  proposition. 

He  classed  as  “confidence  de.stroyer.s” 
such  statements  as  “all  the  latest  styles,” 


“all  desirahle  fabrics,”  and  “lowe.st 
Iiriees  in  the  city.”  .\nd  he  .said  it  was 
just  as  useless  to  state  a  fact  that  would 
not  he  helieved  as  to  lie  oiitripht,  as  far 
as  the  faith  of  the  customer  went. 

One  thinp  that  most  advertisers  over¬ 
look,  he  said,  was  to  learn  what  the 
customer  desired  to  know  ahout  certain 
poods.  Krom  certain  tests  in  the  (lim- 
hel  store,  it  was  leiiriieil  that  of  tifty  wo- 
niim  iiniuirinp  ahout  trunks  forty-nine 
asked  no  (|ue.stions  a.s  to  dnrahility, 
roominess,  or  style,  hut  “Will  the  lock 
hold'.’”  and  of  tifty  women  wantinp  t.i 
hiiy  percolators,  forty  wanted  to  know 
lirst  whether  the  top  would  fall  off 


and  break  unless  held  on  hy  hand. 
In  the  food  department,  the  tirst  riues- 
tion  was  not  concerninp  iiuality  or  price, 
hut  “How  does  it  taste'.’” 

He  clo.sed  with  special  emphasis  on 
the  fact  that  customers  read  “iM'tween 
th(>  line.s"  of  an  advertisement  and  al¬ 
ways  re.memher  past  misstatements. 

i’rpss  ('.lull  I lisliiiinis 
The  Press  Cluh  of  noi’thern  Kentucky, 
at  Covinpton,  an  orpanization  noted  in 
recent  years  for  its  lavish  entert.ain- 
ment.s,  has  tiishanded.  ’I'lie  memhers 
were  opposed  to  the  entertainment  fea¬ 
tures  diirinp  the  war. 


The  Best  Known  Slogan 
in  St.  Louis 


Trade  Mark  UejHstered 
Forei^  Advertising  Representatives 


Story,  Brooks  &  Finley 

Chicago  Philadelphia  New  York 


Place  Your  Government 
Statement  Before  National 
Advertisers  Through  The 
Columns  of  The  Editor  and 
Publisher 

SEMI-ANNU.VL  (iOVERNMKNT  S'l'A'l’EMEN'l’  is  ilic  l»i<'  tliin}>;  to 
place  lief’ore  tlie  national  advertisers  and  space  linyers. 

'I'Ik’V  all  look  for  it,  and  many  of  them  base  their  hnying  on  it.  There  is  no 
more  important  fact  to  place  before  them. 

riiese  men  read  THE  EDi  rOR  .AND  I’URLISIIER.  and  many  of  them  refer 
to  the  paf^es  of  this  papi’r  for  data  of  all  kinds. 

'I’liere  is  no  better  wav  to  gel  before  them,  and  ke(‘p  liefore  them  than 
through  the  eohimns  of  this  gri’at  trade  paper. 

Piihlish  vour  October  1st,  (Government  statement  in  this  pap(‘r,  get  before 
thi’  right  people  with  th<5  right  information. 

One  of  the  hi*st  ways  to  get  husiness  is  to  be  hidore  those  who  are  sending. 
Inisiness  out,  and  he  helon*  them  with  facts. 

Show  the  space  buyers  that  yon  want  them  to  know  all  there  is  to  know 
about  your  paper.  Yon  cannot  hide  the  facts  anyway,  so  it  is  good  husiness 
to  advertise  them. 

,  THki  EDi  rOR  AND  I’URLISHKK  of  October  (ith  will  carry  a  number  of 
thes(‘  statements.  Retler  g(>t  yours  in  for  that  issue. 

riien’  is  a  psychological  value  in  being  first  with  information,  just  as  there 
is  a  psychological  value  in  being  //r.sf  in  anything. 

Do  the  Riffht  Thiufjf  and  Do  It  The  Riff/it  Way  III 

The  Editor  and  Publisher 

Suite  1117,  World  liuilding  6.1  Turk  Row,  New  York 


The  Kditor  Publisher  for  September  29,  1917 


22 


CARTOONIST  ENJOYS  THIS  LITTLE  TRAGEDY 

SI’KAKING  of  trag-cdies,  listen  to  \V.  K.  I'atrick,  of  th<'  New  Orleans 
Times- I’ieayune: 

"When  the  Nk'  boss  has  romped  on  the  manasinf;  editor  for  lettins' 
a  hum  cartoon  get  by,  an<l  when  all  the  little  sub-editors  have  whispered 

their  approval  to  the  11.  15.,  and 
when  a  couple  of  weeks  later  .said 
cartoon  looms  up  in  the  maga¬ 
zines  and  metropolitan  newspa¬ 
pers  on  the  exchange  table — well, 
THAT'S  SO.MK  TKAGEDY!" 

Mr.  Patrick  has  been  with  the 
New  Orleans  Times-Ihcayune  for 
live  years  Previously  he  was  on 
St.  Louis,  Pittsburgh,  Cincinnati, 
Huffalo,  and  Texas  newspapers. 
During  his  life  he  has  made  sev¬ 
eral  ventures  into  bu.siness  life, 
but  the  call  of  the  newspaper 
office  has  l)een  too  .strong  for  him. 
The  first  job,  after  leaving  college, 
was  as  a  reporter  on  the  St.  Louis 
Po.st-l)isi)atch. 

Mr.  Patrick  is  known  in  the 
South  particularly  for  his  con¬ 
structive  cartoon.s.  He  has  made 
the  bu.siness  cartoon.s  in  the 
Times-Picayune  a  distinctive  and 
powerful  feature  'of  that  newspa¬ 
per.  The  commercial  interests  of 
W.  K.  Patrick,  New  Orleans  ass<*rt  that  Mr. 

I’atrick’s  cartoons  have  been  a  i)otent  factor  in  upbuilding  the  city’s  business. 

The  Times-Picayune’s  cartoonist  is  one  of  the  few  American  cartooni.sts 
who  are  equally  at  home  in  the  realms  of  humor,  .sentiment,  and  .sarcasm. 
He  frankly  concedes  that  a  large  part  of  his  success  in  the  New  Orleans 
territory  has  U-en  due  to  the  high  ideals  and  sympathetic  supervision  of 
I).  I).  Moore,  <‘ditor  and  manager  of  the  Time.s- Picayune. 

Mr.  Patrick's  cartoon  mascot,  "The  Duck,”  enjoys  great  i)opularity 
among  the  old  and  young  for  a  species  of  quaint  philosophy  that  is  all  his 
own.  "Duck"  contests  of  various  .sorts  have  long  Ix-en  one  of  the  Tiines- 
I’icayune’s  be.st  bets — as  tnany  as  24,00(1  contestants  having  participated  in 
some  contests. 

.\t  this  writing  .Mr.  Patrick  is  distributing  a  subscription  book  de  luxe 
of  I'artoons  of  prominent  lx)ui.sianans  entitled,  "(Tub  Men  in  ('aricature,” 
on  which  he  has  be«-n  working  the?  past  year.  Most  of  the  drawings  in  the 
iKiok  have  l>een  iiulilishe<l  in  the  Times-I’icayune  as  a  daily  feature  and  have 
added  to  the  popularity  of  lK)th  the  cartoonist  and  the  newspaper. 


ADVERTISING  BRINGS 

DOWN  SELLING  COSTS 


Imlianapolis  .4ilver1isers’  Club  Rebukes 
.4(^verti^ers  Wbo  l^aim  They  Sell 
(roods  (Cheaper  Because  of  Smaller 
Sums  Invested  in  Rent,  .Advertising, 
(derk  Hire,  and  Other  Items. 

I5<'causc  certain  adverti.sers  have  Ix'en 
.‘ftating  in  their  adv<'rtisemeTits  that 
they  could  .sell  goods  cheaper  than 
the'r  eomixditors  l>e<ause  they  invest¬ 
ed  smalh-r  sums  in  rent,  advertising, 
clerk  hire,  and  other  item.s,  the  In¬ 
dianapolis  .\dverti.ser.s’  (Tub  took  up  the 
subje<t  recently  and  adoptwi  the  fol¬ 
lowing  declaration; 

"That  a  .store  which  claims  to  sell 
gocxls  for  less  Ix-cau.se  of  lower  rent  is 
likt  ly  to  confuse,  if  not  actually  to  mi.s- 
lead,  the  jiublic,  for  the  only  fair  and 
truthful  statement  which  could  Ik*  made 
in  this  line  would  be  ba.sed  ui>on  a  com. 
parison  of  rent  with  the  total  volume 
of  sales. 

"It  is  known  to  all  business  men  that 
a  .*dore  centrally  located  and  ea.sy  of 
access  can  spend  more  for  rent  without 
having  to  charge  moie  rental  expen.se 
against  each  $l(Ki  of  bu.siness  done  than 
an  out-of-the-way  .store. 

"It  is  known  to  all  business  men  that 
adverti.sing,  by  increasing  .sales  in  pro¬ 
portion  to  rent,  light,  heat,  and  other 
fixed  costs  of  doing  business  that  run 
on,  regardless  of  the  volume  of  .sales, 
d<M‘s  actually  r»sluce  such  fixc*d  charges 
in  relation  to  .sales. 

"It  is  known  that  clerk-hire  expen.s<* 
must  Ik*  liased  iiiion  the  total  volume 
of  busine.ss  done  lK*fore  fair  and  proper 
comparisons  could  bo  made  l)etwe<*n  one 
store  and  others. 

"It  is  known  that  some  stores  with 
small  rent  and  .small  advertising  appro, 
priations  have  a  cost  of  doing  business 
that  is  quite  large  in  relation  to  their 
sale.s,  though,  as  a  rule,  when  the  ser. 
vice  rondererl  is  con.sidered,  the  co.st  of 
doing  busine.ss  by  the  one  method  or  the 
other  is  alKuit  the  .same  in  relation  to 
the  volume  of  sales. 

"If  this  wen*  not  true,  people  would 
sfMin  learn  it,  and  all  .stores  would  move 
out  of  (he  central,  convenient  .sections, 
I>ay  les.s  rent,  and  make  more  money. 

"If  adverti.sing  did  not  actually  bring 
down  wiling  costs,  great  non-advertis¬ 
ing  stores  would  ari.se  on  our  down¬ 
town  <*orner.s  and  drive  the  advertising 
stores  out  of  the  field." 


RGDSKVELT  BE(;iNS  AS  EDITOR 


Spends  Morniiifc  at  His  Desk  in  Offie'e 
of  the  Kansas  City  Star. 

(Tilonel  The<Hlore  l{<K)s<*velt  made  his 
df'but  as  a  memlK*r  of  the  newspafier 
profession  Saturday,  when  he  siK*nt  the 
moming  e.t  his  desk  in  the  oflice  of  the 
Kansas  (Tty  Star,  to  whi<-h  new.sparK*r 
he  is  to  (.ontribute  exclusively. 

Colonel  U(K>a«*velt’.s  editorial  work 
will  not  tK'gin  oHicially  until  October  1, 
but  the  larger  »''>rt  of  his  three-day 
.stay  in  Kan.sas  (Tty  was  spent  at  his 
desk  at  the  new.si>aiK*r  office  and  in 
getting  acquainted  with  the  memliers 
of  the  .staff. 


Publisher  (jonfcratulated 
Anton  C.  \Veis.s,  publisher  of  the  Du¬ 
luth  (Minn.)  Herald,  was  the  recipient 
of  many  felicitations  on  his  fifty-fourth 
birthday,  S**ptem)K*r  20.  which  found 
him  dividing  his  time  and  energies  Ik*- 
twwn  his  newspaper  and  the  Minnesota 
State  F’ublic  Safety  Commi.s.sion,  of 
which  he  is  an  active  member. 


Three  Townn  Honor  Editor 
Dan  O.  Dickers,,  managing  editor  of 
the  Athens  (Ga.)  Danner,  and  famous 
throughout  his  State  as  a  poet  and 
newspaper  man,  recently  celebrated  his 
birthday  and  the  people  of  three  towns 
celebrated  it  with  him.  The  three  cities 
were:  Earmerville,  Va.,  where  Mr.  Bick¬ 
ers  was  iKirn;  Gainsville,  Ga.,  the  little 
mountain  town  of  his  early  life,  and 
Athens,  (ia.,  where  he  has  done  most' 
of  his  well-known  work. 


Council  Honors  Reporter 
When  Leo  Weidenthal,  for  ten  years 
('ity  Hall  reporter  for 
Plain  Ik>aler,  resigned  to  become  editor 
of  the  Jewish  Independent,  the  City 
Council  adopted  a  re.solution  expressing 
appreciation  for  the  “splendid  .service 
given  the  city”  by  Mr.  Weidenthal.  The 
Mayor  and  the  beads  of  various  depart¬ 
ments,  as  well  as  members  of  the  City 
('ouncil,  expressed  regret  because  Mr. 
Weidenthal  was  no  longer  to  cover  the 
Hall. 


PRESIDENT  GIVES  VIEWS 
ON  PRESS  RESTRICTIONS 


Wilson  Tells  Masses  Eklitor  that  in  War 
Time  Things  Otherwise  Held  Innocent 
May  Endanger  Public  Welfare —  Line 
Must  be  Drawn  Without  Fear  or  Favor, 
Though  Difficult  that-  May  be. 

That  war  must  necessarily  affect  the 
lilierty  of  the  press,  and  make  ordinarily 
innocent  things  dangerous  to  the  public 
welfare,  is  the  view  of  Pre.sident  Wilson 
expressed  in  a  letter  to  Max  Ea.stman, 
editor  of  the  Masses,  New  York,  W’hich 
was  made  public  this  week.  The  letter 
was  in  reply  to  one  from  Mr.  Eastman 
commending  the  President’s  reply  to  the 
Pope’s  peace  proposal,  hut  criticising  the 
suppre.ssion  of  peace  agitation. 

The  Pre.sident’s  letter  follows: 

".My  D«*ar  Mr.  Eastman: 

"I  thank  you  very  warmly  for  your 
genenius  apjireciation  of  my  reply  to 
the  Pope,  and  I  wish  that  I  could  agree 
with  those  parts  of  your  letter  w'hich 
concern  the  other  matters  we  were  dis¬ 
cussing  when  you  were  down  here.  I 
think  that  a  time  of  war  must  lie  re¬ 
garded  as  wholly  exceptional,  and  that 
it  is  legitimate  to  regard  things  which 
would  in  ordinary  circumstances  be  in¬ 
nocent  as  very  dangerous  to  the  public 
welfai-e,  but  the  line  is  manifestly  ex- 
wedingly  hard  to  draw,  and  I  cannot 
say  that  I  have  any  confidence  that  T 
know  how  to  draw  it.  I  can  only  say 
that  a  line  mu.st  be  drawn,  and  that  we 
are  trying,  it  may  be  clumsily,  but 
genuinely,  to  draw  it  without  fear  or 
favor  or  prejudice. 

"Cordially  and  sincerly  yours, 

"AYoodrow  WlUSON.” 


GLAD  TO  PRINT  TRANSLATION 


Indiana  Editor  Welcomes  Opportunity 
to  Print  Engli.sh  Version. 

The  demand  that  German  new.sim- 
pers  throughout  the  country  should  re¬ 
produce  in  English  all  of  their  edito¬ 
rials  relating  to  the  war  met  with  a 
hearty  rcspon.se  from  Er(*d  W.  I,auen- 
stein,  editor  of  the  Evansville  (Ind.) 
Demokrat.  When  the  jiroposition  was 
called  to  his  attention  by  the  Congre.ss- 
man  from  his  district,  I..auen.stein  wrote 
to  him  as  follows: 

"We  are  glad  to  bear  the  extra  bur¬ 
den  of  expen.se  in  having  the  editorials 
.set  up  in  Engli.sh  language  so  that 
all  may  read  and  judge  for  themselves. 
I  think  all  of  the  German  papers  whose 
loyalty  has  been  doubted  will  welcome 
this  opiKutunity  of  vindication,  and  the 
vicious  profiaganda  of  slander  will  be 
’stopped.” 


Editors  May  Head  Tickets 
-Ander.son,  Ind.,  publishers  may  head 
the  Itepuhlican  and  Democratic  tickets 
at  the  next  Indiana  State  election.  An 
announcement  was  made  a  few  day.s.ago 
that  Edward  C.  Toner,  editor  and  pub¬ 
lisher  of  the  Ander.son  Herald,  will  be  a 
candidate  for  the  Uepublican  nomina¬ 
tion  for  Governor,  and  a  movement  is  on 
foot  among  friends  to  nominate  Dale  J. 
Crittenlierger,  editor  and  publisher  of 


Employing  Printers  (.'hange  Name 
The  United  Typothetie  and  Franklin 
(Tubs  of  America,  which  held  its  thirty- 
fir.st  annual  convention  in  Chicago  re¬ 
cently,  is  now  known  under  its  former 
name.  United  Typothetae  of  America. 
The  change  of  name  was  decided  upon 
at  the  recent  convention. 


the  Cleveland  .Ander.son  Dulletin,  for  Governor  on 
the  Democratic  ticket. 
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NEWSPAPER  MEN  HONOR 
BELOVED  J.  T.  MANNIX 


Dean  of  Newspaper  Profession  in  Min¬ 
neapolis,  Who  Has  Just  Retired  as 
Minnesota  State  Printer,  Is  Guest  of 
Honor  at  Testimonial  Dinner  To 
Travel  in  Orient. 

Minneapolis  newspaper  men,  pre.sent 
and  former,  pave  a  te.stimonial  dinner 
last  week  to  Joseph  T.  Mannix,  dean  of 
the  profes.sion  in  the  city,  a  reporter  of 
the  peneration  Itefore,  just  retired  from 
a  jdecade  of  .service  as  State  expert 
printer. 

Mr.  Mannix — “Joe"  to  even  the  newest 
cub  reporter  in  the  Twin  Cities  and  to 
hundreds,  yes,  thousands,  of  other  men 


JosKPH  T.  Mannix. 


in  the  State  who  love  him — left  this 
w’eek  for  Seattle  and  other  <.’oast  cities 
to  visit  former  Minneapolis  craft.smen 
for  a  few  weeks  before  sailinp  for  the 
Orient.  He  expects  to  "meander  around 
indi.scriminatcly,”  as  he  puts  it,  for  a 
half  year,  a  year,  or  maybe  two  year.s, 
in  Japan,  (.'hina,  Siberia,  and  nciphbor- 
inp  countries.  He  may  come  home  by¬ 
way  of  Flurope  if  the  w'ar  is  over. 

In  Seattle  Mr.  Mannix  will  visit  Tom 
Dillon,  manapinp  editor  of  the  Po.st-In- 
tellipencer,  and  Thomas  Thurlby,  car¬ 
toonist  on  the  Times.  In  Portland  he 
will  tarry-  awhile  with  Ralph  Mitchell, 
of  the  Oreponian.  He  will  stop  to  chum 
and  chin  with  various  others  of  the 
craft,  once  cronies  in  Minneapolis. 

In  his  active  new.spaper  service,  Mr. 
Mannix  was  for  years  Minneapolis  rep¬ 
resentative  of  the  St.  I’aul  Pioneer 
Press.  Ho  al.so  worked  for  short  periods 
on  other  papers.  He  is  sixty  years  old 
and  unmarried.  Recently  recovered  from 
a  serious  illnes.s,  ho  is  ready  to  tempt 
the  Godde.ss  Adventure  and  follow 
whither  she  beckons.  He  made  the 
plolte  tour  about  ten  years  apo. 


PLAN  N.  E.  A.  CONVENTION 


Eniire  Stale  of  Arkaiisasi  to  .Act  as  Host 
to  Editorial  Association. 

Provided  the  dates  are  apreeable  to 
the  executive  committee  of  the  Nation¬ 
al  Kditorial  A.s.sociation,  that  body  will 
open  its  1918  convention  in  Little  Rock 
June  3,  and  will  be  In  .session  Monday, 
Tue.sday,  and  up  to  Wedne.sday  noon, 
when  the  delepates  will  leave  for  Hot 
Springs  and  be  in  the  spa  until  the 
followinp  Sunday  eveninp,  when  they 
leave  on  a  special  train  for  a  week’s 
four  of  the  State. 

These  arranpements  were  made  by  a 
committee  of  the  Arkansas  Press  As¬ 
sociation  in  charpe  of  arranpements. 


SUBSIDIZED  PRESS  BUREAU 


New  Evidence  Unearthed  Revealinn 
(llher  Activities  of  Bernstorff. 

Washinoto.v,  September  25.  —  The 
I’nited  States  (lovernment  has  uncover¬ 
ed  a  ma-ss  of  evidence  showing  that 
fount  von  Rernstorff,  while  -Ambassa¬ 
dor,  sub.sidized  an  expensive  press  bu¬ 
reau  which  supplied  many  papers  with 
“true  news"  concerning  the  war. 

This  disclosure  ha.s  no  direct-  bearing 
upon  the  per.sonal  subsidies  which  he 
l)aid  to  new.spapers  or  to  American 
newspaper  men  like  Kdwin  Kmerso.i 
and  James  F.  J.  -Archibald.  It  was 
maintained  as  a  separate  institution, 
and  its  ramifications  reached  through¬ 
out  North  and  South  -America. 

The  bills  for  its  maintenance  were 
very-  great.  Its  telegraph  and  cable  tolls 
are  reported  to  have  been  greater  than 
tlio.se  paid  by  some  of  the  lepitimafe 
news-supplying  agencies. 


Watson  Gives  Up 

Thomas  K.  Watson  has  announced 
that  he  will  suspend  publii-ation  of  the 
Thom.son  ((la.)  (luard  and  Jeffer.sonian. 
He  has  abandoned  his  appeal  from 
Judge  Speer's  deci.sion  barring  the  Jef¬ 
fersonian  from  the  mails  and  will  not 
pre.ss  the  case  of  the  Guard,  concerning 
the  transmission  of  which  he  w-as  to  ap- 
Iiear  before  the  postal  authorities  in 
Washington. 


injimetiun  Denied  the  Bull 
The  Hull  Publishing  fo.,  who.se  pub¬ 
lication,  The  Hull,  was  excluded  from 
the  mails,  has  been  denied  an  injunction 
to  re.strain  Postmaster  Thomas  G.  Pat¬ 
ten,  of  New-  York,  from  excluding  .sub- 
.seciuent  i.ssues.  The  Court  did  not  dis¬ 
cuss  the  merits  of  the  paik-r,  but  merely 
refused  to  contravene  the  action  of  a 
head  of  a  department,  acting  w-ithin  his 
jurisdiction. 


Leaves  Fair  Trade  League 
Mi.ss  K.  K.  AA'il.son,  who  since  the  or¬ 
ganization  of  the  -American  Fair  Trade 
I-eague,  in  1913,  ha.s  been  a.ssistant  .sec¬ 
retary  and  office  manager,  w-ill  become  of¬ 
fice  manager  of  the  R.  Brown  Mailing 
and  Addre.ssinp  Co.,  124  Ea.st  25th 
Street,  (X-tober  1.  At  one  time  she  was 
secretary  to  Wm.  H.  Inpersoll,  market¬ 
ing  manager  of  Robert  H.  Ingersoll  & 
Bro. 


Paper  People  Meet 
The  ninth  meeting  of  the  Technic-al 
As.sociation  of  the  Ibilii  and  Paper  In¬ 
dustry  was  held  Thursday,  Friday, 
and  Saturday,  September  27,  28,  and  29, 
at  Holyoke,  -Mas.s.  The  meeting  con- 
.si.sted  of  a  joint  convention  of  the  Ca¬ 
nadian  Technical  Section  and  the  Tech¬ 
nical  A.s.sociation  of  the  Pulp  and  Pap<‘r 
Industry. 


-Sports  Editor  Drafted 
Before  Sam  Mc.Meekin,  until  recently- 
sporting  editor  of  the  Louisville  Cour¬ 
ier-Journal,  wrote  his  la.st  story-  and  re¬ 
ported  to  Camp  Benjamin  Harrison,  Ind., 
for  training  as  a  drafted  man,  he  was 
guest  of  honor  at  a  farew-ell  banquet 
given  by  the  other  members  of  the  staff 
at  the  Hotel  Henry  Wattcr.son. 


Eye-Opener  Buys  Mailing  List 
The  American  Soc-iali.st,  the  office  of 
w-hich  was  raided  in  Chicago  by  Federal 
officers  on  Septernlier  5,  has  .sold  its 
mailing  list  to  the  Eye-Opener,  another 
radical  publication.  Although  the  Eye- 
Opener  has  had  difficulty  in  obtaining  a 
.statement  from  the  Government  that  it 
w-ill  1)0  granted  .second-class  mail  privi¬ 
leges,  it  ha.s  been  sold  on  Chicago  news¬ 
stands  for  several  weeks. 


WOMAN  MADE  SUNDAY  EDITOR 

M  iss  Mary  king  .Appointed  to  Inipor- 
taut  Place  on  Staff  of  Chicago  Tribune. 

The  appointment  recently  of  Miss 
Mai-y-  King  as  Sunday  edltof;^of  the  Chi¬ 
cago  Tribune  came  as  a  surprise  to 
many  members  of  the  new-spaper  pro¬ 
fes.sion  in  Chicago.  Although  an  able 
new-spaper  w-oman  and  a  member  of  the 
editorial  .staff  of  the  Tribune  for  more 
than  fifteen  years.  Miss  King  shuns 
I)ublicity  and  ha.s  steadily  forged  ahead 
unbeknown  to  any-  .save  those  closely 
associated  with  her  in  the  Tribune  of¬ 
fice. 

She  began  her  career  as  assistant 
.secretary  to  Medill  McCormick,  in  which 
capacity-  she  served  for  nearly  ten 
y-ears.  Then  she  became  secretary  to 
William  H.  Handy,  now  a.s.sociate  edi¬ 
tor  of  the  Chicago  Herald,  then  of  the 
Tribune  staff.  -About  that  time  she  took 
charge  of  the  Sallie  Joy  Brow-n  feature, 
a  department  devoted  to  w-omen’s  inter¬ 
ests. 

Later  Miss  King  became  a.ssistant  to 
the  Sunday  editor,  Guy  F.  Lee,  and 
w-hen  he  w-as  made  Bull  Dog  editor,  took 
his  place  at  the  Sunday  de.sk. 


Offer  In.-igiiia  Insert 
The  Philadelphia  North  -American  this 
Sunday-  w-ill  offer  as  a  free  in.sert  in 
color  the  insignia  of  the  navy-  and  Ma¬ 
rine  Corps  together  w-ith  the  chevrons 
and  caps,  enabling  any-  one  to  tell  at  a 
glance  the  rank  of  all  commissioned  and 
non-commissioned  ollicers. 


Tageblutt  Barred  from  Mails 
The  Philadeli)hia  Tageblatt.  who.se 
plant  was  raided  by  Federal  agents  and 
who.se  officials  were  arrested,  ha.s  Iwen 
barred  from  the  mails  by-  order  of  the 
Post  Office  Department  at  Washington. 


INTERTYPE 

The  BETTER  Machine 


You  wouldn’t 

buy  a  motor  car  \a  ithout 
tirst  investigating  the  dif¬ 
ferent  makes  and  making 
inquiries  among  their 
users. 

Don’t  buy  an  expensive  com- 
posinji  machine  without  makintr 
a  similar  investigation — espec¬ 
ially  among  users. 

Many  of  your  publisher  friends  are 
using  Intertypes.  .-\sk  them. 

INTERTYPE  CORPORATION 

General  Offices : 

50  Court  St,  Brooklyn,  N.  Y. 


The  Chicago  Herald 

•  announces  the  appointment  of 

MR.  M.  A.  BERGFELD 
as 

General  Advertising  Manager 

and 

MR.  WM.  E.  WILLIS 
as 

Eastern  Manager 

Eastern  Office 
Times  Building 
New  York  City 
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TO  ADVKRTISK  AHT-CR AFT 
FILMS  IN  NEWSPAFFRS 

llanfr-MHztiet,  Iiic.,  of  New  ^  ork.  Nani- 
eil  lo  Maii<IW’  \il\erli-iiijj  of  lli«*  fa- 
iiiour  l‘la>i‘r^-l.a>k\  <!or|>oralioM  K\- 
N«-H>|ia|HT  Ativrriisiii)!  Cam- 
|iai):ii  l>  riannril. 

•lolin  • Kliiin,  director  of  oiUi-rtisiiiK 
aiul  i>iil>li<'it.v  for  the  Kuiiioiis  I'layers- 
I^isky  < 'oriioratiou,  -tka  Kifth  Avcimo, 
N<  w  York,  aniiouncyal  this  week  tliat  he 
had  eoinpleted  arraiijjenienf  s  with 
Hallf^-.\let^^;er,  llle.,  1*5  Mailison  Ave- 
inie.  N*-w  York,  for  tlie  handling  *if  lh<‘ 
Famous  IMajers- J.a.sky  a<-eount  in  :* 
eamiiaiKM  to  a<iv<Tti.s<'  nationall.v  Fara- 
inoiint  ami  Artinift  pietiire.s. 

It  is  annoiineed  that  a  newsiiap’-r 
I'ainp.'ii^n  will  Is-  earried  into  more  than 
<  ii;hty  eilies  and  that  <-opy  will  appear 
n-^^ularly  throughout  the  ><  ar  i!i  mor<- 
tlian  three  hundr>-d  of  tin-  le.-idm*;  news- 
pai«ers. 


TIPS  HIK  niK  Al)  MANAfiKK 

I’Kia-lVAI.  K.  F|!oWKI:t  Co..  Ine..  151 
West  42d  Stre*-t.  New  York,  to  u.s*-  m-\\  <- 
pai«-r  spare  after  .laiiu.iry  1  for  l»r<‘ail- 
naUKht  Tire  and  lluMier  t.'o..  Ilaltimore. 

TrxNKl.  .\i>vki:tisini:  Co..  3**  <”hureli 
.Stn-et.  New  York,  to  phu-e  newspai>er 
.•ul\ ertisin^;  for  Seotmints  U-eiimim;  No- 
\eml>er  15. 

•  IraiKCK  K.  Fkks  .\pvm:tisin<:  Aocm  v, 
('leveland  Trust  Ihiildini;.  Clevelanil.  to 
*is«'  newspa|M-is.  trail*-  iiapers,  i-te..  fer 
.advi-rti.sini;  Hollendeii  Motel. 

•M.  X’oi.K.MAN  Aiim.ktisim;  .\^:ni-a  > 

Ih-i-kman  Street.  New  X'ork.  to  adver- 
ti.si-  Mavis  Fare  I’owder  in  newspaia-rs. 

.1  I’.  .Ml  Co..  We.st  41M  Stri-i-t. 

N<-w  X’ork.  to  |ilaee  newspap<-r  andtraile 
pai»-r  (-ampaiitn  for  Times  Square  Auto 
Suiqdy  <V 

H.  W.M.-n>N  HiaaisTU.A  .\i>\ kutisini;  Si:i;- 
Vli  B.  11*  South  L.t  Salle  Street.  Chieano. 
to  plaee  eam|>ai^n  for  Sterliiif;  Molo.-- 
Trileks. 

.1.  II.  I ‘lais.s  (’ll..  Ini-.,  J14  South  13th 
SIn-et.  1 ’hiladelphia.  handles  thi-  acKi-!-- 
tisiiiK  of  the  ileiiuine  Haarlem  nil  Mi'e. 
* 'o..  IH'i  Ik-ekman  Street.  New  Y.*.  k. 
Now  idaeinir  orders  with  new.*papei-s. 

Ki..\i  -V\n  I’ictm:son-I  »i  xi.ai*,  Mil- 
VMtukee.  handle.H  the  advertisinjj  of  the 
K\erwear  llosi«-ry  Co..  Milwaukee. 

X’.A.N  I’.eTTKV.  iNi..  5*»  Ka.st  43d  Street. 
New  Yolk,  handles  the  advert isiiiK  of 
Hear.st  .Magazine,  tK-tolM-r  issue.  111* 
West  4iith  Street,  New  York.  I’laeiiiK 
ord«-rs  with  newsi>,i|M-r.s  in  lar;;e  eitii-s. 

Ci-a*.  I!.\tti;n  Co..  Fourth  .\ve.  I’.uild- 
iiiK.  New  Yoik.  handles  the  adverti.sinir 
of  M.  .1.  I ireiteiihaeh  Co..  "I’epto  .Man- 
nan, "  53  Warren  Street.  .New  York. 
IM.O'inu  ordeis  with  T*  .vas  new  spaix-rs. 

* 'o-t  *|-KU.\TIVK  .\ii\kiiti.si.m:  Co..  3331* 
I-ineastir  .\  venue,  I ’hiladelphia,  han¬ 
dles  the  advertising  of  the  « 'ha.seo 
*'o..  'ha.-s-o-X'im"  Toiiie.  13*1  .North 
Ttiird  .Street,  I 'hiladelphia.  I'laeing  or¬ 
ders  with  m-wsp.iiH-r.s  where  they  give 
I  iM>|M  1  .'itam. 

l-i.  .1.  Cori.sToN  .\i>\ ki:tisi.\i;  .Xiikm  v, 
In  Tn  inont  Stiei-t,  I’oston,  handles  tlu- 
adveitisinn  of  .laeo'o  Mreyliiss  A:  Soii.s, 
"i'ongress  Shirt.s,"  lloston.  I’laeing  or¬ 
ders  with  newspa|M-r.s  in  .si-leeti-d  sie- 
tions. 

H.  W.  K.vstoi:  \  SoN.s  .Xnvi-aiTisiNi;  Co.. 
.Mereantili-  National  I’.ank  liuilding.  St. 
I<ou:s,  handles  the  advertising  of  .\nti- 
Kamnia  Chemieal  Co..  ".V-K"  Tahlets, 
1*;24  Pine  s’tr«‘«-t,  St.  l»uis.  .Vgain  plac  ¬ 
ing  ord<-rs  with  newsi>apers  in  s<-let-t<-d 
.si-etions. 

Mouse  I.ntkkxatkisal  .Vgexcv,  F'ourth 


.Xveniie  and  3<ith  Street,  New  Y'ork, 
handles  the  advertising  of  the  Weir 
Stove  Co.,  (llenwoixl  Stoves  &  Hange.s, 
Taunton,  .Ma.s.s.  .\gain  placing  orders 
with  some  N<-w  Kngland  newspaiM-r.s. 

Fiiank  I ’lassiiiiKY  *'o.,  45*!  Fourth  ,\ ve¬ 
nue.  New  York,  handh-s  the  advi-rtising 
of  the  .Muniiiiuin  Cisiking  I’tensil  Co.. 
‘•Wi-ar  l-iver  .Xluminum  Itoaster.”  New 
Kensington,  I ’a.  Plai-ing  s|M-(-ial  «-opy 
\vith  newspa|iers  in  .sc-leeted  .s<-(-tions. 

lti-3)Kii:i,l>  .XnviamsiNii  .\i:kncy;34  West 
33d  Street.  New  X'ork,  handles  the  ad¬ 
vertising  of  the  Sonora  l’honogra|>h  Co.^ 
57  Iteade  .Street,  New  X’ork.  Ih-ixirted 
will  shortly  place  newspa|M-r  lontraets. 

.Si-iiki!.mki!Hoi:n  ,\i>v*-;i:tisini!  Comi-any, 
tiihhs  liuilding.  San  .\ntonio.  Tex.,  han¬ 
dles  Hu-  adv(-rl isiiig  of  the  (luarantee 
Shix-  Co.,  lioot-.lack.  .San  Antonio.  Tex. 
Placing  orders  with  newspa|M-rs  in  se¬ 
lected  .si-etion.s. 

Fiiank  Ska.man.  4t;i  Kighth  Avenue, 
New  York,  handles  the  adverti.sing  of 
l.iggett  &  .M.vers  Tohai-i-o  Co..  "Pied¬ 
mont"  (-igarettes.  St.  1/onis,  .Mo.  Pla<-ing 
ordi  rs  with  m-wspajiers  in  Florida. 
Cieorgia.  North  Carolina,  and  South 
Carolina. 

.\.  M.  .SwKYii  Co.,  347  Fifth  Avenue. 
New  York,  handles  the  advertising  of 
the  Oriental  Vermin  Kxterminating  Co., 
N*-w  York.  Placing  orders  with  Ni-vv 
York  city  newspapers  for  the  i>resent. 

Fkan-k  Skvman.  4*>1  Kighth  .\ venue. 
N<-w  York,  handles  the  adverti.sing  of- 
I '(ligate  Ai  Co.,  .'-■oaiis.  perfumes,  <-tc..  .I*'r- 
.si-y  City.  N.  .1.  Placing  orders  with  a 
.s<-leeted  list  of  newspap(-rs. 

lAiris  V.  Ckmy.  41  Park  Poiw,  New 
York.  handU-s  the  adverti.sing  *if  I-iirl 
Ai  Wilson.  "K.  &  W."  OashwoiKl  collar.s, 
Troy.  N.  Y.  Placing  13t.  orders  with 
newsiia|M-rs  generally. 

Van  Pattk.n.  Inc.,  5<l  Kast  42d  Street, 
New  York,  handles  the  advertising  of 
Pyrene  .Mfg.  Co.,  Pyrene  Fire  Kxtin- 
guishcr.  53  Vanik-rhilt  .\venue.  New 
York.  Placing  l.fiOO  I.  to  run  in  one 
week  newspapers  geiu-rally. 

Cnvi’i-EUiw  .XnvKiiTisiNii  Seiivuk,  St. 
Kotli.s.  Mo.,  handler,  the  advertising  of 
the  .lohan.sc-n  P.rothers  Shoe  Company. 
St.  lioui.s. 

Maiitin  V.  Kei-i.y  Company,  Second 
National  Hank  Huilding.  Toledo,  O., 
handles  the  advertising  of  the  .Standard 
Parts  Company.  Ka.st  fi.'dh  Street  and 
Kiielid  .\ venue.  Cleveland.  O..  manufac¬ 
turers  of  "Perf«-<-tion"  auto  heaters 

Till-;  Povvi.:u.«-MorsE  Co.mpany. 
Illuminating  Huilding.  Cleveland.  O 
l-andles  the  adva-rtising  of  the  Van 
IKirn  Iron  Works  Company.  Cleveland- 
( *..  manuf.acturers  of  metal  furniture 
s1<-el  Tiling  caliinets.  rfeel  desks,  etc. 

Otto  .1.  Km-ii  .Voveiitisinc  Aouncy. 
Milwaukee.  Wis..  hand’es  the  advertis¬ 
ing  of  Mcl'onnon  Company,  of 

Winona.  .Minn.,  makers  of  household 
sui>pli<-s. 

C  W.  Hoyt.  Inc.,  lit:  West  :t3d  Street 
New  York,  handles  the  adv<-rtising  of 
Kynn  HuIiIh-i-  NP'g.  Co..  Kynn.  Ma.sr.. 
"Sins  1  *dor."  Placing  order-;  with  new.s- 
papen-:  in  si-lei-ti-d  .si-ctionr.. 

Fimnk  Piiksuiiky  t'o.,  Phila.de||>hia. 
I'andh-s  the  advertising  of  the  Wels- 
l.aeh  Co.,  ( lloiiei-ster.  N.  .1..  ga  -.  man¬ 
tels.  Placing  iiewspaiM-r  contracts  g‘-n. 
erally. 

Ml  VIPIIIIEY  Momoh^ipatii  u'  .Mkpicink 
Co..  15Ti  Willia*n  Street,  is  [ilaeing  con- 
tr.acts  with  newsiiaiiers  direi-t. 

The  WAiint-n.n  Anvi-nmsiNii  Company, 
Inc.,  of  Omaha,  is  now  handling  the 
mat-aroni  advertising  of  the  Skinner 
.Mfg.  Coinji.-iny,  of  Omaha.  The  appro¬ 
priation  this  year  will  lie  increa.s<‘d  from 
$60,000,  the  amount  spent  la-st  year  to 


aiqiroximately  $125,000  the  coming  year. 
A  large  li.st  of  dailies  from  coast  to 
coast,  national  magazines,  and  trade  jia- 
per.s.  are  receiving  1,000-line  orders. 

CiivMHKK.s  Auency,  Inc.,  616  .Madisoii 
Hlanche  Huilding,  New  Orlean.s,  is  now 
.-^ending  «*ut  <-ot>y  for  the  National  Farm 
&  lave  Sto(-k  .Show  (to  lx-  held  in  New 
Orleans  November  10-1!*)  to  Southern 
lu-wspariers  and  farm  .journal.s. 

VANiiiaiiKMiK  Ac  Co.Mi-ANY.  Marqu»-tte 
Huilding.  Chi*-ago,  Inindles  the  advertis¬ 
ing  of  th<-  Sunheam  (.’hemit-al  Company, 
Inc.,  Chicago,  manufacturers  of  “Kit,”  a 
dye-soafi,  and  are  making  uj)  lists  of 
pulilication.s. 


WITH  THE  AD  AGENCIES 


Willi.’im  M.  Davis,  jr.,  formerly  di¬ 
rector  of  tlu'  Diamond  Tire  (-ampaign 
for  the  .\kron,  ().,  hranch  of  the  Win. 
M.  Kankin  Co.,  Chi(-ago,  has  opened  an 
advertising  ageney  in  Akron  with  ottices 
in  the  Sei-ond  .National  Hank  Huilding. 
.Mr.  Davis  was  formerly  adverti.sing 
manager  of  the  Stoddard- Dayton  Auto- 
moliile  Co. 

.\llM-rt  (1.  Wade,  of  the  Wade  .Xdver- 
tising  .Agency,  Chicago,  has  Ix-t'n  ap- 
liointed  hy  Secretary  of  .Agriculture 
Hotiston  a  memlx-r  of  the  Cnited  States 
Dive  Stock  Industry  Committee. 

The  llonig-CcMiper  Company  has 
moved  from  742  .Alarket  Street.  Sa'i 
Francis<-o,  to  larger  quarters,  suite  6*1,1, 
Call  Huilding,  74  New  Montgomery 
Slr«-et,  San  Franc-isi-o. 

Frederi<-k  M.  (iillespi*",  formerl.v  ad¬ 
vertising  manager  of  the  S.-iles  Servi(-o 
Company,  h:is  joined  the  Krwin  Ac  Wa.s<-y 
.Xdverti.sing  .Agency,  Chicago. 

William  <5.  Colgat*-  has  joined  the 
staff  of  the  Norris- Patterson  .Agency, 
Toronto,  and  Avill  take  charge  of  Ki-o- 
nomic  .Adverti.sing,  a  monthly  advertis¬ 
ing  journal,  published  by  this  agency. 
.Mr.  Colgate  was  i>reviou.sly  with  th-! 
Cagnier  .Agency,  Toronto. 

K.  Cl.  Pratt,  .Alonday,  Ix-gan  his  wtirk 
as  OIK-  of  the  vic<>-pre.sidcnt.s  and  a 
mi-inlx-r  of  the  organization  of  Collin 
-Armstrong,  Inc.,  New  York.  Mr.  I’ratt 
was  born  in  CiiK-innati,  O.,  and  is  a 
graduate  of  Dartmouth  Coliege.  From 
19(16  to  1913  Mr.  Pratt  was  with  the 
Hutterick  Publishing  Co.,  tir.st  in  the 
New  A'ork  otlice  and  then  manager  of 
the  New  Kngland  territory,  with  olfi<-es 
at  Ho.ston.  He  joined  the  staff  of  the 
.1.  AA’alter  Thompson  Co.,  New-  A'ork, 
four  yc-ars  ago,  and  f<ir  the  last  year  has 
s«-rved  sis  one  of  the  vice-pre.sidents  and 
direi-tors  of  that  company. 

AA'.  D.  Haker,  who  has  lieen  iiroduc- 
tion  manager  of  Manff-.AIetzger,  Inc.. 
New  A'ork.  since  the  organization  of  tip- 
comiiany.  has  purcha.sed  an  interest  in 
D.  ().  Haynes  &  Co.,  New  A'ork,  jiub- 
li.shi-rs  of  the  Pharmai-euticai  Kra,  Drug 
and  Ch<-mical  Markets,  and  the  Soda 
Fountain.  .Air.  Haker  will  have  charge 
of  the  adverti.sing  department. 

Hainbridge  Kichardson.  for  live  years 
AA'estern  manager  of  Sherman  &  Hryan, 
Ine.,  New  A'ork.  has  joined  the  pian  and 
jirodiK-tion  departments  of  Collin  .Arm¬ 
strong,  liK-.,  New  A'ork. 

<'haries  K.  Koife,  3d.  former  director.v 
manager  of  the  Heli  T*-l«-phone  Comi>an.v 
of  Pennsylvania  and  .Associated  Com¬ 
panies,  has  lK*en  made  head  of  the  new¬ 
ly’  oi><-ned  Phiiadeliihia  brant-h  of  the 
UeulM-n  H.  Donnelly  Co.,  Chicago. 

.Tohn  K.  Palmquist,  formerly  with  the 
F.  W.  Dodge  Company,  New  A'ork,  has 
joined  the  staff  of  Frank  S4eaman,  Inc., 
New  A'ork. 

George  A.  AA'arne,  former  adverti.sing 
manager  of  Crofts  &  Reed,  (Chicago,  ha.s 


joined  the  AV'ade  Advertising  Agency, 
( 'hicago. 

Franklin  O.  King,  formerly  as.sociated 
with  John  Ix-e  Mahin,  has  been  appoint¬ 
ed  copy  director  for  Vanderhoof  &  Co., 
Chicago.  Hefore  Mr.  King  took  up  agen- 
<-y  work  he  was  weil  known  as  an  au¬ 
thor  and  magazine  writer.  He  has  siie- 
cialized  on  maii-order  copy,  but  his  ex¬ 
perience  akso  embraces  general  adver- 
ti.slng. 

Carl  .stpier,  formerly  with  Frank  Sea¬ 
man,  Inc.,  New  York,  is  now  with  the 
George  Kitten  Comiiany,  New  Aork. 

Henry  J.  Stephen.s,  form.'-ily  (in  the 
advertising  .staff  of  the  Smith  .Motor 
Tru(-k  Corporation,  is  now  with  the  .1. 
Roland  Kay  .Advertising  Ap-’-ncy,  Chi¬ 
cago. 

H.  Parker  Koweil.  foriiK-rly  on  tiu- 
.staff  of  the  AA'm.  H.  Rankin  Company. 
Chicago,  i.s  now  adverti.sing  manager 
of  the  .M.  O'Neil  Company,  a  aepart- 
ment  .store  in  .Akron,  O. 

H.  S.  Mi-Cuuley,  formerly  a  ;eiiort<-r 
for  the  Chii-ago  Kxaminer  and  \arious 
Salt  l-ake  City  papers,  reeenlly  joined 
the  Charles  .A.  MeJunkin  .A.lverti.sing 
Agency,  Chicago. 

Name  Western  Representative 

The  R.  H.  Crail  Company,  Tribune 
Huilding,  Chicago,  has  been  appointed 
advertising  represc-ntative  in  the  AA’est- 
ern  field  for  the  Hrooklyn  Times.  F.  C. 
Davis  will  have  charge  in  Chicago. 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV, 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573 


LEVEY.  H.  H., 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 

CONE,  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


JOSEPH  A.  KLEIN 
Publishers’  Representative 
Specializing  in  Financial  Advertising 
Exclusively 

Forty-two  Broadway,  New  York 


GLASS.  JOHN, 

1156-llM  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST, 

225  W.  39th  Street,  New  York. 
Tel.  Bryant  6875 

New  Orleans  States 

Metnb«-r  Audit  Bureau  of  Cireulatlona. 

Sworn  Net  Paid  Circulation  for  « 
.VIontha  KnUing  April  1,  1917 

36,670  Daily 

AA'e  gnarantee  the  larieat  white  home 
ilclivertHl  evening  circulation  In  the  trade 
territory  of  New  Orleana. 

To  reach  a  large  majority  of  the  trade 
IiroaiM-cts  In  the  local  territory  the  Statei 
U  the  logical  and  econumte  medium. 

Circulation  data  sent  on  request. 

The  S.  C.  IIECKWITII  SPECIAI, 
AGE7NCY 

Sole  Foreign  Repreaentatlrea 
New  York  Chicago  St.  Lonla 
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The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA  MONTANA 


AD  FIELD  PERSONALS 

S.  D.  lioDGEits,  business  manager  of 
the  Petersburg  (Va.)  Index-Appeal,  has 
been  named  advertising  manager  of  the 
weekly  publication  of  the  Eightieth  Di¬ 
vision  of  the  army  located  at  Camp 
Lee,  Va.  .  Mr.  Uodgers  will  continue  as 
business  manager  of  the  Index-Appeal, 
but  will  devote  part  of  his  time  to  the 
army  publication.  The  first  issue  will 
appear  Octolwr  6  and  will  have  a  large 
circulation  among  the  50,000  soldiers  in 
(’amp  Lee. 

H.  W.  Casi-eh,  advertising  manager  of 
the  Metropolitan  territory  of  the  New 
York  Telephone  Company,  has  returned 
from  VV’ashington,  where  he  spent  sev¬ 
eral  months  in  Red  Cross  work. 

J.  J.  McOkatii,  former  editor  of  the 
Nome  (Alaska)  Daily  Nugget  and  lately 
editor  and  publisher  of  the  All-Alaska 
Review,  a  monthly  magazine,  has  been 
appointed  publicity  director  for  the  ter¬ 
ritory  of  Alaska. 

Howard  Rhode  has  been  appointed 
adverti.sing  manager  of  the  Lehigh 
Portland  Cement  Co.,  Allentown,  Pa. 

James  H.  Imiue,  late  of  the  Norrfs- 
Patterson  Advertising  Agency,  Toronto, 
has  acepted  the  position  of  advertising 
manager  of  the  R.  S.  Williams  Piano 
Co.,  Toronto. 

Chester  Ramueru,  who  for  the  past 
year  has  been  with  A.  W.  Shaw  Com¬ 
pany,  Chicago,  was  recently  appointed 
advertising  manager  of  the  Shaw-Walk- 
er  Company',  with  headquarters  at 
Muskegon,  Mich. 

H.  Harmon,  for  many  years  connect¬ 
ed  with  the  cla.ssiflcd  department  of  the 
Chicago  Examiner,  was  recently  pro¬ 
moted  to  the  financial  display  depart¬ 
ment  of  .his  newspaper. 

William  C.  D’Arcy,  president  of  the 
Associated  .Advertising  Clubs  of  the 
World  and  head  of  the  D'Arcy  Advertis¬ 
ing  Company  of  St.  Louis,  Mo.,  and 
Herbert  S.  Houston,  former  pre.sident  of 
the  Associated  Advertising  Clubs  and 
vice-president  of  Doubleday,  Page  &  Co., 
of  New  York,  addressed  the  Montreal 
Publicity  Association  on  Tuesday,  on 
“How  to  Help  Husiness"  and  "Business 
After  the  War.” 

James  A.  Cron,  of  the  advertising  de¬ 
partment  of  the  Wa.shington  Post,  has 
enli.sted  in  the  Naval  Reserve.s.  Saul  M. 
Hrown,  real  e.state  and  cla.ssitled  adver¬ 
tising  manager  of  the  Post,  has  been 
accepted  for  the  draft. 

Bertram  Ellis,  for  the  past  ten  years 
in  the  advertising  department  of  the 
New  York  Evening  Journal,  Octolx'r  1 
will  join  the  soliciting  staff  of  the  New 
York  oflice  of  the  Charles  H.  Eddy  Co. 

Trestot  Goode,  former  advertising 
manager  of  the  Individual  Drinking 
Cup  Co.,  is  now  advertising  manager  of 
the  Elliott-hl.sher  Co.,  Harrisburg,  Pa. 

Arthi  r  C.  R(X5ers,  of  the  A.  C.  Rogers 
Advertising  Company,  has  l)een  appoint¬ 
ed  a  major  in  the  ordnance  section  of 
the  Otficer.s’  Reserve  Corps,  and  is  ex¬ 
pecting  to  be  called  for  active  service 
any  day. 

Herbert  A.  Mooney,  former  assistant 
advertising  manager  of  the  Oakland 
Motor  Car  Co.,  Pontiac,  Mich.,  is  now 
sales  promotion  manager  of  Thomas  J. 
Hay,  Inc.,  Chicago,  distributers  of  Chan¬ 
dler  automobiles. 

E.  Shanks,  former  assistant  advertis- 
iing  manager  of  the  Conklin  Fountain 
Pen  Co.,  Toledo,  O.,  hits  joined  the  ad¬ 
vertising  staff  of  the  Addressograph  Co., 
Chicago. 

Grafton  B.  Perkins,  advertising  man¬ 
ager  of  the  Resinol  Chemical  Co.,  Bal¬ 
timore,  Md.,  is  attending  the  officers’ 
training  camp  at  Fort  Myer,  Va. 


(hiESTER  L.  Jacoby,  for  five  years  ad- 
verti.sing  manager  of  the  Dodge  City 
(Kan.)  Globe-Republican,  has  resigned. 

Charles  K.  Gross,  formerly  with  the 
advertising  department  of  the  B.  F. 
Goodrich  Co.,  Akron,  O.,  has  been  made 
advertising  manager  of  the  Kirk  Com¬ 
pany,  retail  furniture,  Akron. 

A.  H.  Buysse,  former  advertising 
manager  of  the  Magazine  of  Wall  Street, 
New  Y'ork,  is  now  manager  of  financial 
advertising  of  Forbes  Magazine,  New 
Y’ork. 

ItoDNEY  B.  Stuart,  of  the  adverti.sing 
staff  of  Woman’s  World,  Chicago,  has 
been  appointed  Eastern  advertising 
manager  with  headquarters  in  New 
York. 

E.  J.  Stowers  has  been  made  adver¬ 
ti.sing  and  art  director  of  the  H.  W. 
Gos.sard  Co.,  Chicago,  maker  of  Gos.sard 
corsets.  Mr.  Stowers  has  been  with  the 
tJos.sard  company  for  three  years. 

Randall  Anderson,  former  sales  man¬ 
ager  of  the  Kennedy  Manufacturing  Co., 
Van  Wert,  O.,  and  at  one  time  with 
Mother’s  Magazine  and  Good  House¬ 
keeping,  has  joined  the  Philadelphia  of¬ 
fice  of  the  Curtis  Publishing  Co. 

John  H.  Lem.mon,  Chicago  advertis¬ 
ing  man,  formerly  with  the  Watrous- 
Estey  Adverti.sing  Co.,  the  Macavoy 
Adverti.sing  Co.,  and  the  Nichols-Finn 
.Vdvertising  Co.,  has  been  appointed  ad¬ 
vertising  manager  of  the  Sterling  Mo¬ 
tor  Truck  Co.,  Milwaukee,  Wis. 

Chaiu.es  C.  Nixon,  v'ice-president  of 
the  Continental  Publishing  Co.,  Toron¬ 
to,  Canada,  has  been  succeeded  as  ad¬ 
vertising  director  of  the  company  by 
Robert.son  Y.  Maclean,  formerly  of  the 
advertising  department  of  Every  wo¬ 
man’s  World. 

Frbi.ino  Foster,  former  advertising 
manager  of  the  Hughes  Electric  Heat¬ 
ing  Co.,  Chicago,  has  joined  the  adver¬ 
ti.sing  staff  of  the  Society  for  Electrical 
Development,  New  York. 

W.  .McK.  Barbour,  during  the  past 
year  adverti.sing  manager  of  the  Boston 
.Vmerican,  has  Ix'en  appointed  advertis¬ 
ing  director  of  the  New  York  t51ol>e. 


Ad  Agency  Bankrupt 
Meyers  Adverti.sing  Agency,  Roches¬ 
ter,  N.  Y'.,  ha.s  filed  a  ]>etition  in  bank¬ 
ruptcy  in  the  United  States  Di.strict 
Court.  'Phe  company’s  debts  are  |14,- 
088.17,  and  the  assets,  including  furni¬ 
ture  and  equipment,  are  $3,950.76.  The 
fir.st  meeting  of  the  creditors  was  held 
Thursday. 


To  Investigate  Fraudulent  Ads 
Alleged  fraudulent  advertisements  in 
Seattle,  Wash.,  will  be  investigated  by 
a  committee  of  three  men  recently  ap¬ 
pointed  from  the  Retail  Trade  Bureau  of 
the  Seattle  Chamber  of  Commerce  and 
Commercial  Club.  That  the  work  of  the 
committee  niay  Ikj  more  effective  the 
names  of  the  inemlKirs  will  not  be  made 
public. 


Chinese  (Company  to  Advertise 
An  advertising  campaign  in  America 
has  been  .started  by  the  China  Tea  Com¬ 
pany,  Ltd.,  of  Shanghai,  China.  The 
company  recently  was  organized  for  the 
purpose  of  dealing  direct  with  American 
consumers. 


Move  Headquarters  to  New  York 
'fhe  headquarters  of  the  National 
Regi.ster  Publishing  Company,  publish¬ 
ers  of  the  Standard  Register  of  Na¬ 
tional  Advertising,  have  been  moved 
from  Wilkes-Barre,  Pa.,  to  10  East  43d 
Street,  New  York. 


NEWS  . Birmlnabain 

Average  circulation  for  June,  1917,  Dally  41,047 ; 
Sunday,  45,316.  Printed  2,891,112  llnea  more 
advertising  than  tta  nearest  competitor  In  1916. 


CALIFORNIA 


EXAMINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning 
snd  Sunday  clrcnlation.  Qreatest  Home  Deliv¬ 
ery.  _ 

MERCURt-HEBALD  . San  Jose 

Post  Offleo  Statement  . ,....11.434 

Member  of  A.  B.  0. 


GEORGIA 


BANNER  . Athens 

A  gilt  edge  subscription — not  a  mere  circula¬ 
tion  claim. 


JOUK.\AL  (Clr.  55,428)  . Atlanta 


ILLINOIS 


HERALD-NEWS  (Clrcnlation  15.190) . Joliet 


IOWA 


THE  RBOISTER  AND  TRIBUNE — Des  Moines 
Oircniatlon,  85,000  Dally,  70,000  Sunday. 

SUCCESSFUL  FABMl.NG  . Des  Moines 

More  tban  800,000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL - Louisville.  Ky. 

(Semi-Montbly,  82  to  64  pages.)  Ouaranteed 
largest  circulation  of  any  Masonic  publication  In 
tbe  world.  In  excess  of  90,000  copies  montbly. 


LOUISIANA 


TIMES-PICAYUNE  . New  Orleans 


MICHIGAN 


PATRIOT  (No  Monday  Issue)  . Jackson 

Last  Qov.  Statement — Dally,  11,403 ;  Sunday, 
12,568.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  Rates — One  time  ads,  50  cents  Incb;  yearly 
contracts,  85  cents  Inch;  position  20%  extra. 


MINNESOTA 


TRIBUNE.  Morning  and  Evening. .  .Minneapolis 


MISSOURI 


POST  DISPATCH  . St.  Louis 

Daily  Evening  and  Sunday  Morning. 

Is  tbe  only  newspaper  in  its  territory  with  tbe 
beautiful  Rotogravure  IMcture  Section. 

Tbe  POST-DISPATCH  sells  more  papers  in 
St.  Louis  and  suburbs  every  day  in  tbe  year, 
tban  there  are  homes  in  the  city. 

Circulation  Orat  six  months,  1917 : 


Sunday  average  . 362,858 

Daily  and  Sunday  . 195.985 


Tbe  following  publishers  guarantee  circulation 
and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhaustive  investigation. 


ILLINOIS 


SKANDINAVEN  .  Chicago 


MINER  . Butte 

Average  daily  13,781,  Sunday  22.348,  for  6 
months  ending  April  1,  1917. 


NEW  JERSEY 


JOURNAL  . Elisabeth 

PRESS  CHRONICLE  . Paterson 

COURIER-NBWS  . PlainSeld 


NEW  YORK 


COURIER  A  ENQUIRER  . Buffalo 


IL  PROQRESSO  ITALO-AMERICANO  —  New 
York. 


hAT  . New  York 

Tbe  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


OHIO 


VINDICATOR  . Youngstown 


PENNSYLVANIA 


times  . Erie 

DAILY  DEMOCRAT  ..............  .Johnstown 

TIMES-LBADER  . Wilkes-Barre 


TENNESSEE 


BANNER  . Nashville 


TEXAS 


CHRONICLE  ........................  Houston 

Tbe  Chronicle  guarantees  a  circulation  of 
42.000  daily  and  81.000  Sunday. 


UTAH 


HERALD-REPUBLICAN  . Salt  Lake  atv 


VIRGINIA 


DAILY  NEWS-RECORD  .Harrlsonburx 

In  tbe  famous  Valley  of  Va.  only  paper  in 
tbe  richest  Agricultural  County  la  United  Statca 


WASHINGTON 


POST-1  NTELLIOENCER  . Seattle 


FRBIB  PRBSSE  (Clr.  128,884) . Lincoln 

NEW  YORK 

BOBLLBTTINO  DELLA  BEEA . New  York 


ROLL  OF  HONOR 

NEBRASKA 
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CANADIAN  NE^  SPAPKKS 
HIT  HARD  BY  THE  WAK 


(lountr>  l’ul)li>h«‘rr<  in  Northern  Ouuntry 
Fare  Seriou^i  Proltleiiix  a^  Kesiuh  of 
Many  Kin]ilo\ee)<  lleediii);  Nulioirb 
Fall  to  the  (lolor»  City  I’aper.'  Able 
to  (iet  Along  Fairly  Vi’ell. 

(.S/>iri<i(  to  'tin;  Kj’ITok  ami  l‘LUI.I8lii.lt.) 

'I  (jiui.NTo,  S<-pti‘miK  i-  J4. — Tliat  the  war 
lias  uiulouhtedly  iiiaiie  lieuvy  iiiruads  uii 
the  business  and  editorial  stalls  of  Ca¬ 
nadian  newsiiaiH'i's  is  amply  demon¬ 
strated  by  the  honor  rolls  hangint;  in 
the  utliees  of  many  publieatiuns.  Amont; 
< 'anadian  oltuers  who  have  gone  to  the 
front  are  not  a  few  of  this  country's 
most  prominent  journalists  and  ]>ubtish- 
ers,  from  Alajor-Uen.  llavid  Watson, 
editor  of  the  tjuelK-e  Chronicle,  down, 
while  in  the  ranks  are  to  1h'  found  hun¬ 
dreds  of  men,  who  as  printers,  mailers, 
reporters,  or  ottiee  men  have  helped  to 
priHliiee  Canada's  mwspa|iers.  At  the 
same  time,  daily  pa|H‘rs  throughout  the 
I  iominion  have  not  as  yet  l>een  s«-rious- 
ly  handicapped  through  a  scarcity  of 
men.  'I'hey  have  managed  so  far  to  re¬ 
place  those  memliers  of  their  statts,  who 
have  enlisted,  with  a  fair  measure  of 
siu'ce.ss. 

Where  the  shortage  is  most  keenly 
felt  is  among  the  country  publishers. 
There  it  has  been  next  to  impossible  to 
get  men  to  take  the  jilaees  of  the  volun- 
teer.s.  As  a  result  these  publi.shers  have 
had  to  resort  to  all  sorts  of  shifts  to 
meet  the  emergency.  Some  have  had 
to  return  to  the  case  thcm.selves  and 
helii  out  in  the  press-room  on  publica¬ 
tion  day.  Others  have  had  to  employ 
women  help.  There  have  even  been  no¬ 
table  ca.ses  where  women  have  had  to 
take  hold  of  publishing  bu.sine.sses  while 
their  husbands  went  off  to  war.  Mr.s. 
W.  J.  Itowe,  of  Manitou,  Man.,  found 
hersi-lf  in  this  position,  and  with  abso¬ 
lutely  no  knowledge  of  the  busine.ss. 
.She  has  made  a  success  of  the  We.stern 
Canadian  of  that  town,  and  has  even 
lieen  elected  a  director  of  the  C.  1*.  A. 

S.MAU,  D.UUES  HAVE  TUOL'HLE. 

The  smaller  dailies  have  al.so  had  con¬ 
siderable  trouble  in  replacing  memliers 
of  their  staffs  who  have  enlisted,  as  well 
as  tho.si-  who  have  been  attracted  to  the 
bigger  ollices  in  the  citie.s.  liut  thidr 
diflticiilties  have  been  rather  in  the  me¬ 
chanical  than  in  the  bu.sine.ss  or  edi¬ 
torial  departmeiit.s.  There  have  usually 
Is-eii  sullicient  ineligible  men  on  the 
staff  to  do  the  bulk  of  the  work,  while 
new  men  have  Ix-en  available  to  fill  in 
the  gap.s. 

Toronto  publishers  state  that,  while 
they  have  lo.st  large  numbers  of  men, 
they  have  Imm-ii  able  to  get  along  fairly 
satisfactorily.  Hu.sine.ss  ollic-es  have  re¬ 
placed  the  younger  men  who  I'nli.sted 
with  lioys  under  the  military  age  limit 
or  with  girls,  while  in  the  news  room.s 
enough  reporters  have  drifted  in  from 
outside  to  make  good  the  los.s»-.s. 

KKW  C'l'B  I’.KPOKTEKS. 

"Where  we  are  noticing  a  diffen-m-e," 
said  one  city  editor,  "is  in  the  supply  of 
cub  reporters.  There  are  very  few  com¬ 
ing  along.  We  have  enough  ex|HTienced 
men.  but  we  need  to  balance  our  .staff 
with  younger  and  cheap<-r  men.  and 
there  seem  to  be  none  available.  I  am 
thinking  seriously  of  trying  out  girls  in 
this  connection.” 

Another  editor  said  that  usually  he 
could  count  on  securing  half  a  dozen 
university  graduates  every  spring,  but 
this  year  there  wa.sn't  one  to  be  had. 
This  editor  .stated  that  when  the  war 
.started,  local  news  was  very  considera¬ 
bly  reduced,  and  there  was  no  need  to 
till  up  the  staff.  Now,  however,  the  de¬ 


mands  on  the  local  staff  were  becoming 
very  heavy  and  more  men  were  needed, 
whom  it  was  very  ditlicult,  if  not  im- 
pos.sible,  to  si'cure. 

It  is  not  anticipated  that  the  coming 
call  for  men  under  the  Con.scription  act 
will  have  much  effect  on  newspaixu'  or¬ 
ganizations.  There  are  now  very  few 
eligible  men  on  the  .staffs.  Those  who 
come  within  the  age  limits  either  lack 
till'  physiial  ijualilications  or  else  pos- 
.sess  other  exe<'llent  r<‘asons  for  exemp¬ 
tion. 


ViFDDINc;  HF.LI.S 

Cut  her  K.  llallou,  newspajier  man  of 
IJiitte,  .Mont.,  was  married  recently  to 
.Miss  Kllen  ( 'trace  Holden,  of  Colebrook. 
X.  H. 

.Mrs.  .Marion  N.  llorwitz,  Mayor  of 
Moorhaveii,  Kla.,  was  married  recently 
to  her  former  private  secretary,  John  .1. 
o'I’.rien,  who  was  at  one  time  in  news- 
paiM'r  work  in  I'hilailelphia. 

C.  A.  Wilhoit,  police  reporter  for  the 
.Vtlaiita  Constitution,  was  recently  mar¬ 
ried  to  .Miss  Klizalieth  Thomson  .Mi'Kib- 
lieii,  of  .\tlaiita. 

.lohn  Hehner,  re|Mirter  for  the 
ijuincy  (111.)  .lournal,  and  Miss  ,\nuette 
Thomasmeyer  were  marrietl  recently. 

Itradford  .Merrill,  publisher  of  the  New 
York  ,\meriean.  announced  this  week 
that  his  only  daughter.  Dorothy,  and 
Kdward  .\aron  Davis,  U.  S.  X.  K.  K., 
would  be  married  to-morrow  at  .Ml 
Saints  Church,  (treat  Neck,  Long  Is- 
lond,  X.  Y.  .Mr.  Davis,  a  graduate  of 
Dartmouth.  I'.tlS,  is  manager  in  New 
York  for  .Vrthur  L'e  &  Sons,  of  London, 
and  .si’rved  last  year  with  the  Motor 
I’.attery  in  Mexico. 

W.  L.  Ayres,  assi.stant  linancial  edi¬ 
tor  of  the  Chicago  Herald,  and  Miss 
Helen  l.A'nhart.  were  married  recent¬ 
ly  in  Chicago. 

.Miss  (lenevieve  Kwing,  former  society 
editor  of  the  Wheeling  (West  Va.) 
Uegister,  was  married  Monday  to  I’ierre 
Cirou,  at  Krostsburg,  Md. 

The  wedding  of  Miss  (larnet  Kli'za- 
lK‘lh  Schmaucli,  of  .\shland.  Ky.,  and 
C.  Frank  Nash,  city  editor  of  the  Mays- 
ville  (Ky.)  Public  I/‘ilger,  was  rc'cently 
solemnized  at  the  home  of  the  bride  in 
-V.shland. 

Victor  Willis  Talley,  of  the  editorial 
.staff  of  the  X<‘W  York  Herald,  was  mar¬ 
ried  recently  to  Mi.ss  .Mina  .Mabrey,  of 
St.  Ixiui.s,  Mo. 

.Vnnouncement  is  made  of  the  engage- 
nii'iit  of  Kenwood  S.  Kgan.  of  the  .M.ini- 
towoc  (Wis.)  Herald  and  .Mi.ss  .Mary 
Krueger,  formerly  a  high-school  teacher 
of  .\ppleton.  The  marriage  will  take 
I>lace  in  the  spring. 


(Continue  JouriialiMii  InF<lruclion 
Frank  15.  Thayer,  formerly  of  the 
Cniversity  of  Kansas,  has  iK'en  named 
director  of  the  in.struction  in  journalism 
at  the  State  Cniversity  of  Iowa.  He 
succeeds  Conger  Iteynolds,  who  is  now 
a  lieutenant  in  the  Adjutant-Oeneral's 
Di'partment  at  Fort  Snelling,  Minn. 


\  eleran  Kditurs  to  Meet 
The  Texas  editorial  A.ssociation, 
who.se  memlK'rship  is  limited  to  news- 
pajier  workers  who  have  been  in  active 
si'rvice  for  thirty  years  or  longer,  will 
hold  its  annual  meeting  at  Palacios,  on 
Matagorda  Hay,  on  the  Texas  coast,  for 
one  we<>k  lieginning  December  3. 


EDITOR-DIPLOMAT  TO 
VISIT  SOI  THERN  HOME 


C.ol.  I’lca^ant  .\.  .Stovall,  United  States 
Minister  to  Switzerland,  and  Editor 
and  Piildislier  of  the  Savaimah  (Ga.) 
Press,  to  Visit  This  C.ounlry  on  Leave 
of  .Xhsenre. 

Col.  Pleasant  .\.  Stovall,  United  States 
.Mini.ster  to  Switzerlaml  and  editor  and 
publisher  of  the  Savannah  ((la.)  Press, 
will  return  to  the  United  States  this 
month  on  a  leave  of  abseni'c,  and  will 
spend  .some  time  at  his  home  in  Savan¬ 
nah  and  in  other  cities  in  the  South  be¬ 
fore  returning  to  his  post  abroad. 

Col.  Stovall  was  born  in  .\ugusta.  (la.. 
.Inly  10.  l.sr>7.  He  attended  the  .\i-ad- 


Coi..  Pleasant  .V.  Stovali.. 


('iny  of  Kichniund  County,  .Vugu.sta,  and 
later  was  gradiiati'd  from  the  Univer.sity 
of  C.eorgia,  at  Athens.  That  was  in 
l.sTr>.  He  did  his  fir.st  new.spaper  work 
on  the  .\ugusta  Chronicle.  In  1S91  he 
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Chleaso 

The  McClure  Method 

Our  fputiiros  arc*  koEI  on  IndlvUlual  merit. 

Any  sorviop  ni;iy  be  ordered  alnely. 

THIS  MKANS: 

The  jfrpiitpst  iKjMNllde  variety  from  which 
to  rho(»s«* 

The  viibiiilttln;;  of  cjiuh  fc.'iture  to  your 
own  oditorial  Jud^nif'iit.  • 

Tho  o|»|t*»rtunity  to  order  a  budget  c*on- 
^IKting  only  of  what  you  want, 

A  material  re<Iiiction  fiom  individual 
prlci  H  on  tiudgetK. 

IPri/r  UH  fot  namplrg  of  our  Hundoy  Col¬ 
ored  cotnirs.  daily  vomiett,  vomrn'M  fea- 
tuns,  stories,  fiction,  c.c. 

The  MrClure  Newspaper  Syndicate 
120  West  32nd  Street,  New  York  City 


HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION 


Tile  kind  ef  renilink  that  appeala  to  all 
claKwa  with  the  ITii(.«4  Btstea  now  In  the 
World  war. 

f'eAtiire  artlcbf  from  leading  aoldirrs. 


atatftimrn  an.1  autlinra  of  Kiirojie. 

We  handle  more  ImiMirtant  artlrlea  of  thU 
dearrlption  tlian  any  otlier  agency  In 
America. 


THE  INTERNATIONAL  NEWS  BUREAU,  INC. 


J.  J.  BOSDAN,  EdKar 


IR  School  Street,  Boaton,  Maaa. 


left  the  Chronicle,  moved  to  Savannah, 
and  established  the  Savannah  Press. 

Col.  Stovall  is  known  throughout  the 
South  a-s  an  especially  able  writer  and 
as  a  historian  as  well  as  a  diplomat.  He 
has  written  sketches,  political,  histor¬ 
ical.  sentimental,  which  have  been  re- 
jiublhshcd  in  a  good  many  Southern 
States.  His  Ijook,  “Life  of  Robert 
Toomb.s,"  is  regarded  as  an  excellent  bit 
of  authoritative  writing. 

Kditor,  publi.-iher,  historian,  diplomat, 
orator,  all  these  and  more  is  Col.  Stovall. 
He  is  also  very  human,  and  the  people 
of  (leorgia  look  forward  with  cordial 
intere.st  to  his  return  to  the  South. 

Kcfcrcnduni  Vote  Progressing 
The  .Vudit  Iturcau  of  Circulations  an¬ 
nounced  this  week  that  the  referendum 
vote,  which  is  Ixung  conducted  to  de¬ 
termine  whether  or  not  there  shall  Is' 
an  iimendment  to  a  bj'-law  governing 
the  publication  of  the  Hurcau’s  report, 
is  progri'.ssing  rapiilly,  and  that  the  vote 
•will  be  complete  about  October  12. 

Keliiriis  to  .4iiieriea 
.Martin  C.  Ready,  for  two  and  one- 
lialf  years  New  York  manager  for  the 
Hrooklyn  Times,  has  returned  to  the 
advertising  staff  of  the  New  York 
-Vmerican,  where  he  was  employed  for 
eight  years  iH'fore  joining  the  Hrooklyn 
Tiiiio.s.  .Mr.  Ready  succeeds  W.  R. 

Willis,  who  recently  became  Eastern 
reiu-c.scntative  of  the  Chicago  Herald. 


(German  Paper  (Uianges  Name 
The  Oregon  I'leut.sche  Zeitung,  I'ort- 
land,  Ia.st  week  changed  its  name  to  the 
Portland  American,  and  the  editor.  Max 
Lucke,  and  other  German  employees 
were  dismis.scd.  The  paper  now  will  1h' 
pnlilished  wholly  in  English. 
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ASSOCIATED  BUSINESS 
PAPERS  PLAN  MEETING 


(Governor  Wliilman,  of  New  York,  Will 
he  Principal  Speaker  at  Animal  Baii- 
ipiet  Invitation  Has  Been  Extended 
to  Lord  Northcliffe  to  Be  Present  and 
(Jive  Address. 

Programme  plans  are  being  perfected 
for  the  annual  convention  of  the  As¬ 
sociated  Business  Papers,  Inc.,  to  be 
held  at  the  Congre.ss  Hotel  In  Cliicago, 
October  11,  12  and  13.  Members  of  the 
general  committee  in  charge  of  the  con¬ 
vention  arc:  A.  C.  Pearson,  chairman. 
Dry  (iood.s  Kconomist,  Xew  York;  It.  V. 
Wright,  Itailway  Ago  Giizette,  New 
York,  and  K.  U.  Shaw,  I’ower  Plant 
Kngineering,  Chicago.  They  wiil  bo 
assisted  by  a  local  committee. 

The  general  outline  of  the  programme 
follows: 

Thur-sday  morning,  October  11:  Presi¬ 
dent’s  address  by  Arthur  J.  B.ildwin, 
Hill-Mcdraw  Pui)iishing  Co.,  New  Y'ork. 
Five  or  six  speakers  will  disc-uss  prob¬ 
lems  of  interest  to  lai.siness  paiier  puli- 
lishers. 

Tliursday  afternoon:  Addresses  by 
editors  dealing  with  the  po.ssibilltles  of 
greater  progress  in  editorial  work,  the 
relations  of  trade  and  technical  papers 
to  their  various  fields  and  to  the  govern¬ 
ment  during  the  present  crisi.s,  the  per¬ 
fecting  of  a  national  organization  of 
Im.sine.ss  paper  editors. 

Friday  morning:  Addrcs.ses  by  promi¬ 
nent  Imsine.ss  men  and  economi.sts  on 
the  broad  divisions  of  trade  and  indus¬ 
try  in  their  relation  to  the  present  war 
conditions. 

Friday  night:  Banquet  at  Congress 
Hotel.  Arrangements  are  l)elng  made 
for  400  gue.st.s.  Including  publishers, 
business  men,  and  advertising  men. 
(iovernor  Whitman  of  New  York  will 
Ik>  tile  speaker  of  the  everting.  Harry 
Wlieeler,  of  Chicago,  former  ju'esident  of 
the  United  States  Chamlier  of  Com¬ 
merce,  will  speak  and  I.iord  Northcliffe 
has  lieen  invited  to  speak. 

Saturday  morning:  Business  .se.ssion. 
Reports,  election  of  officers,,  etc. 


WITH  THE  AD  CLUBS 


The  Study  Division  of  the  Dallas 
(Tex.)  Advertising  League  has  organ¬ 
ized  a  hypothetical  company,  known  as 
the  Tilnity  Overall  Company,  through 
which  an  intensive  study  will  bo  made 
of  advertising  methods.  The  study  di- 
vl.slon  last  year  followed  the  same  plan 
and  found  It  of  much  real  benefit. 

Another  move  in  the  intere.st  of 
"truth  in  advcrti.sing"  has  been  started 
by  the  vigilance  bureau  of  the  Spokane 
(Wa.sh.)  Ad  Club.  The  new  plan  calls 
for  a  pledg(‘  on  the  part  of  a  luimber 
of  leading  merchant.s,  guaranteeing  {hat 
all  values  are  exactly  as  given  in  their 
advertising.  Kach  merchant  agrees  to 
live  up  to  any  value  quoted,  and  dis- 
.satisfied  cu.stomers  will  l>e  repre.sented 
by  the  vigilance  bureau  in  forcing  an 
adjustment.  For  purposes  of  identifi- 
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cation  a  specially  de.signed  seal  will  1)0 
used  in  the  adverti.sements  of  firms  par¬ 
ticipating  in  this  plan. 

The  Dall.'is  (Tex.)  Advertising  Ijcaguo 
has  outlined  plans  for  a  membership 
campaign  to  Increase  its  membership 
from  250  to  1,500. 

Tuesday,  Octol)er  2.3,  has  l)een  de.slg- 
nated  as  ‘‘.Vdverti.ser.s’  Day”  at  the  Tex¬ 
as  State  Fair  at  Dalla.s.  The  programme 
for  that  diiy  will  l)c  under  the  auspices 
of  the  Dallas  Advertising  I^eague.  In¬ 
vitations  will  l)c  .sent  to  every  advertis¬ 
ing  organization  in  the  State  a.sking 
them  to  piirticipate  in  the  programme. 
An  invitation  has  been  extended  to  W. 
C.  D’Arcy,  president  of  the  A.s.sociated 
Advertising  Clubs  of  tbe  World,  to  l)e 
pre.sent  and  deliver  an  addres.s,  .1.  H. 
Payne,  vice-president  of  the  Dallas  Ad 
Ix'ngue,  is  chairman  of  the  committee 
on  arrangements. 

Six  committees  will  take  the  plaee  of 
one  in  arranging  the  educational  worV; 
for  the  Cleveland  Advertising  Club  dur¬ 
ing  the  coming  .season.  I.Tnder  the  new 
plan  there  will  b<-  committees  on  wbole- 
.salo  adverti.sing,  retail  advertising, 
manufacturers’  advertising,  tinance 
adverti.sing,  real-estate  advertising,  and 
insurance  advertising.  Kach  committee 
will  hold  regular  weekly  meetings,  led 
by  speciali.sts  in  each  line  of  work,  so 
that  more  concentrated  study  of  the 
various  i)roblems  can  be  made. 

This  piist  week  has  Ihsmi  Membership 
Week  at  the  .\dvertising  Club  of  .N'ew 
York.  Kach  member  was  asked  to  ob¬ 
tain  five  new  rt'sident  members. 

Karl  L.  Virden,  one  of  the  newly  elect¬ 
ed  vice-presidents  of  the  ,\dverti.sing 
Association  of  Chicago,  is  now  organ¬ 
izing  a  sales  m.an.agers’  unit  of  the  .\s- 
sociation. 

The  Adverti.sing  Club  of  St.  I,ouis 
has  iK'gun  an  educational  "Know  St. 
Tiouis”  campaign  to  m.ake  clerks  in 
railway  ticket  otfices,  hotels,  .and  in¬ 
formation  biireau.s.  traflie  j>olicem<'n. 
and  street  car  operators  so  familiar 
with  points  of  intere.st  in  the  city  that 
they  can  give*  .accurate  informatio:i  to 
strangers. 

Walter  F.  Strutz  has  been  elected  sec¬ 
retary  of  the  .Milwaukee  .\dvertisers’ 
Club. 

Kvery  advertising  club  president  in 
the  country  has  been  reqiie.sted  by  Wil- 
li.am  H.  Rankin,  .acting  chairman  of  the 
Nation.al  .\dverti.sing  Advisory  I’.oaid, 
to  act  as  local  publicity  chairman  in 
his  cit.v.  They  will  coilpi-rate  with  the 
bankers  in  sidling  the  liilierty  bonds  and 
aid  in  obtaining  adverti.sing  and  pub¬ 
licity. 

Chai'les  H.  .lohnson,  .secretary  of  the 
New  York  State  Boaul  of  Charities, 
'rhurstlay  addres.sed  the  Rochester,  N.  Y., 
.Vdvertising  Club. 
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SUBURBAN  PUBF.ISHERS  MEET 


Illinois  Organization  Votes  to  Join  Na¬ 
tional  Editorial  .Association. 

'I'he  fir.st  annual  meeting  of  the  Sub¬ 
urban  Publishers’  .Association,  an  Illi¬ 
nois  organization,  was  helil  in  Chic.ago 
recently.  The  following  otticers  wi-re 
elected:  Pre.sident,  R.  .1.  Peacock,  Chi- 
I’ago  .leffersoiiian;  vice-president,  C.  F. 
Renich,  Woodstock  Sentinel;  recording 
secretary,  U.  S.  G.  Blakely,  Plainfield 
Knterprise;  treasurer,  K.  .\.  Cogley. 
Maywood  Herald-Recorder,  and  B.  .V. 
Pratt,  of  Chicago,  corresponding  secre¬ 
tary. 

The  iiublishers  in  the  .Association  de¬ 
cided  to  .sidect  <'i  Chicago  advertising 
repre.sentative,  and  unanimou.sly  voted 
to  join  the  National  Kilitorial  .As.socia- 
tion. 


WATTERSDN  WINS  FIGHT 


Persuades  W'ar  Department  to  Change 
Louisville  Cantonment  Name. 

Col.  Henry  AA’atterson,  editor  of  the 
Louisville  Courier-.Iournal,  has  won  his 
tight  to  have  the  National  Army  can¬ 
tonment  at  Louisville  officially  desig¬ 
nated  as  "Cam|»  Zachary  T.aylor”  in.stead 
of  "Camp  Taylor”  as  at  fir.st  called.  Sec¬ 
retary  of  War  Baker  Saturday  ordered 
the  change  in  name. 

.Mr.  Watter.son  u.sihI  the  columns  of 
the  Courier-Journal  to  contend  for  the 
use  of  the  full  name  for  the  camp  on  the 
ground  that  "Camp  T.aylor"  did  not  car¬ 
ry  the  full  iiatriotic  insiiiration.  A  iiart 
of  one  of  his  editorials  read:  "If  any 
.soldier  calls  it  le.s.s,  tiring  him  to  court- 
martial;  if  any  civilian,  send  him  to  .a 
camp  of  detention;  if  any  newsp.aper  re- 
jiorter,  ‘shoot  him  on  the  spot!’” 


Publish  Helpful  Bulletin 
’I’liK  Khitok  an'p  Pi'Bi.isuh-n  is  in  re¬ 
ceipt  of  A’ol.  1,  No.  1,  of  tlic  Florida 
I’liblishers’  Bulletin,  which  is  to  be  pub¬ 
lished  monthly  by  “the  Florida  Pub¬ 
lishers’  .Auxiliary  b.v  authority  of  the 
Florida  Press  A.ssociation.”  It  is  an¬ 
nounced  that  "it  will  be  the  aim  of  this 
publication  to  deal  with  the  matters 
which  atTect  newspaiiers  gener.ally,  but 
to  ileal  with  them  from  the  angle  of  Iti 
Florida  newspaper  exclusively.”  The 
first  i.ssue  is  very  creditable.  It  is  tilled 
with  good  thing.s. 


(Jen.  Otis's  Letter  Puhli!«heil 
The  reci-ntly  luiblished  letter  of  the 
late  General  Harrison  Gray  Otis  to  his 
son-in-law  and  daughter,  Mr.  and  Mr.s. 
Harry  Chandler,  instructing  them  in 
thidr  direction  of  the  Los  Angeles 
'I'itiH's,  has  Iwen  issued  in  booklet  form. 
.A.  biograiihical  sketidi  of  Genei'al  Otis 
is  included,  as  well  as  facsimile  re- 
jiroduidions  of  two  jiages  of  the  letter 
and  the  statement  of  tmrpose  made  fiy 
.Mr.  and  Mrs.  Ch.andler  upon  assuming 
control  of  the  ’rimes. 
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Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Let  us  send  you  sam/>les  oi  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colors. 

N('W.spjip('r  Feature  Service 

M.  KOENIGSBERG,  Manacer 
37  WEST  39TH  ST.,  New  Yobk 


Publishers  on  (Jommitlee 
K.  .A.  A'an  A’.alkenluirg.  pulilisher  of 
tile  Ifiiiiadi  Iphia  North  .Amiudean,  and 
Herliert  Myriek.  president  of  the  Pheljis 
Pnlilishing  Company.  Springfield.  Ma.ss.. 
are  memliers  of  ji  special  committee  of 
the  Cnited  States  ('hamlier  of  Com¬ 
merce  on  further  piiee-lixing  legisla¬ 
tion. 


Why  Baltimore? 

Baltimore  prosperity  is  today  a  fact 
—  not  a  dream.  Business  is  active  and 
here  to  stay.  Baltimore’s  business  opera¬ 
tions  aggregate  a  total  investment  of 
over  one  billion  dollars.  Everybody  busy. 
Wages  higher  than  ever  before. 
Baltimore’s  jobbing  conditions  are 
ideal  and  through  gcKid  connections  here 
a  manufacturer  could  cover  the  Mary¬ 
land  territory  intensively. 

B;dtimore  is  an  economical  market 
for  the  advertiser.  'I'll I'',  NEWS,  which 
is  the  biggest  single  selling  force,  is  read 
in  nearly  all  the  worth-while  homes  of 
this  city. 

Handsomely  printed  folder  describ¬ 
ing  Baltimore  in  its  present  era  of  pros¬ 
perity  sent  on  request 
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TIPS  FOR  DEALERS 


New  Conrern8  and  Old  Thai  Are  or  Will 
Be  in  the  Market  for  Supplien. 

N'kw  York — Scventy-ono  Wall  Street 
''orp.;  ar<’liiteets  and  desiRners  and  Ren- 
eral  advertisinp  business;  capitalization, 
i.Mi.ooo;  in«'oriH>rator.s.  J.  and  It.  Ij. 
(VsiIHT  and  W.  I’.  .lack.son;  place  of 
bu.sines.s,  79  Wall  Street. 

Mi'skocbe,  Okla. — ^The  Harper  Piib- 
lishinR  Company  has  been  orpjinized  at 
.Mu.skojree  and  has  filed  charter  in  the 
ortice  of  the  Secretary  of  State  at  Okla¬ 
homa  I'ity.  The  company  is  capitalized 
at  $*i(l.oo(t.  The  incor|M)rators  are:  M, 
Harix’r.  V.  It.  ("os.s,  and  Walter  K. 
Head. 

Wii.MiNirroN,  N.  Y. — The  Hunting; 
I'uldications;  Reneral  publishinR  and 
printing  bu.siness;  capitalization  $4(1,- 
000. 

I5i[<k>ki,yn. — Trades  Iteporting  Bureau 
will  publi.sh  the  Chemical  Color  and  Oil 
Oaily;  capitalization,  $50,000;  incor- 
|H)rator.s;  It.  Malone,  H.  M.  Batter.s,  and 
W.  K.  Tubts;  place  of  bu.sine.ss,  8603 
New  CtrcH’ht  Avenue. 

Nkw  York. — The  National  Billiard 
Wec'kly,  Inc.;  to  print  billiard  maRa- 
ziiie;  capitalization,  $50,000;  incoriKjra- 
tors;  S.  t;.,  K.  and  K.  H.  Barclay; 
plac-e  of  busine.s.s,  283  Broadway. 

Nkw  Yc)rk. — W.  A.  Patterson  Co., 
Inc-.;  Rcnc-ral  adverti.sinR  aRc-ncy;  capi¬ 
talization,  $100,000;  incorporators:  W. 

Patter.scm,  A.  J.  Brown,  A,  M.  Wil¬ 
liams. 


<:han(;es  in  interest 

Mapison,  Neb.  -  William  McKinley 
Kinar.son  has  purcha.sc*d  the  half  inter- 
c‘.st  of  his  partner,  K.  I).  Conley,  in  the 
Star- Mail,  and  is  now  sole  proprietor. 
.Mr.  Conley  has  l>eeu  drafted. 

St.  .Iamks,  Minn. — The  .lournal-tJa- 
zc-tte  has  l>een  sold  to  the*  Plaindcaler. 

.VI I  SI -ATI .NK.  Ia.--»l.  .1.  I>‘Rler  and  T. 
H.  Brannan  have  purcha.scsl  the  inter¬ 
est  of  l>r.  K.  B.  Kulliam  in  the  News- 
Tribune  here.  .Mr.  Ix-Rler  is  pre-sident 
of  the  company  and  .Mr.  Brannan  is  ed¬ 
itor  and  publi.sher. 

I>K  .Mars,  la. — John  Starzl  has  liecome 
editor  and  owner  of  the  (tlols'-Post  here 
anci  wili  i.ssue  it  from  the  same  office 
as  his  Cerman  paper,  the  Herold. 

Chksaw,  Wash. — Frank  S.  Kmert,  of 
Thornton.  Wash.,  who  iKJURht  the  News 
.lune  1,  has  Is-en  drafted,  and  has  turn¬ 
ed  the  paiM-r  back  to  the  former  puli- 
li.shcT,  H.  B.  Mooney,  who  is  again  pub- 
lishiiiR  it. 

Bibkrty,  Mo. — Charles  S.  Storm  has 
sold  his  intere.st  in  the  Advanc-e  here 
to  Harry  H.  Borrs,  of  Kansas  City, 
who  is  in  charge  of  the  paper  with  his 
fiaitner.  C.  S.  Murray. 

Zenda.  Kan. — J.  C.  Sims  has  purchas¬ 
ed  the  Citizen  from  Herman  Kirk¬ 
patrick. 

Tyrone.  Okla. — B.  B.  Miller  is  the  new 
editor  and  owner  of  the  Observer. 


The  Evening  Mail 

New  York 
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of 

Dry  Goods  Advertising 
Only  one  other  N.  Y.  evening 
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The  New  York  Evening  Mail 


'  Marker  Hiu.,  Mo. — G.  B.  Chandler 
has  purchesed  the  Press  from  IJean 
B.  Hill. 

('oia'MBi’s.  Kan. — John  T.  Burke  has 
.sold  his  intere.st  in  the  Modern  Bight 
to  C.  W.  Grant,  who  is  now  sole  owner. 

Freikinia,  Kan. — William  S.  Cady  has 
purcha.sed  an  interc-st  in  the  Herald 
and  has  l»een  made  editor  and  general 
manager. 

Coi.aoah,  Kan. — J.  J.  Bybee  has  sold 
the  Tribune  to  Gay  Berridge. 

Gaupen  Plain,  Kan. — Forre.st  G. 
Summers  is  the  new  editor  and  owner 
of  the  New.s. 

Ba  Gkanuk.  Ky. — W.  J.  Daw.son,  su- 
IK-rintendent  of  the  I.ia  Grange  Graded 
and  Oldham  County  High  School,  at  Iji 
(SranRc,  Ky.,  has  pui-cha.scd  the  Oldham 
Kra  from  M.  G.  Peak,  A.  A.  Strange,  and 
G.  W.  Peak.  Mr.  Dawson  proposes  to 
fulfil  his  pre.sent  contract  with  the 
•school.s,  as  well  as  to  supervise  publica¬ 
tion  of  the  pajier. 


NEW  ENTERPRISES 

Wichita,  Kan. — A  new  Democratic 
pai>er  will  be  started  here  by  J.  Kliner 
Iteese  and  W.  I.  Funk.  A  site  has  bc-en 
.selected  and  plans  made  for  a  $7oo,(i()0 
building. 

iNiiAi.Ls,  Kan. — The  Kagle  is  the  name 
of  a  new  paia-r  here. 

Ottawa,  Kan. — Tlie  World  is  the 
name  of  a  new  paper  here  owned  and 
edited  by  F.  S.  .Mickey,  who  has  ac- 
•luired  the  subscription  list  of  thi. 
Kvening  Journal. 

Dante,  S.  D. — William  Schueller,  for¬ 
mer  manager  of  the  Wagner  (S.  D.) 
Po.st,  is  the  publisher  of  a  new  [laper 
here. 

Palacios,  Tex. — D.  B.  b'tump,  who  has 
published  the  Palacios  Beacon  for  si'V- 
eral  year.s,  has  .sold  his  paper,  retainin,^ 
his  plant,  whicli  he  will  move  to  Ganado, 
Tex.,  and  launch  a  new  pafK-r,  to  t>e 
called  the  Ganado  Sun,  the  first  issue 
of  which  will  aidiear  the  first  week  in 
OctolK'r. 


SUSPENSIONS 

Philapelphia.  —  The  .Sporting  Bife 
Publishing  t'ompany,  publi.shers  of 
Sporting  Bife,  recently  filed  a  voluntary 
tK-tition  in  bankruptcy  in  the  United 
States  District  Court. 
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Hewitt,  Minn. — The  Banner,  which 
has  been  published  by  H.  L.  McChes- 
ney  for  about  a  year,  has  suspended. 

Freewjrt,  Minn. — The  Informant,  of 
which  E.  S.  Holmes  was  editor  and  pub¬ 
li.sher,  has  suspended. 

SCHLEISINCEKVILLE,  Wis.— Der  Bot- 
schaftcr,  a  German  weekly,  published 
here  hy  Gustave  Mei.stor,  has  suspend¬ 
ed. 

Barujw,  Ky. — Tlie  Modern  News  has 
su.spendcd  publication,  and  its  publishers 
propo.se  to  locate  elsewhere  in  Ballard 
County,  Ky. 

Stearns,  Ky. — The  McCreary  County 
Advocate  lias  susix-nded  on  account  of 
prohiliitive  costs  of  supplies.  This  leaves 
the  county  with  no  paper. 


CONSOLIDATION 

.\i.ut.MOSA,  Col.  —  Clifton  H.  Wilder, 
owner  of  the  Courier,  has  purcha.sed 
the  plant  and  bu.sine.ss  of  the  I.,<'adcr 
from  Ben  P.  Middleton,  and  will  con- 
.solidate  the  two  papers. 


Thanks,  Mr.  Foie) 

THQi  COMMKRCI.YL  .Vl’I'EAL, 
Till)  Kiiituk  ani>  I'liiii.iMiiKii : 

.Mkmi-hik,  Tcnn.,  SeptcmlK-r  11,  1!)17. 

lilailly  (ill  I  l•ll(•Illst•  . . .  ($:i.U(l)  for 

Miy  Kiilisi-riiitinii  for  another  .year. 

II  la  hard  to  iimlerKtanil  how  any  newspaia-r 
m  ill  living  nw.'iy  from  the  i-enlrcK  of  iinpiilation, 
can  keep  In  toneh  with  inattera  that  coiieeru 
Ilia  hiiaiiiess,  unlesa  lie  la  u  aiitiserilH-r  1o  and  u 
I'oiislaiit  nailer  of  The  Kditor  and  I'uldiaher. 

Your  journal  geta  la-tter  with  every  single 
iasiie.  It  la  worth  ten  didinra  of  every  newa- 
laiia  r  Ilian's  inoney  insteiid  of  the  three  you  uak 
fur  it. 

Yiaira  very  truly. 

I.AWKK.V0B  1‘.  FoLET, 
Advertising  .Manager. 

The  New  York  Times 
Fashion  Section 

The*  UotoKravure*  FuKhiou  Sp<*tloii  of  The  Now 
y4»rk  Sumlay,  fH'tohor  7.  will  prosent 

an  uiniHiuil  R«*ri<‘a  of  plioto^rrapliM  of  fasliion- 
ahlo  wonu*n’B  wear,  ohtalnod  In  Paris  es- 
|M*r!ally  for  Tlio  Now  York  Tiim»a. 

U<‘pr(NhiC(‘d  In  the  soft,  aopia  tones  of  the 
IHTfiHtod  rot4»gravuro  process,  the  photo¬ 
graphs  will  show  every  detail  of  the  new¬ 
est  (towns,  wraps,  suits,  lilouses,  hats.  Un* 
iriTle  and  accessfirles. 

In  the  same  Issue  of  TTie  Times,  there  will 
Ik*  authoritative  artiet(>s  on  the  styles  for 
the  c<»iiiini;  Autninu  an<l  Winter. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editar  and  Publiiher 

*'71ie  oaly  Buffalo  uewapaper  that  caa- 
aori  ita  advertiabig  columua.  Many  of 
our  advertiaera  me  our  columni  nclutive- 
ly.  The  above  ii  one  of  the  many  raa- 
(ooi  t'zhy.“ 

MEMBER  A.  B.  C. 

Fcrtign  A4v€ftinH§  Rtfrgtintmitvts 
KELLY-SMITH  COMPANY 
aaa  Fiftk  Avanue  Lytton  Building 

NEW  YORK  CHICAGO 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Metropolitan  Towar,  N.  Y. 
John  ClaM,  Peoplet  Gai  Bldg.,  Chicago 
Poraign  Advartidng  Rapraaantalivaa 


ENLARGE  NEWSPAPER  PLANT 


San  Antonio  Express  Continues  to  Out¬ 
grow  Addition  After  Addition. 

The  recent  addition  built  liy  the  San 
Antonio  (Tex.)  Express  PublishinR 
Company  to  its  jdant  increased  the 
ncwspaiier's  capacity  almost  double.  The 
liuilding  is  of  three  stories,  and  in  ex¬ 
terior  conforms  with  that  of  the  original 
building,  showing  pres.sed  brick  and  red 
.sandstone.  Now  comes  the  announce¬ 
ment  that  the  JOxpress  Publi.shing  Com- 
jiany  has  acquired  another  adjacent  lot 
wliereon  it  will  build  a  two-.story  fire¬ 
proof  building,  to  be  u.sod  as  a  storage 
place  for  its  mail  trucks  and  paper.  This 
Iniilding  will  be  constructed  of  concrete, 
lirick,  and  .stone,  its  front  conforming 
with  the  other  buildings  in  architecture 
and  material. 


Montana  Editors  to  Meet 
The  annual  meeting  of  the  Montana 
Slate  Press  Association  will  be  held  in 
Mis.soula  October  3,  4,  and  6. 


Chicago  people  have 
learned  to  look  to  The 
Chicago  Evening  Post  for  au¬ 
tomobile  news. 

The  Post’s  automobile 
page  is  edited  by  E.  G. 
Westlake,  probably  the  best- 
known  automobile  writer  in 
the  middle  West. 

The  Post  is  read  by  the 
intelligent  and  influen¬ 
tial  people  of  Chicago— the 
ones  who  are  interested  in 
and  can  afford  to  buy  the 
automobile  advertised  in  its 
columns. 

Automobile  advertisers, 
consequently,  get  profit¬ 
able  returns  from  the  money 
they  spend  for  space  in 

The  Chicago  Evening  Post 


RJ.BIDWELLCO. 

Pacific  Coast  Repreaantativa  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  tho 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 
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The  Audit  Bureau  of  Circulations  has 
completed  audits  of  the  circulation 
accounts  of  the  following  trade  publica¬ 
tions.  all  puldished  in  New  York:  Gas 
Age,  Marine  News,  Metallurgical  and 
Chemical  Engineering.  Our  Navy,  and 
Simmons  Spice  Mill. 

Hobert  B.  Buchar.s.  secretary  of  the 
Industrial  Pre.ss.  New  York,  is  at  the 
otticers'  reserve  training  camp,  Fort 
Myer,  Va. 

Harold  G.  Blodgett,  for  the  past  eight 
months  with  the  Eugene  Mi’Guckin  Co., 
advertising  agents  of  Biiiladelphia.  luis 
joined  the  editorial  .staff  of  Hardware 
Age,  New  York.  Mr.  Blodgett  has  t)een 
in  the  employ  of  the  Springileld  (Mass.) 
Kepnblican,  the  Decatui’  (ill.)  Herald, 
and  managing  editor  of  The  Spotting 
Goods  Dealer  and  of  the  .\merican  Paint 
and  Oil  Dealer,  St.  Bonis. 

Harry  B.  Clark.  |iid>lisher  of  the  Corn 
Belt  Parmer,  Waterloo,  la.,  has  received 
a  captain’s  commi.ssion  from  the  oflicers’ 
training  camp,  leaving  the  management 
of  the  iiaper  to  Paul  B.  Talbot,  advertis¬ 
ing  manager. 

Pred  B.  Schafer,  formerl.v  witli  iiak- 
ers’  World,  has  joint'd  the  Chicago  of¬ 
fice  cf  the  Shoe  and  Beather  Ueporter 
and  the  Shoe  Retailer. 


I’KRIODICAF.  I’llHI.ISHKRS  BUSY 

Buy  Page  Ads  in  Washington  News¬ 
papers  to  Indueiire  Congress. 
During  the  jiast  week  the  I’eriodical 
I’ublishers’  As.sociation  has  been  iiay- 
ing  for  page  advertisements  in  Wash¬ 
ington  newsiiapers  protesting  against 
the  propo.sed  postal  legi.slation  which 
provides  for  a  zone  system.  Included 
in  the  statements  made  In  the  adver¬ 
tisements  are  the  following: 

“The  introduction  of  the  defeated  Sen¬ 
ate  Zone  Sy.stem  iiill  was  accompanied 
by  a  .statement  from  a  group  of  news- 
pajier  publishers,  who  are  si-arcely  af¬ 
fected  iiy  the  propo.sed  system,  under¬ 
taking  to  prove  that  new.sjiaiw'rs  car- 
rW’d  at  one  cent  .a  pound  cause  no  loss 
to  the  I’o.st  Office?  and  charging  maga¬ 
zines  alone  with  causing  the  mythical 
a  d  traditional  $8!>,000,(l()n  loss.” 

■"j  he  group  of  Southern  and  South¬ 
eastern  newsiiapers  which  originally 
arranged  for  the  introduction  of  the 
zone  system  and  suiiported  it  with  a 
lengthy  statement  in  the  Congressional 
Itecord,  prote.sted  violently  and  with 
some  justice  against  a  .sfH'cial  war  tax 
of  5  per  cent,  on  the  firofits  of  pub- 
lislu'i's.  Ttien  they  turn  around  and 
olitain  this,  re<iuiring  the  magaz.ines  to 


_ SITUATIONS  WANTED 

Ativert\99ni9nt$  under  thie  ela$H/leation,  ten 

oente  per  line,  each  ineeriion.  Count  fir 

uHtrde  to  the  Hne.  For  those  unemptoped, 

not  to  exceed  RO^words,  tu>o  insertions  FRKR. 

WRIThill  liOING  KUlfuRIAl^:  liiimor;  In¬ 
terviews:  verse;  BiHK'ifloally  applltnl  nrtielos  on 
Balesmanship ;  original  window’  display;  cun 
serve  another  client.  Work  by  mall  or  remove 
to  IMiiladelphla.  Address  O.  K.  Hush.  l»(il  Her- 
gen  Ave..  Jersey  (Mty.  N.  J. 

MANAGING  KPITOU  of  two  dallleB  in  east¬ 
ern  city  of  lot). 000  Bt^eku  u  change.  Huh  a  re- 
innrkable  record  for  Industry  and  regularity,  ex¬ 
tending  over  IS  yeara.  \Vt»rth  lin|uirlng  into. 
.\lwayK  on  the  Job.  Never  alFneiit  through  lIlneK.^ 
or  any  other  cause.  01«l  enough  for  Ju«lgiiient. 
Venng  eiHMigli  for  enthusiUHtic  (service.  Salary 
must  Ih‘  coinnienaurnte  with  ability.  HeferenecK. 
present  ninl  past  employerM.  Addresa  V.  34 Kl, 
cart*  Kdittir  and  Ihihllfther. 

YGl'NG  .M.\.N  with  exiHTieiice  In  work  waiita 
IM  Kitlon  as  news  editor  on  dally  paiHT.  Refer¬ 
ences.  Address  V.  34 is.  care  Kditor  and  Pnh 
Usher. 

V(M  NG  NKWSPAPKUM AN.  1!4  years,  a  grail 
nat«‘  of  one  of  the  leading  scleNiis  tif  Joiirnal- 
Isin.  with  r**|>ortorial  experience  on  h)g  news 
|MiIM*r  In  New  Knghind.  city  of  over  ino.iN)  !  elr 
ciilalloii.  .Mso  some  exiN-rleio'e  on  New  York 
t'ity  newspapers.  Wish  eonneeti  ui  as  re|M»r*eps  or 
assistant  on  th*sk  with  a  live  progressive  n^ws- 
pap«T  anywliere.  t'aii  come  at  once.  .\ddress 
V.  3tlb.  <nre  Kditor  and  Pnhllslier. 

t 'I  Kt  T  LA'I'H  IN  MANAGl'Mt  whose  experience 
has  thoroughly  eovena!  circulatlGi)  work  4leslres 
to  make  change,  t’an  fnriiish  very  best  of  ref- 
er**iices  from  present  and  past  employers.  >iar- 
riisi  ami  exempt  from  military  s(>rvi<‘e.  Address 
V.  care  Kditor  and  Piddlsher. 

f.IHt  TLATION  M’ANAtiKU  or  assislaiit  of  l.'i 
years'  ex|sTleiiee  ifi  all  hratiches  of  the  eircnla- 
tion  department  desires  to  heeome  located  with 
a  live  dally  of  l.'.tMH)  or  more  eirciihitlon.  If 
yon  are  liMtking  for  a  man  with  exientive  abil¬ 
ity.  eaisihle  of  creating  and  maintaining  an  «'f- 
llelent  sah‘s  hirce,  Dhlaliiing  a  high  Htumlurd 
ef  ahsidnte  paid  eIr<Milation.  .mu  cannot  afford 
to  neglect  writing  to  me.  Addr<‘ss  V,  3431. 
care  Kditor  and  IMihllsher. 

NKWSI'APKR  ADVKKTISING  MANAGKR  of 
wide  ex|K*rlenee.  strong  iMTsonality  and  eXiKMitlve 
ahility.  at  present  empIoy(>d  as  Hnsiness  and  Ail 
vertlsing  -Manager,  desires  iHisItion  on  evening 
newspaper,  preferahly.  w  hen-  puhli<h' r  wi:i  4ifT<'r 
permam  iit  position  and  salary  of  tf^lOd.tiO  a  week, 
with  further  Fidvaneement  as  it  is  merited.  Pres 
cut  employer  will  testify  b*  my  capahility  and  in- 
tegrlt.v.  and  that  I  hav(‘  go<Ml  reasins  for  wishing 
to  make  u  change.  ,\m  4t)  years  old,  married  and 
"111  ro  anywhere  in  the  Pnited  States.  ,\ddre  s 
V.  343t».  care  Kditor  and  Piihlisher. 

I.AI>Y  MIMOKK  AtiKI>.  of  newspajK*r  fanill.v, 
college  gradnate,  wants  posifl  m  with  paper.  Mag- 
a  due  or  Iwsik  or  art  concern.  Has  done  maga¬ 
zine  writing.  Good  enslentfals.  Moderate  sal¬ 
ary.  Address  V.  .3413.  care  Kdlt-r  and  Pnl)- 
lislier. 

M.\NAtiI.NG  klirniU  with  pep  1111,1  exlNTi- 
eiK’e  for  estahlislnil  afternoon  paper  In  growing 
Soiithwintt  city.  Want  man  bsiking  fur  opportun¬ 
ity  to  settle  down  in  healthy  pleasant  location 
on  nuslerate  snhiry,  and  aide  to  lnv«*st  a  couple 
of  thousand  dollars.  M’rlte  ftilly.  Aildress  V. 
3t07.  care  Kditor  and  IMihlisher. 

HKI'GHTKU  AM)  PlItnotJUAIMIKK  wants 
posPhm  n  larger  flcM.  Mi  rrh-d  man.  37.  Illns 
trated  feiitnre  work  a  spi'clalty.  KIght  years' 
I'Xperietice.  .\t  present  highest  paid  stnsd  man 
In  city  of  I'bintlO.  Adilress  V.  34t)K.  care  Kdi¬ 
tor  ami  Pnhllsher. 

AM^jn'Isl’NVr^MANAGKU  SGl.IGrnWk  now 
enployed  desires  change.  Would  gii  S«mth  or 
an' when*  else.  A-1  references.  Address  V. 
3»(i0  care  Kditor  and  IhihllslnT. 

<  IltrrT.\  riON  MANAGKR.*  n-soimefnl.  sue- 
c(>ssfnl.  hnsiness  getter  using  original  campaign 
neti'ods,  13  years'  expi'rlence  on  large  rnl 
siiM'll  dailies.  At  present  employed  hut  desire 
a  change.  Address  V.  341.3.  care  Kditi  r  and  Pnh 
Usher.  _ 


PUBLISHERS’  NOTICE 


The  Rilltfir  nnil  Piihllnlier  sells  regularly 

at  luc.  a  copy.  $3.00  |K*r  .vear  In  the  Ignited 
States  and  Colonlnl  Posaesslons.  $3.50  to  Can 
hUh  and  $4  (M)  foreign,  and  Is  on  sale  each  week 
at  the  following  new-a  stands: 

Ni‘W  York — M*or1d  Building.  Tribune  RulMIng. 
Park  Row  Building.  140  Nassau  .street.  Man 
nlng'a  (opposite  the  World  niilldlng),  33  Park 
Row;  The  M'oolworth  Building.  Times  Building, 


HELP  WANTED 


AdverlUoments  under  this  clasei  float  ion,  twenty 
centg  per  tine,  each  insertion.  Count  six 
words  to  the  line. 


MAKE-UP  EDITOR 


Strong  evening  newspa|K.>r  in  uusliuui  sizisl  mid 
dh‘  w(<(<tern  city  lias  oiKMiing  for  exiH'ricnceU  make¬ 
up  eilitor.  One  wiio  has  worked  in  U.th  siinill  and 
large  cities  of  middle  west  preferred.  Gooil  op¬ 
portunity  for  steady  mature  man.  who  values  good 
treatment  fair  pay  aiui  a  cliance  for  mlvauceiiiciit. 
State  full  iNTsoiuil  details,  ex)K>rience.  salary  ex- 
|NM*tatlDiis.  etc.  Address  opiairtnnity  V.  3433  cure 
Editor  and  PuhUshcr. 


M  A.NTKi)  A  iiew  spa  per  advertising  salesman 
of  loree.  tmergy  and  ciiaracter.  with  a  proven 
selling  nci-rd,  bir  a  pDsition  wiuTe  cleau-ciit 
aidiilv  will  lead  to  rapid  advancement  with  an 
aiiviU’tisiiig  agency  conducting  iiroiiioiioii  work 
tor  a  nmiiher  of  strong  ii«‘wspapers  ttiroughoiit 
tile  <ouiitry.  Prefer  a  man  who  Ins  (‘imiigh 
eonlnleiici*  in  hiinsiif  to  wtirk  on  eommi-sion. 

I  )raw  ing  aecomit.  Re|dies  coiiIlilentiaL  lU-piy- 
iiig  give  exis  riiUiee  and  present  salary.  Ad  Ircss 
V.  :»II7,  care  Kditor  and  Piildlsher. 

WANTED  Assistant  to  piihlisher  <tf  daily 
pa|H‘r  ill  small  east'’rii  city.  i  oiing  man  faiiidiar 
with  nnchanical  as  well  us  hnsiness  dt'partnniU 
d«*.slred.  State  exisTiciice  and  leferein'es.  A»l 
dress  V.  3)33.  cari‘  Editor  an  I  Piihlisher. 

HIGH  (  UVSS  RKP<41;TI-:K  on  six 
di.y  morning  paiHT  in  a  eity  of 
loH.tHM)  in  the  east.  .Must  have  e\- 
IKsrii’iice,  he  able  to  wriie  an  Inter¬ 
esting  and  readable  8tor>  and  have 
the  tael  ami  energy  (‘ssential  to  a 
g<Hid  Hews  gatherer.  iVrinatient 
plaee  ter  tin*  right  kind  of  a  man. 
.\ddress  V.  3434.  care  Kditor  and 
I'uhlishcr. 


W.VNTKD.-  An  advertising  soli«iior  by  newe- 
i»aper  in  ^outllwest,  puhiishtsl  iluily  and  Sunday, 
euculaiion  io.OUP  m  cil^  3U,thh).  -Man  must  be 
ti-reless  worker,  giHsI  iir'slueer.  alile  to  write 
cipy  ami  camisiigiis.  lie  of  pleasing  address,  oiie 
aloe  to  co-otM'i'Ule  with  a  stuii  of  tnree  oihei 
Hustling  >oung  advertising  sui<‘Miieii.  Address 
\.  34  1).  eare  iMlilor  and  1‘uhlisher. 

KDi'HUHAl.  WRliKIt  lor  mHrning.  locatetl  in 
eoiiservative  secthm  of  middle  sonin.  .Must  fur- 
iiieh  reien  past  reconi,  and  state  s.ilno’y  e.\- 

IM-cted.  Address  V.  3HJ),  care  Kditiir  and  I'lil) 
Usher. 


FOR  SALE 


Adiertisiments  under  this  classiflcatwn,  twenty 
vtnts  per  line,  each  insertion.  Count  six  words 
to  the  line. 

FDR,  SAKE.— A  CaiiiplMdl  New  .Mislel  Press 
and  ;Steicuiyi>c  onttit  complete.  Rebuilt  Qve 
years  ago  by  R.  Hoe  t-N:  Co.  and  gua-iuntL'ed  to  1h> 
in  iK'rlect  condition.  I’rints  four  or  eight  page>, 
U.  7  or  b  c<4|uiiiim  to  the  page  and  can  tie 
Been  running  dally  In  our  plant.  Reason  for 
selling  Is  that  we  are  about  to  install  a  larger 
press.  Small  eash  payment  and  balance  in 
nmiiilily  InstHilmciits.  First  reasonable  ottisr  gets 
it.  Address  I -33Ub. 'care  The  Editor  and  Pub¬ 
lisher. 

1..1.NU1  i  I’hr-  Moaei  .Xu.  O,  oefiMl  No.  iUlUV. 
iiiagM^iue,  aosortmeni  id  uiairicea.  rori 
Priiiiiiig  VO.,  I’orl  Wa.'Ue,  iud. 

iANUili'E — MtKlel  No.  i,  deriul  No.  OOiU, 
ami  Mo«(ei  .xo.  i,  f>tTiai  No.  Mill,  witu  1  uiaga 
Kibe,  (iiierh,  ejeciot  l>tU4te>.  lout  of  iitairuea 
(tor  eat-ii  ina'  iiiiiei.  i  nouue  I'riuting  L41., 
4  lmrle^loll,  >v  .  V  a- 


$20,000  cash  available  for  first 
payment  on  a  daily  newspaper  prop¬ 
erty.  Ohio,  Indiana  and  western 
Pennsylvania  locations  preferred. 
Proposition  P.  N. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 


DAILY  NEWSPAPERS 

We  have  at  this  time  several  at¬ 
tractive  opportunities  to  buy  Daily 
Newspaper  Properties  in  New  York 
and  adjacent  states.  Cash  payments 
required  range  from  $10,000  to 
$200,000. 

The  owners  of  all  the  properties 
in  question  are  represented  ex¬ 
clusively  by  this  firm. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
Timet  Bailding,  New  York 

EASY  MONEY 

Only  paper  in  modern  Central  West  city 
of  nearly  ao,ooo;  splendidly  equipped  and 
showing  annual  profit  to  owners  about 
$jo.ooo.  Three-fdlhs  interest  offered  for 
1^75,000.  Ask  for  Proposition  623  X  and 
.,ue  liiianeial  references. 

11  ho  uoDls  to  take  advantage  of  a  real 
luu'sfa/’er  offorlunity  in  North  Carolina 
valued  at  $20,000?  Prop.  089  X. 

H.  F.  HENRICHS 

Newspaper  Properties 
I.ITCIIFIELD.  IL.I.. 

YOU  MAY  NEED  TO  KNOW 

How  you  can  git  m  touch  with  the 
right  man  for  a  position  vacant,  or 
How  you  can  lind  a  suitable  opening 
for  yourself  or  some  friend  whom 
you  can  recommend. 

Keep  in  mind  the  scope  of  our  work. 
Ours  is  a  service  bureau  for  employ¬ 
ers  and  employes  in  all  departments 
of  the  I’ublishing,  Advertising  and 
Printing  field,  east,  south  and  west. 

No  charge  to  employers;  registration 
free;  moderate  commissions  from 
successful  clients. 

FERNALD’S  EXCHANGE,  Inc. 

lliird  Natloriiil  Rank  Rldg..  Hprlngfleld.  Mass 


Canadian  Preu  Clippings 

The  problem  of  coveriog  tbe  Canadlaa 
Field  U  answered  by  obtaining  tbt  serrlce 
of 

The  Dominion  Press 
Clipping  Agency 


pay  from  ;«*  to  :t00  per  pviit.  of  their 
lu'ofits,  with  a  device  that  would  vir¬ 
tually  exemi»t  them.selveH." 

Buys  Wonian'ii  World 
Woman'.s  World,  which  has  Ih'cii  own¬ 
ed  for  a  nuinlM'r  o^^years  by  the  Wc.st 
Virginia  Pulp  &  I’afuT  Company,  has 
been  bo\iKht  i)y  Walter  W.  Manning, 
who  has  Ix'en  advertising  director  sineo 
1914.  Ih'fore  iK'eoming  a.s.soeiat('d  with 
this  publication,  Mr.  Manning  was  ad- 
vei'li.sing  director  of  Mef'lure  l’id)liea- 
tions,  Ine. 


I'orty  secmul  Street  and  Itroad'vay,  at  hasenieni 
entranee  to  Suliway :  nretilano'a  Bisik  Store, 
Twenty  oixth  Street  and  Fifth  Ayenue  and 
Maek'a,  Maey’a  corner,  at  Thirty  fourth  St.  an 
oan*v, 

Raltiniore — R  K.  Fdwarila,  American  BulMlna 
Philadelphia  -I.  O.  Ran.  7th  and  Pheatno' 
Slreeta;  tVm.  Sobel.  Bulletin  Rnlhllnf  New. 

.stand. 

ItoHfoo—  Parker  llouae  Newa  Stand. 

Plttahiirch — Parla  Book  8h"P,  416  Woot 

Street 

Waahinaton.  D.  P. — Bert  K  Treiil..  nil  Foil' 
feenth  Street,  N.  W.,  IllKin  Bldg.,  Newa  Stand. 

» mleatfi'— Powner'a  Book  Store.  87  .N,  t  lar. 
Street:  Peat  OITIee  Newa  r-o. .  Monroe  Stre**' 
riiaa  la-vy  Clrr  Po..  27  N.  Fifth  Arenue. 

iTeTeiiiiid  -Schna-der'i  Newa  Store.  Siiperioi 
street,  uppoalte  Poat  OfDee ;  Solooion  Newa  tk,.. 
II 1 1  Walnut  Street 

IVtmIt — Solomon  News  Po.,  69  I«rned  St..  W 
San  Franclaco — R.  J.  Bldwell  Oo.,  742  Mar¬ 
ket. 


l.l.vttl  t  t'h/ — lUree  .Model  1  uiacliiuea  with 
coiiipieie  equipiiieiil  of  luoldh,  iiiuau21uei,  and  iiiat- 
rivea.  .\ew  Haven  I  nion  t>i.,  .Ne»  tlaveii,  I  oiin. 

S'l'KltKol  t  PI';  I'b.Vr  .Sll.WKK  iM.r  Siile  ii 
Klereol.tpe  Hal  Hliioer  ill  giMxi  eoiiililliin.  .tiP 
ilrms  for  priee  mid  deserlpIP  ii.  'I  he  Wleliita 
I'jlKle,  Wlellilu,  Kuna. 


SITUATIONS  WAN  lED 


which  glTe0  the  ellpptogs  oo  all  matters  of 
Interest  to  you.  printed  In  over  95  par  cent, 
of  the  newspapers  and  publlcatlonB  af 
CANADA. 

We  cover  every  foot  of  Canada  aod  New¬ 
foundland  at  our  bead  offlee. 

74-78  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  preaa  clipplug 
rates — aperlal  rates  and  dlseouota  to  Trade 
and  Newspapers. 


AdifftistmtntH  undtr  this  clossiflcation,  ten 
vtnis  ptr  Hni',  to/'h  insertion.  Count  six 
u'ortiH  to  the  tint.  For  thttsv  unemployed, 
not  ttt  ejvttd  oU  u'^ndn,  itrtf  insertions  FItI.E. 

KDI'DilH.Ma  .XSSI.SIWNT  «,)r  Mlinihir  pisitbm. 
E\|n‘I it  114 4>4t  in  viliting  (  upy;  rt>:iiling  priHtf ;  rc- 
iHirting  ;  writing  iirti4’b>H  .  sti  ii  tk:ni|HMT ;  oollogo 
gnitiiiati';  rialniiig  In  IMiisinning :  iihw  with 
trnih*  Wft>kly.  AthlrosH  F.  3R»l.  cnif  Iho  Kdl- 


Hemstreet’s 


GOSS  HIGH  SPEED  FIVE  ROLL  STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS  with  Two  Folders 


tor  ami  IMihllsher. 

Rl  SI.M'rSS  MA.NAGKIL— With*  iiwnko  mlvor 
II.Hlng  or  husini‘«<M  iniitnigor  on  dnll.v,  «h>sir('S 
rliiing«‘.  in»w  oinpbiyril,  A  I  Rofonin'ts.  For 
th'iailH  or  ltit«'rvit*u ,  iidilrtHS  340.'),  rare  The 
FatllftT  and  IMihllsher. 


PRESS  CLIPPINGS 


P'or  Sale  by 

WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey 


FeDITnR,  2H)  .vtars’  l■X|^•^i^•nof^  city  ainl  conn 
try.  tlfslroH  rlty  or  inannglng  iMllttirshlp  In 
ruiinty  soat.  3h.000  )K)puhil<n;  rofomn'ts.  Ad¬ 
dress  r.  340).  care  Fklitor  aiiil  IMihllsher. 


Tenth  Avenue  At  45th  Street 
New  York 
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EDDIE  WESTLAKE,  OF 

CHICAGO  POST,  DIES 


Beloved  Newspaper  Man  Dies  Suddenly 
at  His  Home  in  Chicago— Went  to 
Chicago  Evening  Post  in  1892  as 
Sporting  Editor  Began  as  Reporter 
on  Daily  News. 

Edward  G.  We.stlake,  newspaper  writ¬ 
er  and  sportsman,  died  recently  from 
heart  failure,  in  Chicago,  at  the  age  of 
forty-nine  years.  As  automobile  editor 
of  the  Chicago  Evening  Post  and  editor 
of  the  “Cherry  Circle,"  published  by  the 
Chicago  Athletic  A.ssociation,  he  was 


Eiiwark  Gexdwje  Wbsti^ke. 


well  known  and  admired  by  a  ho.st  of 
friends  in  all  parts  of  the  country. 

He  began  his  newspaper  career  as  a 
memtier  of  the  editorial  .staff  of  the  Chi¬ 
cago  Daily  New.s,  but  later  joined  the 
staff  of  the  Evening  Po.st.  as  .sporting 
editor,  when  the  paper  was  founded  by 
•James  W.  Scott.  twenty-.seven  years 
ago.  For  eighteen  years  he  wrote  sports 
copy,  attracting  wide  attention  through 
his  efforts  to  put  clean  sports  on  a  firm 
footing.  He  was  one  of  the  first  news- 
paj»er  writers  to  .see  the  pos.sibi’ities  of 
golf  as  a  sporting  item.  Five  years  ago 
he  became  automobile  editor.  He  was 
ijorn  in  Milwaukee  and  came  of  the 
generation  which  produced  such  promi¬ 
nent  writers  as  George  Ade,  Kichard 
Henry  Idttle,  and  Peter  Finley  Dunne. 

It  was  one  of  the  twists  of  fate  that 
Mr.  Westlake  should  die  a  few  hours 
after  he  had  s;-«n  his  youngest  son 
march  away  as  a  member  of  the  Na¬ 
tional  Army.  When  the  new.s  of  his 
death  was  dashed  about  the  local  rooms 
of  Chicago  papers,  there  was  general 


Vou  MIST  Lse  the 

LOS  ANGELES 

EXAMINER 

cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  |  CO  AAA 

MORE  THAH .  1DU,UUU 


A  Gain  of  73% 

During  the  pait  four  yeera  the  Detroit 
Free  Prean  baa  enjoyed  a  gain  of  73%  in 
rfrcu'atlon  Character  and  aolidity  eiplatn 
tlila  Increase.  AdTcrtlalng  MUIfr  pay  la 
a  iiMMlIum  which  calla  forth  aucb  a  tre- 
mendnua  responae  from  the  public. 

Betroit  fxtt  ^xtsm 

"Iflobigaa'a  Ormtml  Vaiaagagar." 

VERREE  A  iFaraio  | 

CONKLIN  I  Rapraaaalatifaf  t 


sadness,  as  all  the  old-timers  had  know" 
and  loved  “Eddie”  Westlake. 

Perhaps  one  of  the  most  lepresenta- 
tive  gatherings  ever  .seen  at  a  funeral 
in  Chicago  was  held  at  the  Westlake 
home  In  Rogers  Park  before  the  body 
was  laid  to  rest  in  Rosehill  Cemetery. 
A  squad  of  mounted  police  was  present 
at  the  special  reque.st  of  Chief  of  Police 
Schuettler.  .Moire  than  one  hundred 
automobiles  were  in  the  cortege. 

The  active  pallbearers  were  John 
Riley,  Raphael  de  Clerq,  A.  S.  Cameron, 
Elton  Ix>wer,  Alec  Johnson,  and  Dan¬ 
iel  Keller.  The  honorary  pallljearers 
included  George  Ade,  John  T.  McCutch- 
eon,  Charles  A.  Comiskey,  Charles 
Weeghman,  W.  H.  Simpson,  Tracy  C. 
Drake,  .Mayor  VV’illiarn  Hale  Thomp.son, 
Harry  Newman,  Frank  Ru.sby,  Thom¬ 
as  Jay  Hay,  Louis  Geyler,  James 
Simp.son,  Jo.seph  P.  Griffin.  H. 

ftevell,  Walter  Hermingham,  .1. 

T.  Rrown,  ('arrol  Shaffer,  Joseph  F. 
Davi.s,  and  a  numlier  of  other  promi¬ 
nent  Chicagoans. 


OBITUARY  NOTES 

Fiiank  G.  Dickey,  aged  .sixty-Hve,  for¬ 
mer  night  editor  of  the  New  England 
A.ssociated  I^ress  and  later  with  the  Bos¬ 
ton  oflice  of  the  .\t».sociated  I’res.s  died 
recently  in  Bo.ston. 

Fiiancis  R.  Van  Ha.m.m,  one  of  the  old¬ 
est  of  Chicago’s  newspaper  men,  died 
recently  in  Chicago.  He  Is'gan  his  news- 
p.iper  career  as  a  reporter  for  the  old- 
time  Herald.  I.iater  he  was  a  feature 
and  editorial  writer  on  the  staffs  of  the 
Chronicle  and  Journal. 

Capt.  Geoiuie  It.  H.  Bcffincton,  fifty- 
three,  for  fifteen  years  manager  of  the 
Fall  River  (Mass.)  Evening  Herald, 
died  Monday  at  his  summer  home  at 
Craigville,  Mas.s. 

Fiiank  E.  Hall,  fifty-eight,  veteran 
newspaper  man  and  for  Iwenty-fiv^e 
years  with  the  American  Press  As.socia- 
tion,  died  recently  in  Fremont,  Neb. 

GhxiKr.E  Reei>,  aged  fifty-five,  editor 
and  publisher  of  the  Plymouth  (O.)  Ad- 
verti.ser,  died  recently  in  Plymouth. 

Farley  A.  Dare,  editor  of  the  Walker 
(Minn.)  Pilot,  vice-president  of  the 
Minnesota  Editorial  As.sociation,  and  a 
member  of  the  State  Legislature,  died 
recently  at  his  home  in  Walker. 

John  F.  ('oi.lins,  one  of  the  best 
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Has  first  call  among  wise  space  buyers. 
Circulated  in  the  most  prosperous  sec" 
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1110  Boyce  Building,  Chicago 
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known  cartoonists  and  artists  in  Cin¬ 
cinnati  and  former  chief  of  the  art  staff 
of  the  Cincinnati  Enquirer,  died  recent¬ 
ly  in  Cincinnati. 


ENTERTAIN  NEWSPAPER  MEN 

Municipal  Club  of  Brooklyn  Acts  us 
Host  to  Prominent  Editors. 


John  M.  Mulrooney,  former  city  edi¬ 
tor  of  the  Cleveland  Plain  Dealer,  and 
at  one  time  marine  editor  of  that  paper, 
died  in  his  home’  in  Cleveland  Satur¬ 
day. 

EowaiUv  Malone,  editor  and  publish¬ 
er  of  the  Waterford  (Wis.)  Post,  died 
-Monday  of  pneumonia,  after  spending 
a  winter  in  Florida.  He  was  tlfty-three 
years  old,  and  had  t>een  in  ill-health  for 
about  a  year. 

Cait.  Georoe  R.  H.  Buffington,  man¬ 
ager  of  the  Fall  River  (Ma.ss.)  Herald, 
died  Monday.  He  was  fifty-three  years 
oi  age.  .\t  one  time  he  was  business 
manager  of  the  Fall  River  Daily  (ilolx'. 
In  1909  he  purchased  a  controlling  in¬ 
terest  in  the  Herald  and  assumed  ac¬ 
tive  management  and  liccanie  troa.surer 
of  the  corporation. 

Tho-mas  S.  ('lark,  agi'd  seventy-two, 
formerly  widely  known  Pittsburgh  news- 
paiier  man,  died  recently  in  New  V’ork. 


To  Dpeii  New  New.-paper  Home 
The  formal  opening  of  the  new  home 
of  the  Birmingham  (.\la.)  New.s  will  be 
celebrated  Wedne.stlay.  Detober  3. 


Some  men  cannot  get  along  cither 
with  or  without  a  newspaper. 


/LAFRTISERS 

?  you  have  any  product  or 

^  ^  wnice  to  offer  to  the  gtilppinc 
§  trade,  you  can  adTertlwe  it  most 

advantfljfeously  In  ^ 

f  THE  NAUTICAL  GAZETTE 

^  the  refNi^Dizeil  weekly  journal 
of  HhipH,  ship()era  and  ship 
building.  The  Rreat  presuDl  . 
stimulus  to  the  shipping  Indus-  ^ 
try  means  Increased  business  ^ 
for  advertisers  in  this  high  ^ 


The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  in  Washington, 
D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 


PHILADELPHIA 

America's  Greatest 
Industrial  City. 

The  PRESS 

Philadelphia' s  Great 
Industrial  Paper. 

Foreign  Representatives 
GILMAN  &  NICOLL 
1103  World  Building  1030  Tribune  Building 
NEW  YORK  CHICAQO 


Prominent  American  and  foreign 
newspaper  men  were  the  guests  of  the 
Municipal  Club  of  Brooklyn,  N.  Y.,  at  a 
dinner  given  Tuesday  night  at  the 
Brooklyn  Club.  About  200  persons  were 
present. 

The  guests  included:  T.  P.  O’Connor, 
M.  P.,  famous  Irish  journalist;  Lieut. 
Stephen  Lauzanne,  former  editor  of  Le 
Matin,  Paris;  Leo  Pasvolsky,  editor  of 
the  Russkoye  Slovo,  New  York  Rus- 
.sian  Jewish  daily;  Arthur  Howe, 
editor;  Henry  Suydam,  war  cort-e- 
spondent,  and  Frederick  Boyd  Steven- 
.son,  special  writer,  of  the  Brooklyn 
Eagle;  Andrew  McLean,  editor  of  the 
Brooklyn  Citizen;  Herbert  L.  Bridgman, 
of  the  Standard-Union,  and  John  A. 
Hoffernan,  of  the  Daily  Times. 


A.  B.  C.  Completes  Audits 
The  .\udit  Bureau  of  Circulations  has 
completed  audits  of  the  circulation  ac¬ 
counts  of  the  following  new.spapers:  The 
Chico  (Cal.)  Enterpri.se  and  the  Jack¬ 
sonville  (Fla.)  Times-Union. 


TheTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Reprcfcntitivcf 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 


MANHATTAN 

PHOTO- 

ENGPAVING 


251  A  253  WILLLyM  ST.  CCD  NEW- 
CHAMBERS  ST.  NEW  YORK. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  »f  a  Ceniury 


Ill 

Daily  and  Sunday  Features 


HERE  is  an  active  demand  for  matter  suitable  for  News¬ 
paper  Syndication  and  Magazine  Publication. 

If  you  are  prepared  to  furnish  any  of  the  following  subjects,  you  should 
immediately  communicate  with  us  and  secure  the  most  satisfac¬ 
tory  terms  ever  offered  to  syndicate  and  magazine  contributors. 

We  buy  unpublished  material  both  from  newspapers  and  newspaper  men. 

Tell  us  today  what  you  have  to  offer,  show  specimens  and  get 
terms. 


SUNDAY  MAGAZINE  FEATURES 

There  is  a  demand  for  high-class  material.  It  must  he 
well  written  and  of  general  and  compelling  interest, 
(^ften  we  are  able  to  place  material  written  for  news¬ 
paper  syndication  with  magazines  at  good  rates.  Send 
])hotographs  with  news  features. 

HUMOR  ^ nothing  in  the  whole  realm  of 
l»tvrl\  special  writing  which  commands  such  in¬ 
stant  consideration  as  REAI.  humor.  A  good  news- 
jiaper  syndicate  humorist  has  not  been  developed  in  five 
years  in  this  country.  Somewhere,  among  the  readers 
of  The  Editor  and  Publisher,  there  is  a  man  or  woman 
writing  hum-drum  pot-boilers  who  has  ability  to  do 
humorous  writing  of  quality  and  we  want  to  he 
])arty  to  the  development  of  such  a  person.  \\  hen  we 
see  your  stuff  we  will  KXOW  whether  it  will  do. 

MC117C  QTORIFQ  News  need  not  necessarilv 
JIUIVICJ  1,^.  telegraphed,  you  know. 
Some  of  the  best  stuff  that  is  going  to  the  public  is 
syndicated  by  mail.  We  have  in  mind  great  inter¬ 
views.  imiM)rtant  stories  comprehending  nationally  in¬ 
teresting  news  situations— -in  brief,  the  matter  that 
news])aper  men  take  time  to  get  and  write.  The  best 
story  that  has  appeared  recently  on  the  great  copper 
strike  in  the  west  was  a  mail  story.  Some  <;f  the  best 
war  material  is  coming  by  mail. 


^uch  material.  If  you  have  matter  fit  for  luiblication 
in  any  of  the  following  class  papers  you  will  do  well 
to  submit  it  without  delay ;  Technical  aud  ixipular 
stories  tni  mechanics ;  any  kind  of  a  story  that  will 
interest  railroad  men ;  agricultural  subjects ;  subjects 
dealing  with  finance:  mining  material,  including  oil 
develoiMiicnt :  subjects  dealing  with  the  manufacture  of 
iron  and  steel:  art  in  all  forms:  science,  particularly 
medical:  scientific  business  methods:  stories  and  pic¬ 
tures  of  men  who  are  doing  great  things  in  business 
or  the  arts  or  trades.  (  It  is  almost  imi)ossible  for  the 
unknown  writer  to  get  an  audience  with  publishers  in 
this  class,  but  we  have  established  relations  and  your 
matter  will  receive  consideration  through  us.) 


SPORTS  y*’"  have 

V/I\1U  syndicate  imagination  and  know  siK)rts. 

GREAT  NAMES 


FOREIGN  CORRESPONDENTS  NEWS  PHOTOGRAPHS 


We  want  to  get  in  touch  with,newspaj)er  correspond¬ 
ents  in  foreign  countries.  T  here  is  a  lively  demaml  for 
foreign  features  and  photographs,  ImUIi  from  newspaper 
and  magazine  editors.  Send  your  material  anil  you 
will  get  a  sijuare  deal.  W'e  supply,  also,  many  for¬ 
eign  new.spai)ers  and  magazines. 

TRAHF  SIIRIFrTS  oiqior- 

J  tunities  that  newspaper 
writers  have  to  ])ro<luce  a  side-line  of  copy  with  good 
reward  is  in  writing  on  news  subjects  for  the  trade 
press.  We  are  constantly  in  receipt  of  reijnests  for 


agination  and  know  sjKirts 

The  man  who  induced  Mrs. 

(  Ma )  I’.illy  Sunday  to  write 
three  times  a  week  for  evening  newspapers,  through  a 
Syndicate,  has  been  well  repaid  for  his  work.  What 
can  you  iiroduce?  Matter  bearing  the  names  of  popu¬ 
lar  individuals  is  at  a  premium,  either  for  specials  or 
for  regular  svndication. 

COMICS,  CARTOONS,  ETC.  s:;; 

Vill  find  a  market.  Submit  what  you  have  to  offer. 

Xew  York  offers 
the  liest  market 
for  news-pictures  and  at  good  prices.  Photographers, 
however,  waste  much  material  because  they  do  not 
know  what  to  send.  Write  for  information. 

WOMAN’S  INTEREST 

well  and  have  discriminating  taste,  there  are  e.xcellent 
opportunities  in  both  the  newspaper  and  magazine  field. 
1  f  you  are  capable  and  desirous  of  broadening  yonr 
activities,  write  at  once  for  a  letter  of  particulars.  Do 
not  fail  to  tell  us  what  you  have  in  mind  to  do  for 
magazines  or  newspapers. 


i4nv  story  or  any  picture,  fit  for  publication  in  magazines  or  newspapers,  will  be  considered  without  cost  .o  the 
sender  and  if  acceptable  will  be  paid  for  on  liberal  terms.  Absolutely  no  charge  for  reading. 

The  Associated  Writers 

1127  World  Building 
New  York 


Enclose  Return  Postage  With  All  Matter  Submitted  Without  Orde' 


Responsiveness  is  the  FinaJ  Test 
of  Advertising  Value 

There  is  a  wide  difference  in  returns  yielded  by  one 
group  of  100,000  circulation  and  another 

The  New  York  Globe 


with  200,000  daily  sale  reaching  the  one-tenth  of 
New'  York’s  population  wdth  money  to  buy, 
offers  the  advertiser  his  best  and  most 
economical  method  for  secur¬ 
ing  increased  sales. 

The  (ilobe’s  record  of  successful  campaigns  for  a 
w  ide  variety  of  manufacturers  stands  almost 
uni(]ue  in  newspaper  records. 

The  Globe’s  thoroughly  effective  promotional 
department  is  available  for  the  use  of 
any  prospective  advertiser. 
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Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


Tbe  Nation  rress,  Inc.,  20  Vese;  St.,  N.  ¥. 
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PART  TWO 


HI  PREPARE  FOR  BIGGEST  WINDOW  DISPLAY  WEEK 
TO  PUSH  HOME  ADVERTISED  MERCHANDISE 

LI  30,000  Retail  Shop  Show  Windows  in  500  Cities  Will  be  Bright  and  Gay  in  Honor  of 
Newspaper  Advertising  of  Standard  Merchandise  from  October  8  to  1 3 — Associate 
Director  Moore  Tells  of  Big  Celebration,  Its  Significance  and  History. 

Ily  Thomas  H.  Moore, 

Atnoclale  Director,  Bureau  of  Advertisinff, 

A.  N.  P.  A. 

"If  you  want  us  to  push  your  goods, 
advertise  them  in  our  homo  newspa- 
r>crs.” 

Thirty  thou.sand  retail  dealers  in  500 
different  cities  of  the  United  States 
and  Canada  will  send  this  me.s.sage 
hroadcast  through  their  show  windows 
during  the  week  of  October  8-13.  They 
v;ill  .send  it  by  showing  goods  that  havo 
iK-eii  newsiiaper-advertiscil,  together 
with  this  sign: 


INTKRNATIONAL 
NEWSPAPER  DISPLAY  WEEK. 
•  We  Sell  These  Stumlanl 
PRODUCTS 
All  Advertised  in  the 
DAILY  NEWSPAPERS 


It  will  be  the  fourth  annual  Inter¬ 
national  Newsjiapi'r  Window  Display 
week,  carried  on  liy  the  newspapers  of 
North  America  under  the  leadership  of 
the  Bureau  of  .Advertising,  American 
Newspaper  I’ulilishers  As.sociation. 

It  will  be  the  most  Impressive  Win¬ 
dow  Show  yet  held.  It  will  be  markei 
by  better  displays  in  the  larger  cities 
and  new  recruits  in  the  smaller  towns 
end  villages,  the  latter  being  b.ought 
in  through  the  cooperation  of  tin 
.\merican  Cress  Association. 

GREAT  OBJECT  LESSON. 


International  Newspaper  Window 
Display  week  is  a  great  object  lesson 
to  the  manufacturer  and  national  dis¬ 
tributer.  It  an.swers  the  ciuestion,  "VV'hat 
kind  of  advertising  is  preferred  by  the 
local  dealers?” 

Its  growth  from  year  to  year  meas¬ 
ures  the  increasing  inlluence  of  news 
papers  on  the  retailers  and  jobbers. 
It  is  therefore  especially  interesting  to 
ob.serve  that  the  Window  Display  Week 
is  to-day  three  times  as  large  in  its 
.scope  and  volume  as  it  was  at  the  t)e- 
ginning. 

The  carrying  out  of  the  big  show 
entails  very  little  expense  or  work  on 
the  i)art  of  any  one  new.spaper.  The 
date  is  fixed,  the  plans  are  laid,  and 
each  newspaper  asked  to  participate 
by  doing  these  things: 

(1.)  Make  a  list  of  national  advertis¬ 
ers  who  are  now  using  newspaper  space 
and  have  used  newspaper  space  during 
the  year. 

(2.)  Divide  this  list  of  advertisers  into 
groups  so  that  it  can  be  readily  see.a 
V  hat  products  are  carried  by  giocers, 
hardware  dealers,  druggists,  etc. 

(3.)  E'ollow  this  by  listing  the  leading 
dealers  in  the  city  and  sending  a  let¬ 
ter  to  each  dealer  asking  him  to  dis¬ 
play  products  on  his  particular  list  dur¬ 
ing  the  week  of  October  8-13. 

The  letter  to  dealer.s,  of  eour.se,  ex¬ 


plains  the  purpose  of  the  week  and  the 
advantage  of  pushing  newspaper  ad¬ 
vertised  products. 

In  addition  to  the  letter,  the  news- 
I»aper  also  furnishes  the  dealer  with 
paper  signs  made  after  a  standard 
model  prepared  by  the  Bureau  of  Ad- 
verti.sing.  This  sign  is  in  two  colors. 

PERSONAL  CAIJ>. 

In  many  cities  the  newspaper  follows 
this  up  with  personal  calls  and  other 
means  to  work  up  enthusiasm.  In 
•some  cases  prizes  are  offered  for  the 
best  window ;  in  other  cases  newspa¬ 
pers  furnish  a  window  trim  and  sug¬ 
gestions.  Kach  new.spaper  is  left  free 
to  carry  out  its  individual  idea  as  it 
sees  fit. 

More  newspapers  are  working  togeth¬ 
er  on  this  event  than  ever  pulled  to- 
gether  in  any  .single  movemen^.  The 
doors  are  always  open  to  all  and  already 
more  than  500  papers  have  to  date  sig¬ 
nified  their  intention  to  actively  par¬ 
ticipate. 

The  hi.story  of  this  event  is  interest¬ 
ing.  Its  birth  was  something  of  an  ac¬ 
cident.  It  came  about  four  years  ago 


at  the  convention  of  the  Association  Ad- 
verti.sing  Clubs  of  the  World  .at  Toron¬ 
to. 

Canadian  publishers  were  anxious  to 
do  something  to  impress  the  visiting 
delegates  w’ith  the  power  of  newspaper 
advertising.  The  Bureau  of  Advertis¬ 
ing,  .American  Newsp.aper  Publishers 
A.s.sociation,  was  a.sked  for  suggestions 
and  at  a  conference  with  the  Tpronto 
newspaper  publishers  it  was  decided  to 
a.sk  all  the  retail  dealers  in  Toronto  to 
display  newsp.aper  advertised  goods 
during  the  convention.  Signs  Indicat¬ 
ing  the  purpose  of  the  display,  signs 
printed  in  gay  and  striking  colors,  were 
distributed  by  the  Toronto  newspapers. 

SEIZE  GOOD  IDEIA. 

When  the  delegates  reached  Toronto, 
they  were  met  on  every  hand  with  the 
evidence  that  local  di.stributers  were 
enthused  over  newspaper  adverti.sing.  A 
visiting  publi.sher  was  -so  lmpres.sed  that 
he  made  the  suggestion  that  the  window 
idea  be  carriexl  out  all  over  the  United 
States  and  Canada  once  each  year.  A 
vote  of  the  members  of  the  Bureau  of 
■Advertising  was  taken  and  the  sugges¬ 


tion  was  approved  by  almost  a  unani¬ 
mous  vote. 

Elach  fall  since  then  a  Newspaper 
Window  Display  Week  has  been  held 
and  the  photographs  of  these  show  win¬ 
dows  filled  with  newspaper  advertised 
products  have  made  an  argument  that 
national  advertisers  cannot  resist,  and 
have  formed  the  basis  for  some  very 
strong  booklets. 

As  far  as  possible  local  newspapers 
arc  urged  to  work  together,  emphasis 
being  laid  on  the  fact  that  the  week  Is 
cooperative  and  not  competitive.  In 
many  cities  publishers  act  as  a  group. 

While  the  newspapers  are  doing  their 
collective  “bit”  the  Bureau  of  Advertis¬ 
ing.  under  the  direction  of  Director  Wil¬ 
liam  A.  Thomson,  and  his  associate  di¬ 
rector,  Thomas  H.  Moore,  is  busy  cir¬ 
cularizing  advertisers  and  agents,  call¬ 
ing  their  attention  to  newspaper  adver¬ 
tising.  In  the  progress  of  this  work, 
the  Bureau  secures  scores  of  leads  for 
prospective  accounts  that  it  would  not 
otherwise  get. 

Mere  and  there  are  newspapers  that 
do  not  participate  and  in  most  of  these 
ca.scs  there  is  a  local  reason.  In  only 
two  cases  has  any  decided  opposition  to 
the  week  been  registered. 

The  fact  that  it  has  increased  the  in¬ 
terest  of  both  newspapers  and  adver- 
tisers  each  year  indicates  its  impor¬ 
tance.  The  fact  that  newspaper  adver¬ 
tising  has  shown  a  tremendous  increase 
during  each  year  since  the  Window  Dis¬ 
play  Week  was  Inaugurated  is  evidence 
that  its  effect  is  not  lost.  Its  results 
arc  in  black  and  white  and  make  an  ar¬ 
gument  whose  facts  are  not  open  to 
question. 
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SAYS  GOOD  SERVICE 

WILL  SPELL  SUCCESS 


There  Are  Four  I’arliierh  to  a  Sale, 

Manufacturer,  Dealer,  <Jon!<umer,  and 

Newbpaper  ~  Betit  Help  (Monies  from 

Live  Newbpaperii  Active  Amoiifc  Deal¬ 
ers  in  Advertisers’  Interest. 

By  Warrkn  Wright, 

Secretary  and  Treasurer  Calumet  Baking  Powder 
Company. 

Below  are  view.s  and  ideas  in  connec¬ 
tion  with  new.spapers,  helping-  the  local 
dealer  and  coiiperating  with  the  nation¬ 
al  advertisers.  This  you  can  use  if  you 
so  desire  in  The  Kditor  and  Pi'BLisHiat. 

It  is  usually  said  that  there  are  three 
people  directly  interested  in  a  sale,  the 
manufacturer,  deiUer,  and  consumer, 
l)ut  to  my  mind  there  are  four,  the 
fourth  being  the  new.spaper. 

The  new.spaper,  depending  to  some 
extent  on  the  adverti.ser,  is  most  cer¬ 
tainly  interested  in  seeing  that  the  ad¬ 
vertising  gets  good  position,  the  pub¬ 
lisher  giving  the  advertiser  such  co- 
oiieration  as  he  feels  is  in  keeping  with 
the  policy  of  his  paper. 

The  dealer  profits  by  cooperating  with 
us  on  window  di.splays,  etc.,  resulting  in 
increased  sales. 

The  consumers  profit  by  having  their 
attention  brought  to  quality  merchan- 
di.se  at  moderate  prices. 

GOOD  RESULTS. 

Thus,  the  money  is  kept  at  home,  the 
community  thrives,  and  every  one  pro¬ 
fits  thereby,  which  they  would  not  have 
done  if  the  newspaper  had  accepted  the 
advertising  and  become  totally  disin¬ 
terested  as  to  whether  any  one  was 
aware  that  the  advertising  was  being 
run  in  their  paper. 

It  has  been  the  experience  of  the  Cal¬ 
umet  Baking  Powder  Company  that  in 
extending  their  well-known  dealer  helps 
and  advertising  the  greatest  results 
have  been  obtained  through  those 
newspapers  that  have  written  the  groc¬ 
ers.  circularized  them,  made  personal 
calls  on  them  and  brought  the  grocer’s 
attention  to  the  particular  campaign 
that  was  being  run,  what  its  results 
would  be  if  the  grrocer  cooperated  with 
us  by,  putting  in  a  window  display  and 
calling  the  consumers'  attention  to  Cal¬ 
umet  and  what  the  ads  had  to  say  about 
it. 

In  our  opinion,  advertising  In  the 
new.spapers  is  not  completed  when  the 
contract  is  made.  The  publisher  must 
bear  in  mind  that  the  manufacturer  to 
lie  successful  must  render  service  to  the 
dealer,  the  dealer  service  to  the  con¬ 
sumer,  and  the  newspaper  service  to  all. 

Good  service  rendered  spells  success. 


Fall  Outlook  Good 

“Inquiries  among  advertisers  and 
agencies  indicate  a  coming  volume  of 
national  advertising  for  new’.spapers 
that  will  equal  the  figures  for  the  same 
period  of  last  year.  Some  accounts 
are  being  held  up  pending  the  settle¬ 
ment  of  the  Tax  bill  and  other  matters 
at  Washington.” — [Bureau  of  Adver- 
ti.slng  A.  N.  P.  A. 


Free  Publicity 

"To  my  notion  there  is  Just  one  best 
way  of  stopping  the  free  publicity  evil 
— that  is,  for  the  newspapers  to  say  ’no’ 
and  stick  to  it.  letting  the  chips  fall 
where  they  may.  If  every  one  did  this, 
there  would  be  no  chips  to  fall,”  says 
O.  Harrington,  of  the  News  I,ieague  of 
Ohia 


You  are  judged  by  your  face — your 
store  is  Judged  by  its  display  window. 


WILLIAM  A.  THOMSON, 

Director  Bureau^  of  Advertining  .4.  A’.  P.  .4. 


SUGGESTION  FOR  LETTER  TO  LOCAL  DEALERS 

Here  is  a  form  letter  which  nciv.ipaper.<i  n.ay  use  in  writing  to  local 
dealers  about  International  Kenspaper  Windoic  Display  Week,  as  sug¬ 
gested  by  the  Bureau  of  Advertising.  Of  course,  this  letter  may  be  changed 
to  suit  local  conditions.  Many  vewspap*’rs  send  with  the  form  letter  a 
supply  of  window  signs. 

Dear  Sir: 

You  have  in  stock  the  following  articles  that  are  advertised  by  the 
manufacturers  in  this  newspaper:  <  ^ 

(Insert  list  of  products  advertised  in  your  new.spaper.) 

These  products  and  all  others  advertised  in  th  enew.spapers  will  be 
displayed  in  store  windows  by  merchants  all  over  the  United  States  and 
Canada  during  the  week  of  October  8  to  13 — INTKKN.\TION.\L  NKWS- 
P.VPER  WINIX)\V  DISPLAY  WEEK. 

We  want  you  to  join  in  the  big  movem>'nt  liecau.se  it  means  more  busi¬ 
ness.  We  want  you  to  pick  out  the  articles  named  above,  till  your  -windows 
with  them,  and  paste  up  the  enclo.sed  .signs  during  the  week  of  October 
8  to  13.  It  won’t  cost  you  anything  but  a  little  time  and  it  will  attract 
public  attention  to  your  store. 

Our  subscribers  know  and  buy  these  articles  through-  reading  about 
them  in  the  advertising  columns  of  this  new.spaper.  lA't  every  one  who 
passes  your  .store  know  that  you  handle  the  goods.  Cu.stomers  will  come 
in  to  ask  for  them  and  you  will  have  an  opportunity  to  make  new  patrpns. 

New.spapers  and  merchants  are  getting  together  to  prove  to  manufac¬ 
turers  and  jobliers  that  merchants  are  willing  to  push  goods  that  a.*e 
advertised  in  the  newspaiiers,  because  there  is  always  a  direct  local  deimnd 
for  these  goods.  We  want  to  see  more  adverti.sing  done  by  manufacturers 
in  the  new.spapers,  and  the  more  that  is  done  the  more  customers  for  your 
store.  Just  let  the  manufacturer  see  that  you  are  willing  to  push  gojds 
that  are  advertised  in  the  newspapers,  and  many  who  don’t  adverti.se  new 
will  be  glad  to  advertise  their  products.  And  whenever  they  adv.jttisc 
anything  you  have  in  stock  you  get  the  l)enefit  through  new  customers. 

You  will  help,  won’t  you?  Just  pick  out  a  few  .sanijiles  of  each  of  the 
newspaper  adverti.sed  articles  named  above  and  arrange  them  in  your  win¬ 
dow  for  the  week  of  Octob(>r  8-13.  Be  sure  to  pa.ste  up  the  window  signs 
enclosed.  We  will  send  you  as  many  more  as  you  need,  and  we  shall  be 
glad  to  answer  any  questions  you  want  to  a.sk. 

Yours  very  truly. 


INTERNATIONAL  NEWSPAPER  WINIXJW  DISPLAY  WEEK, 
October  8  to  13,  1917. 


DAILIES  PARTNERS 

OF  SHOW  WINDOWS 


Two  Forres  Should  Be  Worked  To- 
gether  for  Re>ull!>  Proof  of  Value 
Shown  in  Window  Display  Week — 
Editors  Businetis  Managers,  and  Mer¬ 
chants  Should  (^o-operate. 

By  E.  L.  Shitev, 

Ailri-rtMng  Director,  Ike  Lowe  Brothert  Com¬ 
pany,  Dayton,  O. 

For  the  retail  merchant  the  most 
l)roductive  forces  for  assuring  good 
.sales  are  the  local  newspaper  and  win¬ 
dow  display. 

The  newspaper'  goes  into  the  hemes  of 
the  community  which  receive  tl  e  lead¬ 
ing  magazines  and  weekly  peiiodicals 
I>ubli.shcd  in  this  country  by  the.  mil¬ 
lion.  These  magazines  and  i»eiiodical.s 
carry  in  their  pages  the  sto-'y  of  four- 
fifths  of  the  things  which  the  mer¬ 
chant’s  cu.stomers  are  going  to  require. 
The  newspaiier  serves  to  tell  the  same 
customers  that  the  merchant  can  sup¬ 
ply  the  very  things  on  which  the  maga¬ 
zine  has  given  them  information.  That 
is,  this  information  is  there,  provided 
the  local  merchant  doc>s  wist>  advertis¬ 
ing  and  tells  his  part  of  the  story. 

When  he  has  told  his  story  in  print, 
nothing  so  quickly  enforces  the  truth 
of  the  story  as  well  arranged  window- 
displays.  It  is  a  question  whether  any¬ 
thing  brings  quite  so  quick  returns  as 
good  window  displays.  The  merchant 
who  displays  attractively  in  his  windows 
the  articles  which  are  nationally  adver¬ 
tised  and  which  are,  therefore,  in  the 
minds  of  his  customers,  is  the  merchant 
who  has  a  quick  turnover. 

MERCHANT  NEEDS  HELP. 

Unfortunately,  too  often  the  merchant 
is  inclined  to  think  that  he  is  doing  a 
favor  to  the  national  advertiser  who.s*' 
articles  he  displays,  forgetting  that  the 
manufacturer  has  already  prepared  the 
minds  of  his  customers  for  the  very 
thing  which  the  de.aler  has  on  his 
shelves,  and  which  he  wants  to  sell  at 
a  good  profit. 

The.se  two  forces  should  be  worked 
together — the  new.spaper  and  the  win¬ 
dow  display.  No  better  time  to  prove 
the  value  of  this  combination  can  bo 
found  than  that  of  the  Internationai 
Newspaper  Window  Display  Week. 
Editors,  business  managers,  and  mer¬ 
chants  should  cooperate  in  the  strong¬ 
est  way  possible  with  the  manufacturer 
and  the  national  advertiser  to  a.s.sure 
the  iiermanent  and  profitable  distribu¬ 
tion  of  the  things  which  the  merchant 
wants  to  sell. 


NEWSPAPERS  INDISPENSABLE 


Without  Them  National  Advertising 
Would  Be  Impossible. 

By  Frank  James  Rascovaer, 
President  Albert  Frank  d  Co. 

I  am  convinced  that  without  the 
whole-.souled  cooperation  of  the  local 
new.spapers,  in  bringing  home  to  the 
man  in  the  street  ju.st  what  national 
adverti.sing  mcan.s,  success  in  national 
camp.-iigns  would  be  impo.ssible. 

I  am  not  dejireciating  the  service  oth¬ 
er  media  play  in  such  a  campaign;  but 
I  do  believe  that  the  part  the  local 
newspiipers  play  is  indi.spensable.  Thi.s 
opinion  is'  the  result  of  the  forty-five 
years’  experience  of  Albert  Frank  &  Uo. 
in  such  matters. 


Nothing  in  advertising  has  been  liet- 
ter  demonstrated  than  the  ability  of  lo- 
tal  dealers  in  men’s  clothing  to  co- 
oiierate  with  the  manufacturers  of  stan¬ 
dardized  brands. 
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OPENS  BIG  FIELD  FOR 
CO-OPERATIVE  WORK 


Opinion  That  Comparatively  Few  Pub- 
liisherii  Realize  How  Profitable  and  Sat¬ 
isfactory  Are  Activities  Like  Display 
Week— Show  Goods  Can  Be  Had  in 
the  Home  Town. 

Hy  Otis  K.  Oudden, 

(liiurul  ManinjiY^  WuukcaHn  Pure  Food  Co, 
You  have  asked  me  to  express  my 
views  on  newspaper  cooperative  work 
with  tlic  local  dealers. 

In  my  opinion  this  field  of  activity 

presents  almost 
unlimited  oppor¬ 
tunities  for  live 
new.spapers.  Com¬ 
paratively  few 
publishers,  h  o  w  - 
ever,  have  realized 

just  how  profit¬ 

able  and  satl.sfac- 
tory  this  kind  of 
work  can  be  made 
for  both  the  new.s- 
paper  and  the  ad¬ 
vertiser. 

Kvery  newspa¬ 
per  reader  is  a 
possible  customer 
for  the  poods  ad¬ 
vertised  therein. 
Many  of  these  readers  have  become 
intere.sted  or  “.sold,”  on  merchandise 
which  they  have  seen  advertl.sed  In  na¬ 
tional  magazines  and  publications. 

NEWSPAPER  VALUES. 

In  a  larpe  percentape  of  cases  it  has 
not  occurred  to  the  mapazino  reader 
that  the.se  nationally  advertised  goods 
may  lie  obtained  in  the  home  town.  So 
many  people  move  in  small  circles.  To 
them  anything  outside  of  their  own 
county  or  city  Is  "way  off  there" — a  dif¬ 
ferent  world,  so  to  speak. 

No  newspaper  can  expect  to  show 
profitable  returns  to  a  foreign  advertis¬ 
er  unless  the  poods  advertised  are  sold 
by  the  dealers  in  the  territory  where  his 
paper  circulates. 

When  a  newspaper  Is  wideawake 
enough  to  cooperate  with  its  advertisers 
by  making  a  determined  effort  to  link 
up  the  advertiser  with  the  dealer,  two 
objects  are  accomplished.  The  dealer 
is  impressed  with  the  enterprise  of  the 
newspaper  and  In  many  Instances  may 
liecome  an  advertising  patron  himself. 

If  the  paper  has  persuaded  the  dealer 
to  push  and  di.splay  a  certain  line  of 
poods  in  his  store,  increased^  sales  are 
bound  to  follow.  This  in  Itself  will  con¬ 
vince  the  dealer  that  the  newspaper  Is 
a  pood  advertising  medium. 

FRIENDLY  TERMS. 

Further,  dealers  like  to  receive  let¬ 
ters  from  puhll.shers  of  papers  that  are 
read  in  their  stores  or  by  their  famllie.s. 
Most  dealers  will  give  prominent  space 
to  a  broadside  announcing  a  special  ad¬ 
vertising  feature  in  the  paper.  They 
will  also  ask  their  clerks  to  push  the 
poods  In  question. 

Newspaper  codperatlve  work  with  lo¬ 
cal  dealers  is  rapidly  Increasing.  Many 
of  the  most  successful  papers  Issue  and 
mail  to  dealers  monthly,  special  pub¬ 
lications  or  bulletins  reviewing  current 
advertising  and  offering  dealers  sugges. 
tions  of  various  klnd.s. 

National  advertisers  follow  this  lo¬ 
cal  work  closely  and  aim  to  use  the 
papers  that  will  make  an  honest  effort 
to  bring  substantial  returns  through 
their  local  dealers  for  the  goods  ad¬ 
vertised. 

If  newspaper  advertising  for  branded 
poods  Is  not  the  heat,  why  Is  It  that 
local  dealers  vote  for  It  over  all  other 
media? 


OTLS  K  (ll.lDDEN. 


window  display  she  Is  informed  that 
Jones  Carries  them — a  thing  she  did  not 
know  before.  So  she  decides  to  go  in 
and  purchase  a  sample  box.  She  finds 
out  they're  a  good  value  and  comes  back 
for  more,  and  incidentally  purchases  a 
few  other  things  while  she’s  in  the  store. 

Thus  window  displays  not  only  benefit 
the  dealer  in  the  one  article  advertised, 
but  the  purcha.scs  made  incidentally  in 
addition  to  the  window-display  article 
mu.st  mount  up  considerably.  The  most 
progressive  dealers  realize  the  value  of 
making  their  windows  work  for  them, 
but  there  is  al.so  a  certain  cla.ss  that 
need  everlasting  .stimulation  by  the 
manufacturer — for  their  own  goods  as 
much  as  for  the  manufacturer’s. 

Window  displays  are  here  to  stay — 
they’ve  made  good.  As  silent  .salesmen, 
they  perform  an  indispen.sable  .service 
in  the  good  old  busine.ss  of  selling  the 
public. 


HOW  NEWSPAPERS  CAN 
ADD  TO  INFLUENCE 


THOMAS  H.  MOORE. 


Associate  Director,  Bureau 

WINDOW  DISPLAY  IS 

VITAL  TRADE  FORCE 


Much  Valuable  Material  Wasted  Be' 
cause  Dealers  Have  No  Time  to  Dress 
Windows  Many  Manufacturers  Send 
Men  to  Do  the  Work  — It  Pays,  Says  H. 
H.  Gliarles. 

Ry  H.  H.  Charles, 

President  Charles  Adverttsino  Service. 

It  is  seldom,  if  ever,  that  you  hear  a 
dealer  complain  that  he  does  not  get 
enough  matter  for  window  displays.  You 
have  only  to  go  Into  the  back  room  or 
look  under  the  counter  of  the  average 
store  to  find  a  first-class  collection  of 
window-displays  featuring  most  every 
product  in  the  store.  And  who’s  to 
blame  that  the.se  attractive  pieces  of 
advertising  are  not  doing  the  good  work 
they  were  intended  to  do? 

Ijct’s  .see  how  the  dealer  feel  about  it 
— a  small-store  dealer,  for  Instance.  On 
Inquiry  we  find  that  he  does  everything 
from  tending  the  heater  to  making  up 
the  ILsts  of  goods  required.  Ho  is 
his  own  bookkeeper,  store  manager, 
buyer,  salesman,  correspondent,  and 
window-drc.s.ser.  He’s  busy  from  mom 
till  night  with  a  hundred  and  one  jobs 
all  clamoring  for  attention.  No  wonder 
the  window  displays  are  the  least  of  his 
troubles.  Get  more  help?  Perhaps,  but 
that  might  seriously  cut  Into  his  profits, 
and  help’s  mighty  expensive  these  days 
anyway. 

MANUFACTURKIIS  HELP. 

Such  a  condition  leaves  only  one  rem¬ 
edy  for  the  manufacturer — to  employ 
his  own  staff  of  expert  window-dressers 


of  Advcrtisiiiff  A.  N.  I’.  A. 

and  tender  this  service  to  his  dealers. 
This  Is  the  policy  adopted  by  many  of 
the  large  mercantile  hou.ses — and  it 
pays!  Window  displays  are  expensive 
— anywhere  from  25  cents  to  several 
dollars — and  it  is  cheaper  to  employ 
men  that  will  use  every  one  of  these 
displays  than  to  send  them  out  indis¬ 
criminately  with  the  certainty  that 
nine-tenths  of  them  will  be  wasted,  par¬ 
ticularly  in  these  days  of  high  costs  of 
paper  and  printing/ 

Furthermore,  the  jumble  seen  In  the 
windows  of  a  big  percentage  of  stores 
points  out  the  crying  need  for  the  ser¬ 
vices  of  expert  window-dres.sers.  Many 
manufacturers  have  adopted  the  policy 
of  sending  out  a  plan  with  their  window 
displays.  Indicating  the  best  arrange¬ 
ment  and  the  pieces  numbered  to  fit 
In  with  the  plan.  This  is  good  policy 
with  the  dealer  who  will  meet  you  half¬ 
way.  Perhaps  the  better  way,  particu¬ 
larly  In  spar.sely  populated  distrlct.s,  is 
to  train  your  salesmen  in  the  art  of 
window  display,  and  let  them  trim  the 
windows  to  display  your  product  at  the 
regular  time  that  he  calls  to  solicit ' 
orders. 

Now  what  is  the  actual  value  of  tin* 
window  display?  It  chiefiy  lies  in  the 
fact  that  it  “links  up”  with  the  national 
advertising  of  the  manufacturer.  For 
Instance,  considerable  national  adver- 
ti.sing  has  been  done  by  the  manufac¬ 
turers  of  Blank’s  Chocolates.  They  have 
an  attractive  window  display  down  at 
Jones’s  Drug  Store.  Miss  Sweet  comes 
along — she  has  noticed  Blank’s  adver- 
tislng  In  .several  women’s  publications 
lately  and  wonders  If  they  are  as  good 
as  they  are  advertised  to  bo.  By  the 


Appreciation  of  Intensive  Work  from 
.\inerican  Su)car  Refining  ('o.  Post- 
cards  Sent  (irocers  on  Value  of  Fea¬ 
turing  .Advertised  (ioods  Had  F.ffect  — 
Strenglliens  Belief  in  Local  Aledia. 

By  O.  C.  Mosley, 

Aili'irllsinit  Mnnmjer,  The  American  Sugar 
Kefining  Co.,  Sew  York. 

The  newspapers  of  the  United  States 
arc  a  powerfid  factor  in  the  merchan¬ 
dising  of  advertised  goods.  They  can 
add  greatly  to  the  influence  which  they 
already  wield  by 
extending  the 
plans  that  are  now 
practiced  by  cer¬ 
tain  good  newspa¬ 
pers. 

We  recall  par¬ 
ticularly  what  the 
Troy  Record  did 
during  the  Spring 
of  1917  while  the 
American  Sugar 
Refining  Compa¬ 
ny  was  waging  its 
campaign  on  the 
food  value  of  .sug¬ 
ar.  Po.stcards  were 
sent  to  every  gro-  Mosley. 

cer  in  the  city 

carrying  a  message  on  the  value  of  f«‘a- 
turing  nationally  advertised  goods  in 
general  and  drawing  particular  attention 
to  the  fact  that  Bomino  Cane  Sugars 
v/ere  being  advertis'Hl  in  the  Troy  Rec¬ 
ord  on  Weilnesdays  and  Saturdays,  and 
asking  the  groc*‘r  to  coiiperate  w'th  the 
effort  that  the  manufacturer  was  mak¬ 
ing  and  drawing  his  attention  to  th-* 
mutual  tienetit  that  might  accrue. 

This  rnes.sage  coming  from  the  new.^- 
I-aper  bore  much  more  weight  than  if 
I  lie  .American  Sugar  Refining  Co'npau'’ 
had  .sent  it  to  the  grocer  over  its  own 
signature. 

The  Rochester  Democrat  Chronie'e 
sent  letters  carrying  a  similar  message. 
The  Providence  Journal-Evening  Bul¬ 
letin  printed  a  chart  called  the  Dally 
Reminder  of  Pure  Food  Products  and 
di.sf rilmted  it  to  the  housewives.  Thli 
chart  drew  particular  attention  to  the 
companies  whose  wares  were  advertised 
in  Providence  papers. 

In  many  other  instances  the  newspa¬ 
pers  have  aided  us  greatly  in  obtaining 
window  and  counter  displays,  and  our 
Service  Department  is  most  grateful 
for  the  help  given.  Our  belief  in  the 
efficacy  of  newspapers  as  an  advertls- 
iiig  medium  is  strengthened  greatly  by 
the.se  evidences  of  intensive  coopera¬ 
tion. 
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Wc  Si’ll  Thcsf  .Standard  l*rodwr> 
All  Advcrtisisd  in’  the 

[  DAILY  NEWSPAPERS. 


THESE  PHOTOGRAPHS,  SELECTED  P'llOM  MORE  THAN  3,000  SIMII.AR  PK'TI  RES  OF  (JROl'EltY  S’IX)HE  WINIXJWS,  n.H’STKATE  THE  PliAl'TK'AL 
WAY  IN  WHICH  DEALEP.S  CO-OPERATE  WITH  NEWSPAT’ER  ADVERTISING.  THE  GROI'ER  SHOWS  THE  GOODS  IN  HIS 
WINDOW  WHILE  THE  MANUFACTURER’S  NEWSPAPER  ADVERTISING  IS  RCCVNING. 


International  Xewspaper  Window  Display  Number 


LEXINGTON  VALUES  A 
LOCAL  WINDOW  DISPLAY 

AnythinfE  That  Newspaper  Does  to 
Hook  Up  the  Interests  of  the  Adver¬ 
tiser  with  the  Loral  Dealer  Is  Appre¬ 
ciated  by  Great  Advertiser— Haiifs  Up 
Current  Advertisements. 

Bt  F.  B.  Ansted, 

Pretident  and  General  Manager,  Lexing$on, 
Motor  Co. 

Our  experience  is  that  anything  that 
the  newspaper  does  to  hook  up  a  nation¬ 
ally  advertised  product  with  the  local 
dealer  is  important  and  valuable  ser- 
_  vice.  Really,  suc¬ 
cess  depends  upon 
such  a  union  of  in¬ 
terest. 

It  is  our  invaria¬ 
ble  policy  that  a 
Lexington  adver¬ 
tisement  in  a  na¬ 
tional  periodical  be 
brought  to  the  at¬ 
tention  of  a  select¬ 
ed  list  of  dealers 
through  an  attrac¬ 
tive  folder,  and  in 
every  metropoli¬ 
tan  centre  where 
F.  B.  Ansth).  we  have  a  distrib¬ 
uter,  we  use  liberal  newspaper  space 
to  associate  the  distributer’s  name  with 
the  name  “Lexington”  in  the  minds  of 
prospective  customers. 

Our  dealers  are  also  urged  to  hang  a 
reproduction  of  the  current  advertise¬ 
ment  in  their  show  windows,  same  be¬ 
ing  supplied  to  them  several  days  in  ad¬ 
vance  of  Its  appearance  in  the  publica¬ 
tion. 


APPRAISEMENT  OF  NEWSPAPER  SERVICE 
BY  GREAT  NATIONAL  ADVERTISER 

The  Ekitor  and  Pi-blisheIi,  New  York: 

It  is  our  opinion  that  anything  a  newspaper  can  consistently  do 
to  interpret  local  conditions  to  the  national  advertiser  who  is  for¬ 
mulating  his  plans,  or  to  help  him  localize  his  campaign  after  it 
has  l>egun,  increases  the  efficiency  of  his  advertising.  Of  course, 
we  recognize  advertising  w'hose  efficiency  has  been  increased  as 
l)eing  more  de.slrable  .and  more  valuable  to  us. 

Yours  very  truly, 

'  Don  Franciso, 

■Advertising  Manager,  California  Fruit  Growers’  Exchange. 


TIRE  DEALERS  TAKE  ACTIVE  INTEREST  IN 
WEEK,  SAYS  GOODYEAR  MANAGER 

By  L.  L.  Kino, 

Adrertising  Afanagcr,  the  Goodyear  Tire  and  Kubher  Co. 

INTRRNATION.\L  WINDOW  DISPI.-AY  WEEK  has  lieen  of  a  special 
interest  to  Goodyear  for  the  pa.st  .several  years. 

We  believe  that  it  accomplishes  genuine  results  in  linking  up  adver¬ 
tising  and  .selling,  and  proving  to  dealers  the  value  of  con.sistently  dis¬ 
playing  advertised  goods. 

We  have  found  our  dealers  take  a  very  active  and  growing  intere.st 
in  Window  Display  Week.  The  demand  for  our  displays  last  year  increased 
about  300  per  cent,  over  the  previous  year.  This  year,  an  even  larger 
demand  is  expected. 

Our  branches  have  in  stock  all  the  material  dealers  will  need  to  put 
in  any  of  these  display.s.  This  makes  it  convenient  for  the  dealer. 

I  l)elievc  that  newspapers  everywhere  are  realizing  what  a  great 
opportunity  International  Window  Display  Week  is.  The  proper  co¬ 
operation  on  their  part  proves  to  their  local  dealer  that  the  new.spaper  is 
really  a  friend,  who.se  advice  and  help  are  worth  while. 

We  watch  very  carefully  the  cooperation  offered  by  the  various  news¬ 
papers  during  this  week.  Frankly,  we  believe  th.at  ne-Aspaper.s  which  do 
not  care  to  work  with  our  dealers  scarcely  have  the  interest  of  advertisers 
at  heart. 


POWER  OF  DAILIES  TO] 
ASSIST  ADVERTISERS 

Holds  That  All  Worth-While  Newspa¬ 
pers  Are  Willing  to  Give  Helpful  Co¬ 
operation  On  Reasonable  Lines  • 
Have  Often  Saved  Jobbers  and  Re¬ 
tailers  in  Precarious  Situations. 

By  .John  P.  Hallman, 

The  U.  K.  McCann  Company,  Advertising. 

It  gives  us  much  pleasure  to  have 
this  opportunity  of  expres.sing  our  opin¬ 
ion  of  the  very  satisfactory  results  that 
have  come  from  the  cooperation  of 
new.spapers  in  linking  up  the  dealers 
with  advertising  campaigns  we  have  run 
for  different  clients,  where  we  have  re¬ 
quested  this  .service. 

In  a  number  of  cases  where  we  have 
used  new.spapers,  the  respon.se  and  the 
work  in  nearly  every  instance  have  been 
most  satisfactory.  Precarious  situa¬ 
tions  with  both  jobbers  and  retailers 
have  been  cleared  through  the  help  of 
the  newspapers  and  they  have  respond¬ 
ed  nobly  to  our  suggestions  for  co¬ 
operation. 

In  one  instance  we  succeeded  in  get¬ 
ting  nation-wide  distribution  in  the 
larger  cities  in  three  months  through 
this  cooperative  work. 

We  are  confirmed  In  the  belief  that 
nearly  all  worth-while  newspapers  in 
the  United  States  are  willing  to  give 
helpful  cooperation  along  reasonable 
lines  and  that  the  International  News¬ 
paper  Window  Display  Wbek  Is  of  great 
assistance  to  advertisers  in  bringing 
their  produ’ets  to  the  attention  of  the 


The  newspaper  Is  the  logical  medium 
through  which  to  appeal  to  womra. 


'  IM.LKN,MI<lNAI  j 
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International  Newspaper  Window  Display  Number  V 

C.  IRONMONGER  ADVOCATES  SEMI-ANNUAL  MANUFACTURERS,  DEALERS,  AND 

OBSERVANCE  OF  WINDOW  DISPLAY  WEEK  PUBLISHERS  WORKING  TOGETHER 

Well  Known  Adverlising  Man  Says  Advantages  Are  Great  to  Those  Display  of  Goods  hy  Retailers,  Backed  by  Newspaper  Advertising, 
Who  Will  Sjize  the  Opportunity  —  Newspapers  Furnish  the  Best  Selling  Means  Known — Newspapers  Demonstrate  Value 

Audience  Most  Cheaply  and  Effectively  and  Window  Display  to  Manufacturers,  Merchants,  and  Public  by  Energeti- 

Is  Dealers’ Demonstration — Value  of  the  Store  Window.  cally  Pushing  Window  Display  Week. 


liy  C.  iKONMONGliR, 

I'rtHidvnt  V.  Ironmonger  Advertising  Agency. 

The  tremendous  advantage  of  window 
displays  is  now  so  thoroughly  recog¬ 
nized  that  is  seems  almost  incompre¬ 
hensible  that  this  direct  and  practical 
form  of  advertising  could  have  been  so 
generally  despised  but  a  few  short  years 
ago. 

Just  as  the  spoken  word  of  the  sales¬ 
man,  with  the  demonstration  of  his 
goods  and  the  backing  of  his  own  per¬ 
sonality,  almost  invariably  secures  the 
order  as  against  the  written  or  printed 
word  which  at  best  can  illustrate  the 
goods  but  poorly,  so  does  the  good  win¬ 
dow  display  back  up  the  printed  word 
so  strongly  that  the  effectiveness  of 
each  is  increased. 

That  advertising  is  the  most  effec¬ 
tive  which  tells  its  plain  and  true  story 
to  the  largest  possible  audience  of  pos- 
.sible  buyers,  and  at  the  same  -time 
demonstrates  the  actual  goods  it  offers. 

NEWSPAPliR  MERIT. 

The  newspapers  furnish  the  audience 
and  furnish  it  more  directly,  more 
cheai)ly  and  more  effectively  than  any 
other  form  of  advertising  could  do.  The 
window  di.splays  furnish  the  demonstra¬ 
tion  of  the  goods,  at  the  time  when  the 
sui)ject  is  fresh  in  the  minds  of  the  pos¬ 
sible  purchaser.  No  combination  could 
promise  better  results. 

It  is  the  large  and  successful  adver¬ 
tisers,  who  have  taught  the  retail  mer- 
Vhants  the  value  of  their  windows,  for 
they  took  the  lead  in  scientific  window 
decoration  and  display.  The  druggist 
who  formerly  used  his  window  as  a 
catch-all,  decorating  It  with  red  chest 
protectors  and  packages  of  toilet  paper, 
etc.,  now  has  It  scientifically  dressed  by  . . 

Mennen,  Gillette,  or  Colgate,  who  have  S.MOKKKS'  AHTICI.KS  AND  I 

taught  him  how  to  sell  more  goods  and  SKI).  IHKV  AUK  I.KADKKS. 

make  more  money.  , HEt'AUSK  THE 

Wonderfully  effective  should  be  this  KN-OVKH.  HERE  IS  A 

International  New.spaper  Window  Dis-  . . -  ■  — 

play  Week  for  those  who  are  big  enough  eluding  both  the  dealer  and  the  deal- 
to  recognize  its  advantages.  There  customers,  who  will  not  spend  suf- 

should  be  at  least  two  of  such  weeks  ticient  time  to  do  a  little  work  with  the 
in  every  year,  as  a  fixed  institution  upon  ilealers  in  the  way  of  intere.sting  them 
fixed  dates.  I  believe  that  the  newspa-  advantages  of  having  displays  ot 

pers,  retail  merchants  and  manufactur-  advertised  products  in  their  window.^, 
ers  will  be  glad  to  work  together  upon  feature  adverti.sed  products  in  their 

that  basis,  for  all  of  them  will  profit  circulars  and  in  their  newspaper  ads. 
therebv  know  of  some  publishers  who 


THESE  S.MOKEKS'  AHTICKES  AND  mt.\NDS  ARE  NEWSl’AREli-ADVER- 
TISED.  THEY  ARK  ‘T.EADERS."  THE  DEADER  IS  ANXIOUS  TO 
HUSH  THEM  REt'AUSE  THEY  SHOW  A  SATISFACTORY 
"TUlt.V-OVER.”  HERE  IS  AN  A'l'^ntACTlVE  WINDOW. 

•hiding  both  the  dealer  and  the  deal-  \  H.\RU  RECORD  TO  HEAT 


But  Director  Thomson  Says  1917  Will 
Win  Over*  Last  Year. 

Will  last  year’s  window-display  rec¬ 
ords  be  broken  this  year?  It  is  the 
opinion  of  William  A.  Thomson,  of  the 


GETS  RESPONSE  TO 

CO  OPERATIVE  APPEAL 

Progressive  Publishers  Quirk  to  Aid  in 
Marketing  Jap  Rose  Soap— Window 
Week  Chance  to  Develop  Interest  in 
Advertised  Goods  Appreciation  From 
Advertising  Manager. 

By  S.  C.  .Ions». 

A^'ertising  Manager,  James  8.  Kirk  d  Co. 
We  have  written  a  letter  to  every  one 
of  the  putilishing  members  of  the  A.  N. 
P.  A.  where  we  are  running  the  news¬ 
paper  campaign  this  year,  soliciting 
their  cooperation  in  marketing  our 
Jap  Ro.se  Soap,  and  we  have  had  very 
satisfactory  respon.ses  from  the  more 
progres.sive  pulilishers  concerning  the 
pushing  of  advertised  product.s. 

Seems  to  us  that  the  publisher  has  a 
great  pull  here  to  develop  intere.st  in 
advertised  goods  among  his  readers,  in¬ 


claim  they  have  not  time  for  cooperative  Bureau  of  Advertising,  A.  N.  P.  A.,  that 
work,  and  yet  will  spend  enough  time  they  will. 


in  writing  letters  about  the  fact  that 
they  have  not  the  time  for  cooperation 

to  actually  put  over  a  good  campaign.  summary  of  the 

We  are  appreciative  of  the  interest 
you  are  manifesting  m  promoting  the 

interest  of  the  advertiser  and  the  pub-  Alabama,  5;  Arizona,  4;  Arkansas, 

lisher  California,  Iti;  Colorado,  3;  Connec¬ 

ticut,  6;  Delaware,  1;  District  of  Co- 
lum,  1;  Florida,  2;  Georgia,  7;  Idaho,  3; 
Philadelphia  Merchants  Awake  Illinois,  20;  Indiana,  17;  Iowa,  16;  Kan- 

Philadelphia  newspapers  and  retail  15 .  Kentucky,  5;  Douisiana,  4; 

merchants  enter  Window  Display  Week  Maine,  4;  Maryland,  3;  Mas.sachusett.s, 
with  enthusiasm.  13;  Michigan,  17;  .Minnesota,  7;  Missis- 

Dast  year  300  merchants  competed  for  gippi,  3;  Mi.ssouri,  7;  Montana,  3;  Nc- 
15  prizes,  which  were  in  the  form  of  praska,  4;  Nevada,  3;  New  Hampshire, 
.silver  loving-cups,  trays,  pitchers,  and  4.  Jer.sey,  15;  New  York,  35; 

bowls.  The  displays  last  yeat  were  so  ^orth  Carolina,  7;  North  Dakota,  3; 
notable  that  the  prize  committee  gave  Ohio,  29;  Oklahoma,  6;  Oregon,  6; 
fifteen  honorable  mentions  in  addition  to  Pennsylvania,  39;  Rhode  Island,  2; 
the  fifteen  .stated  prizes.  South  Carolina,  1;  South  Dakota,  2; 

-  Tennessee,  4;  Texa.s,  17;  Utah,  2;  Ver- 

International  Newspaper  Window  mont,  3;  Virginia,  8;  Washington,  8; 
Isplay  Week  is  a  blow  in  the  face  to  West  Virginia,  5;  Wi.sconsin,  13;  Wyo- 
e  substitution  fakers.  ming,  1,  and  Canada,  22.  lotal,  424. 


Display  Week  is  a  blow  in  the  face  to 
the  substitution  fakers. 


liy  J.  E.  UlNlHAN. 

(Icnrnil  Sates  Manager  Xational  Grape  Juiee 
Company,  Inc. 

1  wisli  to  add  my  endor.sement  and 
eneourgenient  of  your  very  laudable  ef¬ 
forts  toward  making  International  News- 
papi'r  Window  Display  Week  the  suc- 
ce.ss  that  it  de.serves  to  lie  on  account  ot 
the  important  service  it  Will  render  to 
the  adverti.ser,  the  dealer  and  the  pub¬ 
lisher. 

.My  experience  of  a  number  of  years 
in  manufacturing,  adverti.sing  and  mar¬ 
keting  I’ure  Food  I’roducts  has  thor¬ 
oughly  convinced  me  of  the  value  and 
imiMjrtance  of  a  closer  cooperation  be¬ 
tween  manufacturers,  merchants  and 
newspaper  publishers  in  the  work  of  ef¬ 
fectively  making  known  to  the  great 
consuming  public  the  values  and  mer¬ 
its  of  adverti.sed  goods  and  the  comforts 
conferred  upon  consumers  by  their 
purcha.se  and  use  of  the  splendidly  meri¬ 
torious  products  made  in  America  by 
our  .American  manufacturers  by  Ameri¬ 
can  labor. 

STHONOKST  LINK. 

I  lielieve  that  the  strongest  link  in  the 
chain  of  educational  advertising  from 
manufacturer  to  consumer  and  the  most 
elfective  method  of  linking  up  this  edu¬ 
cational  advertising  (which  is  being 
done  througli  that  greatest  of  all  medi¬ 
ums,  the  American  Newspaper),  is  a 
display  of  the  goods  advertised  right  in 
tile  windows  of  the  stores  where  they 
are  sold  and  properly  worded  posters  or 
bulletins  calling  the  attention  of  the 
consumer  to  the  fact  that  this  store  in 
iiuestion  has  these  goods  on  sale. 

1  have  always  believed  in,  used  and 
advocated  the  use  by  manufacturers 
and  merchants  of  the  Newspaper  as  the 
one  great  advertising  medium  (standing 
lust  in  inlluence  in  every  local  com¬ 
munity)  as  being  the  best  method  where¬ 
by  iiianufacturer  and  merchant  can  get 
ills  message  most  effectively  to  the  peo¬ 
ple. 

1  know  of  no  better  way  in  which 
every  newspaper  publisher  in  this  coun¬ 
try  can  emphazise  the  value  of  his 
medium  to  manufacturer,  merchant  and 
consuiuer  alike,  then  by  whole-hearted 
energetic  cooperation  toward  helping  to 
make  International  Window  Display 
Week— THE  WEEK  OF  (XrrOBEK 
8th — a  red-letter  period  in  the  business 
year  which  will  stand  out  prominently 
and  make  a  lasting  impression  upon  the 
minds  of  manufacturers,  merchants  and 
consumers  and  insure  for  this  worthy 
project  the  success  that  it  deserves. 

“The  local  dealer  knows  what  brings 
results  to  him.  It  is  a  safe  bet  that  100 
per  cent,  urge  the  use  of  the  local  daily 
newspaper  in  preference  to  all  other 
mediums,”  says  J.  W.  Morton,  jr.,  who 
conducts  the  Nemo  corset  campaigns. 


SELMA  TIMES,  aSST. 

EMtabli»hmd  I82S 

Afternoon  and  Sunday  Morning 

Associated  Press 

l-irgcst  circulation  and  only  paper  in  Central 
(Vestern  Alabama  co-operating  in  National 
Newspaper  Window-Display  Week. 


International  Newspapet 


International  Newspaper  Wind 

The  One  Big  Annual  Demonstration  of! 

Newspaper  When  Properly  Hitcj 

and  Coupled  witl 


The  Kaiser  is  not  worrying,  particularly,  about  the  hundreds  of 
thousands  of  Americans  who  are  now  learning  to  be  soldiers  three 
thousand  miles  from  the  battle  front. 

The  reports  he  receives  as  to  what  we  are  going  to  do  at  two 
o’clock  next  week  are,  perhaps,  mildly  interesting,  but  they  are  not 
keeping  him  awake  nights. 

Three  thousand  miles  are  three  thousand  miles. 


But  you  may  be  pretty  sure  that  he  is  interested,  and  deeply  in¬ 
terested  in  what  Pershing  and  the  “Sammies”  how  in  "France  are 
doing.  They  are  of  particular  importance. 

General  Von  Hindenburg’s  brief,  curt  message  from  the  battle 
front  gets  his  Emperor’s  attention  before  President  Wilson’s  care¬ 
fully  worded,  formal  message.  Von  Hindenburg’s  message  does 
not  travel  three  thousand  miles,  but  it  is  from  the  place  where 
Wilhelm’s  own  home  folks  are  doing  things. 


It  is  not  wildly  exciting  for  us  to  know  that  the  Del  Monte  Com¬ 
pany  is  catming  peaches  out  in  California.  Such  information,  com- 
mg  to  us  in  formally  worded,  beautifully  printed  documents,  does 
not  seem  to  be  vital.  But  if  our  good  old  friend,  our  daily  visitor, 
our  bureau  of  information,  THE  DAILY  NEWSPAPER  happens 
to  tell  us  about  these  Del  Monte  peaches,  and  that  Silas  Peeweeple, 
our  grocer,  has  these  goods  for  sale  down  at  the  corner,  and  that  Si 
thinks  pretty  well  of  them — well,  that  eliminates  three  thousand 
miles  and  brings  the  proposition  home  to  us. 


After  all  it  is  the  every  day  doings  of  every  day  people  that  are 
the  big  things  in  life. 

There  are  an  awful  lot  of  every  day  people  in  this  every  day 
world  of  ours,  and  when  we  get  to  knowing  them  every  day,  in  an 
every  day  way,  they  get  to  know  us  in  the  same  way,  and  we  cease 
to  be  strangers,  or  Sunday  acquaintances,  and  become  friends. 

Every  day  friendships  with  every  day  friends  are  great  things. 
People  are  kinder  to  friends  than  they  are  to  acquaintances.  People 
grow  to  love  friends.  They  may  like  acquaintances — but  that  is  all. 

Daily  newspapers  are  every  day  friends  to  millions  of  people. 
Daily  newspapers  are  intimate.  Daily  newspapers  are  personal. 
Daily  newspapers  are  “home  folks.”  That  is  why  daily  newspapers 
are  effective. 

We  every  day  people  want  to  know  what  our  every  day  friends 
and  acquaintances  are  doing,,  every  day.  We  must  keep  posted  as 
to  what  is  happening  in  our  home  community. 

And  when  our  every  day  friend,  the  daily  newspaper  introduces 
a  stranger  to  us,  and  vouches  for  that  stranger,  we  sort  of  take 
that  stranger  into  our  hearts,  so  to  speak. 


The  stranger  is  no  longer  a  stranger.  He  is  a  friend  of  a  friend 
of  ours,  and  our  friend  has  spoken  well  of  him. 

Then,  too,  the  daily  newspaper,  through  the  business  office,  can 
and  does  help  its  friends  in  a  business  way.  It  is  human  nature. 
We  all  try  to  be  good  to  those  who  are  good  to  us,  and  help  those 
who  help  us. 

National  Advertisers  who  have  an  every  day  story  to  tell  in  an 
every  day  way,  to  every  day  folks,  can  get  closer  to  the  pocket  book 
through  the  every  day  newspaper  than  by  any  other  way. 


INTERNATIONAL  NEWSPAPER  WINDOW  DISPLAY 
WEEK,  October  8-13,  furnishes  a  combined  effective,  emphatic, 
profitable  demonstration  of  the  service  every  day  newspapers 
are  giving  their  every  day  friends,  amongst  the  national  advertisers 
— driving  home,  in  a  most  effective  manner  the  fact  that  they  not 
only  are  willing,  but  also  able  to  do  more  in  the  way  of  co-operation 
thcin  any  other  advertising  media. 

It  is  a  pointing  out,  as  it  were,  to  the  every  day  readers  of  the 
daily  newspapers,  that  this  out  of  town  friend  of  the  daily  news¬ 
paper  is  not,  in  reality,  an  out  of  town  friend  at  all,  but  is  one  of  us. 

There  is  no  movement  in  merchandising  that  is  a  stronger  or 
more  effective  weapon  than  INTERNATIONAL  NEWSPAPER 
WINDOW  DISPLAY  WEEK. 

All  over  the  (;ountry  newspapers  secure  the  co-operation  of  mer¬ 
chants,  who  devote  thousands  of  windows  to  displaying  advertised 
merchandise,  emphasizing  the  close  connection  between  the  news¬ 
paper  advertiser  and  the  merchant;  emphasizing  the  recommenda¬ 
tion,  emphasizing  the  good  will  that  is  back  of  the  advertising. 

Manufacturers,  looking  for  large  distribution,  must  realize  that, 
after  all  is  said  and  done,  after  all  the  advertising  is  done,  after  all 
the  intensive  merchandising  has  been  done,  the  biggest,  best  and 
most  important  thing  is  the  good  will  and  co-operation  of  the  “home 
folks”  whose  word  of  commendation  means  more  than  anything 
else. 


That  is  where  INTERNATIONAL  NEWSPAPER  WINDOW 
DISPLAY  WEEK  does  the  work.  It  is  the  final  big  charge  of  all 
the  forces  allied  together,  the  drive  over  the  trench,  the  capture  of 
the  position  that  has  been  shelled,  and  mined,  and  bombarded,  until 
the  grand  rush,  and  the  surrender. 

The  newspapers  listed  here  are  co-operating  with  National  Ad¬ 
vertisers  and  retail  merchants  in  making  INTERNATIONAL 
NEWSPAPER  WINDOW  DISPLAY  WEEK  a  big  thing.  They 
are  doing  their  bit  in  this,  as  well  as  other  ways,  to  make  newspaper 
advertising  so  absolutely  dominant  that  there  will  be  no  second 
choice.  They  co-operate  with  you  for  your  good,  co-operate  with 
them  for  the  same  reason. 
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jiv  Display  Week,  October  8  to  13 

khe  Vital  Driving  Force  and  Power  of  the 
led  to  the  Branded  Merchandise 
1  the  Loyal  Dealer 
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WOMKX  AKK  CItKAT  ItKADKKS  OK  NKWSI'AKKIJ  A I  )VKKTISIN<;  AN’D  THK  KNKKK.KTIC  CO-OTOUATION  OK  THE  STOKEKEEPEK  IS  NOT  TO  BE 
WONOKIJEI)  AT.  THE  DE.M.EII  KEAEIZES  THAT  H  E  ('AN  BKIED  HIS  OWN  NEWSPAPER  BY  KEATKH- 

INc;  NEWSI'APEIt-ADVEPwTlSEI)  PRODITI'TS. 


DAILIES  CAN  COUPLE 
CON^UMEK  TO  DEALER 


Opportune  Time  for  I’ublislierr-  to  Har¬ 
ness  Selling  Power  When  Mutual  In¬ 
terest  Is  (^rea:e<l  There  Will  Be  a 
Handsome  Return  for  KITort  Made  - 
U  iinlow  eek  (^ood  Service. 

By  H.  K.  Jones, 

AdvrrtiKing  Manaper,  CampbiU't  Soups. 
The  ncwsiiiipcr  unqiicstionalJy  has 
the  greatest  opportunity  of  all  local 
mediums  to  couple  its  consumer  adver- 
ti.sintt  value  with  the  dealers’  Active  sale 
for*-e. 

In  our  o|>inion,  “International  News- 
l>a|MT  Window  Display  Week"  is  an  op- 
l«)rtune  time  for  the  pulilishers, 
throuKhout  the  land  to  harness  this 
relllnK  power  to  their  puhlicatkins.  Once 
the  interest  is  created  and  the  impulse's 
of  the  dealer  started  in  the  rig:ht  direc¬ 
tion.  th(‘  effort  inve.sted  should  yield  .i 
hand.some  return. 

Krankly,  we  lielieve,  “International 
.Newspaper  Window  Display  Week”  is  of 
far  greater  valiie  to  each  and  every 
newspaper  that  takes  it  up  seriously 
than  it  is  to  all  of  the  adverti.sers  whose 
goods  are  placed  on  display,  except,  of 
course,  in  the  final  analysis  when  the 
advertiser  is  able  to  reap  the  lienefit  of 
the  close  cooperation  of  the.se  two  fac¬ 
tors  in  his  every-day  publicity  work. 


■  Either  in  economy  or  effectiveness 
there  is  nothing  to  compare  with  news¬ 
paper  advertising.  You  can  buy  srpace 
in  all  the  newspapers  in  twenty-nine 
t  ent  res  of  population,  with  a  total  of 
14.824,010  circulation,  at  an  average 
rate  per  thousand  of  circulation  of 
2  1-5  cents  per  inch. 


Antonio 

San  Antonio,  Texas 

Daily  Circulation,  August,  1917,  29,014 
Sunday  Circulation,  August,  1917,  44,776 

The  only  morning  newspap>er  in  a  territory  larger  than  the 
New  England  States — the  rich,  prosperous,  agricultural, 
live  stock  and  dairying  count  ies  of  Southwest  Texas. 

♦  *  * 

F)fty-one  years  of  building,  of  high  principles,  of  character 
tnd  prestige,  with  standards  that  mean  so  much. 

*  *  * 

Special,  generous  service,  intelligently  rendered,  makes  the 
Express  particularly  attractive  for  women  readers. 

.  4:  «  * 

San  Antonio,  nominally  has  a  population  of  135,000.  Just 
now  this  number  is  augmented  by  35,000  soldiers,  and  48,000 
additional  soldiers  are  coming  to  occupy  the  new  Canton¬ 
ment,  which  has  just  been  completed. 

*  18  4! 

The  San  Antonio  Express  maintains  a  Service  Department, 
i.nd  co-operates  with  merchants  and  manufacturers  in  every 
way,  and  does  everything  possible  to  make  International 
Newspaper  Window  Display  Week  a  success. 

JOHN  BUDD  CO.,  Foreign  Representati\  es 

Burriti  .\r«r  York  Tribune  Bldg.^  C.hiruf^o  V.hemiral  Btdg.u  St,  Louis 


MAKING  ADVERTISING 
CAMPAIGNS  SUCCESSFUL 


That's  Meaning  of  Co-operative  Effort — 
Window  Displays  Increase  Sales,  and 
Thus  the  Endless  Chain  of  Correlating 
Business  Moves  to  Greater  Usefulness 
— Dealers  Waste  Window  Material. 

By  B.  M.  Schwartz, 
YieSiPresident  Emil  Orossman  if  an/.  Corp. 
We  are  glad  of  the  opportunity  to  ex- 
j)re.s.s  our.selve.s  in  your  special  issue  in 
reference  to  the  "International  News¬ 
paper  Window  Display  Week.” 

It  is  as  much 
the  duty  of  news- 
papi'rs  to  cooper¬ 
ate  with  adver¬ 
ti.sers  as  it  is  the 
function  of  the 
manufacturer  to 
help  the  dealer  ♦o 
move  stock 
through  advertis¬ 
ing. 

In  other  words, 
newspapers  should 
make  u/tvertisinQ 
rnmpaif/tis  suc- 
ees.tful  by  helping 
to  .secure  di.strl- 
bution  for  the  l.  Schwartz. 

product  advertis¬ 
ed.  (lood  advertising  but  poor  distribu¬ 
tion  means  fewer  advertisers,  and  the 
corrolary,  decrea-sed  adverti.sing,  results 
in  reduced  income  for  newspapers. 

Window  displays  increa.se  .sales, 
.sales  result  in  greater  distribution,  an i 
advertksers  must  keep  up  their  public¬ 
ity  to  make  the  distribution  invulnes- 
able  to  competition ;  hence  newspapers 
.should  promote  the  distribution  of  ad 
vertised  goods. 
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DISPLAY’S  THE  THING 
IN  MODERN  BUSINESS 


Analysis  of  the  Psychology  of  Present- 
Day  Retail  Selling  Methods  Grocer 
No  Order-Taker,  and  Must  Attract 
Public  to  Store  - Window  Display  Plan 
Great  Educational  Force. 

Hy  Wkrnkk  S.  Allison. 

AdiertUtng  Department,  Sational  llinruit  Co- 
Shakespeare,  writing  early  In  the 
seventeenth  century,  .said,  “The  play’s 
the  thing.”  Were  Shakespeare  living 
to-day,  it  is  quite  probable  he  would 
.«ay,  “The  di.splay’s  the  thing.”  The 
I)rinciple  of  display  is  the  great  selling 
medium  through  which  the  retail  mer¬ 
chant  talks  to  hiscu.stomers.  It  is  the 
chant  talks  to  his  customers.  It  is  the 
world.  Did  you  ever  notice  that  some 
magazines  designate  their  advertising 
pages  as  “the  great  show-window  of 
America,”  “The  show-place  of  the 
world,”  or  slogans  .similar  in  idea?  They 
are  paying  tribute  to  display. 

SEEING  AND  SELLING. 

"Seeing  is  believing,”  runs  an  old 
adage.  I5ut  it  means  much  more  than 
that  in  the  business  language  of  the 
twentieth  century.  To  see  is  not  only 
to  lielieve — but  it  is  to  be  reminded,  to 
know,  to  desire  to  pos.sess,  to  purcha.se. 
Seeing  and  selling  are  closely  related  in 
the  thoughts  of  merchants;  seeing  and 
buying  in  the  minds  of  the  public. 

Hy  the  application  of  the  principle  of 
display,  progressive  grocers  have  built 
up  a  marvellous  trade  in  National  Bis¬ 
cuit  Company  products,  selling  thou- 
.sands  and  thousands  of  dollars’  worth 
of  goods  each  year  on  a  very  small  in¬ 
vestment,  due  to  the  fast  turn-over 
abilities  possessed  by  the  line. 

"The  old  order  changeth,  yielding 
place  to  new."  The  days-  of  order-tak¬ 
ing  for  the  dealer  are  done  forever. 
No  longer  can  the  grrocer  wait  for  peo¬ 
ple  to  come  into  his  store  to  buy.  He 
must  make  his  store  and  his  windows 
so  attractive  as  to  invite  persons  to 
come  in ;  and  he  must  carry  goods  which 
will  give  satisfaction  and  bring  repeat 
.sales. 

AN  EXACT  SCIENCE. 

Retailing  to-day  is  fast  becoming  an 
open-eyed  proposition.  Expressed  In 
terms  of  dollars  and  cents  it  demands  a 
rea.sonabIe  and  proper  return  upon  the 
money  Inve.sted  in  it.  In  other  word.s, 
retailing  Is  becoming  exact  or  scientific. 
Conscious  of  the  great  economic  func¬ 
tion  he  fulfils  the  grocer  brings  all  his 
Intelligence,  experience,  buslne.ss  acu¬ 
men  and  courte.sy  to  meet  It.  That  Is 
one  reason  why  retailing,  year  by  year, 
is  growing  In  Importance,  In  volume, 
and  in  popular  appreciation. 

Competition  of  the  pre.sent  day.  Is 
getting  keener  and  keener  and  the  re¬ 
wards  of  business  go  to  the  dealers  who 
arc  mo.st  efficient.  It  Is  an  axiom,  of 
course,  that  the  most  efficient  dealers 
are  the  mofrt  progressive  and  the  most 
progre.s.slve  Invariably  are  found  to  be 
those  who  make  the  best  use  of  that 
wonderfully-efficlent  and  comparatively 
Inexpensive  factor  of  display.  Great 
national  advertisers  throughout  the 
country  conduct  ceaseless  campaigns  of 
education  to  tell  the  consumers  of  their 
products.  The  housewife  sees  the  ad¬ 
vertisement  In  the  paper.  She  Is  at¬ 
tracted  by  It.  Perhaps  a  desire  of  pos¬ 
session  Is  created  at  once.  But  usually 
it  h  a  slower  process. 

POWER  OF  ST’OOESTION. 

The  theory  of  advertising  la  ba.sed  on 
the  psychology  of  suggrestlon.  You  say  to 


JUST  WHAT  WINDOW  DISPLAY 
WEEK  MEANS  TO  ONE  GREAT 
FOOD  CONCERN 

Gra  ph  ic  Description  of  the  Value  <»f  This  Service  to  Manu¬ 
facturers  hy  an  Advertising  Manager  Who  Has  a 
Clear  Conception  of  ihe  Co-operative  Idea  and 
Is  Appreciative  of  Spirit  of  the  Kfdations 
Between  Afivertisers  ainl  Newspapers 


Artvcrtiniiifr  Director,  Wilson  d  Co..  Ite  rf  oitrl  l‘ork  l‘<i(  ker.‘<,  Chh  niio. 


An  INVEST.MIONT  in  advertising  is  in  many  ways  similar  f<>  an  invc.st- 
ment,  in  a  manufacturing  plant.  The  invc.stmcnt  may  be  only  utilized  to 
50  per  cent,  of  its  capacity,  or  wise  niana,f«'m(  nt  wiii  cause  it  to  yield 
100  per  cent. 

To  make  an  advertising  investment  yield  lOO  per  cent,  it  is  necessary  to 
link  up  the  store  of  the  retailer  with  the  adveitising  of  th<>  manufacturer.  D-t 
us  analyze,  for  a  moment,  the  way  an  atlverti.sement  actua'ly  works 

Mrs.  .Jones  this  evening,  in  looking  through  her  favorite  newspaper  or 
magazine,  .si-es  an  advert i.sement  which  tells  her  of  the  high  <iuality  and  purity 
of  Wilson  food  products.  .After  reading  the  advi-rti.'^euient  she-  may  think,  "I 
believe  1  will  t)uy  some  of  Wilson’s  products  the  next  time  1  go  to  the  tuarket." 
It  may  lie  two  or  thre-e*  days  be-foi'e  .she  acti'ally  goe-s  to  marke-t.  and  dui’ing 
that  two  or  three  days  a  thousand  things  have  proliably  haiipened  to  crowd  out 
of  her  mind  the  impres.sion  the  advertisem«-nt  had  made,  and  it  may  take 
repeated  advertisements  to  i-onve-y  a  strong  enough  iini»’ession  for  her  to  go 
into  the  store  with  the  idea  tirndy  tixed  in  her  mind  that  she  is  going  to  ask 
for  Wil.son  products. 


Tins  IS  THU  IDEA. 

Hut,  supposing  after  she  has  read  the  tirst  advertisi-ment.  wh<-n  she  does 
go  into  the  dealer’s  store,  she  finds  an  effective  advertising  display  of  Wilson  s 
Iiroducts  either  on  the  shelves,  in  the  window,  or  on  the  counter — she  is  then 
instantly'  reminded  of  the  adverti.sement  which  she  has  reail  and  con.seqiiently  ^ 
asks  for  .the  products. 

On  account  of  the  store  advertising  we  have  sold  Mrs.  .Tones  through  one 
advertisement.  Without  the  store  advertising — it  might  take  five  or  even  ten 
advertisements  to  introduce  Wilson  products  into  her  home. 

The  interest  which  prompts  the  sale  of  an  advertised  article  is  created 
through  the  manufacturers  advertising — but  the  .sale  its<'lf  must  be  closed  in 
the  store.  The  store,  therefore,  is  a  vital  factor  in  the  advertising  campaign, 
and  unle.ss  it  is  made  an  integral  part  of  any  advertising  campaign  the  manu¬ 
facturer  cannot  expect  to  realize  100  per  cent,  on  his  investment. 

IKlING  coon  WORK. 

The  present  efforts  of  the  new.spapers  to  develop  local  dealer  coiiperation 
with  the  national  advertiser  is  of  very  great  value  to  the  advertiser.  The 
new.spapers  can  accomplish  what  the  advertiser’s  salesmen  cannot,  because  the 
newspaper  in  a  large  measure  is  a  disinterested  party,  since  it  has  nothing  to 
sell  the  dealer  and  becau.se  the  dealer  naturatly  has  a  great  respect  for  the 
strong  influence  of  the  newspaper  in  his  community. 

\V''e  alway’s  point  out  one  way  in  which  newspaper  coiiperatlon  is  of  value 
to  u.s.  We  .say  to  our  force:  “Our  sale.smen  are  skilled  and  experienced  in  the 
merchandising  of  food  product.s.  The  advertising  staff  of  the  newspaper  is 
skilled  and  experienced  in  the  selling  of  adverti.sing.  Th^  advertising  .solici¬ 
tors  can  therefore  come  into  our  salesmen’s  meetings  and  give  u.s  just  as 
great  aid  in  the  merchandising  of  advertising  as  our  salesmen  could  give  the 
advertising  department  of  the  newspaper  if  the  po.sltion  was  reversed  and  its 
.solicitors  were  suddenly  called  upon  to  put  a  new  food  product  on  the  local 
market.”  This  statement  Invariably  sells  our  organization  on  the  value  of 
newspaper  coiiperatlon. 

We  have  per.sonally  found  that  newspaper  coiiperatlon  is  of  very  great 
value,  and  lielieve  that  good  coiiperation  will  always  prove  profitable  to  the 
pulili.sher.  For  it  stands  to  reason  the  better  the  results  from  a  medium  the 
more  space  the  advertiser  can  probably  uw-  with  that  medium. 

Wilson  &  Co.  take  this  opportunity  to  exteinl  our  thanks  to  the  news¬ 
papers  with  whom  we  have  business  relations  for  the  large  measure  of  satis¬ 
factory  coiiperatlon  they  have  given  us  and  for  the  kindly  spirit  in  which  this 
coiiperation  has  always  been  given,  and  to  ex|>res3  the  hope  that  the  pub- 
li.sher  finds  his  Imsiness  relations  with  us  as  plea.sant  as  we  find  ours  with  him. 


the  public,  for  instance,  Uneeda  Biscuit. 
In  every  possible  way,  by  every  worth¬ 
while  medium,  you  repeat  and  reiterate 
that  suggcMtion  until  it  is  recorded  in 
the  public  consciousness — or  sub-con- 
.sclousness. 

Some  persons  arc  more  Impre.sslonable 
than  others  and  the  de.slre  of  possession 
is  created  much  sooner.  Most  persons, 
however,  are  not  so  susceptible,  not  so 
ea.sily  led  into  new  ways.  Habits  are 
of  slow  growth  and  changing  them  Is 
likewise  a  slow  proce.ss. 

Follow-up  work  is  necessary  for  both 


tyfies.  For  the  first  to  remind  them  of 
their  de.sire  of  pos.se.ssion,  cau.sing  de- 
.siie  to  be  transmuted  into  action  and 
actuality  through  the  medium  of  pur¬ 
chase.  For  the  second,  to  hammer  away 
incessantly,  backing  up  the  first  sug- 
ge.stion.s  until  this  class  follows  their 
more  impressionable  fellow.s — and  like- 
wi.se  buys. 

Dealers  are  fast  recognizing  the  coun¬ 
try  over  that  in  this  inexpensive  in¬ 
strument  of  display  they  have  a  most 
powerful  .selling  weapon  to  follow  up 
the  campaigns  of  the  great  national  ad¬ 


vertisers.  Display  links  their  stores  to 
these  campaigns.  The  housewife  ob¬ 
serving  the  gocHls  in  the  window  which 
she  has  seen  advertised  is  reminded  of 
her  desire  of  pos.se.s.sion  and  buys,  and 
if  the  gomls  are  worthy  of  the  advertis¬ 
ing  (and  they  mu.st  be  for  the  best  ad¬ 
verti.sing  in  the  world  never  puts  across 
a  poor  product)  she  continues  to  buy 
and  buy,  and  thus  the  dealer  sells  not 
only  more  of  the  particular  product  ad¬ 
vertised,  hut  he  sells  more  and  mere 
of  the  other  commodities  which  he  .car- 
rie.s. 

INVITATION  TO  ENTER. 

Hy  the  medium  of  display  the  grocer 
invites  a  customer  to  enter  his  .store 
and  once  the  cu.stomer  is  within  his 
powers  of  salesmanship’plus  the  attrac¬ 
tiveness  of  his  interior  display  does  the 
work. 

The  International  Newspaper  Window 
Disp’ay  Week  ide.n  inaugurated  by 
the  newspapers  of  the  country  as 
an  aid  to  the  advertiser,  to  the 
dealer  and  to  the  puiilic  ha.s  been 
an  educational  force,  the  value  of  which 
cannot  even  be  approximated.  For  the 
dealer  it  has  brought  home  by  a  prac¬ 
tical  common-.sen.se  demonstration  the 
value  of  the  factor  of  display.  For  the 
advertiser  it  has  .served  as  a  more  per- 
.sonal  contact  between  him.self  and  the 
dealer  and  for  the  public  it  has  meant 
numerous  Iieneflt.s,  such  as  more  attrac¬ 
tive  .store.s,  better  .service  and  a  keener 
intere.st  in  and  appreciation  of  the  value 
of  natlonaily-adverti.sed  product.s.  The 
public  has  confidence  in  adv'erti.sed 
trade-marked  goods,  because  it  knows 
tlKit  newspapers  and  other  advertising 
media  as  well  as  the  advertiser,  are 
.standing  squarely  behind  the  goods. 


DISHONEST  ADVERTISING  HIT 


Tribune  Wins  Conviction  of  Man  Who 
Used  False  Comparative  Prices. 

The  .New  York  Tribune  was  in.stru- 
niental  in  olitaining  a  conviction  this 
week  which  established  a  precedent  to 
the  effect  that  an  advertised  false  com¬ 
parative  value  is  a  violation  of  the  frau¬ 
dulent  adverti.sing  law,  regardle.ss  of 
the  fact  that  the  true  value  may  be  the 
.same  as  the  actual  selling  price. 

(Jeorge  A.  Sipp,  who  u.sed  direct-by¬ 
mail  methods  to  advertise  “a  genuine 
Hud.son  seal-lined  overcoat,  with  a  large 
.s<>al  collar  to  match,”  "made  to  ^11  for 
$125,”  which  he  offered  for  $30,  was 
convicted  and  fined  $250. 

The  Hud.son  seal  lining  was  Hud.son 
.seal,  but  known  in  the  trade  as  "scraps” 
cut  from  whole  .skin.s. 

The  court  pointed  out  that  although 
the  cu.stomer  may  not  be  actually  de¬ 
frauded  as  to  money  paid,  if  he  is  lured 
into  Inlying  under  fal.se  representations 
of  value  there  is  an  offence  again.st  the 
law. 


.Adverti.sing  profitable  to  the  manu¬ 
facturer  is  that  kind  which  secured  the 
cheerful  coiiperatlon  of  the  retail  deal¬ 
ers  as  well  as  the  respectful  attention 
of  the  consumers. 


When  a  dealer  dresses  his  window 
with  adverti.sed  products  he  not  only 
establi.shes  his  reputation  in  his  com¬ 
munity  for  standard  stock*,  but  he  backs 
up  the  newspapers  that  tell  the  public 
that  branded  goods  are  reliable. 


Many  enterprising  retail  merchants 
dress  their  windows  to  assist  the  sale  of 
advertised  products  every  week.  They 
are  taking  local  advantage  of  national 
advertising.  When  they  show  their  cus¬ 
tomers  that  they  are  in  tune  with  the 
popular  merchandlste  markets,  they 
demonstrate  a  vitality  which  Is  certain 
to  repay  them. 
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HOW  ADVERTISING  ACTS 
TO  PKOI  ECT  THE  PCRLIC 


John  Sullivan  Tello  How  Puhlirity  Now 

Pays  at  Both  Kn<B  of  the  Line,  and 

(!ontra>U  New  and  Old  Conditions  - 

Farts  Wor.h  Renieiiiherinit  Value  of 

Trade-Mark. 

IHk's  the  average  ixTson  ever  stop  to 
think  wliat  a  .safe  and  ea.sy  thing  ljuying 
ha.s  iM-ronie  in  our  day?  What  a  eon- 
tra.st  to  the  way  it  ii.sed  to  lx-  witliin  the 
meniory  of  most  of  us? 

Tlii.s  a|>plies  to  all  buying  of  neces- 
sitie.s.  of  luxurie.s,  of  everything. 

John  Sullivan,  seeretary  of  the  A.s.so- 
eiation  of  National  Adverti.ser.s,  in  a 
re«‘ent  interview  s;iid  .some  thing.s  on 
this  sulijeet  which  should  interest  every 
buyer  in  the  world.  For  his  words  ap|>ly 
to  the  purchase  of  anything,  from  a 
llve-cent  Ciike  of  .soap  up  to  the  mo.st 
ex|«‘n.sive  a<lvertis«>d  article. 

"To-day,"  .said  .Mr.  Sullivan,  "the 
housewife  s<>nd.s  her  little  child  to  make 
l>ur<’h;tses  itt  her  corner  groi-c-ry.  She 
.sends  her  with  ix-rfect  conli<lence  that, 
even  though  a  child,  she  cannot  err 
thei-ein.  ,\11  that  the  child  needs  is  ex- 
plij'it  instructi»>n.s  to  buy  this  or  that. 
In  the  ca.se  of  all  .sta|>le  produce  the 
pri»-e  is  known,  the  quality  is  known, 
and  the  name  is  known.  There  is  prac¬ 
tically  nothing  alsnit  the  gotuls  that  is 
unknown.  .\nd  to  Ih>  sure  of  getting  ex¬ 
actly  what  you  want,  it  is  only  neces- 
s,ary  to  natne  the  gootls. 

"It  Is  the  same  in  otln-r  stores  of 
nearly  every  kind. 

THE  <X)NTIUST. 

"What  a  contrast  to  the  d.iys  of  «»ur 
father.s.  when  pra<'tically  all  buying  was 
a  hazard—  imi>o.ssible  for  the  child  and 
risky  even  for  the  parents! 

"In  tho.se  .so-called  ‘good  old  day.s,’ 
soap  was  just  .soap,  prunes  were  just 
prunes,  coffee  was  coffee — :md  so  on 
through  the  long  li.st  of  things  that  are 
us«'d  in  every  home. 

"In  no  ca.se  was  there  any  guarantee 
of  quality — or  any  sure  way  to  identify 
gootls  that  might  have  proved  satisfac¬ 
tory  .so  that  the  s!»me  goods  could  l)e 
iHtught  again.  The  whole  buying  game 
was  ju.st  a  game — a  game  and  a  gamble; 
with  all  the  odds  against  the  buyer. 

"Then  gradually,  step  by  step,  <'atne 
the  great  change.  The  trade-mark  l)e- 
gan  to  appear — a  positive  means  of 
identifying  goods.  And  with  the  trade¬ 
mark  came  advertising  on  a  national 
.scale — the  l)e.st,  the  sure.st.  the  cheape.st, 
the  only  ethclent  way  of  making  the 
merits  of  these  goods  known  to  buyers 
everywhere. 

"Trade-marked  merchandi.se  was  .soon 
found  to  l>e  good  merchandi.se — worthy 
of  every  buyer’s  confidence. 

"In  fact,  trade-marked  articles  have 
got  to  be  good.  The  trade-mark  Iden¬ 
tifies  them,  adverti.sing  proclaims  them, 
and  u.se  by  thoii.sands  and  millions  makes 
their  qualities  positively  know'n.  Only 
fir.st-cla.ss  merchandise  can  dare  to  court 
such  a  te.st.  .4.  w’ell-known  trade-mark 
is  an  asset  of  priceless  value  for  a  good 
article,  but  it  would  be  sure  death  for 
a  poor  one.  for  in  that  case  It  would  be 
not  a  guarantee,  but  a  warning  to  the 
buyer.  It  would  help  him  to  identify 
the  bad  as  well  as  the  good;  to  avoid 
the  one  and  choo.se  the  other. 

"The  greate.st  achievement  of  modern 
adverti.sing  is  that  for  the  first  time  in 
the  history  of  the  world’s  merchandi.sing 
it  protects  the  buyer;,  it  makes  buying 
both  easy  and  .safe.  The  value  of  every 
trade-mark  depends  on  the  good-will  of 
the  buyer,  therefore  this  trade-mark, 
which  positively  Identifies  the  goods,  for 
better  or  fore  worse,  is  the  buyer’s  sure 
and  certain  gpiarantee.”- 


WINDOW  DISPLAY  WEEK 


(Editorial) 


Manufacturers  seeking  systematic  expansion  of  their 
markets  have  come  to  realize  that  the  advertising  and  the 
distribution  must  be  harnessed  together.  Some  kinds  of 
advertising  can  be  hitched  up  with  selling,  and  some  kinds  cannot 
be.  Newspaper  advertising  can  be. 

The  manufacturer  who  tries  to  have  his  advertising  and  his 
distribution  travel  in  single  harness  discovers  that  they  do  not  rr- 
rive  on  schedule — that,  often,  they  take  widely  diverging  roads. 

The  manufacturer  who  decides  to  arrange  for  the  distribution 
of  a  product  in  fifty  cities  may  hitch  up  his  advertising  to  h  s  see¬ 
ing  in  that  group  of  cities  through  the  use  of  the  daily  newspapers 
— concentrating,  avoiding  any  waste  effort.  His  use  of  periodicals  of 
nation-wide  circulation  means  that  he  must  buy  a  great  deal  of 
circulation  which  is  of  no  use  to  him  whatever;  and  that  he  has 
secured,  in  the  special  fields  of  his  distribution,  but  meagre  adver¬ 
tising  at  a  very  great  cost. 

If  the  reader  of  an  advertisement  knows  that  the  commodity 
advertised  may  be  purchased  in  his  local  stores,  his  interest  in  that 
advertisement  becomes  personal.  The  advertisement  gives  him 
information  by  which  he  may  immediately  benefit.  This  sort  of 
advertising — linking  the  selling  appeal  with  the  buying  opportun¬ 
ity — is  of  the  market-creating  kind.  It  is  not  “general  pubEcit/’’ 
— that  form  of  “blue  sky”  in  which  some  manufacturers  have  been 
known  to  waste  their  resources.  It  is  printed  salesmanship,  cre¬ 
ating  a  demand  for  the  commodity  which  the  local  dealer  offers  for 
sale. 

Even  to  the  manufacturer  whose  distribution  is  general,  reach¬ 
ing  every  city  and  town  in  the  country,  the  same  principle  of  local 
appeal  must  control.  Magazine  advertising  cannot — no  matter  to 
what  extent  it  is  done — reinforce  national  distribution  with  an  ad¬ 
vertising  appeal  strong  enough  to  move  the  goods.  In  any  city  all 
of  the  consumers  may  be  reached  through  the  local  newspapers.  In 
no  city  could  even  a  small  percentage  of  them  be  reached  if  all  the 
magazines  were  used. 


CHANCE  FOR  DAILIES 

TO  SHOW  SERVICE 


Every  New^|laper  Is  Properly  Anxious 
to  Promote  W'elfare  of  Its  (!omnm- 
iiity  aixl  Its  Patrons  as  Well  as  Its 
()>\n  Window  Displays  Increase 
Sales. 

My  \V.  Fisank  S.mith, 
iltntral  MaiKitur,  Htiift  Speviflo  Co. 

t'oiilMTution  is  a  nccos.sary  link  in 
iiny  succo.s.sfnl  nndei'takinf?.  In  busi¬ 
ness,  between  manufacturer  and  whole 
.‘•■aler,  and  between  whole.saler  and  re¬ 
tailer,  it  is  vital. 
It  is  just  as  nec¬ 
essary  between 
newspaper  and  ad¬ 
vertiser. 

Itever.sinK  the 
u  .s  u  a  I  arKunient 
that  "To  .succeed 
you  must  adver¬ 
tise.”  and  without 
(lue.stioninir  t  h  «! 
soundness  of  tliat 
ai'Rumcnt,  it  is  well 
to  always  remem¬ 
ber  that  only  if 
th(‘  u<lverti.ser  sue- 
ceeds  will  he  be 
able  to  continiH' 
to  advert  i.so. 

Th(>rc  is  no  iM'tter  way  for  a  news¬ 
paper  to  .show  its  coiii)erati VC  spirit, 
and  at  tlic  same  time  helji  them  to  .suc¬ 
cess  th.an  by  intcre.stiiiK  the  retailers  of 
its  community  in  linking  tip  with  win¬ 
dow  displa.v  imblicity. 

fSH  WINDOWS. 

Wht're  you  find  a  live  and  projrrcs- 
sive  merchant,  you  find  one  -who  is 
makiiiK  full  u.se  of  his  windows  for  ad- 
vertisint'  puri»o.ses,  and  .showiiiK  the 
proods  that  are  most  oxten.sively  adver¬ 
tised  in  the  newspapers  and  magazines. 

The  druKsist.s  who  .sell  the  larges’ 
quantities  of  S.  S.  S.  arc  those  who 
make  the  larpe.st  use  of  S.  S.  S.  win¬ 
dow  di.splay.s. 


The  local  dealer  knows  this.  He  is,  sometimes,  persuaded  to 
stock  up  on  some  commodity  on  the  argument  of  the  manufacturer 
that  it  is  to  be  advertised  in  this  or  that  periodical  of  national  cir¬ 
culation.  After  a  few  experiences  of  this  sort  the  local  dealer  grows 
wisdom  teeth,  and  refuses  to  tie  up  his’  capital  in  stocks  which  he 
knows  could  only  be  moved  through  advertising  in  the  local  news¬ 
papers,  but  for  which  advertising  no  provision  has  been  made. 

International  Window  Display  Week  is  a  trade  event  in  which 
the  close  relation  of  newspaper-advertised  goods  to  the  prosperity 
of  the  local  dealer  is  made  vivid  and  impressive. 

All  over  the  continent,  during  the  week  beginning  October  8, 
nationally  distributed  products  will  be  displayed  in  the  windows  of 
local  dealers— AND  AT  THE  SAME  TIME  ADVERTISED  IN 
THE  LOCAL  NEWSPAPERS. 

The  show  window  of  a  store  is  its  primary  form  of  advertising. 
It  visualizes  the  offerings  of  the  store  for  passers-by.  Here  they 
may  SEE  the  commodities  of  which  they  READ  day  by  day  in 
their  newspapers.  Here  they  find  the  literal  ILLUSTRATION  of 
the  advertised  product. 

The  six  or  seven  hundred  newspapers  which  co-operate  with 
national  advertisers  and  with  local  dealers  in  making  Window  Dis¬ 
play  Week  a  success  are  aiding  in  picturizing  the  close  relation 
between  advertising  and  selling.  They  are  serving  their  readers, 
their  local  dealers,  their  advertisers.  They  are  making  it  plain  to 
consumers  that  the  products  advertised  in  their  coltmms  are  offered 
for  sale  in  the  city’s  stores,  so  that  the  impulse  to  buy  may  be 
quickly  translated  into  the  actual  purchase. 


A  poor  merchant  is  one,  in  most  ca.ses 
becau.se  he  doc.sn’t  know  any  better  ami 
i.s  usually  Klad  to  receive  a  helpful  word. 
Many  a  “dead”  one  has  been  transform¬ 
ed  by  a  newspaper  man  "pas.sins  him" 
a  few  helpful  sURBestions. 

This  .situation  Rives  the  newspaper, 
which,  with  its  local  prestlRe  and  In¬ 
fluence,  is  better  able  to  do  it  than  any 
one  else,  a  fine  opportunity  to  help  its 
clientele  by  pointinR  out  to  the  mer¬ 
chants  the  advantaRe  not  only  of  hav- 
iiiR  attractive  windows,  but  of  kcepinR 
on  display  advertised  products,  thus 
connectinR  up  with  merchandi.se  which 
is  widely  known  through  newspaper 
publicity. 


HELPS  SALES. 

Increa.sed  .sales,  which  window  dis¬ 
plays  help  bring  about,  not  only  en¬ 
courage  the  advertiser  to  larger  appro¬ 
priations  for  newspaper  copy,  but  by 
waking  them  up  makes  better  mer¬ 
chants  who  will  be  able  to  increase 
their  own  advertising  by  and  by,  and 
at  the  .same  time  become  more  efficient 
generally  and  worth  more  to  their  com¬ 
munity. 

Every  newspaper  is  properly  anxious 
to  promote  the  welfare  of  its  com¬ 
munity  and  adverti.sing  patron.s,  as  well 
as  its  own. 

With  these  things  in  mind,  I  am  sure 
not  one  of  them  will  fall  to  do  every¬ 
thing  in  its  power  to  make  the  "Inter¬ 
national  Newspaper  Window  Display 
Week”  a  howling  success. 


International  Newspaper  Window  Display  Number 


XI 


TEN  REASONS  WHY  RETAILERS  SHOULD  SELL 

ADVERT  SED  GOODS 


Briliiant  Exposition  of  the  Much-Discussed  Proposition,  Worthy  of  ihe  Close  Study 

of  Newspaper  Advertising  Men  Everywhere. 

By  A.  J.  MfFAUL,  AdverliHing  Din'rlor  St.  I’aiil  Di.sputt-h  uii*l  Pioneer  I’resn 


evor-inerea.siiig  iiiiportaneo  of 
I  the  (|uestiuii  of  food  advertising  add 
the  di.striliution  and  .sale  of  adver- 
ti.sed  food.s  lia.s  been  the  suojeet  of  in- 
linite  eotnnient  and  deliate  in  retail 
manufaetuiiiiK  and  advertising  e.reles. 

One  thing  seems  certain,  that  the  pub¬ 
lic  has  l)egun  to  do  its  own  thiiiKing  on 
this  que.stion,  and  tlie  gieat  jury  of  jmb- 
lis  opinion  has  taken  the  case  into  its 
owrii  hands  and  .seems  to  tiave  rendered 
an  opinion  in  favor  of  the  retaih-rs  and 
manufacturers  -wlio  "play  fair"  in  the 
important  matter  of  food. 

(’otnpetent  critics  are  well  agreed 
upon  this  and  a.s.sert.  furthermore,  that 
the  packaging,  identifying,  trade-mark¬ 
ing,  and  advertising  of  itractically  all 
merchandi.se  Is  the  logical  result  of  this 
attitude  on  the  part  of  the  public. 

They  declare,  in  no  uncertain  terms, 
that  the  retailers  who  have  recognized 
this  situation,  fallen  In  line  and  pushed 
advertised,  .standardized,  trade-marked 
goods,  are  simply  the  progressives  of 
the  nmvement — the  forerunners  in  a 
great  evolution  that  is  even  to-day  tak¬ 
ing  place  in  the  retail  grocery  trade. 

TKN  ANSWKIJS. 

Therefore,  when  we_  ask  why  .should 
retailers  handle  adverti.sed  •  goods,  the 
answers  are  almost  intinite  in  their 
number.  But  ten  very  clear  reasons 
.seem  to  take  precedence  over  the  others. 
Kor  the  convenience  of  busy  readers  we 
tabulate  them,  as  addres.sed  to  the  deal¬ 
er,  herewith  in  conden.sed  form: 

(1.)  There  is  greater  “ijrofit  hy  Die 
year”  in  .selling  adverti.sed  goods,  even 
though  the  "profit  per  .stile”  is  sniiiller. 
This  is  l)oc;iu.sc  of  the  more  rapid  turn- 
uiH'r. 

(2.)  Known  by  the  housewife  who  hits 
contidence  in  them.  Is  it  not  well  to 
try  to  iilea.se  the  housewife — your  cus¬ 
tomer — even  though  you  could  force  ii 
.siile  on  a  private  liranded  sub.stitutc. 

(3.)  Kasier  to  sell,  because  the  cus¬ 
tomer  conies  prepiired  to  buy  it.  oft- 
times  a.sking  for  it  by  name.  Therefore, 
cheaper  to  sell;  thiit  is,  your  own  selling 
expense  is  kejit  down  on  a  percentage 
basia  Kither  the  same  numlicr  of  clerks 
you  now  emiiloy  can  sell  more  goods  per 
day,  per  month,  per  year,  or  fewer  sales¬ 
men  can  sell  the  same  (juantity  of  goods 
jK'r  day,  per  month,  per  year.  Ix-.ss  time 
spent  on  each  tnin.saction. 

(4.)  Advertised  goods  arc  standardized 
goods.  A  standard  of  intrin.sic  value  has 
lieen  e.stablished  under  every  well- 
known  trade-marked  brand — and  the 
public  knows  thi.s.  Therefore,  the  value 
of  your  oivn  stock  for  which  you  have 
paid  out  hard  cash  is  not  sutiject  to  the 
lliictuations  that  affect  non-adverti.sed, 
non  -  trade  -  marked,  non  -  standardized 
good.s.  This  is  Is'cause  trade-marked 
giHids  are  alrno.st  invariably  a  guarantee 
of  purity,  reliability,  and  value.  Neces- 
•sarily,  they  have  to  1m'  so,  .since  the 
trade-marked  article  is  in  the  market 
to  stay  and  since  it  is  generally  liackcd 
by  a  large  expenditure  of  money  to 
make  the  trade-mark  national.  The  sale 


of  trade-marked  good.s,  therefore,  means 
to  the  retailers,  fewer  "kU-k.s"  and  fewer 
dissatisfied  customers  who  may  go  else¬ 
where  for  thi'ir  future  luircha.se.s. 

(5.)  The  inventory  Value  of  most  ad¬ 
verti.sed,  .standardized,  non-perishable 
products  remains  at  100  per  cent,  at  the 
usual  six  months'  inventory  time,  in 
.striking  contrast  with  non-standardized 
food  article.s.  in  brief,  advertising  has 
cau.sed  a  staiiilization  of  the  value  of 
trade-marked  articles  in  practically  fill 
lines  of  iiierchandi.sc'.  After  a  certain 
period,  if  non-advei'ti.sed  good.s  have 
failed  to  .sell,  then  you  "clear  it  out” 
and  .si'll  it  “for  what  you  can  get,”  some¬ 
times  iit  a  lo.ss  as  compared  with  your 
actual  purcha.se  price  and  always  at  a 
lo.ss  con.sidering  your  overhead  expi'n.se. 

(C.)  dive  the  people  what  they  ivant. 
When  a  few  of  your  cu.stomers  actually 
demand  certain  adverti.sed  articles,  then 
give  heed.  It  is  a  straw  showing  which 
way  the  wind  blows.  Only  a  compara¬ 
tively  few  people  will  argue  for  what 
they  want,  but  when  they  do,  they  are 
•usually  voicing  the  unspoken  wl.shes  of 
the  more  reticent  of  your  customers.  To 
illu.strate:  Have  you  not  often  attended 
a  meeting  of  the  Ketail  (Jrocers'  Asso¬ 
ciation,  or  .some  other  conference,  find 
felt  the  desire  to  "spetik  out  your  heart” 
in  ffivor  of  .some  idefi  or  jiroject.  Yet, 
Ix'ing  rather  retiring  or  dillident,  you 
held  back,  and  while  you  .still  he.si- 
tati'd,  some  bolder  spirit  aro.se  and 
voiced  the  very  thoughts  in  your  mind. 
You  regarded  him  fis  your  champion  find 
others  did  too,  as  by  .some  hypnosis, 
the  .speaker  .seemed  to  repre.sent  the 
opinions  of  the  nifijority  fit  the  meeting 
The  point  is  thfit  mo.st  of  us  think  alike, 
find  when  .some  one  of  us  “firises  to 
spofik”  he  is  u.sually  voicing  the 
thoughts  of  many.  So  it  is  in  the  very 
group  of  peojilo  to  whom  you  cater — 
your  cu.stomers.  They  fire  like  fin  au¬ 
dience,  an  assemblage.  And  when  one 
of  them  “speaks  right  out”  in  asking 
for  (ye.s,  even  insisting  upon)  certain 
.trade-marked  good.s,  you  may  depend 
uiion  it,  that  very  “speaker”  represents 
the  real  thoughts  and  unexpected  de¬ 
sires  of  the  majority  of  your  customer.s. 
Isn't  it  wise  to  give  heed?  The  major¬ 
ity  usually  gets  what  it  wfint.s,  .some- 
time.s,  somewhere. 

(7.)  More  than  $650,000,000  are  ex- 
rwiided  each  year  in  advertising  trade- 
marked  goiKls  and  ideas.  This  cannot 
but  exert  a  jirofound  intiuence  on  puli- 
lic  opinion.  Surely,  it  is  good  business 
judgment  to  capitalize  thi.s  wave  of 
sentiment,  by  selling  adverti.sed,  stand- 
firdized,  depeiidendable  merchandi.se  in 
your  store. 

(8.)  Adverti.sing  increases  sales  as 
compared  with  the  number  of  1’.  I’.'s 
(po.s.sible  purcha.sers)  who  come  info 
your  store.  Thi.s  inereases  the  Vfilue  of 
each  .salesman  without  increa.sing  his 
Ifilxtr.  Advertising  dix's  the  missionary 
work — the  salesman  “closes”  and  builds 
liu.sine.ss  fa.ster,  lietter,  and  with  more 
profit  to  the  house. 


(0.)  Steady,  generous,  coiisisteul  ad¬ 
vertising  liy  the  manufacturer  .sends 
new  customers  to  the  rctfiiler's  .store, 
especially  if  the  dealer  “cashes  in”  by 
jtroniinently  displaying  the  advertised 
merchandise  in  ids  best  windows  and 
on  his  counters  and  shelves.  Dealer  co¬ 
operation  of  this  character  will  multiply 
results  from  advertising  immcasurfibly 
— and  remember  that  such  increase  not 
only  benelits  the  miinufficturer,  but 
heljis  the  reifiiler  to  fin  even  grefiter 
extent  proportionately,  by  increasing 
his  turn-over,  bringing  in  immediate 
Iirolit,  and  enabling  him  to  stock  new 
seasonable  merchandise  and  .sell  it  be¬ 
fore  the  .season  pfis.se.s,  instead  of  hfiving 
it  left  on  his  hands  waiting  for  one  of 
tho.se  dete.stable,  musty-old,  money- 
lo.sing  pre-inventory  .sales. 

(10.)  The  .sale  of  advertised  mercluin- 
dl.se- — especially  food.s-  -has  received  a 
tremendous  .stimulus  from  the  rapid 
growth  of  tile  Puekuye  Food  Idea.  It 
has  been  well  said  that  the  jifickage  idea 
has  revolutionized  the  .sale  of  foods  and 
is  continuing  to  do  .so  as  fast  as  new 
items  can  Ik!  found  available  for  fiack- 
age  distribution.  The  pfickage  idea  hfis 
endured  mainly  because  it  enables  ideii- 
titicfition  of  a  product  liy  means  of  a 
trade-mark — and  thi.s  is  what  the  public 
demands.  This  leads  inevitably  to  ad¬ 
vertising  and  stfindfirdizatlon  of  the 
packaged  itroduet.  It  is  only  the  un- 
identilifible  product  that  shields  the 
.skulking  forms  of  food  fraud  and  deceit 

IiKl’AHT.MKNT  STORKS. 

A  concluding  thought.  The  evolution 
that  is  "now  in  progre.ss  in  the  grocery 
trade  Ims  effected  even  the  great  depfirt- 
ment  store.s — long  the  bulwarks  of  the 
opponents  of  the  trade-mark  idea.  It  is 
with  exceeding  interest  that  we  note 
such  great  merchaoilisi!  e.stfiblishments 
as  .Mfirshfill  Kield  &  » 'omtuiny's  retail 
.store,  in  Chicago,  not  only  selling  trade¬ 
marked  firticles  but  actuiilly  advertising 
them — such  as  tjiieen  Qufility  Shoes, 
made  by  the  Thomas  (1.  Clant  Company 
of  Boston,  .Mass,;  Macey  Book  Cfiliinets, 
Knox  Hats  for  men,  Stet.son  Hats  for 
men,  Kenneth  Durward  Overcoats  for 
men,  I’ussy-Willow  TatTetas,  etc.  Kven 
such  a  mighty  retail  e.stablishment  as 


that  of  .Marshall  Kield.  &  Company, 
probably  without  a  peer  in  the  entire 
world — linds  th;it  legitimately  adverti.sed 
trade-marked  nierchandi.se  will  attract 
new  cu.stomers  even  into  its  family. 

Another  thought!  Serviee  has  become 
of  importance  only  secondary  to  the 
adverli  ing  of  trade — marked  merchan¬ 
dise.  We  tind  all  the  gi-eat  retail  stores 
of  the  country  to-day,  empha.sizing  thi.s 
feati-re  of  their  organization's  work. 
.Mar;  hall  Kield  &  Company,  Carson, 
I’i  -  e,  Scott  &  Company,  .Mandel  Broth- 
er.s,  .-Vltman,  Wanamaker,  Lord  &  Tsy- 
lor,  Ciimbel  Brothers,  Jordan  Marsh,  and 
I*''  lene's,  all  have  developed  service  To 
the  point  where  it  is  an  efiicient  co¬ 
worker  with  advertising  in  attracting 
and  keeping  customer.s.  If  service  is 
important  to  such  immen.se  I'oncerns,  it 
is  trebly  so  to  the  comparatively  small 
retailer  whose  personal  contact  with  his 
customer  i.s,  of  course,  much  more  pro¬ 
nounced.  The  si'lling  of  trade-marked, 
.standardized,  advertised  merchandise 
enables  this  smaller  retailer  to  .so  or¬ 
ganize  his  ini.siness  that  his  own  si'lling 
costs  and  .stock-keeping  .system  will  Ik*- 
come  ns  highly  standardized  as  the  ad- 
verti.si'd  merchandise  that  he  .si'lls,  thus 
permitting  him  more  time  to  concen¬ 
trate  on  the  perfection  of  an  individual 
courte.sy — service  to  his  customers. 

To-day,  however,  the  average  grocer 
is  .so  worried  and  harried  by  the  fact 
that  he  is  barely  making  a  living,  al¬ 
though  doing  a  fair  amount  of  tiusl- 
ne.ss;  th.'it  he  i.s  not  turning  his  capital 
often  enough;  that  a  large  part  of  his 
merchandi.se  is  dormant.  Inactive,  and 
“sticking”;  that  he  is  carrying  a  ho.st 
of  brands  of  the  same  item,  and  that 
he  i.s  buying  in  too  small  quantities  from 
too  many  houses — to  find  time  to  do  any 
constructive  work  in  his  own  organiza¬ 
tion. 

Thi.s  is  the  very  type  of  dealer,  who, 
if  he  will  only  listen  to  the  advertising 
me.ssage,  will  discover  that  cooperation 
on  his  part  with  the  great  hou.ses  .si'll¬ 
ing  advertisi'd,  standardized  meri'han- 
di.si'  will  inevitably  lead  to  more  fre¬ 
quent  turn-over,  smaller  cash  invest¬ 
ment,  smaller  averaged  stocks  thromr'' 
the  ye.'>r,  and  a  bipfjer  net  profit  and 
prosperity  at  the  end  of  each  fiscal  year. 


International 
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Canada  is  Tagged! 


The  third,  year  of  war  finds  Canada  a  still  better  customer  of  the 
United  States  than  in  any  previous  year  in  her  history. 

Imports  from  the  United  States  into  Canada  in  1916  were  $370,- 
497,000,  a  figure  slightly  under  that  of  the  boom  year  of  1913. 

This  is  due  not  only  to  the  restricted  European  competition,  but 
even  more  so  to  the  free  spending  in  Canada  by  both  farming  and 
laboring  classes,  whose  earnings  have  been  vastly  increased  by  war 
conditions. 

Central  Canada,  that  rich  strip  extending  from  Windsor,  Ontario  to  ' 
Quebec  City,  h  is  enjoyed  to  the  full  the  improved  conditions. 

Clearings  in  the  large  cities  have 
established  new  records,  Pvlontreal 
for  instance,  had  eleven  hundred  mill- 
i-KovnrE  OK  oNTAKio  ions  more  in  1916  than  1915,  seven- 

popniation 2,523.274  (gen  hundted  millions  more  than  in 

Circulation.  Lines.  i  i  rv  i  nn  .  Ill 

Net  Paid  2,ooo.io.ooo  1910  and  lotonto  seven  hundred 

Itrantford  Courier  (E)  4,892  .0105  .0085  ’ll"  ’  iniC  J.. 

( hatham  News  (E)  2,259  .01  .0071  ,  millions  increasc  over  1915  and  ten 

Hamilton  Spectator  (E)  28,200  .042o  .04  hundred  millions  over  1910  Other 

Hamilton  Herald  (E)  16,000  .04  .035  IIUIIUICU  lllllliUlia  UVCl  V^LllCl 

Kinirston  British  ivhiK  (E)  -JJ.  Canadian  cities  sliow  a  proportionate 

London  Adycrtlser  (M  N  &  E)  81,766  .045  .085  1  A  i  r  1*1 

London  Free  Press  (M  >  &  E)  39,750  .05  M  growth.  vV  agcs  are  high,  non-em" 

Ottawa  Citiren  (M  &  E)  29,689  .05  .05  -|  ^  i  ..’IL’ 

Ottawa  journai.press  (M  &  E)  31,160  .05  .05  ployment  unRnown,  retail  business  IS 

Ottawa  Le  Droit  (E)  15,125  .0281  .0188  t-Virivinrr 

Peterboronjrh  Examiner  (E)  4,900  .0131  .01  lliriVlIlg.  ^ 

St.  Thomas  Times  (E)  6,3.30  .0125  .01  jf  ^  'market  invited  considera- 

St.  (atherines  Standard  (E)  <.8fl0  .02.1  .012i>  .  f  1  *  1  1 

Toronto  ciohe  (M)  84.676  .12  .09  tion  of  the  Wide  awake  manufacturer 

Toronto  \ews  (E)  49,000  .06  .05  l|.  1  ’  .  1 

Toronto  Star  (E)  97,045  .11  .085  |l|  — Canada  IS  tagged. 

Toronto  IVorid  (M)  46,926  .085  .06  U| 

Toronto  World  (S)  924»96  .10  .07  . 

Windsor  Record  (E)  9,6.»0  .025  .0225  ^  S  O  C  \  ^ 

PROVINCE  OF  QUEBEC 

Population  2,002,731— Emrlish  397..392  B  a.  u  c»  V 


I'ROVINCE  OF 

ONTARIO 

n 

Population  2 

523,274 

Circulation. 

Lines.  1 

Net  Paid 

2,500-10,000  I 

Brantford  Courier  (E) 

4,892 

.0105 

.0085 

Chatham  News  (E) 

2,259 

.01 

.0071  . 

Hamilton  Spectator  (E) 

28,200 

.0425 

.04 

Hamilton  Herald  (E) 

16,000 

.04 

.035 

Kinifston  British  Whi?  (E) 

5,641 

.015 

.01 

London  Advertiser  (M  N  &  E) 

81,766 

.045 

.085 

London  Free  Press  (M  N  &  E) 

39,7.>0 

•05 

.04 

Ottawa  Citizen  (M  &  E) 

29,639 

.05 

•05 

Ottawa  Journal-Press  (M  k  E) 

31,160 

.05 

.05 

Ottawa  Le  Droit  (E) 

1.5,125 

.0281 

.0188 

Peterborontrh  Examiner  (E) 

4,900 

.0131 

.01 

St.  Thomas  Times  (E) 

6.330 

.0125 

.01 

St.  Catherines  Standard  (E) 

7.800 

.025 

.0125 

Toronto  Olobe  (Vf) 

84.676 

.12 

.09 

Toronto  News  (E) 

49,000 

.06 

.05  1 

Toronto  Star  (E) 

97,045 

.11 

.085  11 

Toronto  World  (M) 

46,926 

.085 

.06  y 

Toronto  World  (S) 

92J»96 

.10 

.07  N 

Windsor  Record  (E) 

9,6.50 

.025 

.0225  ^ 

PROVINCE  OF  QUEBEC 

Population  2,002,731- 

Emrlish  .397..392 

French  1.60."»,.339 

Montreal  (Jazette  (Vf)  (2c-$6  yr.)  2I.S''S 

.07.5 

.06 

Montreal  La  Patrle  (E) 

35.S27 

.06 

.045 

Montreal  La  Presse  (E) 

140,000 

.11 

.09 

Montreal  I.e  Devoir  (E)  (2c-$5 

)T.)  20.426 

.051 

.04 

Montreal  Star  (E) 

100.000 

.11 

.095 

Oneliec  Le  Solell  (E) 

35,000 

.05 

•05 

Sherltrooke  Record  (E) 

10,684 

.03 

.025 

970,0h0  IJi8.54 

1.1044 

T/i0  newspapers  listed  on  this  Da(ie  offer  994.372  a 

vers^e  Ciren/a-  1 

tion  at  a  total  combined  cost  of  $1.14 

per  line  or  a  fraction  leas  then  ■ 

one  and  one-half  tenths  of  a  cent  per  line'per  thousand. 

■ 

Make  your  own  deduction  as  to  whether  that  is  not  L,ow  Cost  Ad^  ■ 

vertisin4.  bearing  in  mind  that  the  ferriforv  is  covered  moat  intensively,  1 
and  that  it  covers  fourteen  of  the  principal  Cities  of  the  most  populous  1 

portion  of  prosperous  Canada  and  f^eir  suburbs,  and  covers  them  well  1 

with  ^0wspvpf»rN  of  Hifh  Standing  and  Reputation. 

■ 

Suppose  \  ou  had  this  tremendous  Publicity  Force  working  for  you:  m 

don’t  vou  think  vou  would  soon  feel  the  benefit? 

1 

MonneA. 

oumA*  y 


More  than 

4,500,000 

of  Canada’s 

8,075,000 

Total  Popu¬ 
lation  is  Cen  - 
tered  here 


N  Km0i70^ 


\v^rHci>me 


Prepared  and  Written  by 

Desbarats 

Advertising  Agency 

Montreal,  Canada 


